itor  &  Publisher 


Daily  News  Wins  Top 
Typography  Award— 
8th  Time  in  12  Years 


CHICAGO  DAllY  NEWS 


Bubbling  Ike 
Set  for  Trip 


The  Inland  Daily  Press  Association,  America’s 
oldest  and  largest  regional  association,  has 
once  again  named  the  Chicago  Daily  News 
winner  of  its  top  award  for  the  best  typogra¬ 
phy  among  its  metropolitan  members. 


The  citation  —  the  eighth  awarded  to  the 
Daily  News  since  1948  —  was  presented  to 
Editor  Basil  L.  Walters  on  February  22nd  by 
Dr.  Albert  A.  Sutton,  chairman  of  the  graphic 
arts  department  of  Northwestern  University’s 
Medill  School  of  Journalism. 


A  newspaper  that  makes  significant  news 
interesting  to  read  and  enticing  to  read  serves 
its  public — and  its  advertisers — doubly  well. 


CHICAGO  DAILY  NEWS 

Marshall  Field  jr..  Publisher 


(dJOPD) 


Speeds,  up  to  60,000  PPH,  or  BETTER 


The  WOOD  Metropolitan  Press 
Unit  is  recognized  in  newspaper 
pressrooms  as  a  symbol  of 
QUALITY.  Streamlined  in  ap¬ 
pearance,  fast  and  dependable  in 
performance,  these  modern, 
color-adaptable  units  print  to¬ 
day’s  best-looking  newspapers  in 
black  and  white  and  color. 
Economy  of  operation  is  a  well- 
established  feature  of  Metro¬ 
politan  units  .  .  .  simple  adjust¬ 
ments,  ease  of  lockup  . . .  finger¬ 
tip  ink  controls  at  eye  level  .  .  . 
vibrationless  operation  at  all 
speeds  are  some  of  the  reasons 
why  WOOD  presses  are  held  in 
such  high  esteem. 

Every  production  demand  made 
of  today’s  high-speed  newspaper 
presses  is  met  by  these  outstand¬ 
ing  units. 


4<olor  unit .  .  .  unmatched 
in  performance  and  dependability 


Color  Cylinders  .  .  .  color  couples 
for  ROP  and  SPOT  Color 


Utmost  flexibility  for  color  positioning 


Eye-level  push  button  ink  controls 


Portable  ink  fountains 


Quiet,  smooth-running  Units 


Ready  access  to  all  parts  of  unit 
for  easy  adjustment 


Folders . . .  capacities  up  to  128  pages 
with  either  cut  or  folded  edge  forward 


Press  units  available 
in  dynamic  colors  of  your  choice 


PLAINFIELD,  NEW  JERSEY  .  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y 


Baltimore  is  America's  most  compact  major  market.  The  proof— mote  than 
85%  of  its  families  (1.5  million  people)  live  within  a  15-mile  radius  from 
the  heart  of  downtown,  roughly  the  ABC  city  zone. 

Equally  as  important,  an  estimated  92%  of  the  total  Baltimore  market 
retail  sales  are  consummated  in  this  same  compact  area,  making  it  a  highly 
productive  market — the  nation’s  12th  largest,  in  fact. 

Baltimore  is  an  ever-growing  market,  too.  The  past  20  years  have  added 
half  a  million  people  to  the  city’s  immediate  area. 

Contact  with  this  compact  market  now,  as  always,  can  be  established  best 
and  most  economically  by  your  use  of  the  Sunpapers.  More  than  88%  of 
our  daily  circulation  (77%  of  it  home  delivered)  and  more  than  82%  of 
our  Sunday  circulation  (80%  home  delivered)  is  in  Baltimore’s  concentrated 
city  zone.  With  the  Sunpapers  alone  you  reach  the  overwhelming  majority 
of  Baltimoreans  where  they  live,  work  and  buy. 

The  Baltimore  Sunpapers 

kBC  9130/59:  Combined  Morning  and  Evening  414,465 -Sunday  316,007 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 


B)ITOR  &  PUBLISHER  CALENDAR 


No  one  knows  more  about  the  pulse  beat  of  a  cash 
register  than  the  nation's  retailers.  These  same  re¬ 
tailers  pushed  The  St.  Petersburg  Times  into  6th 
place  in  Retail  Advertising  linage  among  all  of 
America’s  morning  newspapers  in  1959. 


lines 

1.  Miami  Herald  23,690,028 

2.  Chicago  Tribune  21,3  9  8,761 

3.  New  Orleans  Times-Picayune  20,969,975 

4.  Los  Angeles  Times  19,545,027 

5.  Washington  Post  17,406,294 


★  6.  <^imcs  17,168,357 


7.  Phoenix  Republic 

8.  Houston  Post 

9.  Norfolk  Virginian-Pilot 

10.  Jacksonville  Times-Union 


16,452,342 
14,105,369 
14,  031,173 
13,979,371 


There's  a  big  market  to  aim  at  in 
Pinellas  County  (St.  Petersburg)  — 

more  than  a 

half  billion 

of  Effective  Buying  Income. 

• 

And  The  St.  Petersburg  Times  covers 
more  than  9  out  of  10  occupied  homes. 


Makes 

schedule  planning 
very  easy. 


I^ptersburg  Simea 

FLOtlOA5  BEST  NEWSPAPER 


Wire  -  write  -  phone  or  better  still 
visit  us  for  detoiled  market  data. 


MARCH 

20-21 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Fori 
Hayes  Hotel,  Columbus. 

20- 22— Central  States  Circulation  Managers  Association,  Conrad  HiHgi, 
Chicago. 

21- 2^-Short  course,  crime  reporting.  Northwestern  University,  Evanston,  R 

21-April  I — American  Press  Institute  seminar  for  city  editors,  Colunibii 

University,  New  York. 

24-26— International  Press  Institute  assembly,  Tokyo. 

24- 26— Kansas  Press  Association,  Hotel  Jayhawk,  Topeka. 

25- 26— Michigan  Press  Photographers  Short  Course,  Kellogg  Center,  Ew 
Lansing. 

26- 27— Kansas  AP  newspaper  wire  editors,  Hutchinson. 

28-3C^Science  Writers  Institute,  University  of  North  Carolina.  Chapel  Hi, 
31-April  2— Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nittiif 

Lion  Inn.  University  Park,  Pa. 

APRIL 

2- 3 — Missouri  AP  newspaper  wire  editors,  Arrowhead  Lodge,  Lake  Oisiti 

Mo. 

3—  UPl  West  Virginia  Editors,  Charleston. 

3-^— Interstate  Circulation  Managers  Association,  Penn-Harris  HoW, 
Harrisburg,  Pa. 

3- 6— New  York  State  Circulation  Managers  Association,  Hotel  Niegtrt 

Niagara  Falls. 

4- 15— American  Press  Institute  seminar  for  reporters  and  editorial  writin 

on  Urban  and  Suburban  problems,  Columbia  University. 

7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel,  SprinqU 

III. 

7- 9 — Association  of  American  Editorial  Cartoonists,  Dinkier  Plaza.  Atissli. 

Ga. 

8- 9— Hoosler  State  Press  Association,  Marott  Hotel,  Indianapolis. 

2(h— Associated  Press  Managing  Editors  Continuing  Study  Committn 

Chairmen  and  APME  Directors,  Statler  Hotel,  Washington,  D.C. 

20—  Wisconsin  Associated  Press  Sports  Writers  Association.  Loraine  HoW. 
Madison. 

21- 23— North  Dakota  Press  Association,  Bismarck. 

21-23— Arrierl can  Association  of  Advertising  Agencies,  Boca  Raton  HoW. 
Boca  Raton,  Ra. 

21-23— American  Society  of  Newspaper  Editors,  Statler  Hilton,  WaskinglM 
D.  C. 

21-23— Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  Omsks. 

21- 23 — Southern  Short  Course  in  Press  Photography,  Holiday  Inn,  Ourkse, 
N.  C. 

22—  Editor  and  Publisher  Highway  Traffic  Safety  Seminar,  Hotel  MeWt.  . 
Indianapolis,  Ind. 

22-23 — National  Headliners'  Frolic  and  26th  Awards  Program,  AHssIk 
City,  N.  J. 

22-23 — Virginia  Press  Association,  Old  Dominion  Advertising  Confsnset, 
Cavalier  Hotel,  Virginia  Beach,  Va. 

22-23 — Nevada  State  Press  Association,  Reno. 

24-28 — Journalism  Week,  University  of  Horida.  Gainesville,  Ra. 

24- 26— Oh  lo  Circulation  Managers  Association,  Statler-Hilton,  ClavsUsd. 

25—  Associated  Press  meeting  and  luncheon,  Waldorf-Astoria,  New  York 
25-28— American  Newspaper  Publishers  Assodation,  Waldorf-Astoria,  Net 

York. 

27 -  Mid-Atlantic  Circulation  Managers  Association,  Colonial  Court  MoW. 
Florence,  S.  C. 

27-30— Photojournalism  Conference.  University  of  Miami.  Coral  Gables,  Rs 
30— UPl  Indiana  Newspaper  Editors,  Sheraton-LIncoln,  Indianapolis. 
30-May  I — Now  England  Daily  Newspaper  Composing  Room  Exeartwe 
Association,  Taunton  Inn,  Taunton,  Mass. 

MAY 

1-4— National  Newspaper  Promotion  Association,  Phoenix,  Arii. 

1- 7— Journalism  Week,  Missouri  School  of  Journalism,  Columbia.  Mo. 

2- 13— Publishers,  Editors  and  News  Executives  seminar,  Columbia  UnlvenHll' 

Now  York. 

4— Canadian  Press.  Royal  York  Hotel.  Toronto. 

4- 7 — National  Editorial  Association.  75th  convention,  DInkler-Plaza,  Atleels 

5- 6— Canadian  Daily  Newspaper  Publishing  Association,  Royal  York  HoW 

Toronto. 

6- 7 — University  of  Wisconsin  Journalism  Institutes. 
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Only  on  First  Street  in  Los  Angeles  can  you  find 

SEVEN-ZONE  BOOTS  FOR  YOUR  ADVERTISING 


Does  your  advertising  need  to  take  a  giant 
step  in  Los  Angeles?  There’s  one  made  to 
order  in  the  seven  Zone  Sections  of  the  Sun¬ 
day  Los  Angeles  Times. 

Each  Zone  Section  has  community  inter¬ 
est — it’s  virtually  a  local  newspaper,  written 
and  edited  by  a  local  staff.  It  has  thorough 
local  coverage  .  .  .  and  big-newspaper  pres¬ 
tige.  Perfect  for  neighborhood  dealer  list¬ 
ings,  or  for  carving  yourself  a  test  market 
smack  in  the  middle  of  the  second  biggest 
market  in  America. 


Take  any  number  of  Zone  Sections  up  to 
seven — or  all,  if  you  like.  Just  decide  where 
you  want  the  most  impact.  Then,  for  com¬ 
plete  information,  contact:  Market  Research 
Dept.,  Los  Angeles  Times,  Los  Angeles  53, 
California. 

Got  your  First  Street  boots  on? 

First  in  the  nation's  No.  2  market 

LOS  ANGELES  TIMES 

Represented  by  Cresmer  and  Woodward,  New 
York,  Chicago,  Detroit,  Atlanta  and  San  Francisco 


timber. . .  and  tacks 


LUMBER,  BUILDING 
MATERIALS  and  HARDWARE 
sales  totaled  more  than 
$87,201,000*  last  year  in  San  Diego. 

And,  in  every  sense,  San  Diego  is  a  market  that’s 
building  — steadily  and  sturdily.  It  is 
now  the  third  largest  market  in  the  western 
states  and  the  fastest  growing  major 
metropolitan  area  in  the  nation. 

Reach,  convince  and  sell  the  San  Diego  market  through 
its  two  metropolitan  dailies:  The  San  Diego  Union 
and  Evening  Tribune.  Combined  daily  circulation  is  more 
than  200,000  (220,667  ABC  9/30/59). 


ian  litga  Hnion  |  Evening  Tribune  sell  san  diei 


Source;  Economic  Research  Department,  Union-Tribune  Publishing  Company;  1958  Census  data  adjusted  to  1959  I'axable  Salat 


15  Hometown  Daily  Newspapers  covering  San  Diego,  California  -  Springfield,  Illinois- Northern  Illinois 
and  Greater  Los  Angeles.  Served  by  the  Copley  Washington  Bureau  and  the  Copley  News  Service. 


REPRESENTED  NATIONALLY  BY  WEST-HOLUDAY  (»..  INC. 


editorial 


Where  There’s  Hope 

Tn  all  of  the  discussion  on  the  Internal  Revenue  Serv'ice  rulings 

which  result  in  curbing  business  expenditures  for  opinion  ad¬ 
vertising,  notliing  has  hit  home  with  such  impact  as  the  Tax  Court’s 
decision  against  A.  H.  Washljurn  of  the  Hope  (Ark.)  Star. 

Mr.  Washburn  crusaded  to  obtain  a  vote  by  the  people  on  a  ques¬ 
tion  of  a  state  sales  tax — only  to  find  that  he  must  write  oft  the  ex¬ 
pense  (about  .'$6,000)  as  a  bread-and-butter  item.  He  can’t  charge  it 
up  to  “ordinary  business  exjjenses’’  and  claim  it  as  a  detluction  in 
figuring  his  income  tax. 

The  editor’s  campaign  was  prompted  by  a  desire  to  protect  him¬ 
self  and  the  newspaper  against  jxwsible  loss  of  income  if  a  higher 
sales  tax  were  imposed  to  make  up  for  what  he  considered  an  un¬ 
justifiable  exemption  on  a  certain  group  of  producers.  He  was  right, 
too;  the  tax  was  hiked.  The  court  record  does  not  show  any  evidence 
of  harm  to  the  Star,  up  to  this  jx>int,  but  that’s  immaterial  now. 
In  the  opinion  of  the  judge,  the  editor’s  fears  of  depreciation  or  hopes 
of  an  enhancement  in  income  w'ere  too  remote  to  be  considered. 

Since  the  Supreme  Court  had  spoken  on  such  matters  in  the 
Cammarano  Case,  the  Tax  Court  relied  on  the  precedent  which 
grew  out  of  a  claim  by  liquor  dealers  for  deductibility  of  expenses 
in  seeking  a  referendum  on  legislation  affecting  their  business.  This 
is  the  same  audiority  cited  by  IRS  in  defending  its  regulations  which 
declare  that  advertising  exjienditures  of  public  utility  firms,  for  ex¬ 
ample,  when  they  oppose  public  ownership  plans,  are  not  ordinary 
and  necessary  business  exjjenses. 

The  entire  question  of  tax  allowance  for  “lobbying”  expenses,  in¬ 
cluding  advertising  costs,  is  on  the  agenda  of  the  House  Ways  and 
Means  Committee  which  has  already  held  hearings.  The  .\merican 
Newspaper  Publishers  .Association  argued  that  non-deductibility 
amounted  to  censorship  of  ideas. 

Our  advices  from  Washington  this  week  w'ere  that  a  Hoodtide  of 
grass  roots  pressure  will  be  needed  to  get  any  of  the  corrective  bills — 
six  in  the  House  and  one  in  the  Senate — out  onto  the  floor  before 
adjournment  of  this  session.  Rep.  Hale  Boggs,  Louisiana  Democrat, 
has  made  a  strong  plea  for  his  bill  on  the  ground  that  congressmen 
rely  on  opinion  (“lobby”)  advertising  for  indications  of  back-home 
sentiment. 

We’re  glad  the  Washburn  case  decision  came  at  this  time.  The 
Star’s  predicament  throws  new  light  on  a  good  cause.  Where  there’s 
Hope,  Congress  won’t  let  democratic  ideals  die. 


There  Goes  Another  Trumanism 

TTs  been  four  years  since  the  needle  got  stuck  on  that  “one-party 
press”  refrain  but  every  now  and  then  a  rock  ’n’  roll  version — 
“Republican-controlled  newspapers  are  soft  in  criticism  of  Ike” — 
jumps  out  at  us.  For  the  record,  it  should  be  noted  that  six  officials 
in  the  Eisenhow'er  Administration  have  had  to  exit  hurriedly  be¬ 
cause  newsmen  told  too  much  about  their  affairs.  The  latest  con¬ 
flict-of-interest  exile  was  FCC  Commissioner  Doerfer,  who  liked  to 
go  yachting  with  a  broadcast  license  beneficiary.  And  who  exposed 
that?  A  reporter  for  the  New  York  Herald  Tribune  (Republican-con¬ 
trolled).  Any  conunent,  Mr.  Truman? 

6 


Say  note  to  the  rebellious  lumte,  Kam 
ye  not  what  these  things  mean?—EsekH 
XVII;  12. 


Editor  &  Publishtr 

•  THE  FOUim  ESUE 


Th«  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged:  The  Jourailsi 
established  March  22,  1884;  Newspaperdos 
established  March,  1892;  The  Foui^  EsMs 
March  I,  1894;  Editor  &  Publisher,  June  2t 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 
Publisher,  Chairman  of  Board,  I9l2-I95t 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 
Jamas  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  FssImii 
Ray  Erwin,  Richard  Friedman,  Philip  N. 
Schuyler,  Robert  M.  Warner;  AdvsrtWsq 
News,  Robert  B.  McIntyre,  Markatiaa  iid 
Research  Manager,  Albert  E.  Weis;  Nsiislin 
Consultant,  Ray  B.  Prescott;  Librariaa,  Jsisi 
Haslett. 

Treasurer,  Arline  Oemar;  Advertising  Mssifa 
Henry  C.  Thiele;  Advertising  Productiea  Mss 
ager,  Bernadette  Borries;  Promotioa  Mat- 
agar,  George  Wilt;  Circulation  Dirssla. 
George  S.  McBride;  Circulation  Msasfc 
George  H.  Strata;  Classified  Advsiii^ 
Manager,  J.  C.  H.  Bollinger 

General  Offices — Suite  1700,  Times  Toae 
1475  Broadway,  New  York  36,  N.  Y.  - 
BRyant  9-3052. 
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Washington:  Pat  Munroe,  1201  National  he 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-We' 

Editor;  Harry  B.  Mullinix,  Western  Advsrtt 
ing  Manager;  Grant  Biddle,  RepresentalM 
360  North  Michigan  Ave.  State  2  t89J. 

Boston:  Guy  Livingston,  344  LiHle  Bldg,  ®| 

Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson, 

Coast  Editor:  Duncan  A.  Scott,  Advsrtin* 
Representative;  85  Post  St.  Garfield  l-TW 

Los  Angeles:  Frederic  C.  Coonradt,  Com 
spondent,  School  of  Journalism,  Univsnl  Qsssifisd 
of  Southern  California.  3518  UnivanHy  A*  Nswspapg, 
Duncan  A.  Scott,  Advertising  RaprsioA  . 

tive,  1901  West  8th  St.,  Dunkirk  8-4151.  p. 

London,  England:  Alan  Delafons,  Managsi.i 

Bhelbert  Road,  Birchington,  Kent,  "Wiotion 
Peter  Bostock,  correspoi^ent,  14,  Albsie  fiWe  Rt|j 
Street,  London,  W I .  ksy  Enrin'i 

Paris,  France:  G.  Langelaan,  Corraspoid  S)|^ 

48  Avenue  de  Paris,  Vincennes  (Seinal  Sysdic^t^ 
Chertar  Mamber  Audit  Bureau  ot  Clreddh  ^ 
Member  Aaaoeiated  Buainess  PubllcrtioJ^  •'Mungtoi 
mo.  averaca  oet  paid  December  31,  IKE-W  WseUv  PJ 
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letters 


HIGHER  PAY  RATINGS 

How  long  can  effective  recruiting  for 
journalism  be  maintained  unless  there  is 
more  cooperation  from  the  newspapers  or 
their  editors  and  publishers  in  several 
ways? 

Resolutions  of  the  American  Association 
of  Schools  and  Departments  of  Journalism 
last  August  indicate  three  ways  to  help 
meet  this  problem. 

One  resolution  urged  that  mass  media 
should  be  encouraged  to  participate  in  the 
activity  that  member  schools  and  depart¬ 
ments  are  urged  to  work  at:  cooperation 
with  high  school  teachers  and  students. 
The  W all  Street  Journal  was  listed  as  a 
notable  example  of  such  activity. 

A  second  resolution  endorsed  the  effort 
to  form  an  industry-wide  committee  on  re¬ 
cruitment  for  the  mass  media. 

The  third  resolution  comes  out  of  experi¬ 
ence  of  many  directors  of  schools  of  jour¬ 
nalism.  They  are  seeing  able  graduates 
turn  down  newspaper  jobs  to  go  into  pub¬ 
lic  relations  or  into'  other  fields.  One 
reason  for  this  is  the  low  starting  salary 
that  is  offered.  Of  course,  we  encourage 
our  students  to  take  a  long-term  look  at 
the  first  job.  to  think  of  it  as-an  intern¬ 
ship  when,  perhaps,  they  are  hot  worth 
the  salary  that  is  now  offered.  Neverthe¬ 
less,  graduates  have  to  have  a  living  wage 
on  the  first  job,  and  they  should  be  paid 
a  wage  that  will  attract  them  to  newspaper 
work  instead  of  sending  them  to  other 
fields. 

The  resolution,  in  full,  is  as  follows : 

“While  the  Association  recognizes  that 
a  number  of  factors  affect  the  flow  of  col¬ 
lege-trained  men  and  women  into  the  mass 
media,  we  are  aware  of  the  inadequacy 
of  all  too  many  starting-level  salaries.  We 
urge  that  media  employers  either  revise 
starting  salaries  upward,  or  follow  the 
example  of  some  employers  in  granting 


second  or  third  year  experience  ratings 
to  qualified  graduates  of  schools  and  de¬ 
partments  of  journalism.” 

A.  Gayle  Waldrop 

President,  AASDJ, 

College  of  Journalism, 

University  of  Colorado, 

Boulder,  Colo. 


TITLES  AND  DUTIES 

The  article  (E&P,  Feb.  27)  headed 
“Alas,  Newspaper  Eklitor  Is  No  Organiza¬ 
tion  Man”,  illustrates  anew  how  prone  all 
of  us  are  to  confuse  a  result  with  a  cause. 
It’s  like  blaming  the  scars  for  a  sore,  like 
blaming  soldiers  for  a  war. 

So  even  a  group  of  high  school  editors 
ranked  newspaper  work  eighth  among  all 
careers  from  the  standpoint  of  prestige. . . . 
If  there  is  anything  that  I  learned  in  daily 
newspaper  work,  with  newspapers  ranging 
from  3,000  to  100,000  circulation,  it  is 
that  titles  can  be  wholly  at  variance  with 
the  type  of  work  performed,  and  I  just 
can’t  Mieve  that  the  criticism  directed  at 
editors  in  this  report  could  come  from  a 
group  of  men  who  have  made  careers  of 
news  room  work. 

Thorne  Lane 

Elba  (Ala.)  Clipper. 


NO  BUSINESS  LIKE  SHOW  BUSINESS! 
S«ndtson,  Fort  Wayne  News  Sentinel 


No  refreshments  are  available  on  the 
third  floor  other  than  soft  drunks.  — 
Lansing  (Mich.)  State  Journal. 


RESPONSE 

We  have  had  75  letters  from  newspapers 
referring  to  the  story  in  E&P  (March  5), 
asking  for  a  copy  of  the  National  Shoe 
Institute’s  shoe  supidement.  Obviously,  it 
had  never  come  to  them  through  one  of 
the  commercial  mail  services. 

That  E&P  is  read  by  newspaper  people 
of  the  country  isn’t  news.  But  that  it  re¬ 
vealed  holes  in  our  very  expensive  direct 
mail  operation  is  to  us  sort  of  baffling. 

Lynn  Farnol 

New  York,  N.  Y. 


The  football  players  were  the  hap¬ 
piest  They  achieved  the  best  girl  record 
in  the  school’s  history,  six  wins,  a  tie  and 
two  losses.  —  Ambler  (Pa.)  Gazette. 


lodging  of  the  essays  will  be  based 
portly  on  spelling,  punctuation  and  gram- 
oiticak  correctness.  —  Wildwood  (N.  J.) 
Ltader. 


If  a  customer  thinks  the  German  ver¬ 
sion  is  not  attractive  enough,  we  show 
him  the  other  which  has  possibly  more 
bonoms  and  thighs.  —  Pittsburgh  (Pa.) 
fsat-Gazette. 


Top  Stories  in  This  Week^s  Issue 


The  thieves  gained  entry  by  praying 
a  window.  —  San  Diego  (Calif.) 


I 


**1  have  been  reading  The  New  York  Times  for  a 
long  period  of  years.  It  gives  a  busy  newspaper 
executive  down-to-earth  reporting  —  with  no 
attempt  to  put  over  an  opinion  or  bias  by  its 
writers.  The  Sunday  ‘News  of  the  Week 
in  Review’  is  indispensable  —  the  best  available 
summary  of  what  is  going  on  in  the  world.** 

James  A.  Guthrie,  Editor'  &  President,  The  San  Bernardino  (Calif.)  Daily  Sun 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Military  Base  Newspapers 
Grow  As  Civilian  Enterprise 


Swing  Is  Away  from  Government 
Support  to  Advertising  Income 


By  Richard  Friedman 

When  the  Wright-Patterson 
AFB  (0.)  Skywrighter,  a  week¬ 
ly  newspaper,  was  distributed 
initially  on  Feb.  5,  it  joined  a 
nJatively  new  and  expanding 
pwp  of  publications  —  civilian 
dterprise  newspapers. 

These  are  unofficial  military 
liiklications,  printed  with  the 
fnO  eooperation  and  consent  of 
the  Department  of  Defense. 
They  came  into  being  in  con- 
sitenble  number  early  in  the 
Karean  War  and  now  have  a 
total  circulation  of  around  700,- 
OIO  covering  some  1,500,000 
aiiitary  personnel,  plus  their 
tellies,  and  allied  civil  service 
mkers. 

The  Skywrighter  is  the  un- 
oldal  base  newspaper  of 
Wright  -  Patterson  Air  Force 
Base,  Dayton,  0.,  and  its  start¬ 
ing  circulation  was  16,000.  As 
ioall  CE  publications,  it  is  pub- 
lited  by  a  civilian  printing 
fiiB,  in  this  case  the,  the  Wink¬ 
ler  Company. 

The  concern  also  publishes  the 
Imkbounn  (O.)  Skyhawk,  un- 
oieial  paper  for  Lockboume 
•tir  Force  Base,  near  Columbus, 
0.  The  Skyhawk,  now  six  years 
old.  was  one  of  the  earlier  CE 
pWcations  breaking  the  trail 
ia  this  media. 

Both  newspapers  are  entirely 
teported  by  advertising,  as  is 
***ry  CE  publication. 

New  Re%«nue 

The  swing  away  from  official 
■htary'  papers,  supported  en- 
^y  by  government  funds,  to 
'■official  CE  papers  started  in 
■rnest  nine  years  ago.  It  picked 
np  momentum  in  1956  and  pres- 
mWy  gives  indication  of  adding 
new  revenue  to  publishers 
around  the  country. 

Tor  more  insight  into  this 
P^ng  field  E&P  contacted  W. 
B.  Bradbury  Co.,  only  national 
publishers  representative  for  CE 

Editor  ac  publisher 


papers  in  this  country.  Brad¬ 
bury  Company  supplies  national 
advertising  to  local  CE  pub¬ 
lishers,  and  a  comic  monthly, 
American  Armed  Forces  Fea¬ 
tures,  to  both  CE  and  official 
military  papers. 

President  W.  B.  Bradbury 
Sr.,  said  there  were  some  75 
CE  papers  during  the  Korean 
War,  and  the  number  has  dou¬ 
bled  since  then.  (His  firm  repre¬ 
sents  125  of  them.)  He  called  the 
trend  “an  expanding  thing 
which  will  grow  and  which  is 
keeping  many  small  publishers 
solvent  in  the  face  of  rising 
production  costs.” 

E&P  also  contacted  Armed 
Forces  Press  Service,  principal 
news  and  feature  source  to  1397 
military  papers,  both  official  and 
unofficial,  in  the  world.  AFPS 
said  the  swing  to  CE  papers  in 
1956  and  1957  coincided  with  in¬ 
creased  publishing  costs  and  the 
reduction  of  U.  S.  military  per¬ 
sonnel.  The  services  began  to 
lose  qualified  information  people 
after  the  Korean  War,  and  find¬ 
ing  replacement  became  difficult. 

According  to  AFPS,  “staffs 
were  smaller,  and  it  was  getting 
harder  to  sustain  base  papers.” 
CE  papers  answered  the  prob¬ 
lem. 

By  Contract  Only 

All  CE  papers  are  printed  by 
contract  between  the  publisher 
and  the  base  where  the  paper 
will  be  distributed.  The  con¬ 
tract,  drawn  up  under  Depart¬ 
ment  of  Defense  supervision, 
clearly  defines  the  position  of 
both  parties. 

All  editorial  matter  is  fur¬ 
nished  by  the  military.  Armed 
forces  personnel  are  not  per¬ 
mitted  to  be  members  of  the  edi¬ 
torial  administrative  staff  of  the 
paper  or  have  their  names  car¬ 
ried  on  the  masthead,  although 
bylines  by  servicemen  are  per- 

(or  March  19,  1960 


mitted. 

The  serviceman  can  work  for 
the  paper  on  his  own  time,  pro¬ 
vided  he  has  received  permis¬ 
sion  from  his  CO. 

A  publisher  has  complete  con¬ 
trol  over  all  soliciting,  procure¬ 
ment  and  publication  of  all  ad¬ 
vertising  matter  at  rates  es¬ 
tablished  by  him,  but  the  ad¬ 
vertising  generally  doesn’t  ex¬ 
ceed  50  percent  of  the  total  con¬ 
tent  each  issue.  He  keeps  all 
ad  revenue  and  assumes  all 
the  risks. 

“It’s  a  Department  of  De¬ 
fense  policy  not  to  interfere  with 
the  publisher,”  AFPS  said.  “He 
functions  independently  of  the 
base  and  this  protects  the  ad¬ 
vertiser.  The  advertiser  isn’t 
forced  to  appear  in  the  paper 
to  protect  his  merchandise  on 
sale  at  the  PX  or  commissary.” 

All  CE  papers  are  required 
to  carry  a  statement  under  the 
banner  similar  to  that  of  the 
Fort  Benning  (Ga.)  Bayonet: 

“Published  by  the  Ledger-En¬ 
quirer  Company,  Columbus,  Ga., 
a  private  firm.  Opinions  ex¬ 
pressed  by  the  publisher  and 
writers  herein  are  their  own  and 
not  to  be  considered  an  official 
expression  by  the  Department  of 
the  Army.  The  appearance  of 
advertising  in  this  publication 
does  not  constitute  an  endorse¬ 
ment  by  the  Department  of  the 
Army  of  the  products  or  serv¬ 
ices  advertised.” 

Distributed  Free 

Papers  are  given  free  to  the 
base  (saving  the  installation  the 
price  of  printing) ,  with  the  pub- 
lisher  required  to  supply  a  spe¬ 
cified  amount  on  a  certain  date. 
The  number  must  assure  com¬ 
plete  coverage  of  all  base  per¬ 
sonnel,  the  contract  stating, 
“each  person  at  the  base  must 
have  a  paper  made  available  to 
him.” 

No  papers  are  distributed  out¬ 
side  the  camp. 

A  CE  publication  is  prohibited 
from  using  the  name,  insignia 
or  emblem  of  a  military  unit  in 
such  a  way  that  anyone  could 
infer  the  publication  is  an  offi¬ 
cial  armed  forces  paper. 
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Contracts  are  sought  either 
by  bid  or  at  the  discretion  of  the 
camp  commander. 

According  to  AFPS,  anyone 
can  put  out  a  CE  paper  but 
the  publication  cannot  be  dis¬ 
tributed  on  a  base  without  a 
commanding  officer’s  approval. 
“If  a  CO  decides  he  wants  a 
civilian  enterprise  paper  rather 
than  an  official  paper  (which 
isn’t  permitted  advertising),  he 
can  invite  the  publisher  to  print 
one  for  him.  CE  papers  are  gen¬ 
erally  worthwhile.” 

Big  Military  Market 

According  to  Mr.  Bradbury, 
admen  underestimate  the  mili¬ 
tary  market  which  has  sprung 
up  between  1945  and  1950. 

“Right  now  every  able-bodied 
young  American  male  must  en¬ 
ter  the  Armed  Forces  right 
after  high  school  or  college,”  he 
pointed  out.  “Approximately 
two-thirds  never  go  to  college, 
but  right  into  the  service.  Be¬ 
fore,  Mom  served  the  meals,  sup¬ 
plied  the  toothpaste,  and  Dad 
supplied  the  shaving  cream  and 
the  car.  Now  this  kid  is  heaved 
out  into  a  new  type  of  world. 
He  forms  buying  preferences 
that  last  as  long  as  he  lives. 
Merchandisers  don’t  realize  the 
great  deal  of  buying  done  in  the 
PX  and  commissary.” 

Mr.  Bradbury  produced  fig¬ 
ures  for  the  fiscal  year  ending 
Jan.  26,  1959,  which  showed  that 
total  sales  of  $849,900,000  were 
spent  in  the  11,845  PX  units 
here  and  overseas,  including  re¬ 
tail  outlets,  restaurants,  snack 
bars,  service  activities  and  con¬ 
cessions.  The  domestic  figfure 
was  $384,800,000. 

For  commissaries,  where  mar¬ 
ried  military  families  bought 
their  food  (all  items  usually 
found  in  modem  supermarkets), 
the  average  expenditure  in  1956 
{Continued  on  page  10) 
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Military  Papers 


siring  the  comic  section  need  the 
approval  of  the  base  they  serv- 


The  comic  section  started  in 
{Continued  from  page  9)  1955  ^jth  distribution  to  only 

- -  CE  papers,  but  a  number  of 

was  $40-50  per  family  per  official  papers  requested  the  De¬ 
month.  Twenty-seven  percent  of  partment  of  Defense  to  let  them 
of  all  military  pay  was  spent  have  the  service.  The  section  is 
in  the  commissaries,  and  2,-  mailed  and  folded  into  the  330 
500,000  persons  patronized  them,  papers  subscribing  to  it. 


Hennings  Would  Bar 
Court  Records  Gag 


ITf.Oli 


By  Gordon  Eliot  White 

EcUlor  &  Publisher  Washington  Bureau 


Militar}'  Community 
“The  average  military  instal 


Among  its  regular  features  Senator  Thomas  C.  Hennings  1879  when  the  Cim  innati  £». 
are  “Cartoon  Parade,”  “Armed  Jr.  is  urging  Congress  to  require  quirer  appealed  after  beini 
Forces  Athletes”  and  a  number  federal  courts  to  open  their  ju-  denied  access  to  an  Ohio  fedend 


lation  gets  away  from  cities,”  of  panel  strips  (“The  Wise  dicial  rwords  to  public  and  press  coin’s  records.  The  higher  court 


Mr.  Bradbury  said.  “It’s  a  com-  Guy,”  “Phineas  Fogg  &  Croc-  inspection 


ruled  that  the  sealed  transcripti 


munity  unto  itself.”  He  pointed  klesberry,”  and  “Top  Kick”  to  The  Missouri  Democrat’s  ac-  the  case  be  ^de  availakk  I 
to  Fort  Hood  as  the  largest  com-  name  a  few)  which  appear  regu-  tion  backs  up  a  recent  move  by  Enquirer  but  at  the  same  P 


munity  in  six  surrounding  Texas  larly. 


the  Detroit  newspapers  to  force  reserved  the  court’s  rigjit 


counties.  “It’s  deliberately  lo-  All  the  drawings  and  ideas,  a  test  of  legality  on  the  courts’  to  suppress  information  in  the 

cated  off  by  itself  and  it  needs  with  the  exception  of  “Cartoon  gag  rule.  future. 

a  newspaper  to  bind  the  people  Parade,”  are  done  by  civilian  “Under  the  present  law.  Fed-  1961,  when  Drew  Pearm 

in  it  together.  The  serviceman  artists,  among  them  the  well-  er^l  Courts  seem  to  be  under  brought  a  libel  suit  againa 

is  far  away  from  home.  He  known  George  Wolfe  and  Henry  restraint,  if  any,  insofar  as  Senator  Joseph  McCarthy,  the 

never  becomes  a  part  of  the  Boltinoff  and  Jack  0  Brien.  suppressing  information  about  ®ourt  overruled  Pearson’s  mo- 
area  outside  his  installation  in  A  large  portion  of  the  adver-  ^ivil  suits  is  concerned,”  Sena-  to  seal  the  depositions. 


never  becomes  a  part  ot  the  uoiimon  ana  jacx  w  nnen.  suppressing  information  about  uvcnuieu  rearsons  mo- 

area  outside  his  installation  in  A  large  portion  of  the  adver-  ^ivil  suits  is  concerned,”  Sena-  tion  to  seal  the  depositions, 

most  cases.  In  an  average  town,  tising  (all  national)  is  in  panel  ^qj.  Hennings  said.  “The  entire  Said  the  court  at  that  tim*: 

nearly  everybody  will  read  the  form.  ...  matter  apparently  is  presently  “The  records  .  .  .  and  proceed- 

local  paper  to  find  out  what’s  Heading  the  comic  section  is  ^  discretion  of  the  in-  ings  of  this  court  are  open  to  tht 


going  on.  But  it’s  the  advertis-  Will  Lieberson,  once  editor- in-  dividual  courts  themselves.” 
ing  in  the  base  paper  that  hits  chief  of  Fawcett  Publication’s 

the  serviceman.”  30  comic  books.  .Self-Imposed  Rules 

The  Fort  Hood  Armored  Sen-  Thousands  of  cartoons  come  .  -- _ . _ ... 


public.  It  should  be  an  unusoil 
situation  which  would  reqoiR 
the  court  to  exclude  the  puUic 


the  serviceman.”  30  comic  books.  imposed  nuies  the  court  to  exclude  the 

The  Fort  Hood  Armored  Sen-  Thousands  of  cartoons  come  measure  would  *<>  deny  to  the  public  what 

tinel  has  a  circulation  of  15,-  in  continually  for  “Cartoon  Pa-  pjhibir  srppr?sston  of  all  rec-  transpired  in  the  trial. 

000.  rade.”  They  are  submitted  by 


rade.”  They  are  submitted  by  x.v 

.  -  ,  ,  ^  os  j  i  •  ords,  books  and  documents  by  ■ 

A  survey  was  of  the  camp  s  seiwicemen,  officers  down  to  pri-  court  rules  upon  I'rtvinai  Matter  .Sealed 

personnel  which  showed  98  ^r-  vates  Five  or  six  are  used  each  ^  between  lawyers  in  The  following  year,  the  Nn 

cent  read  the  Armored  Sentinel  month.  ^  civil  cases.  Federal  Courts  York  Post  asked  that  pre-triil 

and  96  percent  read  it  every  According  to  Mr.  Bradbury,  required  to  make  all  statements  by  witnesses  be 

issue.  The  same  survey  showed  the  comic  s^tion  has  the  largest  available  to  sealed  and  withheld  from  the 

that  readership  of  other  papers  single  circulation  of  anything  m  inspection  during  office  press.  The  plaintiffs.  Jack  Uil 

was:  the  military  field.  t  g.  Mortimer. 


Pre-Trial  Matter  Sealed 


The  following  year,  the  Nn 
York  Post  asked  that  pre-triil 


hours. 

Since  no  specific  statute  now 


and  Lee  Mortimer,  New  York 
Mirror  columnists  and  co-«h 
thors  of  the  Confidential  serio, 


Better  Since  no  specific  statute  now  ^i^for  columnists  and  co-«h 

tin  Statesman,  1  percent,  Dtulas  reimlates  information  nractices  thors  of  the  Confidential  serio, 

Morning  News  Uvercent;  Fort  Mr.  Bradbury  feels  the  switch  interpret  the  law  agreed  and  the  pre-trial  pm 

Worth  Star  TeUgram,  5  per-  from  official  to  CE  papers  is  for  widelv  varvine  deeree  Sen  eeedings  were  held  in  camen. 
cent;  Houston  Chronicle,  2  per-  the  better.  He  said  “Military  a  widely  varying  degree,  b  .  Tho  ^  i, 

cent;  Houston  Post.  I  percent,  papere  are  new  setting  help  “S.  51.1, 


-D  Au  1  4^u  *4-  u  reflates  information  practices,  oi  me  ^onnaentiai  s 

Mr.  Bradbury  toels  the  switch  interpret  the  law  agr^  and  the  pre-trial 


cent;  Houston  Chronicle,  2  per-  the  better.  He  said  “Military 
cent;  Houston  Post,  1  percent,  papers  are  now  getting  help 
Also,  according  to  the  survey,  from  professional  newspaper 
one-third  of  Fort  Hood’s  serv-  publishers  in  the  areas  of  lay- 


would  serve  the  dual  purpose  ruled  directly  on  the  questko. 
of  making  the  law  uniform  and  However,  a  1959  decision  indi- 


9  OCIV-  uuuiisiiers  111  LIIC  Ui  lay-  1  1  11  j  A.  AI^SPU^^^  1  i.1. 

icemen  mailed  copies  of  the  Sen-  out,  headlines,  makeup,  and  would  open  all  court  documents 

tinel  home  to  their  families.  wh^t  comes  out  is  a  much  to  the  public  and  press  in  civil  t.ce  and  by  implication  i^ 


what  comes  out 


The  “community”  of  Fort  cleaner,  topflight  paper.” 


cases,  if  justifiable  exceptions  nized  the  power  of  the  lowH 


Hood,  according  to  The  Brad-  Official  newspapers  still  great-  ^e  says,  arguments  for  c-ou^rts  to  continue  it. 

bury  Company,  is  the  largest  ly  outnumber  CE  papers,  al-  them  can  be  made  when  the  Ju-  The  Detroit  News  \&8t  jw 
military  installation  in  the  though  CE  newspapers  are  ^iciary  Cc^nuttee  holds  hear-  published  the  facts  in  a  cni 


United  States,  with  251,000  usually  published  at  large  in¬ 
acres  located  in  Central  Texas,  stallations.  As  of  last  Septem- 
an  annual  payroll  of  $150,000,-  ber,  according  to  AFPS  official 
000,  five  movie  houses,  five  serv-  figures,  there  were  1013  papers 


usually  published  at  large  in-  involving  embezzlement  d 

stallations.  As  of  last  Septem-  Congressional  efforts  to  pre-  funds  in  an  architectural  fim 
ber,  according  to  AFPS  official  the  federal  courts  from  after  the  court  and  attorM}i 

figures,  there  were  1013  papers  this  suppression  go  back  to  the  agreed  to  seal  the  proceedinp. 


ice  clubs,  four  field  houses,  and  printed  for  the  military  in  the  1800’s  when  Congress  passed  a  The  judges  backed  away  fm 

its  own  shopping  center,  the  PX  United  States.  They  broke  down  statute  providing  that  docket  a  contempt  citation,  saying  tk 

and  commissary.  into  323  mimeo,  325  letterpress,  l>ooks  should  be  open  for  inspec-  information  used  by  the  ptjB 

A  survey  for  Bradbury  Co.  219  photo-offset,  and  146  multi-  This  was  limited  to  judg-  had  been  obtained  by  a  reports 

was  conducted  in  1956  into  the  Hth.  ments  and  decrees.  from  a  source  other  than  tk 

buying,  listening,  viewing  and  Among  the  largest  circula-  records.  In  the  end,  ^ 

reading  habits  of  military  per-  tion  CE  papers  are  the  Redstone  ‘^“*1  settled  out  of  court  but 

sonnel.  It  showed:  91.9  percent  (Ala.)  Rocket,  20,000;  the  Me-  This  was  in  effect  repealed  the  attorneys  asked  that  the g*| 


sonnel.  It  showed:  91.9  percent  (Ala.)  Rocket,  20,000;  the  Me-  This  was  in  effect  repealed  me  attorneys  asxed  tnat  tne g** 

read  camp  newspapers  whereas  Clellan  AFB  (Calif.)  Pace-  in  1945,  when  the  legal  advisors  continue  and  the  court  ij- 

58.4  percent  did  not  subscribe  maker,  17,000;  Fort  Benning  rewriting  the  U.  S.  Judicial  proved, 

to  or  buy  magazines,  and  71.3  (Ala.)  Bayonet,  16,000;  Sandia  Code  failed  to  have  the  statute  *  ♦  ♦ 

percent  did  not  subscribe  to  or  Base  (N.  M.)  Sandia  Cross-  included  in  the  revision,  after  .\uthority  to  ClaMifr 

buy  city  newspapers.  roads,  16,500  ;  Tinker  AFB  deciding  the  “matter  is  more  „  . .  . 


Comic  Section 

Bradbury  Company  also  sup¬ 
plies  free  or  charge  a  comic 
section  for  both  CE  and  official 
papers.  Circulation  is  guaran- 


roads,  16,500  ;  Tinker  AFB  deciding  the  “matter  is  more 
(Okla.)  Take-Off,  18,000;  Kelly  properly  left  to  the  rule  of  each 


AFB  (Tex.) 
25,000. 


Flying  Times,  court.” 

Very  few  courts  ever  made 


oks  should  be  open  for  inspec-  information  used  by  the  ptjB 
m.  This  was  limited  to  judg-  had  been  obtained  by  a  reports 
jnts  and  decrees.  from  a  source  other  thaii  tk 

court  records.  In  the  end,  tk 
Left  to  Each  Court  sujj  settled  out  of  court  bet 

This  was  in  effect  repealed  the  attorneys  asked  that  the  gif 


Their  circulation  figfures,  pro-  specific  rulings,  and  interpreta- 


fessional  appearance  and  adver¬ 
tising-packed  pages  indicate  this 


tions  have  varied  considerably. 
The  earliest  major  case  involv- 


te^  at  650,000.  CE  papers  de-  military  media  is  on  the  move,  ing  a  newspaper  took  place  in 


.\uthority  to  ClaMifr 

President  Eisenhower  ha*  ik 
nied  30  federal  agencies  ^ 
right  to  classify  information  M 
secret,  but  he  gave  this  privikp 
to  eight  other  agencies,  somed 
which  already  had  such  author 
{Continued  on  page  68) 
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'*  •Average  Newspaper 
Swells  to  42  Pages 


tf/ORP  EYE  PACKAGE 


The  avera^re  newspaper  in  the  more  than  1,000,000  tons  of  re-  f 
U.  S.  gave  its  buyers  more  to  serve  capacity,  the  Newsprint  p 
•etd  last  year  than  ever  before  Information  Committee  stated.  ' 

a  history.  That  goes  for  both 

•  -  More  Local  l^overage 


(ditorial  news  and  features  and 
.■OBiinercial  information  in  ad- 
rertising. 

Authority  for  the  measure¬ 
ment  is  the  Newsprint  Informa 


^mmittee’s  particular  interest 

tu  that  the  newspapers  used 
10,000  tons  of  newsprint  over 


The  committee’s  report  quoted 
from  editors  and  publishers  as 
follows : 

Allentown  (Pa.)  Call-Chron- 
;ion  Committee,  composed  of  jde — More  backgrounders  and 
[representative  Canadian  pro-  interpretive  articles, 
iucers  of  the  paper  on  which  Little  Rock  Arkansas  Gazette 
Iwspapers  are  printed.  The  — Business  coverage  increased 

and  broader  general  coverage 
across  the  board. 

Atlanta  (Ga.)  Journal  and 
[iie  1958  consumption  to  give  Constitution  —  considerably 
heir  readers  the  record  service,  more  columns  of  information 
And  newsprint  costs  $134  a  ton.  were  printed ;  consumed  8,000 
For  this  $26,800,000  additional  more  tons  of  newsprint  while 
iper.se,  publishers  increased  the  maintaining  news-to-ads  ratio, 
somber  of  pages  in  the  daily  Baltimore  (Md.)  Sun— Full 
papers  to  the  extent  that  the  page  of  pictures  added, 
average  for  those  measured  in  Hackensack  (N.  J.)  Bergen 
S  key  cities  was  42  pages,  three  Record— Added  between  10  and 
Sure  than  in  the  previous  year.  \2  columns  of  general  news. 

Bloomington  (Ill.)  Panta- 
graph  —  Three  additional  col¬ 
umns  daily  and  more  pictures. 

Boston  (Mass.)  Globe — Extra 
editorial  content  in  many  de¬ 
partments. 

Columbus  (0.)  Dispatch  — 
Added  women’s  and  general 
news. 

Cleveland  (0.)  Plain  Dealer 


Brush-Moore 
Buys  Papers 
In  California 


EXPERT  EYES  of  D.  R.  Fihpatrick, 
retired  editorial  cartoonist  of  the 
St.  Louis  Post-Dispatch,  scan  the 
entries  in  cartoon  category  of  the 
Pulitxer  Prixe  competition.  Winners 
will  be  announced  in  May. 


ue  average  for  Sunday  papers 
^  to  141  pages,  up  six. 


A  Decade  .Ago 


Ten  years  ago  the  same  indus- 
n  measurement  showed  the 
trage  daily  to  consist  of  34 
ittges  and  the  Sunday  edition 
W  pages. 

On  the  basis  of  content  an¬ 


alysis  of  110  newspapers.  Media  — New  business-finance  depart- 


Records  reported  that  the  aver 
a?e  daily  paper  in  1958  con- 
ined  59%  advertising  and  41% 
ditorial  content.  This  was  an 
aifflost  exact  reversal  of  the 


las  de 
»  ^ 
tion  M 
ivill|l 
omed 
lutbee 

«) 


ment,  senior  citizens  and  teen¬ 
age  features. 

Dallas  (Tex.)  News — Approx¬ 
imately  850,000  lines  additional 
of  reading  matter  in  1,900  addi- 
“ittrm  in  1940  but  the  number  tional  pages  in  1950. 

'if  pages  had  increased  consider-  Detroit  (Mich.)  News — Edi- 
iWy.  A  fat  paper  with  40%  torial  minimum  increased  five 
editorial  content  today  has  many  columns ;  very  few  days  as  low 
Bore  columns  of  news  and  fea-  as  minimum, 
tow  than  a  slim  paper  of  20  Houston  (Tex.)  Post  —  Two 
?«trs  ago  with  60%  devoted  to  editors  frec^  from  routine  to 
editorial  matter.  originate  stories  in  depth;  staff 

Cranston  Williams,  general  men  sent  abroad;  full-page  fea- 
enaager  of  the  American  News-  tures  used  as  space  materializes. 

Indianapolis  (Ind.)  Star  and 
News — More  news. 

Kansas  City  (Mo.)  Star — A 
page  a  day  of  additional  news 
content. 


rather  than  feature  material. 

New  York  Journal- American 
—  Extra  news  space  totalled 
733,000  lines  for  daily  and  Sun¬ 
day. 

Oklahoma,  City  (Okla.)  Times 
and  Oklahoman — 868  more  pages 
of  news  with  increase  of  8.5% 
in  news  hole. 

Phoenix  (Ariz.)  Republic  and 
Gazette — 5,393  more  columns  of 

'^^Rock  Hill  (S.C.)  Herald— Dp 
2.5%  in  news  space. 

South  Bend  (Ind.)  Tribune — 
All  coverage  widened,  local  get¬ 
ting  priority. 

Tampa  (Fla.)  Tribune — In¬ 
creased  area  news  and  school 
news. 


Canton,  Ohio 

Brush-Moore  Newspapers,  Inc. 
this  week  purchased  the  San 
Gabriel  Valley  Tribune,  a  daily 
and  Sunday  newspaper  in 
Southern  California. 

Announcement  of  the  acquisi¬ 
tion  of  the  capital  stock  of  San 
Gabriel  Valley  Newspapers,  Inc. 
was  made  jointly  by  G.  Gordon 
Strong,  Brush-Moore  president 
and  general  manager,  and  Carl 
P.  Miller  Sr.,  San  Gabriel  presi¬ 
dent. 

The  newspaper  will  be  pub¬ 
lished  by  Sanvaley  Publications, 
Inc.,  a  new  California  corpora¬ 
tion  and  wholly-owned  subsidi¬ 
ary  of  Brush-Moore  Newspa¬ 
pers,  Inc.,  which  also  owns  and 
publishes  nine  other  newspapers 
in  Ohio,  Pennsylvania  and 
Maryland. 

In  addition,  the  corporation 
will  continue  to  publish  eigdit 
weekly  newspapers  for  distribu¬ 
tion  in  the  San  Gabriel  Valley 
area,  which  is  bounded  by  Pasa¬ 
dena  on  the  west  and  Pomona 
on  the  east. 

Circulation  of  the  daily  and 
Sunday  Tribune  exceeds  45,000, 
while  the  combined  circulation 
of  the  weeklies  is  65,000. 


Million  Population  Seen 


The  papers  are  published  in 
West  Covina,  about  20  miles 
'‘ast  of  the  heart  of  Los  Angeles. 
Population  of  the  valley  served 
by  the  Tribune  and  related 
weeklies  is  estimated  at  375,000. 
The  area  is  expected  to  reach 
a  million  in  another  decade. 

No  staff  changes  in  the  opera- 


Toledo  (O.)  Blade— 12%  more  tion  of  the  papers  are  contem- 


riper  Publishers  Association, 
Munnented  on  the  record  size  of 
Ik*  average  newspaper:  “News- 
Ihnt  consumption  reached  an 
i!!time  high  in  1959  because 
•ewipapers  served  their  readers 
»  well  while  advertisers  showed 

leir  continued  confidence  in  the 
Ei'^ipaper.  All  this  was  accom¬ 
plished  while  publishers  faced 
t"-*  continuing  problem  of  ever- 
“OBaaing  costs  and  narrowing 
pi'ofit  margins.” 

Providing  the  additional  news- 


‘Grealeat’  Content  in  U.S. 


news,  mainly  local. 

Topeka  (Kans.)  Capital-Jour¬ 
nal— Series  on  civic  problems. 

Trenton  (N.  J.)  Times — 2,600 
extra  columns  of  news,  much  of 
it  in  broader  local  coverage. 

Washington  (D.  C.)  Star — 
Expanded  business,  book,  and 
women’s  coverage,  leaned  heav¬ 
ily  on  foreign  news  in  assigning 
added  space. 

Washington  (D.  C.)  Post — 
Average  over  four  more  col¬ 
umns  per  day,  three  in  foreign 
news  and  one  for  pictures. 


Daily’s  Founder  Dies 

Montreal 
Col.  Roger  Maillet,  64,  founder 


plated  at  this  time. 

A.  Q.  Miller,  executive  vice- 
president  and  stockholder  of  the 
corporation  from  which  the  pa¬ 
pers  were  purchased,  continues 
to  serve  as  administrative  head 
of  the  publications. 

Carl  P.  Miller  Sr.  principal 
stockholder  in  San  Gabriel  Val¬ 
ley  Newspapers,  Inc.,  vrill  serve 
as  a  member  of  the  board  of 
directors  of  the  new  corporation. 
He  is  vicepresident  and  West 
Coast  manager  of  the  Wall 
Street  Journal,  chairman  of  the 
Los  Angeles  Metropolitan 
Transit  Authority  and  past 
president  of  the  Los  Angeles 
Chamber  of  Commerce. 


Los  Angeles  (Calif.)  Times — 

The  greatest  news  and  feature 
content  in  the  U.  S.  Volume  of 
hard  news  stepped  up,  syndi¬ 
cated  series  add^. 

Louisville  (Ky.)  Times  — 
print  required  by  the  increased  Added  local,  national  and  inter- 

Mmber  of  pages  per  issue  and  national  news  in  that  order,  and  vicepresident  of  Le  Petit 

trowing  circulation  proved  no  More  space  for  political  news.  Journal,  died  March  13  at  Hotel- 

problem  to  the  North  American  Minneapolis  (Minn.)  Star  and  Dieu  Hospital.  He  founded  Le  North  Hollywood  Valley  Times 

industry  which  begran  1960  with  Tribune — More  space  for  news  Petit  Journal  in  1926.  (E&P,  Feb.  6). 

editor  at  PUBLISHER  (or  March  19,  1960  H 


Last  month  the  Cowles  group 
of  Minneapolis  purchased  the 


Castro  Uses  Press 
To  Berate  the  U.S. 


Havana 

The  government  of  Dictator 
Fidel  Castro  is  continuing  its 
relentless  pressure  on  the  press. 
Some  recent  items: 

•  The  daily  newspaper  El 
Mundo  and  the  TV  station  Tele- 
mimdo  were  “inter\’ened”  (a 
euphemism  for  seizure).  The 
Castro  government  now  controls 
nine  of  Havana’s  15  daily  news¬ 
papers,  plus  two  of  its  five  TV 
stations. 

•  Mock  funerals  and  burnings 
of  opposition  newspapers  and 
U.  S.  publications  are  carried 
out  almost  daily  in  public  places 
across  the  island. 

•  Three  AP  staffers,  Ameri¬ 
can  Dick  Valeriani  and  two 
Cuban  newsmen,  were  held  in¬ 
communicado  for  four  hours  by 
police.  The  reason:  police  found 
in  their  car  photos  of  a  ship 
which  had  exploded  in  Havana 
harbor.  Even  after  the  AP  men 
managed  to  get  word  out  to 
their  office  and  to  the  U.  S.  em¬ 
bassy,  they  were  held  for  addi¬ 
tional  hours. 

•  The  government  began  cen¬ 
sorship  of  photographs  being 
air  expressed  out  of  Cuba.  Pack¬ 
ets  are  opened  at  the  airport, 
then  sent  to  the  Defense  Min¬ 
istry  for  scrutiny. 


of  its  well-known  members  — 
Guillermo  Martinez  Marquez,  as 
publisher  of  El  Pais;  and  Raoul 
Alfonso  Gonse,  as  publisher  of 
El  Mundo. 

(As  president  of  lAPA,  Mr. 
Martinez  Marquez  led  the  fight 
against  censorship  in  Cuba  un¬ 
der  Batista  in  1957. 


Following  Castro  Line 


ment  pending  investigation  of 
alleged  connections  with  the 
regime  of  former  dictator  Ful- 
gencio  Batista.  Mr.  Barletta  is 
living  in  the  Italian  Embassy. 

The  Cuban  Newspaper  Work¬ 
ers  Union  has  voted  that  any 
employee  who  fails  to  denounce 
articles  deemed  unfavorable  to 
the  Castro  government  should 
be  fired. 

The  union  suspended  for  15 
days  the  working  rights  of  a 
printshop  worker  at  Diario  de 
la  Marina  for  not  printing 
labels  on  two  stories  saying  that 
•‘contribute  to  the  plot  against 
Cuba.” 


Weld  Takes 
Herald  Trib 
Job 


m 


Paris 


Two  Americans  —  Roger 
Sharpe,  news  director  of  KOTV, 
Tulsa,  and  John  Taylor  of  Still¬ 
water,  Okla.  —  were  detained 
for  nine  hours  by  Cuban  intelli¬ 
gence  agents  who  charged  they 
were  taking  pictures  of  soldiers 
“with  double  meaning.”  Their 
film  and  cameras  were  confis¬ 
cated. 


BLtKt  Miami  Editors 


The  Public  Relations  Depart¬ 
ment  of  the  Ministrj’  of  Foreign 
Relations  put  out  thousands  of 
pamphlets  in  which  it  charged 
that  Miami  newspaper  editors 
had  refused  to  publish  “facts” 
about  Jorge  Zayas,  the  self- 
exiled  editor  of  Avance.  The 
pamphlets  offered  evidence  that 
Mr.  Zayas,  a  vicepresident  of 
the  Inter- American  Press  Asso¬ 
ciation,  had  taken  upwards  of 
$500,000  in  “handouts”  from  the 
Batista  regime. 

(Directors  of  lAPA  gathered 
at  Montego  Bay,  Jamaica, 
March  17  for  a  three-day  meet¬ 
ing  which  was  to  highlight  re¬ 
ports  on  “the  rapidly  deteriorat¬ 
ing  situation  of  the  Cuban 
press.”  The  association  noted 
that  the  Castro  government  had 
forced  the  resignations  of  two 


(lAPA  listed  the  Havana  pa¬ 
pers  following  the  Castro  line 
as  El  Mundo,  Revolucion,  Diario 
Nacional,  Diario  Libre,  Combate, 
LaCalle,  Avance  and  the  Com¬ 
munist  daily  Hoy.  The  six  nomi- 
nally-independent  papers  are 
Diario  de  la  Marina,  El  Crisol, 
Informacion,  Excelsior,  Prensa 
Libre  and  El  Pais. 

(In  one  issue  last  month, 
lAPA  related,  the  unions  ran 
18  “coletillas”  on  stories  in 
Diario  de  la  Marina  for  real  or 
imagined  criticism  of  the  gov¬ 
ernment  in  news  stories  or  edi¬ 
torials.  The  “coletillas”  usually 
are  sarcastic  conunents  designed 
to  confuse  public  opinion,  lAPA 
.said.) 

Excelsior  and  El  Pais,  owned 
by  former  Senator  Alfredo  Hor- 
nedo  Suarez  and  Christobal 
Diaz,  a  government  contractor 
in  the  Batista  regime,  will  be 
suspended.  So  will  Diario 
Nacional,  which  young  revolu¬ 
tionaries  have  been  publishing. 
Both  newspaper  plants  will  be 
converted  to  shops  for  printing 
books. 

La  Marina  also  has  been  re¬ 
duced  to  a  shell  of  its  usual  size 
by  the  withdrawal  of  ads.  Word 
has  gone  out  to  all  ministries  of 
the  government  to  omit  La 
Marina  from  any  advertising 
lists. 

The  Ministry  for  the  Recovery 
of  Illegally  Acquired  Property 
this  week  seized  Vocero  Occi¬ 
dental  of  Pinar  del  Rio  province. 

A  proofreader  is  now  director 
of  El  Mundo,  seized  recently  by 
Prime  Minister  Fidel  Castro’s 
government. 

The  paper’s  regular  business 
manager,  Antonio  Bemabei,  was 
refused  admission  when  he  re¬ 
ported  for  work. 

Jorge  Villar  Guardia,  former 
proofreader  on  Informacion,  is 
El  Mundo’s  second  director  since 
the  takeover.  First  named  to 
the  job  w’as  the  secretary  of 
Cuba’s  national  bank,  Guillermo 
Santisteban.  No  reasons  were 
given  for  the  switches. 

El  Mundo  belongs  to  Amadeo 
Barletta,  whose  business  empire 
was  taken  over  by  the  govem- 


HOW  NEAR  TO  BREAK? 

By  Milton  Carr 

United  Press  International 

Havana 

Obser\'ers  here  wonder  how 
near  Cuban-American  relations 
are  to  the  breaking  point. 

Not  since  the  Yankee-baiting 
days  of  Juan  Peron  in  Argentina 
has  the  United  States  been  the 
target  of  such  abuse  from  a 
Latin  American  nation. 

Even  Peron’s  anti-American 
campaign  never  reached  the 
heights — or  the  depths,  if  you 
prefer — of  the  hate  campa^ign 
that  Premier  Fidel  Castro,  has 
controlled  press  and  radio  are 
carrying  on  against  the  United 
States. 

A  visitor  to  Havana  today 
would  think  the  Cuban  govern¬ 
ment  is  marshalling  the  countrj' 
for  war. 


Philip  S.  Weld,  publisher  of 
the  Gloucester  (Mass.)  Dailj 
Times  and  the  Eewburyport 
(Mass.)  Daily  News,  will  bt 
named  president  and  genersl 
manager  of  the  European  Edi¬ 
tion  of  the  New  York  HenU 
Tribune,  published  in  Paris. 

Robert  M.  White  II,  president 
and  editor  of  the  Herald  Trib- 
une,  said  Mr.  Weld,  45,  will 
succeed  Willet  Weeks,  43,  whoii 
returning  in  June  to  assume  u 
executive  position  with  the  news¬ 
paper  in  New  York. 

Mr.  Weld  has  been  associated 
with  the  two  Massachusetts 
newspapers  since  1949  and  their 
owner  since  1952.  He  will  take 
a  leave  of  absence  from  his 
papers,  while  on  assignment  ii 
Paris.  A  native  New  Yorker,  he 
was  graduated  from  Hamid 
College  in  1936.  From  1936  to 
1942  he  was  with  the  Chiestt 
Daily  News  as  classified  adver¬ 
tising  salesman,  circulation  pro¬ 
motion  writer,  general  assign¬ 
ment  reporter,  and  wire  editor. 


Publisher  In  Oiarge 


Blackest  Headline)* 

The  anti-United  States  cam¬ 
paign  has  been  going  on  for  sev¬ 
eral  months.  But  since  the  ex¬ 
plosion  of  the  French  munitions 
ship.  La  Coubre,  in  Havana  har¬ 
bor  March  4,  a  new  media  has 
been  brought  into  play  to  spread 
the  propaganda. 

For  the  past  several  days 
cruising  sound  trucks  and  loud¬ 
speakers  mounted  on  downtown 
buildings  have  bombarded  the 
populace  with  virtually  every 
conceivable  insult  to  the  United 
States.  The  harangues  from  the 
loudspeakers  are  interspersed 
with  recorded  martial  music,  as 
unifonned  men  and  women 
members  of  the  “People’s  Mili¬ 
tia”  drill  on  the  streets. 

The  government  -  controlled 
Havana  newspapers  are  devot¬ 
ing  most  of  their  space  and  the 
largest  and  blackest  headlines  to 
attacks  on  the  United  States. 

The  government  television, 
channel  12,  has  turned  over  its 
facilities  for  the  past  few  days 
to  a  public  subscription  cam¬ 
paign  to  raise  money  to  buy 
arms  “for  the  defense  of  Cuba.” 
Persons  bringing  donations  to 
the  station  appear  on  television 
to  get  in  their  licks  against  the 
United  States. 


In  Mr.  Weld’s  absence,  Ala- 
ander  N.  Stoddart  will  become 
publisher  of  the  Gloucester  and 
Newburyport  papers.  He  has 
been  elected  executive  vicepres- 
dent  and  a  director  of  Esaa 
County  Newspapers,  Inc.  For 
the  past  two  years,  he  hai  di¬ 
rect^  advertising  and  circular 
tion  sales  on  both  newspapcn. 

In  1946  Mr.  Weld  became  ai 
executive  assistant  at  the  Bostn 
Post,  leaving  that  paper  in 
to  begin  his  Gloucester  assodar 
tion. 

Mr.  Weld  is  chairman  of  thr 
Massachusetts  Newspaper  la- 
formation  Committee  and  a  di¬ 
rector  of  the  Haverhill  (Masa) 
Gazette.  He  is  married  to  tb 
former  Miss  Anne  Warren  and 
is  the  father  of  five  childrei. 

Mr.  Weeks  has  been  associated 
with  the  European  Edition  sinee 
December  1955,  first  as  its  di¬ 
rector  and  since  October  19# 
as  president  and  general  maa- 
ager.  He  was  manager  of  the 
Herald  Tribune  Syndicate  aad 
News  Service  for  five  years. 

Bom  in  Ridgewood,  N. 

Mr.  Weeks  was  graduated  fn* 
Lehigh  University  and  worktel  Earli 
as  a  reporter  for  newspapwl^^he 
in  Hackensack  and  Jersey  Cit^ltwason 

N.  J.  r?”  » 

The  European  Edition  *<P**ase 
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photon  Sued 
For  Patent 
Infringement 


■  o( 

aiiy  Harris-Intertype  Corporation 

port  hu  filed  ^  patent  infringement 
be  lait  against  Photon,  •  Inc.,  Cam- 
enl  bridge.  Mass.,  manufacturer  of 
Edi-  »  photographic  typesetting  ma- 
roU  chine. 

L  The  suit  was  filed  March  15 

dert  in  the  U.  S.  District  Court  in 
Prib-  New  York.  Harris-Intertype 
will  Ti«ims  Photon  is  infringing  its 
boil  ktric  patent  rights  to  an  elec- 
e  u  tronic  “revolving  disk”  machine 
ewi-  for  photographic  typesetting. 

The  suit  requests  an  injunc- 
iated  tion  against  further  patent  in- 
etti  fringement,  and  asks  damages 
their  for  past  infringement.  Also 
take  as  a  defendant  was 

i  hit  iegency  Thermographers,  New 
nt  in  Toric,  user  of  a  Photon  machine. 

!r,  he  Commenting  on  the  action, 

rvard  Harris-Intertype  officials  said, 

36  to  ‘Discussions  with  Photon  over 
ieope  in  extended  period  have  failed 
dver-  to  produce  a  satisfactory  basis 
i  pro-  for  licensing.  This  legal  step  is 
jsign-  BOW  deemed  necessary  to  main- 
ditor.  tiin  the  integrity  of  Harris- 
Intertype’s  patent  position.” 

Harris-Intertype  manufac- 
AIot.  tores  the  Fotosetter. 
ecomc  cause  of  action  refers  to 

r  and  >  1^^-  fi,  patent  assigned 
>  hat  to  Cecil  L  Tansel  and  says  this 
ipRS-  vu  assigned  to  Harris-Inter- 
type  on  Jan.  1,  1958.  Another 
For  ri^t  assigned  by  Tansel  to  the 
ag  di.  company  on  July  28,  1959  also 
ircglg.  it  dted. 

lapers.  Kurtz  M.  Hanson,  who  re- 
jne  u  cntly  became  president  of  Pho- 
Botln  luc.,  said  he  would  not 
n  194S  eoBunent  on  the  suit  until  his 
ssoda-  ittomeys  had  studied  the 
_  Batter. 

of  the 
sr  Ib- 
1  a  (t 

Mam.)  Kimanians  Free 
to  the  4PMan  from  Jail 

en  and 

iren.  Rumanian  authorities  have  re- 
ociated  cased  Lincoln  Kirschen  from 
in  since  jail  and  allowed  him  to  return 
its  di-  to  his  home  in  Bucharest,  As- 
ir  IW  h'Ciated  Press  was  advised  this 
il  mai-  Mr.  Kirschen,  a  Ruman- 

of  the  >an  citizen,  was  AP  correspond- 
ite  and  ent  when  he  was  arrested  April 
irs.  2^  1960,  and  charged  with 
N.  J,  Pfing  information  to  the  U.  S. 

Hi  froB  Embassy. 

woibri  Earlier  reports  had  said  Mr. 
spapeo  EiRchen  was  convicted  of  high 
sy  Citj,  ^son  and  sentenced  to  25 
‘^rs  in  prison.  He  reported  his 
on  in  a  cablegram  to  AP 

B»l»is  week.  Executives  of  the 
e  agency  said  they  were 

‘Siting  further  information. 
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Defense  Chief 
To  Speak  at 
AP  Luncheon 


Secretary  of  Defense  Thomas 
S.  Gates  Jr.,  will  address  the 
annual  luncheon  of  Associated 
Press  members  at  the  Waldorf- 
Astoria  Hotel  in  New  York  City, 
April  25. 

The  announcement  was  made 
by  Benjamin  M.  McKelway, 
president  of  the  AP  and  editor 
of  the  Washington  (D.  C.)  Star. 

The  principal  item  on  the  AP 
business  meeting  agenda  will 
be  election  of  six  directors  for 
three-year  terms  and  to  fill  a 
vacancy  for  one  year. 

Directors  whose  terms  expire 
are: 

Mark  Ethridge,  Louisville 
(Ky.)  Courier-Journal; 

Harold  A.  Fitzgerald,  Pontiac 
(Mich.)  Daily  Press; 

Bernard  H.  Bidder  Jr.,  Du¬ 
luth  (Minn.)  News-Tribune; 

W.  D.  Maxwell,  Chicago  (Ill.) 
Tribune; 

George  W.  Healy  Jr.,  New 
Orleans  (La.)  Times-Picayune ; 
and  from  cities  under  50,000 
population : 

Dolph  Simons,  Lawrence 
(Kan.)  Journal-World. 

Ethridge  and  Simons  were 
ineligible  for  renomination, 
having  served  three  consecutive 
terms,  the  maximum  permitted 
under  the  By-Laws. 

The  nominating  committee  re¬ 
nominated  Fitzgerald,  Ridder, 
Maxwell  and  Healy. 

Others  nominated  were: 

Frank  S.  Hoag  Jr.,  Pueblo 
((Holo.)  Chief  tan; 

Robert  Bunnelle,,  Asheville 
(N.  C.)  Citizen  and  Asheville 
Citizen  Times; 

Joseph  Pulitzer  Jr.,  St.  Louis 
(Mo.)  Post-Dispatch; 

Robert  C.  Millar,  Jacksonville 


PIPE  DOWN!  —  Scrippt-Howard 
managing  aditon,  at  meeting  in 
Columbus,  throw  some  ideas  onto 
the  table  and  wait  to  see  if  any 
are  burning  issues.  Left  to  right — 
Ed  Hay,  Houston  Press;  St.  John 
Waddell,  Memphis  Commercial 
Appeal;  Victor  Free,  Pittsburgh 
Press;  Robert  Linn,  Cincinnati  Post 
and  Times-Star;  and  J.  Z.  Howard, 
Memphis  Press-Scimitar. 


(Fla.)  Journal; 

William  Dwight,  Holyoke 
( Mass. )  Transcript-Telegram ; 

Paul  Miller,  Rochester  (N.Y.) 
Times-Union. 

Mr.  Miller,  who  served  on  the 
board  from  1950  to  1959,  is  the 
first  former  director  to  be  re¬ 
nominated  since  the  By-Laws 
were  amended  in  1942  limiting 
the  tenure  of  any  director  to 
three  consecutive  terms.  The 
limitation  does  not  apply  to  a 
director  who  serves  as  president 
of  the  association;  both  Presi¬ 
dent  McKelway  and  former 
president  Robert  McLean,  Phil¬ 
adelphia  Evening  and  Sunday 
Bulletin,  are  thus  exempted  from 
the  restriction.  Mr.  Miller,  presi¬ 
dent  of  Gannett  Newspapers,  is 
the  only  former  AP  executive 
to  have  been  elected  to  the 
board. 

For  director  from  cities  of 
less  than  50,000  population,  the 
committee  nominated: 

Robert  B.  Atwood,  Anchorage 
(Alaska)  Times; 

M.  E.  Nussbaum,  Moultrie 
(Ga.’r  Observer. 

To  complete  the  unexpired 
term  of  Nathaniel  R.  Howard, 
Cleveland  (Ohio)  News,  who 
resigned  when  the  News  ceased 
publication,  the  committee  nom¬ 
inated  ; 

Wright  Bryan,  Cleveland 
(Ohio)  Plain  Dealer; 

Henry  D.  Bradley,  St.  Joseph 
(Mo.)  Gazette  and  Sunday  News 
Press. 

Robert  M.  White  II,  of  the 
Mexico  (Mo.)  Ledger  and  New 
York  Herald  Tribune,  is  chair¬ 
man  of  the  nominating  commit¬ 
tee. 


Jack  Huie  Named 
Linofilm  Sales  Mgr. 

Jack  C.  Huie  has  been  ap¬ 
pointed  manager  of  Linofilm 
Sales,  it  was  announced  by  Paul 
S.  Chisholm,  vicepresident  in 
charge  of  sales  at  Mergenthaler 
Linotype  Company. 

Mr.  Huie  will  be  responsible 
for  sales  activities  in  connection 
with  Linofilm,  Mergenthaler’s 
photocomposition  system.  He  will 
also  be  in  charge  of  surveying 
plant  requirements  and  applica¬ 
tions  engineering  in  reference 
to  phototypesetting. 

He  succeeds  Herbert  S.  Rand 
Jr.,  who  resigned  to  become 
general  manager  of  the  Pom¬ 
pano  Town  News  in  Pompano 
Beach,  Fla. 

Mr.  Huie’s  headquarters  will 
be  in  Brooklyn,  where  he  heads 
a  rapidly  growing  group  of  spe¬ 
cialists  in  photocomposition.  He 
brings  to  his  new  assignment 
some  34  years  experience  in  the 
graphic  arts,  22  of  which  have 
been  with  Linotype  in  various 
parts  of  the  country. 

Nearly  a  decade  ago,  he  was 
instrumental  in  solving  mechani¬ 
cal  problems  involved  in  setting 
up  the  first  major  Teletypesetter 
circuit  in  the  United  States. 

• 

Western  Chairman 

San  Francisco 

Wallace  Hailey,  Seattle  Post- 
Intelligencer,  was  elected  chair¬ 
man  of  the  Western  Conference 
of  Circulation  Managers  at  ses¬ 
sions  here.  He  succeeds  Edwin 
H.  Roberts,  San  Francisco  Ex¬ 
aminer,  named  chairman  of  the 
board. 

Sid  Weiskiltel  Dies 

Cincinnati 

Sidney  R.  Weiskittel,  67,  re¬ 
tired  Cincinnati  Enquirer  press¬ 
room  superintendent,  one  of  five 
members  of  Weiskittel  family 
who  worked  in  that  department, 
died  March  9. 
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The  Primary  Cartoonidates 


Bmi 

Credits:  KENNEDY — Ivey,  Los  Angeles  Examiner;  Gardner,  Lowell  Sun; 
Green,  Providence  Journal;  Manning,  McNaught;  Rosen,  Albany  Times- 
Union.  NIXON — Ficklen,  Dallas  News;  Hesse,  St.  Louis  Globe-Democrat; 
Fawcett,  Providence  Journal;  Grant,  Oakland  Tribune;  Pletcher,  Sioux 
City  Journal;  Morse,  Los  Angeles  Mirror  News.  HUMPHREY — Williams, 

Detroit  Free  Press;  Fischetti,  NEA;  Holland,  Chicago  Tribune;  Pletekw 
Sioux  City  Journal;  Werner,  Chicago  Daily  News;  McClanahan,  Dal* 
News.  JOHNSON — Robinson,  Indianapolis  News;  Herblock,  Washinglw 
Post;  Alley,  Memphis  Commercial  Appeal;  Maples,  Fort  Worth  St* 
Telegram. 
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After  this  discussion  the  Cir-  of  maintaining  such  a  year 
cle  again  broke  up  into  several  round  special  service, 
small  groups  which  continued  to  If  one  ignores,  then,  the  size 
talk  about  politics  and  current  of  a  news  service  different  cor¬ 
events  until  well  after  midnight,  respondents  represent,  or  the 
A  visitor  at  the  meeting  found  question  of  how  much  sheer  vol- 
the  correspondents  there  inter-  ume  of  material  they  cable  home 
ested  and  interesting;  a  good  in  one  year,  it  becomes  difficult 
cross  section  of  the  UN  press  to  determine  just  what  the 
corps  who  exhibited  a  genuine  phrase  “second-string;”  means 
desire  to  become  acquainted  with  and  a  debatable  issue  as  to 
the  personalities  and  ideas  of  which  newsmen  would  fit  the 
their  colleagrues  from  other  description, 
lands.  However,  various  criticisms 

Many  of  them  indicated  they  which  have  been  levelled  against 
Iiad  found  the  discussion  infor-  the  Circle  are  an  important  fac- 
mative  and  instructive.  Some  tor  in  any  evaluation  of  what 
felt,  too,  that  Mr.  Chanderli  was  it  has  accomplished.  Conversa- 
affected  by  the  views  of  West-  tion  with  some  30  correspond- 
em  correspondents  who  were  ents,  including  members  and 
sympathetic  to  the  French  posi-  non-members  of  the  Circle,  also 
tion.  In  varying  degrees  and  indicates  that  a  small,  minority 
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UN  Reporters’  Circle 

A  SEARCH  FOR  AMITY 

By  Bob  Warner 


which  helps  to  provide  a  spirit  of  fellowship,  the  Circle 
has  managed  to  bring  together  some  90  highly-opinion- 
ated,  and  sometimes  rather  emotional  correspondents, 
who  represent  newspapers,  wire  services,  magazines, 
radio  and  television  media  of  nearly  30  nations. 

Mealy  Topics 

It  is  a  tribute  to  the  spirit 
in  which  such  a  heterogeneous 
poup  meets  that  it  has  man- 
iged  to  remain  together  with¬ 
out  suffering  any  fatalities,  or 
other  unsociable  incidents,  even 
while  weighing  such  meaty  is- 
nes  as  “Guided  Democracy,” 

“The  Problems  Affecting  the 

Press  In  Various  Parts  of  the  i 

World,"  “The  Status  and  Prob-  W 

lens  of  the  Neg;ro  In  American  ^ 

Life”  and  “Thought  Control  As 

1  Universal  Technique.”  1 

During  the  February  meeting 
of  the  group,  for  instance,  some 
So  correspondents  met  in  the 
borne  of  Dagnnar 


Freuchen, 
rtose  late  husband,  Peter  Freu- 
then,  was  one  of  the  original 
founders  of  the  fellowship.  An 
oplorer,  author  and  newspa- 


CIR.CLE  of  UN  correspondwnts  at 
recant  meeting.  Toward  the  front 
bership  as  a  conglomeration  of  are  (left  to  right)  Simon  Malley, 
‘second-string”  L?  Progre*  Egy^.en;  Abel  Kadar 
“  j  1.  i_  XI.  Chadefli,  Algerian  rebel  govern- 

discussion  among  the  corespondents  who  cover  the  Marguerite  Cart- 

membership  at  large.  UN  only  on  a  part-time  basis,  wright.  Pittsburgh  (Pa.)  Courier; 

as  against  full-time  UN  report-  and  John  MeVane,  ABC. 

Views  Freely  Exchanged  g^g  f^m  the  major  wire  services 

The  free  exchange  of  views  or  larger  newspapers.  where  such  qualities  were  previ- 

expressed  here  came  from  men  It  must  be  noted,  however,  ously  in  scarce  supply. 

How  It  Began 

i,  the  February  meeting  are  fully  The  idea  for  an  informal  fel- 
accredited  correspondents  to  the  lowship  of  UN  news  representa- 

_ ^  _ ^  _ ^  _ -  UN.  Some  of  them  represent  tives  was  conceived  in  1957  by 

mania,  the  Netherlands,  Africa  news  media  which  cannot  afford  David  Horowitz,  a  special  cor¬ 
and  Australia.  Two  correspond-  to  keep  on  their  payrolls  an  respondent  in  the  U.  S.  for  the 
ents  from  India  who  normally  American  representative  who  American  Association  of  Eng- 
attend  Circle  meetings  were  ab-  would  do  nothing  but  cover  UN  lish-Jewish  Newspapers  and  the 
sent  on  an  assignment  covering  activities.  There  are  only  a  Israeli  papers  Heruth  and  Ha’ 
the  Olympic  games  at  Squaw  handful  of  wire  services  or  other  Olam  Ha’Zeh  of  Tel  Aviv.  His 
Valley.  news  media  financially  capable  {Continued  on  page  66) 


the  Algerian  rebel  government’s  have  stopped  attending  the 
position  in  its  quarrel  with  meetings),  described  the  mem- 
France  whereupon  there  fol¬ 
lowed  a  general,  and  oftentimes  wind-bags  and 
heated, 


IW,  at  the  age  of  71,  while 
wroote  to  the  Arctic  on  a  film¬ 
ing  expedition. 

The  group’s  guest  speaker 
this  night  was  the  Permanent 
liepresentative  to  the  Algerian 

Front  of  the  National  Libera-  news  media  in*^Israel,  the  United  of  the  newsmen  who  attended 
ton,  Abdel  Kadar  Chanderli.  Arab  Republic,  Russia,  America,  ’  "  ’ 

After  cocktails  and  general  England,  France,  Czechoslova- 
wnversation  '  “ 

Mr.  Gianderli 


Lady  Publisher  Keeps 
Her  Town  Perked  Up 


By  Dick  Joyce 

Austin,  Minn. 

Under  discussion  by  com¬ 
munity  fund  directors  of  Austin 
was  the  glum  prospect  of  dis¬ 
banding.  Austin,  with  one  of  the 
highest  per  capita  incomes  in 
the  northwest,  consistently 
failed  to  make  fund  quotas. 
Officials  felt  frankly  that  the 
cause  was  lack  of  union  support. 

A  woman  visitor  to  the  board 
meeting  suggested  differences 
with  the  union  might  be  ironed 
out  by  inviting  the  union  presi¬ 
dent  to  a  meeting. 

That  was  in  1956.  The  union 
president  attended,  was  im¬ 
pressed  and  union  support  fol¬ 
lowed.  The  woman  visitor  who 
rescued  the  fimd  drive  was  Mrs. 
Geraldine  Rasmussen,  business 
manager  of  the  Austin  Daily 
Herald. 

Q\'er  the  Top  First  Time 

Mrs.  Rasmussen  took  over 
leadership  of  the  fund  drive  in 
1958  and  for  the  first  time  in 
its  history,  it  was  a  success  with 
the  eight  agencies  topping  the 
$69,000  goal. 

At  a  ceremony  following  the 
successful  drive,  Mrs.  Rasmus¬ 
sen  was  awarded  a  plaque  and 
a  businessman  lauded  “Geral¬ 
dine,  whose  enthusiasm,  support 
and  cajoling  made  the  drive  a 
success.” 

Latest  recognition  for  her 
achievements  was  in  January 
when  she  was  awarded  the  Aus¬ 
tin  Junior  Chamber  of  Com¬ 
merce  senior  citizen’s  award, 
winning  over  12  active  male 
citizens  whose  names  were  sub¬ 
mitted. 

Since  1929,  Mrs.  Rasmussen 
with  her  husband,  Harry  E.  have 
been  owners  and  publishers  of 
the  Austin  Daily  Herald.  In  the 
early  1940’s,  she  assumed  full 
publishing  responsibilities. 

She  is  the  first  woman  to  serve 
on  the  Chamber  of  Commerce 
Board,  first  woman  president  of 
the  Northwest  Daily  Press  Asso¬ 
ciation  and,  first  United  Fund 
campaign  leader,  male  or  fe¬ 
male,  to  make  the  Austin  drive 
a  success. 

She  was  the  only  woman  on 
the  executive  committee  for  the 
Austin  Commimity  Motel  stock 
and  debenture  sale  and  her 
efforts  were  a  major  help  in 
making  the  project  a  success 
with  more  than  $700,000  raised. 
The  hotel,  named  the  Red  Cedar 
Inn,  is  being  built  within  a  block 
of  the  Herald  plant. 


Mrs.  Rasmussen  and  her  hus¬ 
band  started  in  the  newspaper 
business  in  1919.  She  became 
business  manager  in  1930.  To¬ 
day  she  has  charge  of  a  news¬ 
paper  with  close  to  14,000  cir¬ 
culation,  75  full  time  employees, 
104  carrier  salesmen,  seven  car 
distributors  and  30  area  corre¬ 
spondents. 

Current  Projects 

Her  current  projects  are 
street  lighting,  better  parking 
facilities  for  the  business  dis¬ 
trict  and  a  general  sprucing  up 
of  Main  street.  She  led  the  way 
by  having  a  modem  front  put 
on  the  Herald  building. 

She  is  active  in  the  Floral 
Club,  Art  and  Travel  club.  Busi¬ 
ness  and  Professional  Women’s 
Club,  League  of  Women  Voters, 
Zonta  International,  Austin 
YWCA,  and  National  Federation 
of  Press  Women. 

In  1953,  Mr.  and  Mrs.  Ras¬ 
mussen  each  won  the  annual 
University  of  Minnesota  award 
for  Distinguished  Service  in 
Journalism.  The  honor  was  con¬ 
ferred  by  Dr.  Ralph  Casey,  then 
head  of  the  Journalism  Depart¬ 
ment. 

All  community  projects  have 
her  “stamp”,  through  her  active 
participation,  editorials  and  pub¬ 
lic  service  features  pointing  out 
the  need  for  this  or  that  proj¬ 
ect. 

A  courthouse  annex,  hospital 
addition  and  new  Municipal 
building  are  among  her  build¬ 
ing  accomplishments.  The  need 
for  additional  hospital  facilities 
had  always  been  her  concern 
and  in  1955  the  addition  became 
a  reality  after  thousands  of 
words  in  the  Herald  and  some 
fund  raising  work  of  her  own. 
Latest  gift  to  the  hospital  by 
the  Rasmussens  was  a  hospi¬ 
tality  room. 

Herald  in  Action 

Early  in  1950,  the  need  for 
additional  courthouse  facilities 
brought  the  Herald  into  action. 
The  paper  ran  a  long  series,  in¬ 
terviewing  county  officials,  hav¬ 
ing  studies  made  and  comparing 
facilities  with  other  counties. 
The  thousands  of  words  and  ac¬ 
tive  participation  on  by  Mrs. 
Rasmussen  resulted  in  a  modem 
annex.  A  current  project  is  the 
replacement  of  the  old  main 
courthouse  building. 

A  new  Mimicipal  Building  is 
scheduled  to  be  started  this 


Geraldine  Rasmussen 

Spring,  again  brought  about 
with  the  help  of  Mrs.  Rasmus¬ 
sen. 

Austin  was  the  first  Minnesota 
city  equipped  with  voting  ma¬ 
chines,  a  step  which  she  initi¬ 
ated. 

Prior  to  World  War  II,  she 
presented  a  petition  to  the  Aus¬ 
tin  City  Council  urging  the  con¬ 
struction  of  a  Belt  Line.  The 
scores  of  signatures  she 
gathered  herself.  Five  years  ago 
she  went  alone  to  the  Minnesota 
Highway  Commissioner  with  a 
renewed  request  that  work  be 
started. 

Scheduled  for  completion  soon 
is  the  Belt  Line,  part  of  the 
Interstate  Highway  system, 
cherished  by  Mrs.  Rasmussen. 

• 

Berlin  Publisher 
Widens  Holdings 

Axel  Springer,  West  Ger¬ 
many’s  most  successful  pub¬ 
lisher,  has  confirmed  a  report 
that  he  recently  acquired  a  ma¬ 
jority  of  the  shares  of  Ullstein 
Co.,  West  Berlin’s  biggest  pub¬ 
lishing  concern. 

Mr.  Springer,  who  bought 
26%  of  the  Ullstein  stock  a  few 
years  ago  for  a  reported  $1,428,- 
000,  is  said  to  have  increased  his 
holdings  to  80%.  Members  of 
the  Ullstein  family  continue  on 
the  board  of  directors. 

Under  Mr.  Springer’s  control 
are  the  tabloid  Bild  Zeitung, 
with  a  circulation  of  3,700,000; 
Die  Welt,  one  of  the  most  influ¬ 
ential  papers ;  the  picture  maga¬ 
zine  Der  Stem  and  the  radio-tv 
magazine  Zoer  Zu. 

Ullstein  publishes  the  West 
Berlin  papers,  Morgenpost  and 
B  Z. 


Joe  M.  Dealey 
President  of 
Dallas  News 

Dallas,  T«. 

Joseph  M.  Dealey  has  succeed¬ 
ed  his  father,  E.  M.  (Ted) 
Dealey,  as  president  of  the  A.  H. 
Belo  Corporation,  publisher  of 
the  Dallas  Morning  Sews  and 
owner  of  WFAA  radio  and  tele 
vision  enterprises. 

At  the  annual  meeting  of  the 
directors  it  was  announced  that 
Ted  Dealey  had  become  chair 
man  of  the  board  and  continua 
as  publisher  of  the  News. 

Other  executive  changes  are: 

James  M.  Moroney  Sr.,  fn» 
senior  vicepresident  to  vicr 
chairman  of  the  board. 

H.  Ben  Decherd  Jr.,  to  vice- 
president. 

James  M.  Moroney  Jr,  to 
vicepresident. 

Joe  A.  Lubben,  from  vice 
president  to  senior  vicepresi¬ 
dent. 

Four  new  directors  are  D. 
Gordon  Rupe,  A.  Earl  CuUtm 
Jr.,  Sol  M.  Katz  and  Jack  B. 
Krueger. 

Mr.  Rupe  is  an  investmeat 
hanker  and  civic  leader.  Mr. 
Krueger  is  managing  editor  of 
the  News;  Mr.  Katz  is  cimla- 
tion  manager;  Mr.  Cullum  is 
active  in  broadcasting. 

Joseph  Dealey,  Ben  Deeheni 
and  James  Moroney  Jr.  are  all 
grandsons  of  George  B.  Dealey, 
founder  of  the  News,  and  Mrs. 
Dealey,  who  died  last  Jan.  28  at 
the  age  of  96. 

Ted  Dealey  started  on  the 
News  as  a  cub  reporter  45  years 
ago  and  moved  up  throu^  the 
editorial  ranks  to  publisher, 
succeeding  his  father,  in  IMt 
He  became  president  of  the  cor¬ 
poration  20  years  ago. 

The  News  is  preparing  to  ob¬ 
serve  its  75th  anniversary  next 
Oct.  1. 

The  corporation’s  new  presi¬ 
dent  began  as  a  reporter  in 
1942.  He  served  in  the  Air 
Force,  then  returned  to  the  staf 
and  became  assistant  businea 
editor,  then  assistant  to  tie 
managing  editor.  He  was  elected 
secretary  of  the  corporation  is 
1955. 

• 

Wins  S.  C.  Account 

McCann-Marshalk  Co.,  At¬ 
lanta,  a  subsidiary  of 
Erickson  agency,  will  take  ot? 
the  $175,000  advertising  k 
count  of  the  South  Carolina 
■  velopment  Board  on  July  1 
Eight  firms  made  pre.seiit«tks 
;  McCann-Marshalk  said  spe<^' 
I  ized  newspapers  and  magazfc? 
will  be  used. 
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Toyland  Seen  Placing 
fce  Ad  $  in  Print 


Toy  industry  hysteria  over 
jie  mad  scramble  for  TV  time 
i»s  hurt  print  media  budgets 
ind  conseciuently  affected  re- 
ationships  with  half  of  the  in- 
ittstr>  ’s  market  —  parents,”  ac- 
oniinR  to  James  H.  Lavenson, 
irfsident,  Lavenson  Bureau  of 
\dvertising,  Inc. 

In  New  York  last  week  for 
he  Toy  Fair,  Mr.  Lavenson  said 
hat  like  most  pendulums,  the 
mphasis  on  TV  by  toy  manu- 
acturers  to  the  “virtual  exclu- 
on  of  print  media”  had  “swung 
"jch  too  far.” 

Mr.  Lavenson’s  remarks  fol- 
ued  closely  on  the  heels  of 
-atements  by  Herbert  Sand, 
leepresident  in  charge  of  sales 
vr  Ideal  Toy  Corp.,  who  said 
tat  toy  manufacturers  with  the 
iityest  TV  budgets  had  become 
aryets  of  toy  buyers  in  town 
•  r  the  fair  (E&P,  Feb.  27,  page 
M,  “What  can  the  manufac- 
arer  do?”  Mr.  Sand  had  asked. 
Should  he  avoid  TV  advertis¬ 
er  and  hurt  the  best  medium  in 
ahertising  toys?” 

Capabilities  Overestimated 

Mr.  Lavenson  also  noted  that 
There’s  still  no  question  that 
T\’  is  the  most  potent,  single 
lass  advertising  vehicle  yet  in- 
fntd.”  But,  he  added,  “like 
Host  spectacular  developments, 
wen  its  capabilities  were  over¬ 
estimated  and  misused  .  .  .  you 
need  print  —  magazine,  news¬ 
paper,  catalogs  et  al,  as  well  as 
TV,  to  successfully  build  prod- 
irt  acceptance.” 

The  president  of  the  Phila- 
WiAia-based  ad  agency'  said 
ihat  for  years  his  agency  has 
preached  “Operation  Children” 
•nd  “Operation  Adults”  as  a 
"ro-pronged  advertising  ap¬ 
proach  for  its  own  toy  clients. 
“Parents  shop  in  advertising 
put  as  they  do  in  a  retail  store,” 
he  said.  “They  can’t  turn  back 
to  this  afternoon’s  TV  commer- 
tinl  for  another  look.  They  can 
torn  back  to  a  magazine  or 
•>*W8paper  page.” 

Mr.  Lavenson  continued:  “At 
^  trade  level  it  seems  many 
■wnfacturers  began  selling  di¬ 
tort,  skirting  around  the  jobber, 
to  provide  additional  margins 
®  their  prices  for  TV-advertised 
■toms.  At  the  same  time  more 
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and  more  jobbers,  whose  cata¬ 
logs  had  lost  some  of  their 
lustre  with  age-old  formats,  be¬ 
gan  sponsoring  TV  programs  of 
their  own  (with  manufacturer 
money)  and  promising  retail 
distribution  and  ‘exposure’  on 
all  TV  items — even  if  they  had 
to  be  retailers  themselves. 

“Selection  of  items  by  all  but 
the  largest  retailers  became  a 
matter  of  simply  whether  or  not 
the  item  was  on  'TV,  with  little 
or  no  regard  to  intrinsic  product 
merit.” 

.Approach  Must  Cliange 

Mr.  Lavenson  said  that  in 
1960  the  trade  will  acknowledge 
that  this  approach  has  to 
change,  “and  like  most  aspects 
of  business,  toy  advertising  will 
return  to  simple,  basic,  work¬ 
able,  and  economical  practices. 

“The  common  sense  of  1960,” 
he  concluded,  “should  see  a  bal¬ 
ance  of  TV  advertising,  directed 
to  children,  with  a  proportionate 
share  of  print  advertising,  di¬ 
rected  to  adults.  The  items  ad¬ 
vertised  will  have  to  be  good 
items  for  intrinsic,  play-value 
reasons.  'They  won’t  be  good  just 
because  they’re  advertised.  Even 
those  of  us  who  make  our  living 
in  advertising  don’t  really  be¬ 
lieve  it’s  advertising  that  makes 
a  toy  a  good  toy.” 

• 

Y&R’s  Brock  way  Askg 
Out  ag  Chairman 

Louis  N.  Brockway  has  asked 
to  be  relieved  of  his  duties  as 
chairman  of  the  executive  com¬ 
mittee  of  Young  &  Rubicam, 
Inc.,  as  of  May  1,  in  order  to 
have  more  leisure  and  a  less 
strenuous  working  schedule,  it 
was  announced  this  week  by 
Sigurd  S.  Larmon,  chairman  of 
the  agency. 

He  will  continue  with  the 
agency  as  a  director  and  part 
of  his  time  will  be  spent  with 
the  firm  on  special  assigfnments. 

Mr.  Brockway  joined  Young 
&  Rubicam  in  1930  as  an  ac¬ 
count  executive.  In  1939  he  be¬ 
came  a  vicepresident  and  super¬ 
visor,  was  promoted  to  execu¬ 
tive  vicepresident  in  1943  and 
to  chairman  of  the  executive 
committee  in  1958. 

for  March  19,  1960 


Paperg  Get  Bulk 
of  ‘Comet’  Budget 

The  Lincoln-Mercury  Divi¬ 
sion  of  Ford  Motor  Company 
is  using  all  media  in  its  drive 
to  launch  its  new  economy  car, 
the  Comet,  but  the  largest 
share  of  the  advertising  al¬ 
lotment  is  for  newspaper  ads, 
according  to  R.  J.  Fisher, 
advertising  and  sales  promo¬ 
tion  manager  of  the  L-M 
Division. 

The  introductory  newspaper 
campaign  broke  March  17  and 
included  full-page  ads  in  the 
major  markets,  1750-line  ads 
in  principal  cities,  and  1,000- 
line  ads  in  other  markets. 

In  addition,  there  will  be 
small-space  ads  running  con¬ 
currently.  These  will  call  at¬ 
tention  to  the  major  ads  and 
to  a  Comet  Sweepstakes  con¬ 
test. 


4  Executiveg  Nametl 
For  New  Florida  Daily 

Fort  Lauderdale,  Fla. 

Four  executives  of  the  Morn¬ 
ing  Sentinel,  which  the  Gore 
Publishing  Co.  is  establishing  at 
Pompano  Beach  next  month, 
were  appointed  this  week. 

Robert  E.  Dickey,  a  second 
generation  executive  of  the  Fort 
Lauderdale  News,  was  named 
business  manager.  His  father, 
J.  W.  Dickey,  is  chairman  of 
Gore  Publishing  Co.,  publisher 
of  the  News  here. 

Cal  Hawthorne,  a  News  ad 
salesman  since  1953,  will  be  ad¬ 
vertising  manager  of  the  Senti¬ 
nel  and  Robert  Tartaglione, 
county  circulation  manager  of 
the  News,  will  be  circulation 
manager.  Leo  W.  Guye,  insur¬ 
ance  salesman  and  former  ad¬ 
vertising  manager  of  the  week¬ 
ly  Pompano  Beach  Town  News, 
will  be  classified  advertising 
manager. 

• 

Brigtol  Elected 
Council  Oiairman 

Washington 

Lee  H.  Bristol,  chairman  of 
the  board,  Bristol-Myers  Com¬ 
pany  was  elected  chairman  of 
the  board  of  the  Advertising 
Council  at  the  annual  meeting 
of  the  directors  here. 

He  succeeds  John  C.  Sterling, 
chairman.  This  Week  magazine, 
who  has  just  completed  two 
terms  as  chief  executive  of  the 
public  service  organization. 


‘Money  Tree’ 
Grows  in 
Oklahoma 

Oklahoma  City 

Oklahoma’s  money  tree  has 
blossomed  and  is  bearing  fruit 
for  newspaper  publishers  in  the 
state. 

The  OPA-SCD  Conservation 
Information  Program  —  spon¬ 
sored  jointly  by  the  Oklahoma 
Press  Association  and  the  Okla¬ 
homa  Association  of  Soil  and 
Water  Conservation  Districts — 
is  producing  a  double  crop:  a 
previously  unharvested  crop  of 
dollars  for  newspaper  publish¬ 
ers,  and  an  unprecedented  har¬ 
vest  of  soil  conservation  prac¬ 
tices  on  the  land  for  Oklahoma 
farmers. 

Full-page  advertisements  fea¬ 
turing  soil  conservation  prac¬ 
tices  and  events  appear  to  be  the 
most  popular  item  of  the  eight- 
point  program.  In  1959,  93  of 
the  State’s  275  newspapers  pub¬ 
lished  full-page  spreads  featur¬ 
ing  some  conservation  activity. 
Ads  have  been  published  in  a 
dozen  additional  newspapers 
since  Jan.  1. 

These  ads  were  sponsored  by 
business  firms.  The  ads  are  de¬ 
signed  to  get  more  conservation 
in  the  minds  and  hearts  of  the 
people  and  on  the  land. 

Extra  Ad  Dollars 

Local  publishers  meet  with 
the  supervisors  of  their  local 
soil  conservation  district  and 
help  develop  a  conservation  in¬ 
formation  progp-am  that  is 
“tailor-made”  to  meet  the  needs 
of  their  area.  More  and  more 
publishers  are  obtaining  spon¬ 
sors  on  an  annual  basis.  Where 
this  is  done,  full-page  spreads 
are  published  monthly  and  bring 
in  from  $750  to  $1500  annually 
to  the  publisher. 

Both  State  associations  “fol¬ 
low-through”  by  keeping  its 
members  advised  regarding  pro¬ 
cedures  and  current  events.  In 
the  Sept.  10,  1959  Advertising 
Section  of  the  Oklahoma  Press 
Member  Bulletin,  Ben  Black- 
stock,  OPA  manager,  urged 
“Ad-managers  to  talk  to  their 
SCD  people  for  assistance  in 
copy  and  in  securing  sponsors 
for  the  ads.  With  this  bulletin, 
(Continued  on  page  20) 
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AD-lines 


' —  By  Rol>ert  B.  McIntyre 


A  refreshing  approach  on  how 
an  advertising  agency  utilizes  the 
columns  of  a  newspaper  io  pro¬ 
mote  both  its  clients  ami  itself 
came  to  light  this  week. 

The  agency  is  Saunders/ Wil¬ 
cox  Bell.  Inc.,  Coral  Gables,  Fla. 
Flipping  the  switch  that  shed  the 
light  on  the  new  promotion  ap¬ 
proach  was  a  two-column  story 
alrout  the  agency  under  the  Busi¬ 
ness  Review  banner  of  the  Miami 
(Fla.)  Herald. 


According  to  Samuel  Bell  Jr., 
partner,  the  agency  earned  the 
“editorial  space”  by  running  a 
series  of  small-space  identity  ads 
in  the  Herald’s  Business  Review 
section  over  a  period  of  13  weeks. 

While  the  small-space  ads 
served  their  purpose,  the  editorial 
column  was  a  new  twist  in  the 
fuse  to  light  ideas  among  adver¬ 
tising  agencies  to  secure  new 
business. 

In  the  column,  Joseph  Saun¬ 
ders,  S/W/B  president,  and  Mr. 
Bell  told  how  the  local  business¬ 
man  can  enjoy  the  advantages 
and  services  of  an  ad  agency  at 
little  or  no  cost  to  him  because 
of  the  financial  structure  of  agen¬ 
cy  commissions  on  almost  all  gen¬ 
eral  advertising  placement. 


Fiehl  Papers  Join 
Advertising  Offiees 


“This  means.”  the  column  said 
in  part,  “that  the  small  business¬ 
man  who  has  been  fortunate 
enough  to  experience  normal 
growth  in  past  years,  and  who 
was  formerly  able  to  adequately 
handle  his  company’s  advertising 
himself,  should  now  seriously 
consider  employing  an  advertis¬ 
ing  agency  to  give  his  company 
professional  advice  and  service  in 
a  specialized  field  .  .  .” 


The  column  gave  S/W/B  a 
chance  to  go  direc’tly  to  the  pub¬ 
lic  with  the  use  of  a  mass  media 
and  enabled  tbe  agency  to  ex¬ 
plain  its  ideas  and  thinking  re¬ 
garding  the  duties  and  functions 
of  an  agency. 

The  agency  was  smart  enough 
to  get  maximum  mileage  from  its 
promotion  effort  by  buying  tear 
sheets  of  the  column  and  circu¬ 
lating  them  to  prospective  clients. 

We  understand  that  the  promo¬ 
tion  idea  caused  considerable 
discussion  among  Miami  agen¬ 
cies,  and  proved  “extremely  bene¬ 
ficial”  to  S/W/B  businesswise. 


Detroit 

The  Chicago  Sun-TimcH  and 
the  Chicago  Daily  News  have 
opened  a  combined  advertising 
office  in  Suite  1026-27  in  the 
Buhl  Building,  here. 

The  announcement  was  made 
by  Laurence  T.  Knott,  vice- 
president  in  charge  of  adver¬ 
tising  of  the  Newspaper  Divi¬ 
sion  of  Field  Enterprises,  Inc., 
which  owns  both  newspapers. 

Jack  E.  Rosch,  Chicago  Sun- 
Times  staff  advertising  repre¬ 
sentative  stationed  in  Detroit,  is 
manager  of  the  combined  De¬ 
troit  advertising  office. 

J.  Ray  Scolaro,  Jr.,  the  Chi¬ 
cago  Daily  News  staff  adver¬ 
tising  representative  in  Detroit 
since  1958,  also  will  serve  in 
the  new'  combined  office.  Both 
men  will  represent  both  news¬ 
papers. 

Mr.  Rosch,  a  Sun-Timesman 
for  nine  years,  has  been  man¬ 
ager  of  the  Detroit  office  of  the 
Sun  -  Times  since  December, 
1958. 

Mr,  Scolaro  was  a  member 
of  the  national  advertising  staffs 
of  the  Detroit  Free  Press  and 
the  Chicago  Daily  News  from 
1931  to  1936.  In  1936  he  opened 
the  Detroit  branch  advertising 
office  of  the  Chicago  Daily  News. 
In  1948  he  joined  Look  maga¬ 
zine,  returning  to  the  Detroit 
office  of  the  Daily  News  in  1958. 


MORE  LOVE  acnon9  his  fellow 
admen  hath  no  man  than  Ellis 
Loveless,  ad  director  of  the  Nor¬ 
folk  (Ve.)  Virginian-Pilot  and 
Ledger-Star.  Agency  media  buyers 
pulled  a  switch  and  feted  him 
in  Camden,  N.  J.  recently  to 
mark  his  long  service  to  news¬ 
papers.  In  the  group  are:  Left  to 
right  —  seated,  John  McKinley, 
Frank  K.  Esherick,  Larry  Graham, 
Mr.  Loveless,  H.  B.  Radford,  and 
Frank  O'Connell;  standing,  Ed  Gil- 
lin,  Robert  Rowen,  David  B. 
Arnold,  Peter  Kondras,  Roy  Loch- 
ten  and  C.  C.  Gates. 


Delta  Air  Lines 
Crosses  Swords 


NAEA  Names  Ethics 
Committee  for  ’60 


Bulk  of  Record 
Budget  in  Papers 


President  Russell  W.  Young, 
Seattle  (Wash.)  Times,  has  ap¬ 
pointed  a  Newspaper  Advertis 
ing  Executives  Association  Eth¬ 
ics  Committee  for  1960,  headed 
by  Wilson  W.  Condict,  NAEA 
past  president  and  vicepresident 
of  Moloney,  Regan  &  Schmitt. 

Other  members  of  the  com¬ 
mittee  are  Emile  A.  Hartford, 
Los  Angeles  (Calif.)  Times; 
William  J.  Campbell,  Toronto 
(Ont.)  Star;  John  L.  Coughlin, 
Hartford  (Conn.)  Courant; 
Carl  P.  Flynn,  Tulsa  (Okla.) 
World-Tribune;  Laurence  T. 
Knott,  Chicago  Daily  News  and 
Chicago  Sun-Times;  Irwin  A. 
Simpson,  St.  Petersburg  (Fla.) 
Times;  and  Herbert  G.  Wyman, 
Toledo  (Ohio)  Blade  and 
Times. 

President  Young  also  an¬ 
nounced  that  Lou  Heindel,  San 
Jose  (Calif.)  Mercury-News, 
heads  NAEA’s  Sales  Training 
Committee. 


Other  newspapers  might  do 
well  to  encourage  ad  agencies  in 
their  communities  to  adapt 
S/W  B’s  idea. 


Major  portion  of  the  appro¬ 
priation  for  National  Distillers 
Products  Co.  “Old  Taylor  86” 
Kentucky  Bourbon  will  go  to 
newspapers. 

A  record  ad  budget  (via 
Kudner  Agency,  Inc.)  will  go 
for  a  schedule  of  600  to  1860- 
line  ads  in  a  list  of  164  news¬ 
papers  in  146  cities,  including 
some  ROP  color  ads. 


Heads  NAEA  Unit 


Greenville,  S.  C. 

Chester  W.  Bovender,  retail 
advertising  manager,  Winston- 
Salem  (N.  C.)  Journal  &  Sen¬ 
tinel,  was  named  president  of 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association  of  the  Caro- 
linas.  He  succeeds  Robert  J. 
Alander  of  the  Charlotte  Ob¬ 
server-News. 


Did  Confederate  General  Na¬ 
than  Bedford  Forrest  wear  ks 
=!word  on  the  right  side?  Aid 
w'as  this  wrong? 

Delta  Air  Lines  has  baa 
getting  some  varied  answenk 
these  questions  from  all  paib 
of  the  middlewest  and  southiHt 
throughout  the  past  week. 

It  all  began  on  March  1  wha 
a  large  newspaper  ad  in  Chi¬ 
cago,  Miami  and  Atlanta  (k- 
picted  the  colorful  genml 
standing  in  the  Sky  GU 
Lounge  of  one  of  Delta’s  DC4 
jetliners.  In  full  regalia,  0* 
Forrest  was  wearing  his  snard 
on  the  right  side. 

“Fustest  with  the  mostail,’ 
the  ad  proclaimed,  referrinfto 
the  airline’s  leadership  in 
mestic  jet  transportation  hat 
borrowing  Gen.  Forrest’s  far 
mula  for  success  in  battle. 

Sharp-eyed  readers  who  kia* 
their  Southern  history  and  nib 
tary  protocol  began  calling  aid 
writing  Delta  and  the  new^ 
pers. 

“Wearing  a  sword  on  ft* 
right  side  is  like  saluting  *il* 
the  left  hand — it  just  ini 
done,”  was  the  concensw-  d 
their  objections. 

From  the  Delta  offices  in 
lanta  and  from  Burke  Do^iil 
Adams,  the  ad  agency  handliif 
the  airline’s  account,  came 
explanation : 

“Gen.  Forrest  chose  to  wes: 
his  sword,  on  the  right  ski' 
In  World  War  II,  Gen.  Patt^’ 
chose  to  wear  a  brace  of  pe»f 
handled  revolvers  and  A4» 
Halsey  went  into  combat 
ing  a  baseball  cap.  Gen.  For«* 
wanted  his  sword  where  he  cod 
get  to  it  ‘fustest’  in  the  ew* 
of  a  hand-to-hand  skirmish.  ® 
sword  was  handiest  on  the 
because  the  general  was  H 
handed.” 


* 


■I'yJ 
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^Money  Tree’ 

(Continued  from  page  17) 


you  will  find  reprints  (8%  x  11) 
of  full-pagre  ads  which  recently 
ran  in  several  state  weeklies 
and  dailies.” 

Lavern  Fishel,  president  of 
the  Oklahoma  Association  of 
Soil  and  Water  Conservation 
Districts,  pointed  out  to  super¬ 
visors  of  Oklahoma’s  87  soil  con¬ 
servation  districts  that  “the 
local  newspapers  and  business 
men  are  among  the  most  impor¬ 
tant  resources  available  locally 
to  help  get  the  conservation  job 
done.  We  should  give  business 
men  an  opportunity  to  identify 
themselves  with  our  soil  and 
water  conservation  program.” 

Several  districts  give  “appre¬ 
ciation  dinners”  annually  to 
business  men  who  sponsored  ads 
during  the  year.  At  these  din¬ 
ners,  accomplishments  of  the 
year  are  considered  and  plans 
are  made  for  the  year-ahead. 
This  type  of  cooperation  makes 
for  effective  team-work,  accord¬ 
ing  to  Mr.  Blackstock. 

Since  the  beginning  of  the 
OPA-SCD  Program  he  said, 
“we  have  had  a  full-page  spread 
monthly  in  the  Claremore  Prog¬ 
ress.  The  sponsorship  has  been 
the  same  from  the  beginning. 


except  for  two,  and  we  have  not 
experienced  any  difficulty  in  ob¬ 
taining  new  sponsors.  It  is  in¬ 
teresting  to  note  that  approxi¬ 
mately  1,500  business  men  of 
Oklahoma  have  indicated  their 
interest  in  soil  and  water  con¬ 
servation  by  sponsoring  full- 
page  ads  in  the  newspapers.” 

For  the  purpose  of  compar¬ 
ing  accomplishments,  the  87  soil 
conservation  districts  are 
grouped  according  to  the  num¬ 
ber  of  newspapers  (daily  and/ 
or  weekly)  published  in  the  dis¬ 
trict.  There  are  five  groups. 

The  president  of  OPA  pre¬ 
sents  awards  to  the  district 
winning  honors  in  each  group 
at  the  annual  dinner  of  the 
Oklahoma  Association  of  Soil 
and  Water  Conservation  Dis¬ 
tricts. 

This  type  of  program  does 
not  have  to  be  sold  to  districts 
or  to  the  publishers — it  sells  it¬ 
self,  Mr.  Blackstock  said.  “This 
‘money  tree’  will  grow  in  any 
state  when  the  state  press  asso¬ 
ciation  teams  up  with  the  state 
association  of  districts.” 

• 

Joins  ‘This  Wt»ek’ 

Chicago 

Robert  De  Vogelaere,  for¬ 
merly  with  National  Geographic 
magazine,  has  been  appointed 
to  This  Week  magazine’s  sales 
staff. 


If  your  sales  staff 

can’t  be  eveiywhere  at  once, 

Remember, 

Everywhere, 

men  who  pass  judgment  on 
national  advertising  programs 
read'  The  Wall  Street  Journal 


THE  WAU  STREET  JMJBUL 


fubliilxJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


“THIS 

'  ’-nS.' 

■liaFlii  V 


The  Other  Media 

‘BETTER  HOMES  &  GARDENS’  SOUTHERN  STVI.E-B«f„ 
Homes  <Sr  Gardens  magazine,  effective  with  June  issue  will  puWisli 
a  southern  edition  covering  12  states.  Ad  rates,  ba.sed  on  eircuUtiog 
of  7.'>0,()00  six-months  average  net  paid,  are:  B&W  page,  |4v3Sfl; 
h&w  vertical  half-page,  $2,400;  four-color  page,  $6,0(K»;  four-cok., 
vertical  half-page,  $3,525,  B&W  half-page  is  minimum  for  arreptauf, 
*  »  * 

REPORT  SHOWS  CORRELATION  BETWEEN  TV  \DS,  .SALE' 
— Studies  by  Television  Personal  Interviews,  Inc.,  made  11  wfd- 
apart  on  a  particular  program,  show  for  first  time  a  eorrelatkr 
Irelween  network  TV  advertising  and  sales.  First  study  wag  d 
after  new  advertiser  began  to  use  program.  Second  study  sh 
sales  had  increased  significantly  for  advertised  brands  on  sho* 
while  sales  of  other  sponsors’  brands  not  advertised  held  consUa 
among  program  viewers.  Same  products  advertised  on  pr 
studied  showed  no  significant  increase  in  consumption  among  dob 
viewers. 

*  *  * 

P&G  LEADS  4TH  (QUARTER  NETWORK  TV  ADVERTISERS- 
Procter  &  Gamble,  with  $11,317,641,  led  company  advertism  .a 
network  TV  for  fourth  quarter  of  ’.59,  reports  Television  Bureiid 
.Advertising.  Following  P&G  were  .American  Home  Products  via 
$7,941,944  and  Lever  Bros,  with  $7,579,782.  .Anacin  Tablets, 

••  $2,745,996,  Ie<l  brand  advertisers,  followed  by  Dristan  with  |2J9l 
9.34  and  Winston  cigarets  with  $1,880,345.  P&G  also  led  netwwj 
company  advertisers  for  month  of  Decemlier,  ’.59,  with  $3.833,i' 
.Anacin  spent  $951,907  leading  Decemlier  brand  advertisers. 

*  *  * 

‘PARADE’  TELLS  OF  READER  ATTITUDES— Pnrode  nup 
zine  has  completed  study  on  reader  attitude.  Done  by  Market  Pa 
chology,  Inc.,  readers  gave  opinions  on  three  areas:  1)  Types  ■ 
]>eople  most  associated  with  various  publications;  2)  Compantn 
evaluation  of  editorial  content;  and  3)  Type  of  service  belieredii 
he  liest  rendered  by  each  publication — “.All  of  which  contrilmlBil  i 
the  general  reader  ‘image’.” 

*  »  * 

BAR  INTRODUCES  NETWORK  TV  PARTICIPATIO): 
STUDY — The  three  TV  networks  (.ABC,  CBS,  NBC)  combined ii 
running  participating  spots  at  rate  of  more  than  300  every  »w 
according  to  new  “Network  Spotlog”  service  lieing  offered  by  Brok 
cast  Advertisers  Reports,  Inc.  Intended  for  station  and  repiuti 
a  further  extension  of  its  spot  TV  service,  BAR  is  planning  to  i's 
“Network  Spotlog”  end  of  each  week  to  update  reps  and  sUIm 
on  changes  in  network  participations. 

#  *  * 

FOOD  ADVERTISERS  SPEND  $113-MILLION  ON  NETWOB 
TV — Food  and  food  products  led  all  product  classifications  in « 
work  TV  advertising  during  ’59,  reports  Television  Bureau  of  V 
vertising.  Food  advertisers,  spending  $113,099,511,  were  followdi 
toiletries  and  toilet  goods  at  $102,311,526  and  smoking  raateii 
at  $75,009,215. 

»  «  * 

WOMEN’S  PREFERENCE  FOR  FIVE  MAGAZINES  STlDiE 
— Ladies'  Home  Journal  has  released  results  of  research  stndtl 
C.  E.  Hooper,  Inc.,  which  measures  preferences  of  American  w* 
for  live  national  magazines;  Good  Housekeeping,  LHJ,  McCt: 

I  Life  and  Look.  Purpose:  to  find  which  magazines  women  lie  w 
'  — picture-type  or  those  devoted  to  women’s  interests.  Study  rwi 
I  that  among  women  who  subscribe  to  and  read  regularly  one  or  w 
!  of  these  women’s  magazines  and  Life  and  Look,  the  woman’s  N 
;  zine  is  preferred  3:1,  and  that  among  the  three  woman’s  magi» 
LHJ  is  liked  best  3:2. 

*  *  * 

F.AMILY  REPORT — ^The  American  Weekly  has  published* 

;  tailed  analysis  of  the  magazine’s  audience  based  on  the  most  ro' 

!  Starch  Consumer  Magazine  Rejwrt.  The  tab-indexed  book,  lij 
“The  .American  Weekly  Family”,  compares  the  composition  of 
American  Weekly  audience  with  U.  S.  Census  data,  and  other! 
day  and  general  magazine  audiences.  Copies  are  available  fnm 
Research  Department,  American  Weekly,  575  Lexington 
New  York. 
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“One-package” 

transportation 
modern  answer 
to  a  modern  need 


service.  But  they  are  not  now  permitted  to  do  so.  Their 
applications  to  engage  in  other  forms  of  transportation,  in¬ 
stead  of  being  considered  on  the  same  basis  as  the  applica¬ 
tions  of  others,  are  generally  subject  to  special  conditions 
and  artificial  restrictions. 

Shouldn’t  railroads  be  jiermitted  —  as  their  competitors 
are  —  to  use  the  highways,  airways  and  airports,  and  water¬ 
ways  which  railroad  times  help  build?  This  equality  of  treat- 
nient  and  opportunity  would  enable  the  railroads  to  provide 
shippers  and  the  public  alike  with  more  efficient  and  com¬ 
plete  transportation  service  at  minimum  cost. 


Shippers  today  often  require  a  combination  of  transporta¬ 
tion  services  to  move  goods  rapidly  with  greatest  efficiency 
and  at  lowest  cost. 

“One-package”  transportation  is  a  new  concept  that 
would  allow  any  one  carrier  to  provide  a  complete  shipping 
service  —  including  trains,  planes,  trucks,  and  vessels.  Thus 
shippers  could  get  just  the  transportation  combination  they 
need  with  a  single  call. 

The  public  would  also  benefit  —  through  Ixjtter,  swifter, 
more  economical  service. 

Railroads  want  to  offer  their  customers  this  “one-package” 


ASSOCIATION  OF  AMERICAN  RAILROADS  •  Washington  6.  D.C. 


matter  of 

money  some  people  always  have  more  of  it  than  oi 


Today  *s  17,000,000  New  Yorkers  are  the  richest  people  in  history.  It  would  take  seven  Empire  St 
Buildings  to  house  all  the  banks  in  the  New  York  area . . .  not  counting  cookie  jars  and  piggy-ha 
Now  riffle  a  few  hundred  billion  dollars  in  your  mind.  The  New  York  Federal  Reserve  Bank  will 
$400  billion  in  checks  this  year,  give  or  take  a  few  million.  The  currency  handled  by  the  N.  Y.  F 
will  equal  the  combined  national  output  of  Venezuela  and  Uruguay.  Ole!  The  total  value  of  insu 
held  by  New  Yorkers  is  more  than  three  times  the  national  output  of  all  South  American  count 
Double  ole!  New  York  is  money.  And  some  New  Yorkers  spend  more  of  it  than  others.  The  best 


(he  Third  of  a  series 
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to  talk  to  these  better  customers  is  direct:  through  the  Herald  Tribune  ”the  market 
without  waste”.  The  Trib,  of  all  New  York  papers,  has  the  highest  concentration  of 
families  with  $7,000-and-up  incomes.  And  these  Trib  families  are  the  ones  you  most 
easily  sell  at  a  profit.  No  one  but  the  Trib  delivers  all  these  families— a  quality  market 
Tj  larger  than  the  metropolitan  areas  of  Syracuse,  Richmond  and  Peoria  combined. 
^  No  wonder  the  Trib  consistently  carries  the  fourth  largest  volume  of  general 
R  advertising  of  all  U.S.  newspapers.  You— and  your  business— are  missing  plenty 
il  if  you  don  *t  advertise  where  the  money  is. . .  in  the  New  York 


Jicratb  ^Tribune 


I  A 


i 
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RETAIL  SURVEY 


Dailies,  Auto  Dealers 
Set  ‘New  Car’  Week 


Daily  newspapers  and  auto¬ 
mobile  dealers  are  planning 
strong  support  for  the  two-week 
National  New  Car  Dealer  Week 
promotion,  scheduled  to  begin  in 
a  majority  of  participating  mar¬ 
kets  on  March  28. 

As  of  March  10,  a  total  of 
495  newspapers  in  386  markets 
in  the  U.  S.  and  Canada  were 
planning  to  participate,  the  Bu¬ 
reau  of  Advertising  said,  re¬ 
ports  from  individual  newspa¬ 
pers  indicated  elaborate  prepa¬ 
rations  were  under  way.  Among 
planned  events  in  many  markets 
are  outdoor  car  displays  and 
parades,  consumer  and  sales¬ 
men’s  contests,  and  special  auto¬ 
mobile  showroom  programs. 

Flexible  Dale 

Official  theme  of  the  promo¬ 
tion  is  “It’s  National  New  Car 
Dealer  Week  —  Buy  Now!’’ 
While  the  official  campaign 
period  is  March  28 — April  9, 
the  Bureau  has  pointed  out  to 
newspapers  that  the  date  is 
flexible  to  permit  campaign  tim¬ 


ing  to  meet  individual  market 
conditions. 

As  in  the  case  of  last  year’s 
“Live  Better  By  Far  With  a 
Brand  New  Car”  promotion,  the 
Bureau  has  prepared  a  kit  of 
promotional  materials.  It  in¬ 
cludes  logotypes  with  the  theme 
and  campaign  symbol  (a  smil¬ 
ing  little  drummer). 

Numerous  Helps 

The  campaign  plan  also  pro¬ 
vides  numerous  helps  for  used 
car  promotion.  A  subordinate 
theme  has  been  created  for  this 
purpose:  “National  Car  Dealer 
Week!  .  .  .  Used  Cars  Were 
Never  Better!” 

The  Bureau  has  also  devel¬ 
oped  a  colorful  but  inexpensive 
official  display  kit,  which  is  be¬ 
ing  produced  and  supplied  by 
the  MacNaughton  Lithograph 
Co.  of  New  York.  The  display 
kit  carries  both  the  official  theme 
and  the  official  campaign  sym¬ 
bol. 

Full  endorsement  of  the  pro¬ 
motion  has  come  from  all  the 


of  the  Call-Chronicle  are  ex- 
NADA  Presses  Fight  pected  to  be  given  a  similar  tour 

Against  Bad  Ads  store. 

The  exchange  visits  are  work- 
Washington  jng  gQ  successfully  that  Mr 
The  campaign  of  the  National  Hess  hopes  that  this  plan  will 
Automobile  Dealers  Association  serve  as  a  pilot  model  for  other 
against  unethical,  false,  mis-  department  stores  and  the  news¬ 
leading  and  gimmick  advertis-  papers  in  which  they  advertise 
ing  will  continue  in  full  force,  throughout  the  country, 
according  to  William  E.  Mitchell  • 

Jr.,  chairman  of  N ADA’s  Ad-  Drive  Seen 

vertising  Ethics  Committee.  *  j  w  • 

He  cautioned  the  auto-buying  Dlllhiing  Ad  Lllluge 
public  to  beware  of  advertising  ^he  country’s  biggest  food 
“full  of  too  many  promises.  store  oromotion  backed  hv  »• 


NEHSMPER 

ENTERPRISE 


NEWS 


m 


I  COLOR 


A  big  full-color  layout  featuring  nine  1960  political 
personalities  in  caricature  and  a  full-color  portrait  of 
Vice  President  Nixon  shows  two  ways  which  NEWS¬ 
PAPER  ENTERPRISE  translates  into  COLOR.  NEA  Full 
Service  clients  received  matted  color  features  covering 
personalities,  news,  entertainment,  food,  fashions  and 
sports.  And  there's  no  extra  cost  when  color  enterprise 
comes  from  NEWSPAPER  ENTERPRISE  ASSOCIATION, 
New  York,  Cleveland. 

Newspaper  Enterprise 

Association 

NEW  YORK  •  CLEVELAND 


public  to  beware  oi  aavertising  ^he  country’s  biggest  food 
“full  of  too  many  promises.  store  promotion  backed  by  u. 

— - - tional  advertising  will  get  addi- 

auto  manufacturers  and  the  Na-  tional  support  this  year  from  i 
tional  Automobile  Dealers  As-  completely  new  field, 
sociation.  Kelvinator  will  join  the  4th 

•  annual  Food  Store  Stiectseolar 

rs  »  c*  rs  *1  conducted  by  Saturday  Evmku 

Dept.  Store,  Daily  National  AsscS 

Swap  ‘Plant’  Visits  tion  of  Retail  Grocers  of  the 

Allentow.n,  Pa.  States  (NARGUS).  ms 

Retailer  Max  Hess  and  Don-  to  a  joint  announceamm 

Retailer  Max  Hess  and  JJon  ^  Kiefer,  execnthe 

^d  and  Sam  Miller  publishers  ge^^etary  of  NARGUS,  ud 
of  the  Call  Chronicle  Newspa-  l.  Travis,  vicepi^klmt 

pers  here  have  come  up  with  a  ^  Kelvinator  salm 

solution  to  closing  a  gap  be-  Kelviimto 

tween  retailers  and  newspa^rs  appliances  wil  be  giva 

caused  by  a  misunderstanding  jy^ng  the  pron^ 

of  each  other  s  problems.  which  will  run  from  Oct.  20-29 

A  long-time  champion  of  jy  100,000  food  stores  across  the 
newspapers  as  being  the  best  country. 

advertising  media  for  retailers,  ^he  promotion  will  be  kicked- 
Mr.  Hess,  president  of  Hess  s  consumer  level  with 

department  store,  made  special  y  multi-page  advertising  seetioi 
arrangements  with  the  Call-  jy  the  Oct.  22  issues  of  the  Port. 
Chronicle  newspapers,  to  have  Newspaper  advertising  is  a- 
his  merchandising  people  spend  pected  to  run  over  one  million 
a  day  at  the  newspapers’  plant,  Ryes. 

visiting  its  various  departments.  Last,  year,  the  promotion 
meeting  with  its  executives  and  counted  for  an  increase  of  mow 
other  personnel  to  get  a  better  than  $44  million  in  store  volume, 
understanding  of  whatever  Mrs.  Kiefer  said, 
problems  that  might  confront  • 

them  in  relation  to  their  adver-  Times  Sets 

Through  a  better  understand-  s  Wear  Ad  Peak 

ing  of  the  working's  of  a  news-  Los  Angoe 

paper,  Mr.  Hess  feels  that  re-  Men’s  wear  advertising  is  tht 
tailers  will  thus  be  able  to  Los  Angeles  Times  reached  i 
achieve  better  ads,  do  better  new,  all-time  high  for  any  sis^ 
merchandising  of  their  wares  week  in  the  history  of  the  nem- 
and  work  more  harmoniously  paper  with  the  publicatioi 
with  their  leading  media  than  Feb.  22  of  a  special  Id-pip 
ever  before.  section  devoted  to  mei'i 

I  Ever  since  he  has  been  at  the  fashions. 

;  head  of  Hess’s,  Mr.  Hess  has  The  section  was  published  ii 
I  established  a  policy  of  having  conjunction  with  the  42nd  » 

I  ex-newspapermen  in  key  posts  nual  convention  of  the  Natioeii 
I  within  his  store,  to  help  achieve  Association  of  Retail  Clothien 
this  area  of  better  understand-  and  Furnishers,  held  in  Los 
I  ing.  Angeles. 

At  the  present  time,  Wayne  Lake  Menhinick,  retail  d» 
!  Holben,  former  reporter  for  the  play  advertising  manager  fcr 
Call-Chronicle,  is  Hess’s  sales  the  Times,  said  the  “World’s 
i  promotion  manager  and  is  the  Fair  of  Fashions”  section  of 
'  newest  member  of  the  store’s  standard  sized  pages  totalko 
board  of  directors.  Max  (Mag-  20,593  lines  of  display  advc 
gie)  Levine,  Hess’s  public  re-  tising  in  which  many  earten 
lations  director,  is  also  a  former  clothing  manufacturers  wer^ 
Call-Chronicle  newsman.  represented.  In  addition,  Lcs 

While  the  Call-Chronicle  pub-  Angeles  retailers  advertised  - 
Ushers  have  honored  the  Hess  the  regular  issues  of  the  Tubb 
store  with  their  visit,  where  throughout  the  week-long  coo- 
they  obtained  a  behind  the  vention,  supporting  the  spec* 
scenes  working  view  of  the  de-  section  with  both  black  i» 
partment  store,  key  employees  white  and  color  advertising. 
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Los  Angus 
Men’s  wear  advertising  is  tk 


Angeles. 

Lake  Menhinick,  retail  do- 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  1  1  0  E.  42nd  Street,  New  York  1  7,  MUrray  Hill  2-4760  •  Sheldon 
B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  Superior  7-4680  •  Brice  McQuillin,  785  Market  St., 
San  Francisco  3,  SUtter  1-3401  •  William  Shurtliff,  1612  Fard  Bldg.,  Detroit  26,  WOodward  1-0972. 


Smart  Homemakers  (and  Advertisers) 


Little  girls,  playing  at  cooking  today,  are  the 
smart  homemakers  of  tomorrow.  Today,  they 
see  mother  plan  her  menus  for  the  week,  making 
out  her  shopping  list  from  the  food  ads  in  The 
Ann  Arbor  News.  Smart  homemakers,  today 
and  tomorrow,  know  that  only  in  The  News 
will  they  find  the  best  values  and  widest  selec¬ 
tion  of  food  specials  in  this  area. 

Evidence  that  food  advertising  in  The  Ann 
Arbor  News  really  pays  off  is  found  in  the  35 


per  cent  increase  in  local  grocery  ads  run  last 
year.  Retail  advertising  placed  by  grocers  in 
Ann  Arbor  totaled  1,290,716  lines  in  1959. 
An  outstanding  example  of  food  advertising 
success  is  a  chain  grocery  which  increased  linage 
184  per  cent  with  a  schedule  of  304,990  lines 
in  1959. 

Why  not  let  The  News  SELL  for  you?  Any  of 
our  representatives  listed  below  will  be  pleased 
to  assist  you  with  your  advertising  plans  here. 


Firm  to  Tell 
100-Yr.  Story 
In  Section 

In  a  departure  from  the  tradi¬ 
tional  format  of  corporate  his¬ 
tories,  one  of  America’s  largest 
diversified  industrial  organiza¬ 
tions  will  mark  its  Centennial 
this  spring  by  telling  the  story 
of  its  first  100  years  through 
the  pages  of  a  Sunday  news¬ 
paper  supplement. 

Merritt-Chapman  &  Scott 
Corporation,  founded  on  May 
11,  1860,  by  a  group  of  insur¬ 
ance  underwriters,  will  use  an 
illustrated  20-page  supplement 
to  tell  in  narrative  style  how 
the  company  grew  from  a  ma¬ 
rine  salvage  organization  with 
a  single  schooner  to  a  world¬ 
wide  enterprise  active  in  a  broad 
range  of  industries.  The  Com¬ 
pany’s  business  volume  totalled 
$427-million  in  1959. 

To  be  published  Sunday, 
March  20  in  the  New  York 
Times,  the  supplement  is  dedi¬ 
cated  to  Merritt’s  “Century  of 
Pioneering.”  It  points  out  that 
the  story  of  the  evolution  of 
Merritt-Chapman  &  Scott  from 
a  fledgling  marine  salvage  or¬ 
ganization  to  a  diversified  enter¬ 
prise  active  in  construction, 
shipbuilding,  paints,  chemicals, 
fuels  and  building  materials,  is 
representative  of  U.  S.  indus¬ 
trial  growth  and  consequently 
is  “a  paragraph  in  the  historj' 
of  the  American  economy.” 

Merritt’s  centennal  supple¬ 
ment  is  expected  to  reach  the 
largest  audience  ever  to  receive 
a  corporate  history.  In  addition 
to  its  newspaper  publication, 
copies  will  be  mailed  to  the  more 
than  45,000  shareholders  of 
Merritt-Chapman  &  Scott  with 
the  company’s  1959  Annual  Re¬ 
port,  and  to  the  organization’s 
25,000  employes.  It  also  is  being 
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distributed  to  editors,  educators 
and  business  and  opinion  lead¬ 
ers  throughout  the  country. 


Shepard  Heads-Up 
Motivation  Dynamics 

Mohexjan  Lake,  N.  Y. 

Albert  Shepard,  who  resigned 
recently  as  executive  vicepresi¬ 
dent  of  the  Institute  for  Moti¬ 
vational  Research  has  turned  up 
as  president  of  Motivation 
Dynamics,  Inc. 

The  new  organization  is 
pledged  to  help  “marketers  to 
discover  and  meet  genuine,  un¬ 
satisfied  human  needs,”  rather 
than  relying  on  “manipulative 
approaches.”  It  also  intends  to 
“guard  against  illusions  that  any 
one  kind  of  over-simplified 
theory  or  technique  can  produce 
panaceas  for  all  marketing 
problems.” 

• 

Ad  Agency  League 
Appoints  Laney 

Leach  Laney  has  been  ap¬ 
pointed  executive  secretary  of 
the  League  of  Advertising 
Agencies. 

Mr.  Laney,  formerly  adver¬ 
tising  director  of  Editor  &  Pub¬ 
lisher,  succeeds  Julian  Ross 
who  will  continue  with  his  other 
association  interests.  The  League 
comprises  medium-sized  agen¬ 
cies. 


The  Public  Record 

of  Richard  M.  Nixon 

A  current  CQ  supplement  presents  it  completely, 
objectively,  succinctly,  and  indexed  to  be  useful  as  a 
standby  reference  for  editorial  writers  and  political 
reporters  whether  for  or  against. 

CONGRESSIONAL  QUARTERLY  SERVICE 

1156  19th  St.,  N.  W.,  Woshlnetoii  6,  D.  C.  StmHia«  3-8060 
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Space  Buyer.  ..F.Y.  I 

CIVIC  VIRTUE  REWARDED— A  Cloquet,  Minn,  man 
helped  Duluth  police  capture  two  fleeing  teenagers  and  damaged 
his  car  in  the  process  received  a  $100  check  from  the  Duluth  Ntn- 
Tribune  and  Herald  in  recognition  of  the  aid  he  gave  police.  Qt» 
officials  said  there  was  no  legal  method  by  which  the  city  could 
reimburse  him  for  uninsured  damage.  Eugene  McGuckin  Jr.,  genen] 
manager  of  the  Duluth  newspapers  made  up  the  difference  hr 
Walter  Rish  Jr.  and  said;  “We  hope  your  action  will  inspire  nwe 
jteople  to  behave  as  you  did.” 

*  *  « 

EXPERIMENT  IN  SERVICE— The  first  of  a  series  of  “Expen 
ments  in  Service”  by  the  Cincinnati  Enquirer  resulted  in  an  eigh- 
page  special  section  March  8  on  Spring  Women’s  Fashions  fct 
which  no  advertising  was  accepted.  The  entire  section  was  under 
editorial  supervision.  A  similar  section  will  cover  furniture  and  hone 
furnishings,  and  in  May  there  will  be  a  section  on  men’s  wear.  A1 
three  all-editorial  sections  replace  annual  promotions  of  the  adw 
tising  department.  Advertising,  both  retail  and  general,  was  solicited 
for  the  issue  in  which  the  section  appeared,  but  there  was  no  dimt 
tie-in  l>etween  advertisers  and  editorial  content. 

*  *  * 

REUNION  IN  COPENHAGEN— Two  Cleveland  Press  new|p^ 
liermen,  Qty  Editor  Louis  Clifford  and  Reporter  A1  Ostrow,  tetoed 
up  in  a  months-long  effort — which  was  finally  successful — to  libente 
a  woman  and  her  son  from  behind  the  Iron  Curtain. 

The  woman.  Mrs.  Barbara  .\rmonas.  and  son,  John.  Jr.,  had  beei 
in  exile  for  20  years  in  Russian-dominated  Lithuania.  All  this  time 
they  had  been  kept  from  the  husband.  John,  Sr.,  and  daughtn 
Donna,  who  have  been  living  in  Cleveland. 

Reporter  Ostrow  persuaded  Gov.  David  Lawrence  of  Pennsyhmii 
to  intercede  with  Premier  Khrushchev  during  the  Soviet  Premini 
visit.  That  was  last  September.  It  took  weeks  of  negotiations  to  pt 
Red  red  tape  cut. 

When  word  came  that  the  mother  and  son  were  to  be  allowed  to 
leave,  the  Press  sent  Mr.  Ostrow  with  the  husband  and  daughter# 
Copenhagen.  He  flew  back  with  the  reunited  family.  The  Press  ptid 
all  of  the  bills. 

*  *  * 

HOUSEHOLD  EXECUTIVES — Nearly  17.000  women  storaei 
Toronto’s  famous  Casa  Loma  as  guests  of  the  Globe  and  'Malt 
Household  Executive  Consumer  Program  staged  in  conjunction 
the  Wool  Bureau  of  Canada.  The  show  which  opened  Feb.  29. 
four  days,  occupied  two  full  floors  of  the  Castle  with  over  70  Clf ' 
and  Mail  advertisers  displaying  the  newest  in  spring  fashions,  act - 
series,  furniture  and  household  equipment. 

The  Household  Executive  show  is  an  important  part  of  the  C-W- 
and  Mail’s  year-round  program  of  promotion  which  takes  the  for; 
of  active  co-operation  with  almost  300  women’s  organizations.  Ti 
program  operates  in  two  parts.  In  the  Fall  it  appeals  directhi 
the  “Career  Girl”  or  working  woman,  and  in  the  Spring  to  the 
wife  or  “Household  Executive”. 

*  *  * 

SOLONS  CUM  L.\UDE — Senator  Floyd  R.  Gibson,  of  Indepe; 
ence.  president  pro  tern  of  the  Missouri  Senate,  will  receive  P 
St.  Louis  Globe-Democrat  merit  award  as  the  most  valuable  raer^ 
of  the  Legislature  at  a  presentation  dinner  in  Jefferson  City  Apdt 

Six  Democratic  and  three  Republican  members  of  the  Assar' 
have  been  chosen  by  a  secret  committee  as  winners  of  the  air 
presented  by  the  newspaper  in  recognition  of  meritorious  sen' 
and  as  an  inducement  for  the  nomination  and  election  of  law-msl 
w  *  * 

GOING  PLACETS — The  Washington  (D.  C.)  Post  published! 
11-page  Foreign  Travel  Section  on  Sunday,  March  6,  roniiir 
18.820  lines  of  advertising.  The  section  featured  a  full  color  c?'' 
with  most  of  the  editorial  copy  keyed  to  the  major  1960  evesfc 
*  *  * 

BOAT  SHOW — The  most  successful  of  all  Herald-Traveler  ^ 
England  Boat  Shows  made  exhibitors  and  spectators  happy  tcF 
their  wildest  expectations.  More  boats  were  sold  from  the  fe 
dealers  exceeded  their  orders  of  a  year  ago  and  the  total  attest 
went  to  a  record  175,000,  a  full  15,000  above  last  year’s 
figure. 

The  1%1  N.  E.  Boat  Show  is  almost  completely  sold  out  for  ew 
tor  space. 

EDITOR  ac  PUBLISHER  for  March  19,  H 


0 

h 


/ 


If  you  have  more 
keyboards  .  .  .  you 
must  set  more  type 
...  If  you  set  more 
type,  you  must  print 
more  pages  ...  If 
you  print  more  pages 
you  must  give  your 
readers  the  mostest. 


The  Orlando  Sentinel-Star,  printing  the  morn¬ 
ing  Orlando  Sentinel  and  the  evening  Orlando 
Star,  along  with  its  many  pink  regional  supple¬ 
ments,  produced  more  pages  last  year  than  ANY 
OTHER  Florida  newspaper. 

True,  this  is,  in  some  cases,  two  newspapers 
against  one,  but  even  so,  when  you  consider  the 
size  of  Orlando  as  against  the  Brobdingnagian  size 
of  M4ami,  it  is  still  an  indication  of  what  we 
give  our  readers.  < 

Here  are  the  figures: 

Pages  Published  During  1959  —  [Source  — 
Media  Records] 

ORLANDO  SENTINEL-STAR  . 37,174 

Miami  Herald  . 34,975 

Tempo  Tribune  and  Times  . 30,107 

Jacksonville  Times  Union  . 21,078 

This  is  one  of  the  reasons  why  the  Orlando 
Sentinel-Star  outsells  Jacksonville,  Miami  and 
Tampa  papers  in  its  five-county  area  by  over  six 
to  one  against  their  combined  total. 

Something  else  worth  noting  is  this  fact: 
The  Orlando  Sentinel-Star  operates  more  hoi 
metal  (Linotypes)  typesetting  machines  than  any 
other  Florida  newspaper.  ^ 

Here  is  the  record  from  Mergenthaler  Lino* 
type  Co:  y 

"Hot  Metal"  Typesetting  Machines  in  Use  by 
Larger  Papers  in  Florida:  (V 

ORLANDO  SENTINEL-STAR  . 37  [and  two  on  orde^ 

The  Miami  Herald  .  31  [  none  on  order] 

Tempo  Tribune  ond  Times  . 30  [and  one  on  order] 

Florido  Times-Union  &  Jacksonville 

Journal  .  .  29  [ond  one  on  order] 

The  Miami  News  . 28  [  none  on  order] 

In  addition  to  "hot  metal"  machines  shown 
above,  the  Orlando  Sentinel-Star  has  on  order  one 
Linofilm  Photocomp  System. 


.Canaveral 


SENTINEL.STAR  BUREAU  OFFICES 


629  ■rovovd  Avmhm 
12m  North  Mvd. 

123  Mognotio 
104  N.  Fourth  St. 
Arcodo  Bldg. 
New  Smyrna  Booch,  Arcodo  Bldg.,  Conol  St. 
Ocolo  Mosesdo  Bldg.,  Silvor  Springs  BKd. 

Sanford  ‘N. .  208  Pork  Avonuo 

Tollohossee  Capitol  Press  Room 

Titusville  ^  406  Moin  St. 

Washington,  D.  C.  1 090  Notionol  Press  Bldg. 
Winter  Pork  New  England  Bldg. 


Orlando  Sentinel  Pinks 

Regional  Supplements  Printed  on  Pink  Newsprint 
Give  Readers  What  They  Wont — Local  News,  Local 
Pictures  in: 

Cope  Canaveral  [Brevard  Co.]  Doily  Except  Sot.,  Mon. 

Seminole-Volusio  Co.  Doily  Except  Sot.,  Mon. 

Vero  Beach  [Indian  River  Co.]  Doily  Except  Sat.,  Mon. 

Lake,  Marion,  Sumter  Co.  Doily  Except  Sot.,  Mon. 

Winter  Pork  Doily  Except  Sat.,  Mon. 


COVERS  CENTRAL  FLORIDA'S  $  HALF  BILLION  MARKET! 
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SELECTIVE  CROPPING  is 
easy  with  the  new  Scan- 
A'Graver  “Illustrator.” 
For  example,  in  the  pic¬ 
ture  on  the  left,  the  area 
within  the  dotted  lines 
can  be  cropped  right  on 
the  machine  by  scanning 
only  the  area  to  be  en¬ 
graved.  The  enlargement 
to  column  width  is  ac¬ 
complished  simultane¬ 
ously  and  automatically. 


“FLOP”  FEATURE  on  the  “lUnstrator”  is 
used  to  gain  Impact  in  photo  features,  and 
to  help  sell  more  space  to  local  advertisers. 
There’s  no  limit  to  the  imaginative  use  of 
pictures  with  this  versatile  “built-in  art 
department,”  exclusive  with  Fairchild. 


A  new  Fairchild  Scan-A-Graver 
with  unusual  capabilities  for  stimu¬ 
lating  reader  attention  and  building 
ad  revenue  is  the  “Illustrator.”  This 
newest  addition  to  the  Fairchild  fam¬ 
ily  of  electronic  engravers  makes  all 
the  quality  halftones  wanted,  auto¬ 
matically  and  at  low  cost,  same  size 
as  copy.  It  also  makes  it  easy  to  auto¬ 
matically  and  simultaneously  en¬ 
large  and  selectively  crop  pictures  — 
produce  eye-catching  effects  —  and 
“stretch”  or  “squeeze”  a  picture’s  con¬ 
tent  with  controlled  distortion.  A  flick 


of  a  switch,  and  the  “Illustfaio 
automatically  flops  a  picture  for  ir: 
proved  layout,  or  produces  a  revt . 
(white  on  black)  engraving  for 
special  effect. 

Copy  of  any  size  up  to  a  full  8x. 
inches  is  used.  Two  enlargementriis 
— 1.7  and  2.2 — as  well  as  sana  sis 
reproduction,  are  provided.  Av^i* 
in  either  65  or  85  line  screen. 
modernized  styling  with  protei" 
hood  assures  clean,  quiet  optfofc 
with  full  visibility,  permits 
it  anywhere  in  your  office  or 


PRINTING  INDUSTRY  NOW  RANKS  AS  ONE 
OF  TOP  TEN  USERS  OF  LEASED  EQUIPMENT 


More  and  more  printers  are  taking 
advantage  of  leasing.  In  1958  produc¬ 
tion  equipment  on  lease  showed  a 
59%  increase  over  1957,  and  indica¬ 
tions  are  that  this  trend  will  be  an 
accelerating  one.  The  reasons  are  im¬ 
portant  in  today’s  highly  competitive 
situation. 

Most  of  all,  profits  are  earned 
through  the  use,  not  the  ownership 
of  equipment.  Leasing  frees  working 
capital  that  would  ordinarily  be  tied 
up  in  purchase,  thus  permitting  it  to 
be  used  more  profitably  for  expan¬ 
sion,  investment,  or  other  purposes. 
Leasing  also  reduces  the  risk  of  loss 
caused  by  rapid  obsolescence  of  spe¬ 
cialized  equipment. 


Another  reason  is  service.  1b  '■ 
case  of  the  Scan-A-Graver,  for  " 
ample,  Fairchild  provides  the  sem” 
of  45  electronic  engraving  specials 
from  coast  to  coast  to  look  after  evs 
leased  machine.  These  Faircbj 
Customer  Engineers  make  “ 
preventive  maintenance  calli^- 
maintain  the  equipment  “like  nc‘ 
for  the  life  of  the  lease.  All 
parts  are  replaced  without  cost 
Important,  too,  is  a  continuing  F’ 
gram  of  Scan-A-Graver  product - 
provement,  the  results  of  which j 
incorporated  in  every  leased  ma® 
to  assure  the  user  of  up-to-date  eq = 
ment.  Moreover,  equipment  rcnta 
a  tax  deductible  item. 


PICTURES  THAT  SELL  MORE  SPACE,  GAIN  READERS,  MADI 
EASIER  WITH  NEW  SCAN-A-GRAVER*  “ILLUSTRATOR” 


IDEAS  AND  INFORMATION 
FOR  THE 

GRAPHIC  ARTS  INDUSTRY 


DALLAS  MORNING  NEWS  BOOSTS  TYPE  OUTPUT 
WITH  FAIRCHILD  TELETYPESEHER* 


Composition  rate  of  straight  type 
matter  at  the  Dallas  (Texas)  Morning 
News  has  nearly  doubled  since  Tele¬ 
typesetter  equipment  was  installed. 
Not  only  is  more  type  produced  at 
less  cost,  but  employees  prefer  ITS® 
to  manual  operation.  Cliff  Wright, 
Composing  Room  Foreman,  says,  “It 
gives  us  more  type  when  we  need  it.” 

Automatic  linecasting  at 
top  machine  speed 
This  metropolitan  daily  is  typical 
of  hundreds  of  newspapers  that  have 
substantially  raised  their  linecasting 
machine  output  with  Teletypesetter. 
For  TTS  makes  automatic  linecasting 
possible,  hour  after  hour,  at  the  top 
rated  speed  of  the  machine. 

400  or  more  12-pica  lines  per  hour 
Operation  is  easy  and  quickly 
learned.  Any  competent  typist  can 
tape-set  type  at  400  or  more  12-pica 
lines  per  hour  on  a  TTS  Perforator. 
Automatic,  continuous  linecasting  is 
obtained  with  an  Operating  Unit, 
which  is  attached  to  the  linecasting 
machine  and  allows  manual  operation 
when  required.  This  Unit  translates 
the  tape  perforations — automatically 
and  by  mechanical  means — into  slugs 
of  type. 

Sets  wide  variety  of  type  matter 

Newspapers  have  increased  type 
production  and  reduced  typesetting 
costs  by  using  TTS  for  news,  features, 
classified,  box  scores,  market  reports, 
and  straight  and  tabular  matter.  Group 
newspapers  which  carry  much  iden¬ 
tical  material,  and  newsgathering 
associations,  use  TTS  to  set  type  by 
wire  simultaneously. 

In  newspaper  job  shops,  too,  TTS 
saves  money  by  reducing  metal  in¬ 
ventory  costs,  permitting  easy  storage 
of  type  in  tape  form  for  later  re-use. 


THIS  UNUSUAL  OVAL  LAYOUT,  says  the  Dallas  Morning  News,  steps  up  composing  room 
eflciency  for  both  monitoring  and  maintenance  of  its  eight  TTS-equipped  linecasting  machines. 


AUTOMATIC  RULE  DROPPER  SPEEDS  CLASSIFIED  COMPOSITION 

This  new  development  for  linecast- 
ing  equipment  performs  — 
cally  and  with  split-second  accuracy 
— what  was  formerly  a  time-consum- 
i  ing  hand  operation.  It  saves  valuable 

time  in  setting  classified  ads  and  all 
composition  requiring  “cut-off’  rules. 
The  TTS  Rule  Dropper  works  either 
automatically  from  Teletypesetter 
^  ^  perforated  tape,  or  manually  by 

means  of  a  switch  conveniently  located 
adjacent  to  the  linecasting  machine 
keyboard.  Small,  compact,  and  used 
on  either  the  upper  or  lower  half 

from 

to  four  — 

lead,  steel,  brass  or  other  material. 


Fairchild  Graphic  Equipment,  Dept.  FGE-S 
Fairchild  Drive,  Plalnview,  Long  Island,  N.  V. 

Please  send  me  descriptive  information  on: 

□  Teletypesetter 

□  Scan-A-Graver  "Illustrator’’ 

□  Rule  Dropper 

Name . 

Company . 

Street . 

City . Zone _ State. 


GRAFNIC 

eQUIfMlNT 


Division  of  Fairchild  Camera  and  InstrumanI  Carp. 

District  Offices:  Eastchester,  N.Y.;  Atlanta,  Ga.;Chicago,  III. 
Los  Angeles,  Calif.;  Toronto,  Ont. 


10  Ads  in  Each  Market 


The  campaign,  built  around  in  1960  than  the  6,500,000  who 
the  Council’s  new  theme  of  came  last  year. 


Spark  Admiral  Drive 


Chicago 


The  Spring  phase  of  Ad¬ 
miral’s  heavy  advertising  pro¬ 
gram  will  begin  the  week  of 
April  10  in  behalf  of  television 
and  radio  receivers  with  10 
newspaper  ads  in  every  distribu¬ 
tor’s  market,  plus  two  four-color 
magazine  pages  (via  Henri, 
Hurst  &  McDonald,  Chicago). 

Charles  Grill,  advertising 
manager.  Admiral  Sales  Corp., 
said  three  1,000-line  dealer  list¬ 
ing  TV  ads  will  be  scheduled  in 
newspapers  in  82  markets,  to  be 
followed  by  two  1000-line  indi¬ 
vidual  dealer  ads  in  each  dis¬ 
tributor’s  market  during  the 
weeks  of  April  28  and  May  15. 


Special  TranKiMor  Adi> 


The  new  Admiral  transistor 
radio  line  will  be  merchandised 
in  a  separate  ad  campaign  using 
newspapers  and  magazines. 
Four  600-line  dealer  listing  ads 
will  be  devoted  to  transistor 
radios,  l>eginning  the  week  of 
March  20,  plus  insertions  in 
three  national  magazines. 

Announcement  was  also  made 


of  a  special  promotion  featuring 
a  new  electric  can  opener-knife 
sharpener  combination  which 
will  be  offered  for  $4.95  with  the 
purchase  of  any  Admiral  ap¬ 
pliances.  This  promotion  will  be 
supported  by  750,000  lines  of 
newspaper  advertising,  includ¬ 
ing  a  1505-line  dealer  listing  ads 
the  week  of  March  21,  along 
with  nine  additional  900-line  in¬ 
dividual  dealer  as  to  be  run  in 
March,  April  and  May  in  each 
market. 

Distributors  also  were  told  of 
plans  to  accommodate  another 
1,000  dealers  in  addition  to  the 
4,000  already  scheduled  to  par¬ 
ticipate  in  Admiral’s  Dealer 
Holiday — 1960  promotion  to  be 
highlighted  by  trips  to  Miami 
Beach  or  Las  Vegas  in  June. 


“Move  UP  to  1960’s  OIL- 
HEAT,’’  opened  March  18  with 
two  weekly  insertions  of  three 
small  space  “eye  catcher’’  ads 
to  run  simultaneously  in  each 
newspaper  to  build  up  interest 
in  the  1,000-line  ad  scheduled 
to  run  the  week  of  March  27. 
The  remaining  13  weeks  of  the 
campaign  calls  for  700-line  ads, 
with  large  illustrations  and 
brief  copy,  to  appear  each  week 
through  June.  The  Council  also 
plans  a  heavy  newspaper  sched¬ 
ule  for  the  late  Summer  and 
Fall. 


Rlieingoltl-AMF  Join 
In  Beer-Bowling  Adg 


A  Professional 

Approach . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 
REPORTS  AND  RECOMMENDATIONS 
PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC. 


Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARI-OTTE,  NORTH  CAROI.INA 


Harrison  Radiator  Ads 
Keveil  To  Polar  Bear 


Liebmann  Breweries  and 
American  Machine  &  Foundry 
Company  are  co-sponsoring  a 
major  promotion  for  beer  and 
bowling  throughout  the  greater 
New  York  Metropolitan  area 
during  the  month  of  March. 

The  theme  of  the  promotion 
is  “The  Big  Boost  for  Beer  and 
Bowling.’’  The  campaign  will  be 
featured  in  newspapers,  maga¬ 
zines,  on  subway  and  car  cards, 
and  on  outdoor  display  bill¬ 
boards. 


Oil  Heat  Council 
Breaks  Spring  Ads 

The  Oil  Heat  Council  of  New 
Jersey  has  launched  a  16- week 
spring  advertising  campaigpi  in 
more  than  40  daily  and  weekly 
newspapers  in  Newr  Jersey  (via 
Black,  Little  &  Co.) 


Lockport,  N.  Y. 

The  Harrison  Radiator  Divi¬ 
sion  of  General  Motors  an¬ 
nounces  a  comprehensive  news¬ 
paper  and  magazine  campaign 
based  on  its  polar  bear  series. 

E.  J.  Reilly,  Harrison’s  gen¬ 
eral  sales  manager,  said  the  new 
campaigns  feature  the  identify¬ 
ing  Harrison  polar  bear  as  a 
world  adventurer.  'The  1960  ad¬ 
vertising  is  geared  to  an  expand¬ 
ing  air-conditioning  market,  Mr. 
Reilly  said. 

A  specially  constructed,  fully- 
articulated  polar  bear  will  ap¬ 
pear  as  the  Harrison  car  air 
conditioning  symbol  in  seven 
four-color  ads  in  four  leading 
consumer  magazines. 

The  newspaper  series  is  (via 
D.  P.  Brother  &  Co.)  based  on  a 
cartoon  treatment  of  the  bear. 

“We  believe  that  the  novel 
tie-in  themes  of  the  newspaper 
ads,  coupled  with  the  amusing 
cartoon  treatment,  will  invoke 


Sunday  newspaper  suppk- 
ments  of  the  New  York  dailia 
will  contain  two-page,  four-color 
spreads.  Black  and  white  ads 
will  be  placed  in  New  York,  New 
Jersey  dailies,  and  in  cities  is 
Rheingold  distribution  areas  is 
New  England  and  up-state  New 
York. 


Milady  Foot!  Tries 
New  York  Television 


Newspaper  campaigns  (eii 
Smith/Greenland  Co.)  for  Mi¬ 
lady  Food  Products,  Inc.,  Brook¬ 
lyn,  N.  Y.,  throughout  the  decade 
have  resulted  in  so  much  con¬ 
sumer  response  that  Milady 
sales  have  been  quadruplinfc 
each  year. 

Entering  its  second  decade. 
Milady  will  use  New  York  TV 
for  the  first  time.  Campaign 
theme:  “Nothing  is  as  Ameriein 
as  Milady’s  Blintzes.’’ 

Newspapers  will  continue  to 
be  used  as  the  “bread  and 
butter”  medium. 


even  greater  readership  than  our 
^pular  cartoon  series  of  1959,”  g  ,  p  , 

Mr.  Reilly  said.  ^ 

The  newspaper  campaign  in-  Splash  With  Section 
eludes  seven  distinctive  black 
and  white  ads  scheduled  to  run 
in  72  major  markets. 


National  Ads  Tempt 
Tourists  To  Oregon 

A  national  advertising  cam¬ 
paign  featuring  vacations  in 
Oregon  has  been  launched  with 
a  full-page  color  advertisement 
in  the  Go  West  section  of  the 
March  issue  of  Coronet  maga¬ 
zine. 


Philadelphia,  Pi 
For  the  third  consecutive  yetr 
the  major  share  of  the  adver¬ 
tising  budget  of  Sylvan  Pods, 
swimming  pool  contracting  fim 
was  devoted  to  a  special  supple 
ment  published  in  the  PhilatU- 
phia  Inquirer  of  Sunday,  Feb 
28. 

The  12-page  supplement  co«- 
tained  news  of  pool  constructw 
and  maintenance  and  illustrated 
various  styles  and  prices  d 
new  pools  as  well  as  advertising 
by  Sylvan’s  suppliers  of  specin 


State  of  Oregon  ads,  both  in  .  .  . . 

color  and  black-and-white,  will  material  and  ^uipment  used  m 
also  appear  this  spring  and  early  Pool  construction 
summer  in  18  other  magazines  • 

and  in  78  newspapers,  mainly 
in  the  West.  Television  and 
radio  advertising  will  also  call 
attention  to  the  values  of  vaca¬ 
tioning  in  Oregon. 

The  campaign’s  immediate 
goal  is  to  bring  even  more  out- 
of-state  vacationists  to  Oregon 


Joins  ‘Salevepost’ 

Minneapous,  Mir 
Joe  A.  Frazer,  formerly  wit: 
the  Minneapolis  Star  and  Tri¬ 
une,  has  joined  the  advertisicll 
sales  staff  of  Saturday  Evenk 
Post  here. 
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Profit:  the  Key  to 


Telephone  Progress 


us  the  money  and  the  incentive  to 
go  ahead  on  a  long-pull  basis  instead 
of  in  a  more  expensive  short-term 
manner. 

It  is  profit  that  enables  us  to  orig¬ 
inate  and  take  advantage  of  all  the 
technological  advances  that  improve 
s  our  sers  ice  and  hold  down  the  cost 
of  providing  it. 

Wfc  can  act  instead  of  hesitating 
to  act.  Wie  can  go  forward  instead 
of  standing  still.  Wc  can  move  from 
one  achievement  to  another  in  the 
best  interest  of  eversbods . 

The  evidence  is  overwhelming 


avbe  it’s  about  time  somebody 


stood  up  and  said  a  good  word  about 


For  the  opportunity'  to  earn  a  satis¬ 
factory  profit  is  part  of  the  very 
spirit  of  a  free  America.  It  is  one  of 
the  basic  things  that  have  made  this 
a  great  country. 

Today,  more  than  ever,  the  prog¬ 
ress  and  prosperity  of  communities, 
states  and  nation  are  dep>endent  on 
the  number  and  the  prosperity  of 
their  companies. 

So  the  profit  motive  is  important. 
Actually  it  is  one  of  the  great  driv¬ 
ing  forces  that  stimulate  inventions, 
new  products,  new  services  and  new 
plants.  And  more  and  better  jobs! 

Tliat  is  just  as  true  of  the  tele¬ 
phone  business  as  any  other  .  . .  and 
of  added  importance  because  of  the 
vital  nature  of  the  service. 

It  is  a  satisfactory  profit— and  the 
hope  of  its  continuance— that  gives 


that  companies  that  show  excellent 


irofit  records  do  the  best  job  for 


their  customers  and  cmplovees  and, 


as  corporate  citizens,  contribute  the 


WINGS  FOR  WORDS.  It's  so  easy  to  take 
the  telephone  for  granted  I  But  what  in  the 
world  would  you  ever  do  without  it?  All 
the  many  tasks  of  the  day  would  be  harder. 
You'd  miss  its  priceless  help  and  comfort  in 
emergencies.  So  much  would  go  out  of  your 
life  if  you  couldn't  reach  out  your  hand  and 
talk  to  friends  and  those  you  love. 


most  to  the  communil 


The  day-by-day  benefits  for  tele¬ 
phone  users  are  better  service  at  a 
lower  price  than  would  be  possible 
in  any  other  way. 


State  Farm 
Wins  Ad  Case 

St.  Paul,  Minn. 

State  Farm  Mutual  Automo¬ 
bile  Insurance  Co.  won  its  fi^ht 
in  Ramsey  county  district  court 
here  to  use  certain  terminology 
in  its  ads  that  have  been  banned 
in  Minnesota. 

The  ruling  by  Judge  Albin  S. 
Pearson  in  favor  of  the  Bloom¬ 
ington,  III.,  firm  vacated  and 
annulled  an  order  issued  July 
24,  1958,  by  Cyril  C.  Sheehan, 
Minnesota  insurance  commis¬ 
sioners. 

Mr.  Sheehan  had  ordered  the 
company  to  stop  advertising 
claiming  that  auto  policy  holders 
may  be  paying  “up  to  40%  too 
much”  for  their  insurance.  He 
contended  the  ads  implied  other 
firms  were  overcharging  clients 
for  their  policies. 

The  firm  appealed  the  com¬ 
missioner’s  order  and  was 
granted  a  motion  for  summary 
judgment. 

Judge  Pearson  held  there  was 
no  showing  by  the  state  that 
State  Farm  Mutual  rates  were 
not  40%  or  more  under  those  of 
many  companies.  Nor,  he  said, 
was  there  any  proof  that  anyone 
had  been  or  was  likely  to  be 
deceived  by  the  company’s 
claims. 

• 

Benneyan  at  Agency 

George  Benneyan,  who  retired 
in  January  as  coordinator  of 
bpecial  projects  for  Look  maga- 
sine,  has  joined  MacLean  Ad¬ 
vertising  Agency,  Inc. 


Meeting  of  World  Ad 
Leaders  Set  for  ’62 

A  Second  4-A  International 
Meeting  of  Advertising  Agency 
Leaders  will  be  held  in  the 
spring  of  1962,  it  was  announced 
by  the  American  Association  of 
Advertising  Agencies.  The  pur¬ 
pose  of  these  International 
Meetings  is  to  improve  under¬ 
standing  and  mutual  helpfulness 
among  advertising  agency 
people  throughout  the  world. 

As  before,  the  meeting  will 
last  for  two  business  weeks, 
Monday,  April  23,  through 
F’riday,  May  4,  and  will  again 
take  place  in  New  York,  White 
Sulpher  Springs,  W.  Va.,  Wash¬ 
ington,  D.  C.,  and  return  to  New 
York.  It  will  bring  together  for 
the  second  time  in  the  U.  S. 
representatives  of  the  adver¬ 
tising  agency  business  in  coun¬ 
tries  throughout  the  world  — 
elected  heads  and  paid  heads  of 
agency  associations,  and  other 
agency  leaders. 

• 

To  Rep  6  Dailies 

Toronto,  Ont. 

Les  F.  Chitty,  manager  of  the 
local  office  here  of  Batten, 
Barton,  Durstine  &  Osborn  Inc., 
has  formed  his  own  company  as 
a  media  representative  at  Tor¬ 
onto,  starting  as  representative 
of  six  Ontario  daily  newspapers, 
Kitchener-Water  loo  Record, 
Owen  Sound  Sun-Times,  St. 
Thomas  Times- Journal,  St 
Catherines  Standard,  Peter¬ 
borough  Examiner,  Kingston 
Whig-Standard,  and  New  Glas¬ 
gow  (N.  S.)  News. 


Trick  Pic 
Cited  in  Film 

Toledo,  Ohio 

Libbey-Owens-Ford  Glass  Co. 
said  last  week  that  without  its 
knowledge  some  of  its  TV  com¬ 
mercials  had  been  “filmed 
through  an  open  or  rolled  down 
automobile  window.”  The  state¬ 
ment  was  issued  prior  to  a  sec¬ 
ond  day  of  hearingfs  by  the  Fed¬ 
eral  Trade  Commission  into  the 
commercials  (E&P,  Nov.  7,  ’59, 
page  16). 

The  commercials  were  intend¬ 
ed  to  show  the  contrast  between 
the  company’s  safety  plate  glass 
and  sheet  glass.  L-O-F  said  the 
film  producer,  who  was  not 
named,  had  disregarded  instruc¬ 
tions  to  film  scenery  through 
the  glass  in  a  moving  car. 

“The  disregard  of  instructions 
in  these  instances  for  reasons 
known  only  to  the  film  producer 
only  weakened  the  true  story 
that  L-O-F’s  advertising  was  to 
tell,”  the  company  said. 

The  film  producer  was  an  in¬ 
dependent  supplier  to  Fuller  & 
Smith  &  Ross,  New  York,  ac¬ 
cording  to  Arthur  S.  Bostwick, 
director  of  public  relations  for 
F&S&R  in  Cleveland. 

• 

Leap  Year  Linage 

London,  Ont. 

The  London  Free  Press  put 
Leap  Year’s  extra  day  to  good 
use  with  publication  Feb.  29  of 
a  16-page  tabloid  for  J.  T.  Wing 
&  Co.,  Ltd.  The  section  carried 
11,855  lines  of  extra  advertising. 


.\d  Writing  Contest 
Winners  Announced 

Harrisbi'rg,  Pa. 

John  F.  Higgins,  advertisiag 
staffer  of  Lancaster  Newi- 
papers,  Inc.,  won  first  place  io 
the  1960  annual  Ad  Writing 
Contest  jointly  sponsored  by  the 
Pennsylvania  Newspaper  Pub- 
lishers’  Association  and  the  In. 
terstate  Advertising  Manager^ 
Association. 

Winners  were  announced  b7 
contest  chairman  Wesley  S. 
Dodge,  retail  advertising  man- 
ager,  Williamsport  Grit. 

Mr.  Higgins  received  the  con¬ 
test’s  top  award  of  $60  for  the 
best  ad  promoting  “America’i 
Smallest  Business  Firms — ^The 
Carriers  of  Local  Daily  News¬ 
papers.” 

William  C.  Drawbaugh,  of  the 
Williamsport  Sun-Gazette,  won 
the  second-place  award  of  $25. 

Five  awards  of  $16  each  were 
presented  to  Robert  Linder, 
Tarentum  Valley  Daily  Nem; 
Elizabeth  D.  Foumey,  Williains- 
port  Grit;  Marie  K.  Lathrop, 
Allentown  Call-Chronicle;  and 
Richard  N.  Nixon  and  Shirley 
A.  Buch,  Bethlehem  Globe- 
Times. 

• 

Midwest  Ad  Execs 
Present  Awards 

LiTTt£  Rock,  Ark. 

The  Midwest  Advertising  Ei- 
ecutives  Association  has  pre¬ 
sented  its  Bentley-“  Midwest" 
placque  for  development  of  the 
best  ad  section  or  pronotkm 
idea  to  Jack  S.  Camptell  of  the 
Shreveport  (La.)  Times  Jour¬ 
nal. 


A  special  cash  prize  of  $25 
awarded  to  the  newspaper  ad 
account  representative  present¬ 
ing  the  best  “small-ad”  cam¬ 
paign  went  to  Ethan  Campbell 
of  the  St.  Joseph  (Mo.)  New- 
Press  and  Gazette. 

• 

O&O  Names  Ritter 

O’Mara  &  Ormsbee,  Inc.,  h« 
appointed  James  T.  Ritter  as 
western  sales  manager.  He  has 
been  with  O&O’s  Chicago  saks 
staff  since  1947.  At  the  same 
time,  it  was  announced  that  Al- 
fi^  G.  MacKenzie  has  been 
named  manager  of  O&O’s  De¬ 
troit  office. 

• 

ARE  Appoints  Young 

Cyrus  C.  Young  has  been  ap¬ 
pointed  director  of  developmfflt 
of  the  Adveii;ising  Researd 
Foundation.  Mr.  Young’s  posi¬ 
tion  is  new,  created  to  advance 
member  relations  and  foster 
growth  of  ARF.  For  the  past 
10  years  he  has  worked  fw 
BBDO  and  Ted  Bates  Co. 
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Announcing  the  birth  of  a  new  church . . . 

Three  streams  of  Lutheranism,  representing  2,250,000  members 
in  5,000  congregations,  will  merge  this  spring  to  form  THE  AMERI¬ 
CAN  LUTHERAN  CHURCH,  one  of  the  nation’s  10  largest  Protes¬ 
tant  bodies. 

Through  the  union,  American  Lutheran  Church,  The  Evangelical 
Lutheran  Church  and  United  Evangelical  Lutheran  Church  now  move 
forward  under  a  single  banner — hearts  and  hands  united — to  ad¬ 
vance  the  cause  of  CHirist  and  His  Kingdom. 

As  this  new  church  is  formed,  we  pay  tribute  to  you  in  the  public 
news  media  field  for  your  recognition  of  the  ever-increasing  interest 
in  religious  news  and  call  your  attention  to  the  constituting  conven¬ 
tion  of  THE  AMERICAN  LUTHERAN  CHURCH  at  Minneapolis, 
Minnesota,  April  22-24,  1960. 


when  big  Interstate  highways  save  with 
new  “DEEP-STRENGTH” Asphalt  Construction! 


New  “Deep-Strength”  Asphalt-paved  highways  out- 
date  all  others,  yet  they  save  up  to  10%  and  some¬ 
times  up  to  50%  or  more  in  construction  costs. 
Moreover,  maintenance  costs  no  more  —  often  less! 
Tax  dollars  saved  building  your  big  Interstate  and 
Primary  roads  with  “Deep-Strength”  Asphalt  pave¬ 
ment  are  tax  dollars  that  can  be  put  to  good  use 
improving  your  local  and  farm-to-market  road 
system. 

If  “Deep-Strength”  Asphalt  pavement  economy 
is  practiced  on  the  big  roads  in  your  state,  there  will 
be  enough  tax  dollars  left  to  take  care  of  the  roads 
that  reach  your  door.  Send  for  the  new  booklet. 


Apply  the  Big  Brake  on  Road  Taxes;  it  s  free! 

“Deep-Strength”  is  the  term  for  modem  Asphalt- 
Base  Superhighway  Construction  that  provides 
durability  and  strength  never  before  realized  in 
highway  design.  Here’s  smoother  riding  for  genera¬ 
tions,  under  all  traffic  weights  to  come. 


Ribbons  of  velvet  smoothness  . . . 
ASPHALT-paved  Interstate  Hightvat/s 


THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park.  Md. 


L 


PROMOTION 


Newspaperboy  Effort 
High  on  the  Agenda 


By  T.  S.  Irvin 

A  group  of  Eastern  region 
newspaper  promotion  managers, 
meeting  recently  in  New  York, 
voiced  grave  concern  that  some¬ 
thing  might  have  to  be  done — 
drastically  and  immediately — to 
save  the  newspaperboy. 

It  appears  from  reports  made 
by  a  couple  of  these  promotion 
men,  that  forces  are  at  work 
that  would  make  employment  of 
teenagers  as  newspaperboys  dif¬ 
ficult  if  not  impossible. 

These  forces  were  described  as 
so-called  do-gooder  outfits  that 
regard  such  employment  as  “ex¬ 
ploitation”  and  seek  legislation 
to  outlaw  it. 

Oh,  shades  of  Horatio  Alger 
Jr.! 

At  least  one  newspaper  was 
reported  as  already  moving  to¬ 
ward  employment  of  retired 
senior  citizens.  Dignity  would 
demand  that  these  be  called 
newspapermen,  not  boys. 

It  would  seem  from  this  that 
the  very  forces  that  must  be 
appalled  by  the  advent  of  the 
beatnick  into  our  teenage  so¬ 
ciety  may  themselves  be  largely 
contributing  to  it. 

The  newspaperboy  is  more 
than  a  tradition  in  American 
life.  He  is  an  important  fact  of 
that  life.  Without  him,  life  would 
be  poorer — and  certainly  teen¬ 
age  life.  And  selfishly,  without 
him,  life  for  the  daily  newspaper 
would  be  a  lot  more  difficult, 
perhaps  even  more  expensive. 

There  are  so  many  positive 
values  in  the  institution  of  the 
newspaperboy  that  it  comes 
somewhat  as  a  shock  that  there 
are  forces  in  our  society — and 
we  concede  that  they  may  even 

High  family  Income  ! 

BIG  j3opulation  Center 

.MAKE.S  THE 
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larger  in  retail  sales  than 
any  one  of  35  entire  states! 
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RHONE 
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Plain  Dealer 

Reprfsrnted  by  Cresmcr  &  Woodward 


be  well-meaning  forces — that 
oppose  him. 

It  seems  hardly  necessary  to 
repeat  these  values  here.  But 
it  can’t  hurt  to  highlight  them. 
First,  of  course,  is  the  discipline 
in  self-reliance  which  a  news¬ 
paper  route  gives  a  boy.  Second 
is  the  business  training. 

Important,  too,  is  the  help  a 
route  gives  a  boy  toward  his 
college  education.  Only  the  other 
day,  the  head  of  a  big  journal¬ 
ism  school,  talking  to  an  alumni 
group  in  New  York,  told  them 
that  one  of  the  big  changes 
since  their  generation  is  the  fact 
that  it  is  now  almost  impo.ssible 
to  work  one’s  way  through  col¬ 
lege — the  current  student  work 
load  is  too  heavy  to  permit 
extra-curricular  employment.  So 
pre-paying  a  college  education 
becomes  almost  a  necessity. 

Nor  any  less  important,  to 
society  as  a  whole,  is  the  whole¬ 
some  deterrent  effect  the  insti¬ 
tution  of  the  new'spaperboy  has 
on  juv’enile  delinquency. 

This  situation  points  up  again 
the  clamoring  need  the  daily 
newspaper  has  for  a  vital,  work¬ 
ing  and  effective  public  relations 
program.  Recruitment  at  all 
levels  must  be  a  prime  objective 
of  such  a  program.  And  with 
such  a  program  working  for 
newspapers,  the  anti-newspaper- 
boy  forces  would  be  whipped  be¬ 
fore  they  started. 


PROMOTING  THE  WAR 

There  are  probably  more  Civil 
War  buffs  in  this  country  than 
there  are  devotees  of  any  other 
phase  or  period  of  American 


history.  And  with  the  centennial  Since  the  experiment  started, 
of  that  bloody  conflict  upon  us.  Tribune  staff  members  have  ad¬ 
it  seems  a  natural  for  promo-  dressed  the  class.  The  studenti 
tion  by  any  newspaper  that  are  required  to  read  some  pan 
dates  back  that  far.  of  the  paper  every-  day.  Thej 

Of  all  the  Civil  War  centen-  then  report  on  what  they  have 
nial  promotion  plans  we  have  i^^d,  locate  where  the  new*  y 
heard  about,  the  most  ambitious  taking  place  on  wall  maps,  aad 
and  by  all  odds  the  finest,  at  discuss  its  significance, 
least  so  far,  is  the  publication  Donald  Rice,  the  instructor, 
by  the  Atlanta  (Ga.)  Journal-  reports  the  experiment  a  sw. 
Constitution  of  The  Atlanta  eess.  Since  his  21  students 
Century.  This  is  a  Civil  War  started  reading  the  paper  every 
newspaper — a  page  every  Sun-  says,  all  of 

day  reporting  events  of  the  cor-  them  know  that  there’s  more  to 
responding  w’eek  100  years  ago.  pa^r  than  the  comics,  and 
rru  j  i  ui  some  of  them  even  find  the  edi- 

The  page,  made  up  to  resemble  interestS 

newspapers  of  a  century  ago.  .*Re^lar  reading  of  thrS; 
should  be  must  reaffing  in  every  ..  ^  “appears  to  riw 

Georgia  school-and  would  cer-  student  a  better  concepU 
tainly  be  useful  reading  every-  j^^al  geography  and  intenfc- 
where  over  the  country.  pendence  of  peoples  and  a  speak- 

The  Atlanta  Century  started  Jng  acquaintance  with  important 
appearing  March  6.  This  gives  issues  of  the  day.” 
the  Journal-Constitution  a  good  An  important  by-product,  ht 
headstart  on  the  centennial  of  also  notes,  is  the  development 
the  war,  which  does  not  occur  of  better  attitudes  toward  all 
until  next  year.  But  this  year,  people,  a  help  in  student  under- 
100  years  ago  was,  as  the  Jour-  standing  of  racial  and  other  di*. 
nal-Constitution  notes,  “the  year  crimination.  Mr.  Rice  feels  that 
the  seeds  of  civil  conflict  were  the  6th  grade  is  the  minimnm 
sown.”  age  at  which  students  can  be 

This  always  happens  when  expected  to  get  an  intelligent 
you  dip  back  into  the  past,  grasp  of  the  newspaper. 
Listen  to  Pat  LaHatte,  promo-  «  «  « 

tion  manager  of  the  Atlanta  ^  .  |  ^ 

newspapers:  “We  are  amazed  LhTOlucle  Names 

at  the  uncanny  parallel  of  w’hat  Promotion  Chief 
is  happening  now  and  what  hap- 

pened  then.  Back  m  tho^  days  Larry  Wade,  River, idt 
the  Supreme  Court  s  Dred  Scott  (^alif.)  Press-Enterprise,  h« 
decision  favored  the  South;  de-  ,  .  _  i- 

.  .  ,  .  j  u  •  been  named  promotion  manager 

b^ates  were  hot  and  heavy  m  Francisco  ChrZk 

Congress;  and  in  Savannah  they  L 

were  attempting  the  first  of  the  „  -xu  iu  ■  i 

,  ^  ...  ..  Mr.  Dewey,  with  the  Chronicle 

space  explorations  with  the  re-  ,  •”  .  . _ 

,  jr  u  II  >»  for  seven  years  and  a  former 

lease  of  a  balloon.  , ,  uv  l  n 

weekly  newspaper  publisher,  will 

This  is  a  great  institutional  handle  press  relations  for  the 
and  a  great  reader  service  pro-  Science  Laboratory  of  the  Uni- 
motion.  On  the  practical  side,  yersity  of  California  at  Los 
Mrs.  LaHatte  notes  that  “it  Alamos  N.  M. 
is  apparently  going  to  be  quite  ^r.  Wade  has  developed  botk 
a  circulation  booster  for  our  research  and  promotion  acthi- 


Un^id  Press 
Intirnatiohal 

NE^R^ICTU^ES 

tIu  Story 

! 


Sunday  paper.  ^jgg  p.g  ^ggigtant  to 

*  *  *  Rudy  Marcus,  director  of  xi- 

GETTING  THEM  YOUNG  vertising  and  promotion. 

One  of  the  big  questions  al-  *  ♦  * 

ways  asked  about  use  of  the  PERSONAL  NOTES 

daily  newspaper  as  a  living  text-  Walter  Dear,  II— to  pro- 
book  in  the  classroom  is  at  what  motion  manager,  Henderm 
age  youngsters  can  profitably  be  .^y.)  Gleaner  and  JoumaL 
introduced  to  the  newspaper 
reading  habit.  Clarence  Harding,  * 

PR  director  of  the  South  Bend  Tells  Women’s  Story 
(Ind.)  Tribune,  has  a  good  La  Grange,  H 

answer  in  an  experiment  now  ^he  La  Grange  Citizen  pn^ 
being  conducted  in  his  city.  lished  a  two-section  tabloid  sup 
The  instructor  of  a  6th  grade  plement,  totaling  68  pages,  tdl- 
primary  school  class  of  bright  ing  the  story  of  “Women  in  0: 
students  approached  the  Trib-  ganization,” 
une  some  time  ago  and  asked  Over  155  organizations  ww 
for  its  assistance  in  this  experi-  included  in  the  roundup  '■ 
ment.  Naturaly,  the  Tribune  was  “working  groups.”  “Auvrdb 
delighted  to  cooperate.  The  kids  ing  sales  response  was 
were  taken  on  a  tour  of  the  lent,”  said  Herbert  J.  Bassni’ 
plant,  shown  a  film  on  the  news-  Citizen  editor.  “We  expect ' 
paper  industry,  and  provided  make  it  an  annual  suppleit ' 
with  free  copies  of  the  paper.  publishing  it  in  September.” 
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La  Grange,  H 
The  La  Grange  Citizen  pn^ 
lished  a  two-section  tabloid  sup 


Over  155  organizations  ww 
included  in  the  roundup 


a  hand  in  things  to  come 


7000  degrees  ...  an  inferno  approaching  that  of  the  sun’s  surface 
has  been  created  by  the  scientists  of  Union  Carbide.  The  energy  comes  from 
the  intensely  hot  carbon  arc.  Through  the  use  of  mirrors,  the  heat  is  reflected 
to  form  a  single  burning  image  of  the  electric  arc  at  a  convenient  point. 
Called  the  arc-image  furnace,  it  extends  the  limits  of  high-temperature 
research  on  new  materials  for  the  space  age. 

For  years,  mammoth  carbon  and  graphite  electrodes  have  fired 
blazing  electric  furnaces  to  capture  many  of  today’s  metals  from  their  ores 
and  to  produce  the  finest  steels.  But,  in  addition  to  extreme  heat,  the  carbon 
arc  produces  a  dazzling  light  that  rivals  the  sun.  In  motion  picture  projectors, 
its  brilliant  beam  floods  panoramic  movie  screens  with  every  vivid  detail 
ftx)m  a  film  no  larger  than  a  postage  stamp. 

The  carbon  arc  is  only  one  of  many  useful  things  made  from 
the  basic  element,  carbon.  The  people  of  Union  Carbide  will  carry  on  their 
research  to  develop  even  better  ways  for  carbon  to  serve  everyone. 


Learn  about  the  exciting  work 
going  on  now  in  carbons,  chem¬ 
icals,  gases,  metals,  plastics,  and 
nuclear  energy.  Write  for"  Prod¬ 
ucts  and  Processes”  Booklet  I, 
Union  Carbide  Corporation,  30 
E.  42nd  St.,  New  York  1 7,  N.  Y. 
In  Canada,  Union  Carbide 
Canada  Limited,  Toronto. 


The  Weekly  Editor 


A  FAMILY  AFFAIR 

Warsaw,  Ky. 

When  J.  Phil  Bradley  observed 
recently  that  publishers  and  edi¬ 
tors  of  small-town  papers  fre¬ 
quently  encounter  problems  big- 
town  papers  never  hear  about, 
he  was  speaking  from  first-hand 
experience. 

On  Christmas  day  the  29- 
year-old  editor  of  the  weekly 
Gallatin  County  News  was 
“rocked”  with  the  biggest  story 
of  his  life  and  he  couldn’t  print 
it.  The  “rocker”  came  from  a 
tremendous  blast  around  3.30 
p.m.  which  vibrated  through  this 
Warsaw  town  of  1500. 

A  soft  drink  bottling  works 
had  exploded,  killing  its  owner, 
injuring  25,  and  damaging  every 
building  in  the  village  so  badly 
that  Red  Cross  Disaster  Service 
teams  were  rushed  to  the  scene. 

“I  had  the  Big  Story  of  my 
life  as  a  Christmas  gift  but  I 
couldn’t  print  it,”  the  young 
editor  related. 

Oosed  for  Repairs 

The  newspaper  plant,  owned 
by  his  step-father.  Publisher 
Charles  E.  Adams,  had  shut 
down  for  annual  repairs  the  day 
before  and  wouldn’t  open  again 
for  another  week. 

Mr.  Bradley  peered  through 
shattered  windows  of  his  home 
at  the  towering  smoke  cloud. 
Seeing  people  in  flight,  he  reach 
for  his  pants  (he  had  been  re¬ 
laxing  in  a  pair  of  shorts), 
grabbed  his  camera  and  sped 
to  the  scene.  Mr.  Adams  joined 
him  there  and  the  pair  took  pic¬ 
tures  and  notes  for  Cincinnati, 
Ohio,  Louisville  and  Lexington 
dailies. 

The  newspaper  plant  wasn’t 
damaged  badly,  except  for 
broken  windows,  but  the  printer 
failed  to  report  for  work  the 
following  week.  Mr.  Adams  had 
to  set  the  type  to  get  the  paper 
on  the  street. 


>  Il885-1960^ 


Keep  looking 

to  GOES 


J.  Phil  Bradley,  editor  of  the 

Gallatin  County  News,  doubles  in 

brass,  setting  a  story  he  wrote  into 
type. 

Solving  such  emergencies  are 
routine  for  the  News  staff.  The 
week  of  their  36-page  edition 
on  Ohio  Valley  progress  the 
linotype  operator  quit  so  they 
learned  how  to  run  the  machine. 

Sometimes  the  staff  is  aug¬ 
mented  by  a  printer,  linotype 
operator,  and  office  clerk,  but 
in  a  pinch,  it  becomes  strictly 
a  family  affair.  Mr.  and  Mrs. 
Adams  and  Mr.  Bradley  serve 
as  editorial  department,  photo 
staff,  advertising  department, 
business  office,  circulation  de¬ 
partment  and  all  the  other  func¬ 
tions  which  involve  putting  out 
this  1,500-circulation  weekly. 

Each  week  they  cover  all 
courthouse,  police,  school,  farm 
and  tobacco  markets  as  regular 
beats;  collect  and  make  up  ad¬ 
vertising;  and  take  and  process 
all  the  pictures,  which  are  sent 
to  New  Castle,  Ky.,  for  engrav¬ 
ing. 

Any  Job  in  Plant 

Mr.  Adams  bought  the  News 
18  years  ago  when  Mr.  Bradley 
was  11.  “Nowadays,  Phil  can 
do  any  job  in  a  newspaper 
plant,”  his  mother  said. 

Mr.  Adams  was  named  asso¬ 
ciate  commissioner  of  public  re¬ 
lations  to  the  Kentucky  gover¬ 
nor  this  year  and  spends  only 
week-ends  in  Warsaw.  This  cuts 
down  on  the  time  he  can  devote 
to  the  paper. 

Ordinarily  Mrs.  Adams  is  not 
considered  a  staff  member  but 
she  frequently  serves  as  office 
help  in  an  emergency.  The  week 
after  the  explosion  she  spent 
hours  each  day  checking  sub¬ 
scription  lists,  proof-reading, 
and  taking  telephone  news. 

The  paper  circulates  through¬ 
out  Gallatin  County,  of  which 


Warsaw  is  the  county  seat,  and 
stresses  small-town  news  —  4-H 
club  activities,  personals, 
“thank”  notices.  Its  news  stories 
carry  more  names  than  big 
town  papers  and  it  runs  a  col¬ 
umn  on  Washington  affairs  with 
the  stress  on  actitvities  of  Ken¬ 
tucky  legislators. 

Occasionally,  as  in  its  20-page 
Christmas  edition,  the  News 
bursts  forth  in  color. 

Mr.  Adams  and  Mr.  Bradley 
don’t  think  their  versatility  is 
unusual.  They  point  out  that 
hundreds  of  small-town  papers 
face  the  same  problems  they  do 
—  small  staffs  serving  as  re¬ 
porters,  editors,  columnists,  pho¬ 
tographers,  advertising  solici¬ 
tors,  make-up  editors,  copy- 
reads,  and  occasionally  dis¬ 
tributors  of  the  paper,  all  in  the 
.same  week. 

• 

Pasadena,  Calif., 

Weeklies  Merge 

Pasadena,  Calif. 

The  Pasadena  Mail  has  con¬ 
solidated  operations  with  the 
Pasadenan  following  the  sale  of 
the  Mail  to  the  Altadenan  Pub¬ 
lishing  Company,  under  the 
ownership  of  Harry  W.  and 
Helen  R.  Smith.  Both  are  week¬ 
lies. 

The  Mail  was  established  in 
September,  1958  by  C.  A.  Geb- 
hardt  and  J.  Neale  Bums,  Pasa¬ 
dena  newspapermen,  along  with 
publishers  of  the  Arcadia  Trib¬ 
une,  who  incorporated  under  a 
$25,000  capitalization.  Mr.  Geb- 
hardt  and  Mr.  Bums,  who 
served  as  publishers  of  the 
Mail,  are  not  associated  in  the 
new  merger. 

The  Pasadenan  first  appeared 
Oct.  16,  1958  as  an  expanded  op¬ 
eration  of  the  Altadenan  Pub¬ 
lishing  Company,  publishers  of 
the  Altadena  Altadenan. 

Other  Sales 

Cathedral  City,  Calif. 

Purchase  of  a  third  California 
desert  newspaper,  the  Cathedral 
Citizen,  has  b^n  made  by  Mark 
C.  Green,  former  Illinois  and 
Sarasota,  Fla.,  newsman. 

Mr.  Green,  former  Sunday  edi¬ 
tor,  Sarasota  (Fla.)  Herald- 
Tribune,  owns  the  Desert  Hot 
Springs  Sentinel  and  Yucca 
Valley  Hi-Desert  Star. 


Parkersburg,  Iowa 
Don  Munson,  of  Des  Moines, 
Iowa,  has  purchased  the  Park¬ 
ersburg  Eclipse  from  the  estate 
of  Dan  J.  P.  Ryan,  who  died  in 
January.  Mr.  Ryan  operated  the 
newspaper  for  26  years. 

Mr.  Munson  was  formerly  in 
the  sales,  advertising  and  pro¬ 
motion  department  of  an  East¬ 
ern  Iowa  food  brokerage  firm. 


THURSDATA 

NAMES — “Back  .Alley.”  “B,,! 
Alley.”  “Dirty  Run.”  All  n»^| 
of  streets  in  Franklin,  W.  vj 
and  William  McCoy,  editor^ 
the  Pendelton  Times  thenl 
claims  the  sound  of  those  na^ 
hurts  his  ears.  Editor  McCot 
with  the  endorsement  of  tit 
Town  Council,  is  conducting  j 
contest  through  his  paper  atm 
offering  cash  to  persons  wio 
suggest  new  names.  AccordnJ 
to  Mr.  McCoy,  a  fellow-cithej 
in  this  county  seat  was  aaktd 
where  he  lived  by  a  woman  j; 
a  social  affair.  The  citizen  swl 
“Dog  Alley.”  She  stopped  Uii 
ing  to  him. 

«  «  * 

PLACES — Red  Dog,  You  Be, 
Town  Talk,  Alpha,  Orntp, 
Rough  and  Ready,  Humbug,  Rs 
lief  Hill,  Gouge  ^e,  Christoa 
Hill,  Grizzly  Hill,  Bourbon  HiE, 
Scoteh  Hill,  Brandy  Flat, 
Delimm  Tremens — all  histoncl 
mining  towns  which  serve  as 
datelines  for  stories  in  the 
culation  area  of  the  NeruJ 
City  (Calif.)  Nevada  Coeetjl 
Nugget.  (One  wonders  whatthjl 
Franklin,  W.  Va.,  woman  wouidT 
have  done  if  her  fellow-citiia| 
had  replied  he  lived  on  '‘Dcg| 
Alley”  in  Delirum  Tremen*?’! 

*  *  * 

AND  THINGS— Like  a  wia 
tub  used  as  a  wastebasket,  aa 
ancient  typewriter,  and  a  tip- 
rette  ash  tray  that  gets  empW 
once  a  month.  From  this  B: 
hemian  utopia  comes  the  Co»j 
way  (S.C.)  Field  edited  r 
Larry  Boulier,  who  doesn't  bel 
Meve  in  daily  shaving  and  wJ 
smokes  three  packs  of  cigarett(| 
a  day  (which  can  fill  a  heckii' 
large  ash  tray  in  a  month). 

The  Field,  this  year  under  Ifci 
Boulier’s  unshaven  manip 
ment  won  more  South  CaroliJ 
Press  Association  awards  thi 
any  other  weekly  in  the  sta 
including  first  in  news  coverap 
first  in  editorial  page,  ands« 
ond  in  community  service. 

*  *  * 
SUCCESS  STORY  —  Fift«l 
years  ago,  a  reporter  wi(«| 
“Most  newspapermen  plan 
years  how  they  some  day  ^ 
buy  their  own  weekly  news* 
per.  Unable  to  find  any  advi| 
tage  in  waiting.  I’m  doing 
right  now.”  Jack  Sinclair  tif 
went  out  and  bought  the  H> 
ford  (Mich.)  Day  Spring. 
editor-publisher,  newly-^^ 
president  of  the  Michigan  Pi^ 
Association,  never  believed 
waiting.  He  was  a  reporter  »t 
and  state  editor  of  the 
(Mich.)  Free  Press  at  25 
of  four  former  Free  Presn  ^ 
ers  owning  Michigan 
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Only  25  people  in  the  world  can  possess  this  luxury 


In  1960  there  will  l>e  time  to  make  only  25  Crown  Imperial  Limousines. 
Corrozzeria  of  Chia,  the  legendary  Italian  coachmakers  who  hand* 
fashion  the  custom  body  and  interior,  simply  will  not  be  liurried. 

The  result  is  astonishing  luxury.  On  the  tonneau  interior  they  lavish 
costly  wool  broadcloth,  glove  leather,  and  hand-]>olished  woods.  They 
carpet  the  lloor  with  fur. 

This  is  inimitably  Chia,  just  as  the  Crown  Imperial  Limousine's  bril* 
liant  engineering  is  unmistakably  Chrysler  Corporation.  You'll  know  it 
by  tlie  smooth  silence  of  the  350  h.p.  engine,  feel  it  in  the  remarkably 
level  ride  made  possible  by  famed  Torsion*Aire  suspension. 

Ifyou  plan  tobuy  your  next  limousine  in  1960,  please  write  for  details  di¬ 
rectly  to  Mr.  Walker  Way,  President,Chrysler-Manhattan,  New  York,  N.Y. 


You  can  step  gracefully  through  wide 
doors  into  drawing  room  comfort:  foam 
cushioning  six  inches  thick,  finest  broad¬ 
cloth  fabrics,  sheared  mouton  carpeting. 


THE  CROWN  IMPERIAL  LIMOUSINE 

BY  CHRYSLER  CORPORATION 


- 

D  NEED  SOUND,  RELIADLE 
ADVICE 


mg;  ind  down  that  prevail  today,  small 
aiK  cky.  The  small  ones  (numbered  by 
higi  of  an  investment  counselor  ...  so 
I  gii  m  this  very  valuable  service.  These 
^A^  ment  of  every  newspaper’s  circula- 
m  igs  of  America  .  .  .  their  underlying 
.  th  re  free  enterprise  system.  They  ARE 


advice  service 


300-word 


INVESTING 


by  Mpeor 


ekjSOO-word 

n  FORUM 

by  H  ronce 

two  I  ^'untiy ’s  most  experienced  and  successful 
yo#  i  I  your  readers  at  a  pittance  of  their  real 
)pen)  irately  as  desired. 

inependent  Syndicate 


ROGER  E.  SPEAR 

SUCCESSFUL  INVESTING,  a  short  daily 
question  and  answer  feature  by  Roger  E. 
Spear,  gives  easy-to-understand  investment 
advice,  tailored  to  meet  tight  space  require¬ 
ments. 

Roger  Spear  speaks  the  layman’s  language 
and  doesn’t  mince  words  in  griving  the  small 
investor  the  lowdown  on  investment  .  .  . 
covering  the  whole  realm  of  stocks  listed  on 
the  various  exchanges. 

He  personally  answers  all  letters  from 
readers  so  that  subscribers’  needs  are  not 
ignored. 

For  years  a  leader  in  the  specialized  in¬ 
vestment  field,  with  headquarters  at  Babson 
Park,  Mass.,  Spear  is  a  successful  consultant 
who  has  ready  access  to  the  information 
your  readers  need  to  know.  He  has  no  pet 
stocks  to  push  or  favorite  theories  to  en¬ 
dorse.  He  approaches  his  recommendations 
realistically  based  on  past  performances, 
management,  financial  structural  set  up  and 
indicated  industry  trends.  His  columns  are 
snappy,  readable  and  full  of  financial  wisdom. 

Roger  E.  Spear  calls  the  shots  as  he  sees 
them — and  his  clear  investment  vision  is 
highly  respected  by  everyone  who  has  fol¬ 
lowed  his  knowledgeable  council  and  advice. 
His  short  daily  Q  &  A  column  will  spark 
up  your  business  and  financial  pages. 


CORPORATION 


Phone  Yukon  6-7625 


Plaques  Are  Given 
To  Travel  Writers 


FAIRCHILD 


e  W  S 


ELECTRONIC  NEWS  will  draw 
on  stafPmen  from  major  bureaus 
of  the  Fairchild  organization  to 
supplement  the  New  York  crew, 
headed  by  editor  Alfred  D.  Cook, 
in  covering  the  annual  convention 
of  the  Institute  of  Radio  Engi¬ 
neers,  Mar.  21-25,  at  the  Coliseum 
and  Waldorf-Astoria.  Normally  a 
weekly,  ELECTRONIC  NEWS  will 
again  publish  daily  the  first  four 
days  of  the  event.  15,000  copies 
will  be  distributed  each  day  at  32 
key  New  York  hotels  and  the 
Coliseum. 

Out-of-town  staffers  who  will  team 
up  with  New  York  news  men 
include:  Charles  Wendel,  Washing¬ 
ton  bureau;  George  Ehake,  Chi¬ 
cago;  Stuart  Cellman,  Philadel¬ 
phia;  Norman  Teich,  Boston; 
Morris  Maline,  Albany-Schenec- 
tady,  N.Y. 


Mrs.  Dorothy  L.  Wallis  (d.l.w.), 
featured  columnist  of  WOMEN’S 
WEAR  DAILY,  is  one  of  the  44 
members  of  the  New  York  State 
Women’s  Council  announced  by 
Gov.  Nelson  A.  Rockefeller.  This 
is  “an  advisory  group  of  the  State’s 
key  women  in  business,  industry 
and  the  professions,  who  will  serve 
as  consultants  to  the  Women’s  Pro¬ 
gram  of  the  New  York  State  De¬ 
partment  of  Commerce.” 


A  new  edition  of  the  popular 
booklet,  “Fabric  Facts,”  has  just 
been  published  by  the  Business 
Book  Division  of  Fairchild  Publi¬ 
cations.  The  pocket-size,  80-page 
book  defines  fabric  and  fiber  terms 
most  commonly  used  in  textile- 
apparel  designing,  buying,  adver¬ 
tising,  selling.  The  new  edition 
contains  generic  fiber  names  added 
by  the  U.  S.  Federal  Trade  Com¬ 
mission  to  our  commercial  lan¬ 
guage  as  of  Mar.  3,  1960,  effective 
date  of  the  Textile  Fiber  Products 
Identification  Act.  $1  a  copy. 


Chicago 

Four  travel  writers  and  one 
newspaper  were  honored  with 
Mark  Twain  awards  for  excel¬ 
lence  in  1959  travel  writing  at  a 
meetinp:  of  the  Midwest  Travel 
Writers  Association  here. 

William  J,  Trepagnier,  Michi¬ 
gan  Motor  \ew8  editor,  won  top 
recognition,  for  the  best  single 
entry.  He  received  the  Frank  J. 
Cipriani  Memorial  plaque,  plus 
two  air  tickets  to  Hawaii. 

The  Chicago  Daily  News’ 
travel  editor,  Lucia  Lewis,  won 
a  first  place  plaque  for  the  best 
single  travel  article,  on  Rothen- 
berg,  Germany.  The  Milwaukee 
Journal,  whose  travel  editor  is 
Paul  McMahon,  put  out  the  best 
special  section  on  travel.  Mr. 
McMahon  also  won  a  plaque  for 
the  best  travel  series,  on  the 
Pacific  islands.  Best  public  serv¬ 
ice  article,  with  criticism  or 
suggestions  for  improvement  of 
travel,  was  by  Len  Barnes, 
Michigan  Motor  News  travel 
editor. 


Paul  St.  Pierre — to  associate 
editor  and  chief  editorial  writer, 
Vancouver  (B.  C.)  Sun.  Cliff 
Mackay,  associate  editor  —  to 
business  editor.  William  Flet¬ 
cher — to  assistant  business  edi¬ 
tor. 


I  Patrick  Ordovensky — to  edi- 
!  tor,  Metuchen  (N.  J.)  Record. 
I  Richard  A.  Warn — to  advertis¬ 


ing  manager. 


George  M.  Barmann,  farm 
editor,  Springfield  (Ohio)  Sun 
— resigned.  Succeeded  by  James 


Louis  Goodenough,  editor  of 
HOME  FURNISHINGS  DAILY, 
was  honored  with  a  special  award 
by  The  New  York  Home  Fashions 
League  Scholarships,  Inc.,  at  a 
scholarship  benefit  luncheon  last 
week.  Master  of  ceremonies  was 
Raymond  Reed,  a  HOME  FUR¬ 
NISHINGS  DAILY  columnist. 


New  correspondents  just  added  to 
the  Fairchild  News  Service  roster 
are:  James  W.  Eardley  in  Pendle¬ 
ton,  Ore.;  Jerry  Bergsman  in 
Yakima,  Wash.;  John  Kovac  a 
staff  reporter  in  the  Pittsburgh 
bureau;  Edward  S.  Morgan,  staff 
news  man  in  Montreal  bureau. 


FAIRCHILD 
Publications,  Inc. 


7  last  12th  St.,  New  York,  N.  Y. 


Doily  Now*  Rocerd,  Supormorkot  Now*, 
WooMo'*  Woor  Doily,  Eloctronic  Now*, 
Hon  Pornbkinf*  Doily,  Diroctorio*, 
Molt'*  Woor,  Foolwoor  Now*.  Book*. 


personal 


Wayne  L.  Schneider  —  to 
Louisville  (Ky.)  Times  sports 
department,  from  Evansville 
(Ind.)  Courier. 


Ted  McGowan,  feature 
writer,  Houston  (Tex.)  Chron¬ 
icle — to  San  .Antonio  (Tex.) 
Light  copydesk. 


Mervyn  j.  Moore,  news  edi¬ 
tor,  Vanouver  (B.  C.)  Province 
— to  managing  editor. 


4  Women  Editors 
On  State  Council 


Jerry  Schniep — to  city  edi¬ 
tor,  Springfield  Illinois  State 
Register.  Edward  Hamann  — 
to  news  editor.  Richard  O’Neill 
— to  editorial  assistant  to  the 
editor,  chief  editorial  writer, 
head  of  editorial  page  makeup. 


Ed  Romainei,  Montreal  (Que.) 
Star — to  managing  editor,  Cal¬ 
gary  (Alb.)  Albertan. 


Four  newspaper  women  were 
among  44  persons  named  by 
Governor  Nelson  Rockefeller  to 
membership  in  the  New  York 
State  Women’s  Council. 

The  Council  is  an  unsalaried 
advisory  group  for  the  State 
Department  of  Commerce. 

On  the  council  are: 

Mrs.  Elizabeth  Penrose  How- 
kins,  women’s  news  editor.  New 
York  Times;  Mrs.  Dorothy 
Wallis,  Women’s  Wear  Daily; 
Miss  Honor  McGrath,  woman’s 
page  editor,  Buffalo  Courier  Ex¬ 
press;  and  Mrs,  Katherine  Van 
Epps  Harrington,  women’s  page 
editor,  Albany  Knickerbocker 
News. 


John  Heisner,  formerly  of 
Cleveland  (Ohio)  News — re¬ 
porter,  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle. 


Guy  M.  Leedy,  vicepresident. 
Western  Carolina  Publishing 
Company — to  managing  director 
of  the  four  Bomar  A.  Lawrance 
newspapers — Mt.  Holly  (N.  C.) 
News,  Belmont  (N.  C.)  Banner, 
Bessemer  City  (N.  C.)  Record, 
and  Mecklenburg  (N.  C.)  Times. 


Frank  Kl£IN  Jr.,  former  ex¬ 
ecutive  sports  editor,  San  An¬ 
tonio  (Tex.)  News  and  Express, 
and  city  editor,  San  Antonio  Ex¬ 
press  —  to  city  editor,  Tampa 
(Fla.)  Times,  succeeding 
Roger  Stake,  now  in  private 
business. 


Charles  F.  D.  Rooo,  re¬ 
porter,  Germantown  (Pa.) 
Weekly  Courier — to  city  desk, 
Norristown  (Pa.)  Times  Her¬ 
ald.  Allen  Tremaine — replaces 
Mr.  Di  Roco  at  Courier. 


EDITOR  at  PUBLISHER  for  March  19, 


i 


STONE  FACE — The  Pre«*  at  well  a*  the  Government  i*  honored  in  tie 
Parliament  Buildinq*  at  Ottawa  in  stone  carvings  which  cover  IIn 
ceilings,  archways  and  cornice*  of  the  structure*.  Here,  Grattan  O'Lmi^ 
editor  of  the  Ottawa  Journal,  poses  for  the  sculptor. 


Ben  R.  Thomas,  reporter. 
Hot  Springs  (Ark.)  Sentisfi 
Record  and  New  Era,  to  state 
desk.  New  Orleans  (La.)  Tina- 
Picayune.  George  A.  Rou, 
Times-Picayune  state  desk— to 
photo  editor.  Frank  L  Gae- 
NARD,  reporter.  Times- Picayme 
— to  amusement  editor. 


Raymond  Johnson,  sport 
editor,  Nashville  (Tenn.)  r«- 
nessean — awarded  George  Bar¬ 
ton  trophy,  given  annually  to 
the  man  who  has  contribotei 
the  most  to  amateur  boxing  in 
the  last  12  months. 


Mrs.  Dorothea  T.  Apgai,  as¬ 
sociate  women’s  editor.  Ridgi- 
wood  (N.  J.)  Sunday  Nesotani 
Ridgewood  Herald  News — to  »- 
ciety  editor,  Wilmington  (Del) 
Joumal-Every  Evening. 


Lynn  Nisbet,  Raleigh  (N.C) 
newspaper  columnist  —  «» 
president  of  the  Travel  Comwi 
of  North  Carolina. 


B.  L.  Akers  Retires; 
LeFevre  Moves  Up 

Colorado  Springs,  Cob 

Byron  L.  Akers,  managiai 
editor  of  the  Colorado  Sprisf 
Gazette-Telegraph  since  J® 
1947,  has  retired  because  of  il 
health.  He  will  be  succeeded  b; 
Robert  T.  LeFevre,  editors 
writer. 

Mr.  Akers  was  gra-duatK 
from  the  University  of  Color?:' 
in  1921  and  began  work  for 
old  Gazette  here.  He  was  ns3i@ 
sports  editor  of  the 
Telegraph  when  the  two  paf^- 
merged  in  1923. 


mention 


^Gold  Typewriter’ 
For  School  Stories 


Frank  G.  Clayton  —  from 
Camdin  (N.  J.)  Courier-Post 
city  desk  to  editorial  page. 


Suburban  Publishing 
Makes  Staff  Changes 


Calvin  Thomas  —  from  the 
St.  Petersburg  (Fla.)  Times, 
where  he  was  assistant  to  the 
president,  to  the  management 
gtaff  of  the  Quincy  (Mass.) 
Patriot  Ledger. 


Charles  Clay,  Capitol  Hill 
news  beat,  Raleigh  (N.  C.) 
Sews  &  Observer — to  assistant 
city  editor.  Charl£s  Craven, 
columnist  and  special  assign¬ 
ments,  replaces  Mr.  Clay. 


Fred  Petti john,  managing 
editor.  Fort  Lauderdale  (Fla.) 
Sews — to  executive  editor  of  the 
Gore  Publishing  Company  news¬ 
papers,  including  the  News,  the 
Sun  Coast  Sentinel  and  the 
Sunday  News-Sentinel. 


Chemical  Society 
Cites  Watson  Davis 


Changes  on  the  editorial  staffs 
of  the  Suburban  Publishing 
Corporation,  publishers  of  five 
weekly  New  Jersey  newspapers 
have  been  announced  as  follows : 

Les  Malamut,  formerly  of  the 
Newark  (N.  J.)  Star-Ledger — 
to  director  of  the  editorial  and 
news  staffs.  Union  Leader,  Ros¬ 
elle  Spectator,  and  Kenilworth 
Suburban  Leader. 

Louis  G.  Vetter  Jr. — from  re¬ 
porter  to  city  editor.  Union 
Leader. 

Elias  Holtzman,  formerly  edi¬ 
tor  of  newspapers  in  Little  Falls 
and  Belleville,  N.  J. — to  editor. 
Spectator. 

Barbara  Halloran  —  to  re¬ 
porter,  Spectator,  Union  Leader, 
and  Suburban  Leader. 

Joan  Conlon,  Union  Leader 
editor  —  to  special  assignment 
writer,  Irvington  Herald  and 
Vailsburg  Leader. 


Philadelphia 
Henry  W.  Messaros,  president 
of  the  Philadelphia  Press  Asso¬ 
ciation,  announces  that  Peter 
Binzen  of  the  Philadelphia  Bul¬ 
letin  has  been  named  the  winner 
of  the  Gold  Typewriter  Award. 
Harry  Droste,  Philadelphia  In¬ 
quirer,  was  the  runner-up. 

Mr.  Binzen  was  selected  for 
his  stories  about  local  schools. 
The  typewriter  was  donated  by 
Schaefer  Brewing  Company, 


Hal  Willis  —  from  Alamo¬ 
gordo  (N.  M.)  Daily  News  to 
Los  Cruces  (N.  M.)  Sun-News 
as  reporter. 


George  Thiffault,  assistant 
state  editor,  Waterbury  (Conn.) 
American  —  to  deskman,  Hart¬ 
ford  (Conn.)  Courant.  Joseph 
Stephens,  city  desk,  American 
— to  state  desk  slot. 


John  F.  Fulp — to  city  editor, 
Petersburg  (Va.)  Progress- 
Index. 


Bureau  in  Africa 


Establishment  of  another  As¬ 
sociated  Press  bureau  in  Africa 
is  announced  by  Frank  J.  Star- 
zel,  AP  general  manager.  The 
headquarters  will  be  at  Leopold¬ 
ville  with  Robert  N.  Lindsey  as 
executive  representative.  Mr. 
Lindsey  is  a  Scotsman  who  for 
many  years  held  news  and  ex¬ 
ecutive  positions  in  the  Associ¬ 
ated  Press,  Ltd,,  London. 


Wallace  Westfeldt — to  new 
post  of  science  news  editor, 
Nashville  (Tenn.)  Tennessean. 


Duane  W.  Bowler,  formerly 
news  editor  of  the  Helena 
(Mont.)  Independent  Record — to 
managing  editor,  Billings 
(Mont.)  Gazette.  Harihl  Sbipp, 
editor,  has  been  serving  in  a 
dual  role. 


AP  Coordinator 


A  Correction 


Watson  Davis,  pioneer  editor, 
writer,  and  broadcaster  of  sci¬ 
ence  news,  will  receive  the  James 
T.  Grady  Medal  for  distin¬ 
guished  reporting  of  chemical 
progress  during  the  137th  na¬ 
tional  meeting  of  the  American 
Chemical  Society  in  Cleveland, 
April  6-14. 

Mr.  Davis,  director  of  Science 
Service,  a  news  syndicate 
serving  daily  newspapers,  has 
been  interpreting  scientific  dis¬ 
coveries  and  advances  to  the 
public  since  1920. 


Mrs.  Kenneth  Edmundson, 
formerly  with  Joseph  Smith  Ad¬ 
vertising  Agency  in  Burlington, 
Vt. — to  woman’s  page  editor, 
Goldsboro  (N.  C.)  News- Argus, 
succeeding  Miss  Jean  Powell, 
now  with  Raleigh  (N,  C.)  News 
and  Observer  as  state  society 
editor. 


Sean  D.  Ryan  was  incorrectly 
identified  as  a  former  editor  of 
the  Bethlehem  (Pa.)  Globe- 
Times  in  the  issue  of  March  12. 
He  was  employed  there  as  a 
night  reporter. 


John  Sweeney,  copy  desk, 
Philadelphia  (Pa.)  Inquirer  — 
to  picture  editor,  succeeding 
Dick  Henry,  now  with  rewrite 
staff.  New  York  World-Tele¬ 
gram  &  Sun.  Albert  Gaudiosi 
from  general  assignment  to  copy 
desk.  Jerry  Cahill,  formerly 
with  Milwaukee  (Wis.)  Sen¬ 
tinel — to  Inquirer  rewrite. 


NEWSPAPER  PLANTS 


Lindner  Appointed 

San  Francisco 

Dudley  Lindner  has  been  ap-  , 
pointed  Hearst  Advertising 
Service  director  of  sales  plan-  ' 
ning  for  the  Pacific  Coast.  He 
has  been  with  HAS  for  18  years. 
Richard  B.  Paulsen,  formerly  of 
the  San  Francisco  Examiner,  \ 
has  joined  HAS  office  here  to 
handle  financial  and  publication  | 
advertising. 


Maurice  D.  Whitney,  former¬ 
ly,  Rocky  Ford  (Colo.)  Enter¬ 
prise — to  news  editor  of  the 
Colorado  Springs  (Colo.)  Ga¬ 
zette  Telegraph. 


I 


SUNDAY  ED— Clark*  B.  Ash.  36, 

•bov*,  is  th*  n*w  Sunday  editor 
of  th*  Miami  (Na.)  News,  suc¬ 
ceeding  HENDRIK  J.  BERNS,  who 
has  become  assistant  managing 
editor  of  th*  Baltimor*  (Md.) 

News-Post  and  American.  Mr.  Ash, 
a  former  Dayton  reporter,  joined 
the  Miami  News  staff  a  year  age. 

His  wife,  Agnes,  is  business  editor. 
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LOCKWOOD  GREENE 


ENGINEERS  <  ARCHITECTS 


Verne  DeSpain  —  to  sports  i 
editor  and  general  news  re-  ! 

porter.  Las  Vegas  (N.  m.)  | Spartanburg,  s  c 
Daily  Optic.  j  Brochure  on  reqvesf. 


John  Lloyd,  Associated  Press 
London  chief,  has  been  named 
an  AP  general  executive  with 
responsibility  for  coordinating 
the  news  service’s  operations  in 
Europe,  the  Middle  East  and 
Africa.  He  will  continue  to  direct 
the  London  bureau,  which  he  has 
headed  since  July  15,  1946. 


BOSTON.  MASS 
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Advertising  Mgr. 
Appointed  G  M 


Personals 

(Continued  from  pnqe  41) 


John  A.  Montgomery,  man¬ 
aging:  editor,  Columbua  (S.  C.) 
State  —  1960  Alumni  Gold  P 
Award  of  Presbyterian  College, 
to  be  presented  during  alumni 
reunion  activities  in  June.  Tbe 
award  is  the  highest  stamp  of 
approval  bestowed  on  alumni. 


Walla  Walla,  Wash. 

Four  administrative  appoint¬ 
ments  announced  by  Frank  G. 
Mitchell,  publisher  of  the  f/ntOH- 
Bullet  include:  Dale  A.  Dixon, 
general  manager;  Paul  Hunt, 
business  manager;  Frank  New¬ 
ell,  advertising  director,  and 
Harvey  Peacock,  classified  ad¬ 
vertising  manager. 

Mr.  Dixon  is  taking  over  the 
general  manager  post  from  Mr. 
Mitchell  who  has  been  both  pub¬ 
lisher  and  general  manager  since 
1957.  He  held  the  latter  position 
many  years.  Mr.  Dixon  has  been 
national  advertising  manager 
and  assistant  to  the  general 
manager.  He  started  as  a  route 
carrier  22  years  ago. 

Mr.  Hunt  previously  was  office 
manager.  Mr.  Newell  has  been 
classified  advertising  manager 
and  advertising  sales  director. 
He  has  been  with  the  Union- 
Bulletin  since  1949.  Mr.  Peacock 
has  been  with  the  Union-Bulle¬ 
tin’s  classified  advertising  de¬ 
partment  seven  years. 


Charles  K.  Sergis,  reporter, 
Williamsport  (Pa.)  Grit  —  to 
copydesk,  Louisinlle  (Ky.)  Cour¬ 
ier-Journal. 


E.  Bartlett  Barnes,  co-pub¬ 
lisher,  Bristol  (Conn.)  Press — 
new  president,  Connecticut  Daily 
Newspapers  Association. 


Gene  Harasack  —  to  copy 
desk,  Buffalo  (N.  Y.)  Evenin;/ 
News. 


FAMILY  AFFAIR — Publication  of  Sitka  (Alaska)  Daily  Sentinel  Is  under 
the  direction  of  the  Veatch  family.  Under  the  watchful  eyes  of  mother 
and  father,  young  Ace  Veatch,  printer's  devil,  gathers  first  copies  as 
they  come  off  the  new  Goss  Cox-O-Type  press.  Left  to  right,  Ernestine 
C.  Veatch,  managing  editor;  Harold  A.  Veatch,  publisher;  Ace,  and 
Edna  Jackson,  circulation  manager. 


10V.1  A  7  \T  u  Philadelphia 

Philadelphia  —  to  Newburgh-  Staah  feature  writer 

\  Tx  7  •  1  7  1  a  o Ldc* U«  X Cfl l» u ixJ  W  n Lxi X 

Beacon  (N.  Y.)Nexvs  city  desk.  Philadelphia  Bulletin,  has 

co-authored,  wdth  David  Shu- 
Ey ©shade  Award  man.  Doctor  of  Osteopathy, 

Atlanta,  Ga.  “Your  Aching  Back.’’ 

Jack  Nelson,  Atlanta  Consti-  A  humorous  treatment  of  a 
tution  reporter,  was  presented  serious  subject,  tbe  book,  pub- 
Sigma  Delta  Chi’s  Green  Eye-  lished  by  Crown  Publishers, 
shade  award  for  his  investiga-  New'  York,  ($3.95)  is  illustrated 
tion  and  reporting  of  alleged  by  James  H.  Bluett,  of  the  Bul- 
irregpilarities  in  the  operation  of  letin’s  news  art  staff.  The  211 
the  state  mental  hospital  at  Mill-  pages  deal  with  such  back  cases, 
edgeville.  The  award,  which  car-  real  and  imagined,  as  disc  prob- 
ries  a  $100  cash  prize,  is  given  lems,  a  sacroiliac  troubles  and 
by  Liller,  Battle,  Neal  and  Lind-  the  psychogenic  aches  result- 
sey  Advertising  Agency.  ing  from  neuroses. 


LAST  CALL! 


tion  Agency  at  Washington 
preliminary  to  a  South  Ameri¬ 
can  assignment.  Paul  N.  Wil¬ 
liams,  assistant  city  editor — to 
managing  editor.  South  Omaha 
Sun.  Terry  Barton,  formerly 
publisher-managing  editor  of 
the  Audubon  (la.)  News-Guide 
— to  Word-Herald  day  city  side,  with  the  Macy- Westchester 
Robert  Door,  formerly  with  Newspapers  and  Oneida  (N.  Y.) 
Fort  Smith  (Ark.)  Times-Rec-  Dispatch — to  news  editor,  Radki 
ord — to  Word-Herald  night  rim.  Station  WKNB,  West  Hartford, 
Roy  Hedges,  former  night  edi-  Conn, 
tor,  Greeley  (Colo.)  Tribune —  *  *  * 

to  Word-Herald  night  rim.  Don-  K.  Donald  Brown,  fonuM 
ALD  Kemp,  formerly  of  the  Ida  Covina,  Calif,  newsman — to  edi- 
Grove  (la.)  Pioneer-Record — to  torial  staff,  Pueblo  (Colo.)  Star' 
Word-Herald  night  rim.  Journal  and  Chieftain, 
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proud  of  your  promotion? 

MAIL  YOUR  ENTRIES  NOW  .  .  . 

in  the  1959 

EDITOR  &  PUBLISHER 

PROMOTION  CONTEST 

Deadline  for  entries:  March  25,  1960 


Newell 


Mail  entries  to:  Mr.  Walt  Suft,  Contest  Editor 
E&P — NNPA  Promotion  Contest 
c/o  Phoenix  Republic  &  Gazette, 

120  E.  Van  Buren,  Phoenix,  Arizona 
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Obituary 

Weekly  Publisher, 

Wife  nie  in  Fire 

Louisville,  Ky. 
Reubon  D.  Petrie,  68,  pub¬ 
lisher  and  owner  of  the  Todd 
County  Standard,  and  his  wife 
burned  to  death  March  6  when 
a  fire  destroyed  their  home  at 
Elkton. 

A  boy  delivering  the  Louisville 
Courier- Journal  saw  smoke  and 
ailed  firemen,  but  the  fire  was 
so  intense  that  firemen  could 
not  enter  the  large  frame  house. 

Mr.  Petrie,  a  native  of  Elkton, 
had  operated  the  newspaper 
since  1922. 

• 

Pierre  A.  Miner  Dies 

Pierre  A.  Miner,  50,  com¬ 
mercial  manager  of  United  . 
Press-International,  died  March  i 
10.  He  began  his  career  on  the 
Boston  (Mass.)  Sunday  Adver¬ 
tiser,  and  joined  United  Press 
in  1927  as  an  office  boy. 

*  *  « 

Julia  B.  Wo<mI 

Chicago 

Mrs.  Julia  B.  Wood,  83, 
mother  of  J.  Howard  Wood, 
Chicago  Tribune  general  man¬ 
ager  and  president  of  WGN, 
Inc.,  died  March  10  in  Lake 
Bluff  Hospital.  Mrs.  Wood  was 
the  widow  of  Robert  E.  Wood, 
who  died  Oct.  31,  1933. 

• 

Robert  McHenry,  70,  retired 
office  employee.  New  York  Her¬ 
ald  and  New  York  Herald  Trib¬ 
une;  March  7. 

*  *  * 

Ramon  Villasanta  Jr.,  31, 
senior  desk  editor.  United  Press 
International  in  Manila;  March 


Tom  Buckley,  80,  retired  po¬ 
lice  reporter,  formerly  with  the 
Atlanta  (Ga.)  Journal,  Phila¬ 
delphia  (Pa.)  Inquirer,  Phila¬ 
delphia  Bulletin,  Philadelphia 
Telegraph,  New  Orleans  (La.) 
Tmes-Picayune,  New  Orleans 
Item;  New  Orleans  States; 

March  7, 

*  *  « 

James  E.  Almond,  71,  former 
publisher  of  newspapers  in 
Fargo,  N.  D.,  Riverside,  Calif., 
and  Wabash,  Ind.;  March  13. 

*  *  * 

Don  Howard  Short,  90,  for¬ 
mer  city  hall  reporter,  San 
^go  (Calif.)  Evening  Tribune, 
and  motion  picture  editor.  Son 
Hiego  (Calif.)  Union;  March  9. 

*  *  * 

Hugh  Sturdy  Pbdcton,  27, 
former  sports  editor,  Colorado 
Springs  (Colo.)  Gazette-Tele¬ 
gram;  March  10. 

editor  ac  PUBLISHER  for  March 


Mrs.  Thiesing  Dies 

Syracuse 

Mrs.  Etta  G.  Thiesing,  wife 
of  Karl  H.  Thiesing,  retired 
secretary  of  the  New  York  State 
Publishers  Association,  died 
March  3  after  suffering  a  heart 
attack  at  home. 


Thomas  D.  Richter,  74,  for¬ 
mer  public  relations  director  for 
the  Chamber  of  Commerce  of 
Greater  Philadelphia,  with  the 
Philadelphia  (Pa.)  North  Amer¬ 
ican  and  Philadelphia  Press,  and 
one  of  the  founders  of  the  Base¬ 
ball  Writers  of  America;  re¬ 
cently. 

♦  •  ♦ 

Arthur  A.  Bagwill,  70,  edi¬ 
tor  and  publisher,  Plano  (Tex.) 
Star-Courier  and  the  Frisco 
Journal;  March  2. 


Paul  Howard  Gasser,  64,  for¬ 
mer  sports  editor,  Owensboro 
(Ky.)  Inquirer,  and  later  gen¬ 
eral  manager  of  the  advertising 
department,  Phoenix  Arizona 
Re/mblic  and  Gazette;  March  3. 
*  *  * 

M.  Scott  Waldon,  51,  public 
relations  director  for  the  In¬ 
diana  Motor  Truck  Association; 
March  7.  He  was  a  former  re¬ 
porter  for  the  Indianapolis 
(Ind.)  News  and  United  Press. 
r  *  * 

Marcellus  W.  Bennett,  70, 
former  Memphis  (Tenn.)  Com¬ 
mercial  Appeal  reporter,  and  at 
one  time  secretary  to  the  owners 
of  the  New  Orleans  (La.)  Item; 
March  9. 

«  *  « 

Lynne  Lambrecht,  58,  wild¬ 
life  columnist.  Providence 
(R.  I.)  Joumal-Bidletin;  March 
6. 


Canatlian  Reporter 
Victim  of  Drowning 

VANcouvni,  B.  C. 

Vance  Hull  38,  Vancouver 
Sun  reporter,  is  presumed 
drowned. 

He  was  sent  to  report  on  a 
triple  drowning  accident  on  Pitt 
Lake,  B.  C. 

• 

Parker  W.  Campbell,  presi¬ 
dent  of  Alabama  Press  Associa¬ 
tion  in  1944~45,  and  retired  edi¬ 
tor  of  the  Scottsboro  (Ala.) 
Jackson  County  Sentinel  and 
Progressive  Age;  March  6. 

*  *  « 

James  W.  Norton,  46,  recent¬ 
ly  telegraph  editor,  Houston 
(Tex.)  Press,  and  about  to  as¬ 
sume  duties  as  editor,  Bellaire 
(Tex.)  Texan  and  Houston 
Southwest  Argus;  March  13. 
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Overseas  Press  Work  Is  Cited 

Winners  in  the  Overseas  Interpretation  of  foreign  af- 
Press  Club  awards  for  excel-  fairs  —  Walter  Lippmann,  New 


lence  in  foreign  correspondence 
and  interpretation  during  1959 
were  announced  this  week. 

They  include: 

Daily  newspaper  or  wire  serv¬ 
ice  reporting  from  abroad  —  A. 
Mr.  Rosenthal,  New  York  Times, 
for  series  on  Poland.  Citation 
to  Robert  J.  Donovan,  New  York 
Herald  Tribune,  for  reports  on 
President  Eisenhower's  trip  to 
Europe  and  Asia.  The  Miami 
Herald  was  awarded  a  special 
citation  for  reporting  of  the 
Cuban  revolution  and  its  after- 
math. 

Photogrraphic  reporting  (still) 
from  abroad  —  Henri  Cartier- 
Bresson,  Life,  for  report  on 
China.  Citation  to  Larry  Fried, 
Parade,  for  report  on  Siberia. 


Arizona  Press  Club 
Citations  Posted 

Phoenix,  Ariz. 

Kenneth  Shake  of  Prescott, 
UPI  representative,  was  elected 
president  of  the  Arizona  Press 
Club  at  the  recent  annual  meet¬ 
ing. 

Awards  included: 

News  reporting  —  Hugh 
Harelson,  Arizona  Republic. 

Exemplary  general  news  cov¬ 
erage  —  Jack  Carson,  Tucson 
Daily  Citizen, 

Sports  —  Burt  Freireich, 
Phoenix  Gazette. 

Feature  —  Gene  McLain, 
Arizona  Republic. 

News  photography  —  Jack 
Shaeffer,  Arizona  Daily  Star. 

Sports  photography  —  Carl 
Porter,  Tucson  Daily  Citizen. 

Feature  photography  —  Ber- 
nie  Sedley,  Tucson  Daily  Citizen. 

Industry  —  Donald  Carson, 
Arizona  Daily  Star. 

Professional  services  —  Tom 
Diskin,  Mesa  Tribune. 

Women’s  Page  —  Pat  Mc¬ 
Donnell,  Arizona  Daily  Star, 

Politics  —  Jim  Cooper,  Tuc- 
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York  Herald  Tribune.  Citation 
to  William  L.  Ryan,  Associated 
Press. 

Ed  Stout  Award  ($600)  for 
article  or  report  on  Latin  Amer¬ 
ica — Bertram  Johansson,  Chris¬ 
tian  Science  Monitor.  Citation 
to  Karl  E.  Meyer,  Washington 
Post  and  Times  Herald. 

E.  W.  Fairchild  award  ($600) 
for  business  news  reporting 
from  abroad  —  Peter  Weaver, 
McGraw  Hill  World  News.  Cita¬ 
tion  to  Albert  E.  Norman,  Chris¬ 
tian  Science  Monitor. 

Robert  Capa  award  for  super¬ 
lative  photography,  requiring 
exceptional  courage  and  enter¬ 
prise  abroad  —  Mario  Biasetti, 
CBS  News,  for  coverage  of  rebel 
invasion  of  Nicaragua. 


son  Daily  Citizen. 

Religion  —  Gene  Luptak, 
Arizona  Republic. 

Historical  —  Bob  Pi.ser,  Ari¬ 
zona  Republic. 

Lively  arts  —  Dr.  Harry 
Wood,  Arizona  Republic. 

Editorial  —  Jack  Dalby,  Mesa 
Tribune. 

Cartooning  —  Kearney  Eger- 
ton,  Arizona  Republic. 

Headline  —  Irene  Bohl,  Ari¬ 
zona  Republic. 

* 

On>the-Job  Training 
Award  Established 

London,  Ont. 

The  value  of  on-the-job  train¬ 
ing  among  newsmen  is  recog¬ 
nized  in  a  new  “Newspaper  Edi¬ 
torial  Award”  inaugurated  by 
the  London  Free  Press. 

The  award,  tenable  at  the 
University  of  Western  Ontario, 
combines  financial  assistance 
with  15  weeks  of  summer  train¬ 
ing  in  the  Free  Press  news¬ 
room.  It  is  open  to  graduating 
secondary  school  students  in 
Western  Ontario. 

The  award  provides  $260  for 
each  year  a  winner  attends  uni¬ 
versity  prior  to  graduation,  plus 
a  minimum  of  $1,000  pay  for  on- 
the-job  training  in  editorial  de¬ 
partment  work  for  not  less  than 
15  weeks. 

It  allows  a  student  to  enter 
the  journalism,  general  arts 
courses,  or  any  course  leading 
to  a  degree. 

• 

Polish  Paper  Ceases 

Stevens  Point,  Wis. 

Worzalla  Publishing  Co.  has 
suspended  publication  of  the 
Rolnik  (Farmer),  one  of  Wis¬ 
consin’s  last  Polish  language 
newspapers.  The  weekly,  found¬ 
ed  in  1891,  had  a  circulation  of 
about  1,600. 


’  .  ,  ^  ^  * 

rwin  6  Column 

★  ★★★★★ 

A  Good  Reporter 

An  inspiring  and  challenging  new  book,  “The  Professional 
Journalist”  (Holt),  by  Prof.  John  Hohenberg,  Columbia 
University  Graduate  School  of  Journalism,  formerly  an  ace 
newspaperman  himself,  gives  this  grapic  description  of  “A 
Good  Reporter:” 

‘*Thi8  is  the  image  of  a  man. 

“He  moves  quickly  and  quietly,  asks  specific  queetions,  eves 
anticipates  events,  actions  and  reactions  when  it  is  possible  to  do  sok 
“He  knows  the  news  of  the  day,  diligently  reads  the  newKpapen 
and  magazines  and  hears  the  main  broadcasts  to  keep  up  hk 
background.  He  is  well-educated  and  weU-read. 

“He  inquires  not  only  into  what  happened,  but  also  why  it 
happened  and  what  may  be  expected  next. 

“He  is  diligent  without  being  a  busybody,  penetrating  without 
being  offensive,  persuasive  without  being  a  confidence  man,  per* 
ceptive  without  being  a  reader  of  tea  leaves,  thoughtful  without 
being  pedantic,  skeptical  without  being  a  confirmed  cynic, 
thorough  without  being  a  stenographer,  careful  without  being 
hesitant,  determined  without  being  argumentative,  well-mannered 
without  being  a  doormat. 

“He  does  much  more  than  report  the  news. 

‘‘Journalism  would  not  be  his  profession  if  it  was  a  mere 
recording  network  for  events.  He  is  a  primary  force  in  our  daily 
life  a  force  that  transmits,  explains  and  sometimes  originates  a 
world-wide  flow  of  fnirrent  events  and  ideas.  He  exerts  a  vast 
and  incalculable  influence  over  the  peoples  within  range  of  his 
communication. 

“He  is  no  demigod.  He  is  a  reporter  on  your  daily  newspaper.” 

— “It’s  an  experience  every  newsman  and  woman  should 
have — to  revisit  the  scenes  of  that  thrilling,  fabulous  first  jtd),” 
wrote  Dorothy  Roe,  AP’s  women’s  editor,  when  she  typed  a 
column  at  her  desk  of  30  years  ago  on  the  El  Dorado  (Ark) 
News.  She  found  the  same  editor  there  and  wrote  of  him: 
“Bob  Hays  sits  in  the  same  chair  and  sifts  the  news  with 
the  same  keen  eye,  talks  to  city  hall  and  police  court  with  the 
same  soft  drawl.”  .  .  .  Hollywood  film  producer  Samuel  Fuller 
(remember  “Park  Row”?)  contemplating  a  movie  biog  of 
William  Allen  White  to  be  called  “Grass  Roots.”  .  .  .  Eillis 
Lucia,  former  editor  for  eight  years  of  the  Forest  Grove  (Ore.) 
News-Times,  is  author  of  “The  Saga  of  Ben  Holladay,  Giant  of 
the  Old  West”  (Hastings  House),  after  eight  years  of  research 
about  the  transportation  tycoon  who  developed  the  Overland 
Stage  Lines. 

— Writes  Assistant  News  Editor  Carl  E,  Zimmerer,  iyouitriiU 
Courier- Journal:  “I  was  intrigued  by  your  mention  (Feb.  27) 
of  the  various  names  for  fillers — a  subject  dear  to  my  heart  be¬ 
cause,  with  Jack  Deck,  I  write  and  edit  Snappy  Filler  Service, 
which  supplies  a  hundred  papers  with  five  columns  of  headed 
short  items  each  week.  On  the  Courier-Journal  we  call  this  type 
of  material  ‘Plugger'— for  plugging  holes  and  slug  it  ‘Plug.’ 
which  is  as  good  and  short  a  name  for  it  as  any  I’ve  seen  .  .  • 
though  not  nearly  so  colorful  as  ‘Evergreen,’  ‘Lemon,’  and  ‘Grape.* 
The  meaning  of  the  first  is,  of  course,  obvious,  but  I’m  dying  to 
find  out  the  origins  of  the  latter  two.  Can  any  of  your  reader* 
enlighten  me?” 

— Six  hundred  readers  of  this  column  wrote  Whitt  Schultz. 
Public  Relations,  Illinois  Bell  Telephone  Co.,  for  free  copies 
of  his  two  monographs,  “How  to  Think  Creatively”  and  “How 
to  'Fhink  Creatively — 25  Tested  Techniques,”  after  they  were 
publicized  here.  He  may  syndicate  a  column  on  the  subject.  .  *  • 
Rod  Arkell,  formerly  syndicated  columnist  of  humorous  verse, 
“Old  Cy  Kology,”  and  “Globe  Girdling”  columnist  in  the  New 
York  Morning  Telegraph,  now  publisher  of  the  High  Springs 
(Fla.)  Telegram  and  two  other  weeklies,  has  published  a  new 
dictionary  of  humor,  “Cream  of  Wit,”  listing  6,000  gags,  puns 
and  proverbs. 
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She  has  the  right  to  know,  too! 

At  this  moment,  the  right  she’s  con-  patient  and  physicians  that  exists  in  cal  services  provided  to  the  patient, 
cemed  about  is  different  from  the  our  country  today,  a  relationship  of  The  American  Medical  Association 

one  that  concerns  newspaper  men,  understanding  and  sympathy  and  feels  that  every  person  must  retain 

and  all  of  us:  the  right  to  know  what  confidence  that  is  as  important  as  his  right  to  select  and  to  change  his 

goes  on  in  all  places,  high  or  low,  today’s  scientific  advances  in  achiev-  physician  at  will;  or  to  select  the 

that  affects  the  public  welfare.  ing  high-quality  medical  care.  system  of  medical  care  he  prefers. 

The  right  she  claims  is  the  right  to  This  right  is  jeopardized  by  any  The  benefits  of  any  system  of 

know  her  physician — the  right  to  system  that  would  limit  the  patient’s  medical  care  must  be  judged  by  the 

choose  her  doctor  with  the  same  free  choice  of  his  physician.  It  is  degree  to  which  it  allows,  or  abridges, 

freedom  she  exercises  when  she  jeopardized  by  any  system  that  freedom  of  choice  of  one’s  physician, 

makes  any  other  choice  that  affects  would  interpose  a  third  party  be-  She  has  the  right  to  know  .  .  .  the 

the  welfare  of  her  family.  tween  the  doctor  and  his  patient;  right  to  choose.  It’s  a  right  that 

This  right  is  deeply  embedded  in  that  would  interfere  in  any  way  with  should  be  cherished — and  guarded — 

the  personal  relationship  between  the  practice  of  medicine  or  the  medi-  by  all  of  us. 


AMERICAN  MEDICAL  ASSOCIATION 

535  North  Dearborn  Street  •  Chicagro  10,  Illinois 


CIRCULATION 


Entry  Fee  Contests 
Are  Popular  Abroad 


The  self-liquidating  contest 
has  become  the  most  popular 
and  effective  promotional  effort 
among  newspaper  publishers  in 
Europe. 

Authority  for  that  statement 
is  Laurens  A.  Daane,  self-styled 
contest  expert  of  Amsterdam, 
The  Netherlands,  who  visited 
the  U.  S.  recently  preparatory 
to  introducing  some  European- 
style  circulation-building  con¬ 
tests  here. 

He  said  the  policy  of  asking 
entry  fees  with  a  fixed  prize 
has  been  popular  in  England 
for  some  time. 

This  system  has  its  draw¬ 
backs.  To  begin  with  the  con¬ 
testant  views  this  with  a  jaun¬ 
diced  eye  because  he  feels  that 
the  newspaper  make  3  a  profit 
from  the  promotion,  but  this 
does  not  stop  the  newspapers 
from  getting  results. 

Build  Confidence 

A  variation  of  the  entry  fee 
system  is  used  by  other  Euro¬ 


pean  dailies  where  the  Entry 
Fees  are  Jackpotted.  The  entire 
entry  fee  (less  the  expenses  for 
operating  the  contest, — usually 
a  set  percentage)  is  published 
each  week  with  the  contest.  This 
has  proven  to  build  confidence  in 
the  contest  and  the  newspaper. 
These  published  figures  show 
the  number  of  entries  and  the 
entire  disposition  of  the  monies. 

A  variation  of  this  system  is 
where  the  newspaper  sets  a  per¬ 
centage  aside,  generally  25%, 
for  a  charity  program.  As  the 
requests  for  help  come  in,  they 
are  judged  for  qualification  and 
need  by  a  commission  formed  by 
the  publisher.  This  has  proven 
to  build  goodwill  for  the  news¬ 
paper. 

One  Dutch  paper  made  a  sin¬ 
gle  charity  contribution  of  135,- 
000  guilders  during  the  contest. 

Variations  in  building  circu¬ 
lation  is  determined  by  the  type 
of  publication.  In  some  cases 
to  qualify  for  prizes  contestants 
have  to  be  regular  subscribers. 


Wise  Publishers  Agree 


Ideas  get  Outmoded  too! 

Have  you  talked  to  anyone  who's  used 
Whitlock's  services  recently?  Ever  let  a  Whit¬ 
lock  man  tell  you  his  story? 

You  know  it's  good  business  to  keep  your 
ideas  up  to  date.  That's  why  we  suggest  you 
let  us  explain  our  latest,  time-proven  ways 
for  boosting  circulation  and  profits. 


Whitlock 


and  Company,  Inc. 

7425  Lake  Street  River  Forest.  Illinois 

46  Years  Of  Successful  Circulation  Promotion 


46 


In  other  cases  bonus  prizes  are 
available  for  contestants  that 
turn  in  a  subscription. 

One  other  important  factor  in 
the  success  of  these  promotions 
is  the  speed  with  which  the  win¬ 
ners  are  announced.  Contests 
run  on  Friday  announce  the 
winners  with  the  next  Friday’s 
contest.  In  these  publications 
not  only  are  the  answers  pub¬ 
lished,  but  also  the  reasons  for 
the  answers.  This  practice  has 
virtually  eliminated  complaints 
in  regards  to  the  solution. 

To  effect  this  swift  action  the 
publishers  have  turned  to  the 
professional  promotion  people  to 
supply  the  entire  program.  Con¬ 
test,  handling  and  judging  are 
all  done  by  this  organization. 
In  handling  millions  of  entries 
there  has  never  been  a  complaint 
that  wasn’t  easily  explained 
about  the  judging  or  handling 
of  the  contest.  Mr.  Daane  gave 
an  example:  the  handling  of 
better  than  200,000  entries  a 
week  for  one  newspaper! 

Kxtruordinary  Increase!^ 

The  circulation  increases  have 
l)een  no  less  extraordinary.  For 
example  Het  Laatste  SUetiws, 
Brussels,  Belgium  (Flemish), 
with  a  circulation  of  301,000: 
after  26  weeks,  the  press  run 
was  400,000  on  contest  days 
with  an  official  daily  circulation 
of  325,000;  an  increase  of  8%. 
The  number  of  contestants  ran 
to  222,745.  After  43  weeks  the 
average  percentage  of  response 
was  38%. 

Other  comparable  success 
stories  in  effective  promotion 
are  De  Nieuwe  Limbxirger, 
Maastricht-Holland:  5^^%  in¬ 
crease  in  14  months,  De  Stem, 
Breda-Holland :  5%  increase  in 
the  same  period  and  Oost-Bra- 
bant,  Eindhoven-Holland:  7% 
in  12  months.  La  Demiere 
Heure  (French-Belgium  news¬ 
paper)  reported  retention  fig¬ 
ures  of  better  than  9%  in  about 
6  months. 

Such  contests  have  proven  to 
enjoy  a  long  life.  Examples:  De 
TelegrcLaf,  Amsterdam-Hol- 
land:  150  weeks;  Neerlandia 
Press,  Utrecht-Holland :  75 
weeks. 

The  prize  itself  is  always  a 
tremendous  force  in  creating 
the  excitement  successful  pro¬ 
motion  and  the  entry  fee  sys¬ 
tem  makes  the  prize  extremely 
attractive.  Het  Laatste  Nieuws 
paid  61,544,025.20  Belgium 
francs  in  prizes.  The  large 
prizes  plus  the  knowledge  that 
the  winner  is  known  in  just  a 
few  days  helps  in  keeping  active 
the  interest  and  provides  con¬ 
tinuity. 

A  picture-contest,  designed 
by  the  Daane  organization,  con¬ 
sists  of  12  visual  puzzles  that 


can  only  be  solved  by  logic  and 
reasoning.  The  puzzles  are  d*. 
signed  by  a  group  of  30  trained 
people  broken  up  into  teanu. 
These  semantic  experts  develop 
the  ideas  and  approve  of  th* 
drawing  made  by  artists  for  the 
contest  and  the  final  solutioM 
and  justifications.  One  group 
doesn’t  know  of  the  other’i 
work,  thus  no  one  in  the  group 
knows  all  the  answers  to  any 
one  series  of  puzzles. 

The  promotions  are  sold  to 
the  newspaper  on  a  percentage 
of  the  entry  fee  which  include! 
the  cost  of  production  of  the 
puzzles,  handling  and  judging. 
Thus  the  only  expense  for  the 
newspaper  is  the  space  used. 


Daily  Cheers  Up 
Sick  Little  Girl 

Through  the  efforts  of  the 
Long  Island  Daily  Press,  tw) 
big  companies  and  a  noted 
comedian  are  rooting  on  the 
sidelines  for  the  recovery  of  7- 
year-old  Judy  Ann  Bawson  of 
Brooklyn,  victim  of  encephalitii 
— “sleeping  sickness.” 

Judy  Ann’s  parents  and  doc¬ 
tor  appealed  to  the  Newhou* 
newspaper  to  help  get  expert 
medical  attention  for  the  child, 
who  was  in  a  coma. 

The  names  of  the  doctors  who 
had  successfully  treated  these 
cases  were  forwarded  by  the 
Press  to  the  family  doctor. 

After  four  weeks  in  a  comi, 
the  child  opened  her  eyes,  and 
kept  them  open.  She  remained 
in  critical  condition,  unable  to 
move  or  talk. 

“She’s  a  great  Danny  Thomas 
fan,”  the  doctor  remarked. 

The  Press  then  arranged  to 
have  Danny  talk  to  the  girl  by 
telephone  from  Hollj'wood.  The 
New  York  Telephone  Company 
installed  a  long  cable  and  a  spe¬ 
cial  bedside  telephone.  AP  gave 
the  story  coast-to-coast  play. 

• 

Sail  Jfise  M-N  Lists 
Circulation  Changes 

San  Jose,  Cahl. 

Arvey  Drown,  assistant  circu¬ 
lation  director,  San  Jnt 
Mercury-News,  has  been  named 
acting  circulation  director  in  the 
absence  of  Ancel  Turner,  now  w 
leave.  Don  Wilson,  formerly 
with  the  San  Francisco  Extn- 
iner  and  previously  with  the 
San  Francisco  News,  became  as¬ 
sistant  circulation  director  ef¬ 
fective  March  14. 

Mr.  Drown  joined  the  M-h 
from  the  circulation  manager 
ship  of  the  San  Francisco  New 
Previously  he  was  for  20  yean 
with  the  McClatchy  NewspapeB 
at  Fresno  and  Modesto. 
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Editor  Can’t  Deduct  Referendum  Expense 


Washington  exempted  livestock  and  poultry  was  held  that  amounts  paid  in  tention  is  that  the  foreproinp: 
7ho  spent  feeds  from  the  existing:  2%  state  furtherance  of  publicity  pro-  $6,024.96  expenditure  is  deduct- 

grrams  desif^ned  to  persuade  ible  under  section  212(1)  or  (2) 
Mr.  Washburn  felt  that  if  the  voters  to  vote  aprainst  initiative  as  an  expense  ordinary  and 
exemption  should  continue,  an  legislation  are  not  deductible  as  necessary  for  the  production  or 
increase  in  the  overall  sales  tax  ordinary  and  necessary  business  collection  of  income  or  for  the 
ordinary  would  ultimately  result;  expenses  under  the  predecessor  managfement,  conservation,  or 

that  such  an  increase  in  sales  of  section  162  and  under  applic-  maintenance  of  property  held 
tax  in  Arkansas  would  cause  able  reflations  prohibiting  as  for  the  production  of  income, 
many  purchasers  to  go  to  Tex-  deductions  ‘sums  of  money  ex-  The  term  ‘ordinary  and  neces- 
arkana,  which  had  no  sales  tax,  pended  for  lobbying  purposes,  sary’  as  it  is  used  in  section  212 
thus  reducing  business  in  Hope;  the  promotion  or  defeat  of  legis-  means  that  expenses,  in  order 
that  such  loss  of  business  by  the  lation,  the  exploitation  of  propa-  to  be  deductible,  must  bear  a 
merchants  of  Hope  would  cause  ganda,  including  advertising  reasonable  and  proximate  rela- 
a  reduction  particularly  in  the  other  than  trade  advertising  tion  to  the  production  or  collec- 
advertising  income  of  the  Star  *  *  *’>  even  though  the  passage  tion  of  income,  or  for  the  man- 
and  so  in  the  personal  income  of  of  such  initiative  legislation  agement,  conservation,  or  main- 
the  petitioner.  The  sales  tax  rate  would  have  seriously  affected  tenance  of  property  held  for 
in  Arkansas  was  later  increased  taxpayers’  businesses.  We  can-  such  purpose  .  .  .  The  possible 

not  accept  petitioner’s  argrument  benefit  to  petitioner  that  might 
editor  itemized  his  ex-  Cammarano  is  limited  to  have  resulted  from  the  passage 

as  follows:  enumerated  ‘matters  of  public-  of  such  (sales  tax)  legislation 

^anTraeeino-  9AG  ±9  itY  *  *  *  designed  to  influence  is  too  remote  and  uncertain  to 

_ ^  99^10  Opinions  of  general  public.’  justify  the  deduction  of  the  ex- 

..  ^  cco'iQ  The  amounts  paid  by  petitioner  penditures  involved  under  sec- 

>e.  Panting  5^.18  securing  signatures  for  the  tion  212.” 

referendum  petition  are  as  much 
Services  l,o00.00  expenses  for  ‘the  promotion  or 

leys  expense  defeat  of  legislation’  as  were  wc  f  Onenfl  Ofl&po 

ITZTZ  the  publicity  expenses  involved  ^  'jpens  Venice 
^  ‘  in  Cammarano.  No  logical  dis-  Milwaukee 

e  Bruce,  writing  the  Tax  tinction  can  be  drawn  between  The  Wall  Street  Journal  has 
an  initiative  and  a  referendum,  opened  an  advertising  sales  of- 
♦  *  ♦  Petitioner’s  deduction  flee  here.  Joseph  P.  Gleason, 
within  the  purview  of  under  section  162  must  be  formerly  of  the  Chicago  staff, 
United  States,  denied.  was  named  Milwaukee  repre- 

where  it  ‘‘Petitioner’s  alternative  con-  sentative. 


($,024.96  to  seek  a  referendum  sales  tax. 

OB  8  sales  tax — a  matter  which 
he  felt  had  a  direct  bearing  on 
the  welfare  of  his  newspaper — 
can’t  deduct  it  as  an  (  „ 

business  expense. 

The  Tax  Court  has  applied 
the  Supreme  Court’s  Camma¬ 
rano  rule  in  deciding  the  case 
of  Alex  H.  Washburn,  publisher 
and  editor  of  the  Hope  (Ark.) 

Star  (circulation  8500). 

Congress  has  under  considera¬ 
tion  several  bills  which  would 
nullify  the  Cammarano  decision 
and  other  court  rulingrs  that 
support  the  Internal  Revenue 
Service  views  that  money  spent 
(or  lobbying  purposes  is  a  non¬ 
business  expense. 

Saw  Harm  to  BiisinrHS 

Mr.  Washburn,  who  owned 
50%  of  the  capital  stock  of  the 
Star  Publishing  Co.  and  was  its 
only  salaried  officer,  was  found 
deficient  in  the  sum  of  $2,015.78 
on  his  income  tax  for  1955.  He 
hid  claimed  a  deduction  for  the 
$6,024.96  expenditure  incurred  Court  opinion,  stated: 
in  circulating  a  petition  to  re-  ‘‘The  instant  case  clearly 
fer  an  Act  of  the  Arkansas  comes 
Legislature  to  a  vote  by  the  Cammarano  v. 
people  of  the  state.  This  act  .358  U.S.  498  (1959) 


TO  CUT  COMPOSITION  ERRORS  BY  AT  LEAST  25% 


The  Matrix  Contrast  Systems  of  apply¬ 
ing  brilliant  Black  and  White  and  other 
contrasting  colors  on  Matrices  makes 
composition  errofs  and  transpositions 
easy  to  recognize.  Linecasters  “see 
what  they  set”  without  eye  strain  or 
loss  of  production. 

It  costs  money  and  takes  time  to 
correct  these  errors.  The  Matrix  Con¬ 
trast  Service  saves  at  least  one-third 
of  this  lost  time  and  increases  the 


operating  profit,  each  month,  on  every 
machine  you  operate! 

Our  color  identification  system  for 
matrices  reduces  composition  errors, 
transpositions  and  wrong  font  mis¬ 
takes  an  average  of  not  less  than 
33y3%.  We  guarantee  a  reduction  of 
at  least  25%  of  all  errors.  We  will 
prove  this,  in  your  own  shop,  or  our 
agreement  becomes  null  and  void.  Let 
us  submit  the  facts. 


Send  for  our  brochure^ 
“Matrix  Contrast 
Service”.  It  gives 
certified  facts  and 
figures  on  savings 
effected  by  Newspapers, 
Commercial  Printers 
and  Trade  Typographers. 


Matrix  Contrast  Corporation,  154  W.  14th  St.,  N.  Y.  11,  N.  Y. 
326  W.  Madison  St.,  Chicago  6,  Illinois 
1105  Trenton  St,  Los  Angeles  15,  California 
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Blue  Cross,  automatically 
stays  as  up-to-date 
as  today’s  paper! 


Blue  Cross  benefits  keep  pace  with  the 
changing  costs  of  hospital  care  in  your  community 

Like  everything  else,  the  price  of  hospital  care  has  been 
increasing  in  many  areas — forced  upward  by  rising  costs  and  the 
need  for  improved  facilities. 

These  increases  come  gradually.  But,  when  this  happens, 

Blue  Cross  members  need  never  worry  that  their  protection 

will  become  inadequate.  They  have  the  advantage  of  protection  that 

automatically  keeps  pace  with  changing  hospital  costs. 

This  is  because  Blue  Cross  Plans  work  to  base  benefits  on  needed 
care— rather  than  a  fixed  daily  dollar  allowance.  The  cost  of  this 
outstanding  protection  is  kept  reasonable  by  the  fact  that  all  money 
paid  in  to  Blue  Cross  Plans,  except  for  low  administrative  expenses, 
goes  to  help  pay  members’  hospital  bills. 

Is  it  any  wonder,  then,  that  the  great  majority  of  Americans 
who  have  hospital  expense  coverage  have  Blue  Cross?  This 
program  is  truly  unique  in  the  way  it  keeps  its  benefits  in  line 
with  changing  hospital  conditions  in  your  conununity.  For 
detailed  information,  write  or  phone  your  local  Blue  Cross  Plan. 

(9Blu«  CroM  *ad  symbol  roc.  by  tho  Amorieon  Iloopitel  Aaooemtioo 


Blue  Cross. 


®  Blue  Cross  Association,  Inc.,  55  East  34th  Street,  New  York  16.  New  York 


NEWSPAPER  LAW 

Rule  Newsprint  Profit 
As  Ordinary  Income 

Bv  Albert  Wocxlruff  Grav 


Profits  of  the  Mansfield  (Ohio) 
Journal  realized  from  its  as¬ 
signment  to  three  other  pub¬ 
lishers  of  a  portion  of  news¬ 
print  available  under  a  10-year 
contract  with  a  paper  mill  were 
held  by  the  U.  S.  Court  of  Ap¬ 
peals  not  to  be  taxable  as  capi¬ 
tal  gains,  as  the  publisher  had 
contended,  but  as  oi'dinary  in¬ 
come. 

This  contract,  said  the  court, 
was  in  the  nature  of  a  com¬ 
modity  future  —  a  contract  to 
purchase  at  future  dates  a  fixed 
amount  of  newsprint.  Decision 
of  the  Tax  Court  which  was  sus¬ 
tained  on  this  appeal,  was  in 
part: 

Inventory  Is  Elssential 

“In  the  operation  of  the  tax¬ 
payer’s  business  it  is  essential 
that  it  maintain  an  inventory 
of  newsprint  paper.  To  do  so  at 
the  most  reasonable  cost  to  it¬ 
self  it  is  highly  desirable  to 


have  long-term  contracts  with 
paper  mills  for  the  purpose  of 
obtaining  an  assured  supply  of 
paper. 

“Obtaining  and  having  such 
contracts  is  an  integral  part  of 
the  taxpayer’s  ordinary  trade 
and  business.  Such  contracts  not 
only  provide  a  continuous  in¬ 
ventory  of  paper  but  they  also 
serve  to  establish  a  stable  basis 
for  arriving  at  the  price  to  be 
paid  for  paper. 

Open  Market  Alternative 

“Otherwise  it  is  necessary  to 
go  into  the  open  market  to  pur¬ 
chase  paper  if  inventories  run 
short,  as  prices  which  generally 
are  considerably  higher  and  sub¬ 
ject  to  more  fluctuation  than 
are  the  prices  provided  by  long 
term  contracts. 

“The  record  shows  that  in  the 
publishing  business  it  is  cus¬ 
tomary  to  operate  under  long¬ 
term  contracts  for  newsprint 


DON'T  get  caught  in  a  spot  like  this — without 
E  &  P!  Be  prepared!  Subscribe  NOW!  Editor  & 
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paper  and  that  the  taxpayer’s 
purpose  in  entering  into  the 
newsprint  contract  was  to  as¬ 
sure  for  itself  and  a  related 
corporation,  which  also  pub¬ 
lished  a  newspaper,  a  continuous 
supply  of  paper  over  a  long 
period.  We  are  unable  to  con¬ 
clude  that  the  transactions  in 
substance  involved  sales  or  ex¬ 
changes  of  capital  assets.  . .  . 

Mol  .4n  ‘Investment’ 

“The  contract  for  newsprint 
supply  cannot  be  reasonably 
considered  an  ‘investment’  by 
the  taxpayer.  The  taxpayer’s 
contention  that  the  contract 
with  the  paper  mill  was  separ¬ 
ate  from  its  publishing  business 
is  not  supported  by  the  record. 
'The  motive  of  the  taxpayer  in 
obtaining  the  contract  appears 
to  have  been,  not  that  of  a  capi¬ 
tal  investor  but  that  of  a  far¬ 
sighted  manufacturer.’’ 

This  conclusion  was  predi¬ 
cated  on  the  decision  of  a  case 
involving  the  Com  Products  Re¬ 
fining  Company  a  few  years  be¬ 
fore  by  the  Supreme  Court  of 
the  United  States,  in  which  that 
company  had  contended  that 
profits  from  transactions  in 
commodity  futures  were  tax¬ 
able,  not  as  ordinary  income  but 
as  capital  assets  within  the 
meaning  of  the  Internal  Reve¬ 
nue  Code. 

“It  appears  that  the  trans¬ 
actions  were  vitally  important 
to  the  company’s  business  as  a 
form  of  insurance  against  in¬ 
creases  in  the  price  of  raw 
com,’’  the  Supreme  Court  had 
ruled. 

• 

Tliayer  Book  on  Law 

A  third  edition  of  “Legal 
Control  of  the  Press,”  749-page 
volume  by  Prof.  Frank  Thayer, 
of  the  University  of  Wisconsin 
School  of  Journalism  faculty, 
has  been  announced  by  the 
publisher.  Foundation  Press, 
Inc.,  Brooklyn,  N.  Y.  Prof. 
Thayer,  a  member  of  the  Wis¬ 
consin  faculty  since  1935,  is  a 
member  of  the  Illinois  Bar. 
“Legal  Control  of  the  Press,” 
first  published  in  1944,  discusses 
such  areas  as  libel,  privacy, 
contempt,  copyright,  and  regu¬ 
lation  of  advertising. 


$200  In  Libel  Suit 

New  Bern,  N.  C. 

A  Craven  County  Superior 
Court  jury  has  awarded  former 
Pamlico  County  Sheriff  Robert 
A.  Whorton  $200  damages  in 
his  $50,000  libel  suit  against  the 
Pamlico  Publishing  Co.,  Buhl 
Moore  and  Mrs.  Katherine  B. 
Moore,  former  publishers  of  the 
defunct  weekly  Pamlico  County 
Herald. 


Year  Review 
Error  Costs 
$1  for  Libel 

Charlestown,  W.  Va. 

A  Kanawha  County  ('omnoa 
Pleas  jury’  last  week  returned 
a  verdict  of  $1  for  H.  L  (Bue) 
Jarrell  in  his  $100,000  libel  suit 
against  Newspaper  .\genc7 
Corp.,  publishers  of  the  Sunday 
Gazette-Mail  here. 

Judge  Dennis  R.  Knapp  in¬ 
structed  the  jurors  that  they 
must  return  a  verdict  in  favor 
of  the  plaintiff.  The  judge  had 
ruled,  and  the  defendant  had 
agreed,  that  Jarrell  had  been 
technically  libelled  by  the  pub¬ 
lication  Dec.  28,  1958,  of  a  story 
stating  that  Jarrell  wa.s  one  of 
three  justices  of  the  peace  con¬ 
victed  of  felony  and  sentenced 
to  one-to-five  years  in  the  state 
penitentiary.  Jarrell,  in  fact, 
was  never  indicted  for  a  felony. 
During  his  trial  in  Intermediate 
Court  on  a  misdemeanor  charjfe, 
he  resigned  from  office  and  the 
indictment  against  him  was 
dropped. 

TTie  report  regarding  Jarrell 
appeared  in  a  year-end  round-up 
of  the  “Ten  Best  Stories  of 
1958.”  One  of  the  stories  chosen 
was  the  grand  jury  investij^a- 
tions  of  improper  practices  by 
justices  of  the  peace  and  con¬ 
stables  and  the  subsequent 
trials. 

The  writer  of  the  story, 
George  E.  Lawless,  told  the  jury 
he  had  mistakenly  transposed 
the  names  of  Jarrell  and  an¬ 
other  justice  of  the  peace  who 
had  b^n  convicted. 

Judge  Knapp  pointed  out  that 
an  apology  was  published  by  the 
newspaper  as  soon  as  its  error 
was  discovered  and  that  this 
should  be  considered  as  a  miti¬ 
gating  circumstance. 

Howard  Klostermeyer,  atto^ 
ney  for  the  Newspaper  Agency 
Corp.,  specifically  asked  for  a 
$1  verdict  in  his  closing  argu¬ 
ment.  He  said  Jarrell  had  hit 
satisfaction  by  suing  the  Cor 
poration  and  making  I^awlest 
come  into  court  and  admit  he 
had  made  “a  stupid  mistake.” 

Mr.  Jarrell  still  has  three 
suits  pending,  each  for  $100,000. 
against  the  Charleston  Dailt 
Mail,  the  Associated  Press  and 
Kanawha  Valley  Broadcasting 
Co.  These  suits  grew  out  of  the 
publication  of  a  story  by  Tom 
Cummings  of  the  Daily  Mail 
staff  in  which  he  said  Jarrell 
had  been  tried  on  a  charge  d 
extortion,  a  felony.  ActuaBji 
Jarrell  was  tried  on  a  mia- 
demeanor,  failure  to  submit  1 
fee  bill. 
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Merpeiitlialer  Owns 
Fourtli  of  Autolite 

With  an  investment  of  ap¬ 
proximately  $16,000,000,  the 
Mergenthaler  Linotype  Company 
now  owns  about  one-fourth  of 
the  outstanding  stock  of  Electric 
Autolite  Company. 

Merpenthaler,  which  has  been 
tcquiriiip  Autolite  stock  over 
the  last  few  years,  has  394,650 
shares,  stockholders  were  ad¬ 
vised  by  J.  L.  Keller,  president. 
At  the  current  market  price  of 
)54,  Merpenthaler’s  holdings  are 
worth  approximately  $21,300,- 
000. 

The  Merpenthaler  board 
recently  voted  an  increased 
quarterly  dividend  of  60  cents 
a  common  share,  payable  March 
23.  In  previous  quarters  a 
dividend  of  50  cents  was  paid 
with  an  extra  of  50  cents  at  the 
end  of  the  year. 

• 

Poynter  Fund  Gives 
Indiana  J-Grant 

Bixx)mington,  Ind. 

The  Poynter  family,  long 
identified  with  Hoosier  journal¬ 
ism,  has  presented  the  Indiana 
University  journalism  depart¬ 
ment  with  a  grant  to  provide  an 
annual  $1,000  scholarship  for 
10  years  for  an  outstanding 
undergraduate  “dedicated  to  the 
profession  of  journalism.” 

The  grant  came  from  the 
Poynter  Fund.  Paul  Poynter,  a 
native  of  Morgan  County,  was 
publisher  for  the  St.  Petersburg 
(Fla.)  Times  and  the  Sullivan 
(Ind.)  Tunes  when  he  died  in 
1950.  His  daughter,  Mrs.  Elea¬ 
nor  Poynter  Jamison,  is  pub¬ 
lisher  of  the  Sullivan  Times,  and 
his  son.  Nelson  P.  Poynter,  is 
publisher  of  the  St.  Petersburg 
Times  and  the  Congressional 
Quarterly. 

• 

88-Page  Travel  Guide 

A  separate  88-page  tabloid 
section — the  27th  annual  New 
York  Herald  Tribune  World 
Travel  Guide  —  has  been  pub¬ 
lished  as  part  of  the  Sunday 
March  6  edition.  This  section 
contained  the  largest-ever  ad¬ 
vertising  volume  and  editorial 
content  in  the  World  Travel 
Guide  series.  It  is  said  to  be  the 
only  color  newspaper  travel  sec¬ 
tion  published  in  New’  York. 

• 

Civic  Assignment 

Baltimore,  Md. 

Fred  I.  Archibald,  publisher 
of  the  Baltimore  News-Post  and 
Sunday  American,  has  been 
named  by  Mayor  Harold  Grady 
to  serve  on  the  commission  gov¬ 
erning  this  city’s  $12  million 
Civic  Center. 


i/ 


LIBRARY  CHIEF— Joseph  M.  Sim¬ 
mons,  who  has  been  appointed 
librarian  of  the  Chicago  (III.) 
Sun-Timet.  He  was  formerly  a 
library  specialist  and  administra¬ 
tive  assistant  with  Remington  Rand. 


30-Year  Ownership 
Marketl  in  ‘Progress’ 

Walla  Walla,  Wash. 

Observing  50  years  under  the 
same  owmership,  the  Union- 
Bulletin  published  its  35th  an¬ 
nual  Progress  edition  Feb.  21 
in  212  pages  embraced  within  ' 
13  sections.  The  1960  edition  | 
was  one  of  the  largest  annual 
editions  in  the  35  years. 

One  section  carried  a  repro¬ 
duction  of  Page  1  of  the  Feb.  1, 
1910,  issue  which  announced  the 
purchase  by  John  G.  Kelly,  now 
chairman  of  the  board,  from  i 
the  late  Eugene  Lorton.  Mr. 
Kelly  served  as  publisher  con-  ' 
tinuously  until  September,  1957,  | 
when  he  assumed  the  board  posi-  j 
tion.  Frank  G.  Mitchell  is  pub¬ 
lisher  and  general  manager  now. 
Messrs.  Kelly  and  Mitchell  and 
A.  Lesne  Anger,  commercial  de-  | 
partment  pressman,  have  been 
with  the  paper  since  1910. 

The  1960  Progress  edition 
carried  750  individual  display  | 
advertisements  and  eight  full 
pages  of  classified  (660  individ¬ 
ual  ads). 

• 

Feature  Writing 
Course  by  Mail 

Madison,  Wis. 

A  university-credit  course  in 
newspaper  and  magazine  feature 
writing  has  been  added  to  the 
correspondence  study  curriculum 
of  the  University  of  Wisconsin. 

Listed  as  Journalism  105a, 
Feature  Writing,  the  course 
covers  study  and  practical  work 
in  the  theory  and  practice  of 
feature  story  writing  and 
selling.  The  new  course  has  been 
developed  by  Prof.  Clay  Schoen- 
feld,  former  newspaperman  now 
on  the  UW  staff. 


& 


SCOUT'S  THIRST 

s  At  the  1958  International  Boy 
Scout  Jamboree  in  Valley  Forge, 
youngsters  drank  more  than  300,- 
000  soft  drinks. 

SECOND  TO  BREADI 

Next  to  bread,  more  bottles  of  car- 
^  bonated  soft  drinks  are  sold  in  the 
supermarkets  than  any  other  item. 

-•  Carbonated  beverages  are  food  prod¬ 
ucts  and  are  so  classified  by  the 
Food  and  Drug  Administration. 

MORE  SODA,  POP? 

In  1958  consumption  of  corbonatod 
soft  drinks  hit  a  now  peak  of  moro 
than  190  bottles  por  capita. 

^  INDEPENDENT! 

jj  There  are  4,768  carbonated  beverage 
bottling  plants  in  the  U.  S.  With  very 
few  exceptions  they  are  owned  and 
managed  independently  of  the  national 
firms  which  provide  the  proprietary 
_...  flavors  used  in  the  finished  drinks. 

FOR  CALORIE 
COUNTERS 

There  are  less  than  100  calories  in 
the  average  8-oz.  glass  of  carbonated 
soft  drink. 

-  IT  COMES  OUT  HERE 

There  are  737,000  automatic  vend¬ 
ing  machines  in  the  U.  from  which 
you  can  buy  bottles  of  carbonated 
beverages. 

TIME  OUT  FROM 
POLITICS 

Shortly  after  the  Revolutionary 
War,  Dr.  Benjamin  Rush,  a  signer 
of  the  Declaration  of  Indefiend- 
ence,  and  his  friends,  James 
Madison  and  Thomas  Jefferson, 
were  among  those  familiar  with 
the  bubbly  waters  of  American 
natural  springs,  and  interested  in 
the  early  efforts  to  simulate  them 
by  artificially  carbonated  water 
—the  forenmner  of  today’s  bot¬ 
tled  soft  drinks. 


American  Bottlers 
of  Carbonated  Beverages 

Washington  6,  D.  Ci 

Whatever  promotes  progress  in  your  community . . .  promotes  progr^ 
for  your  community  bottler.  Whatever  adversely  affects  community 
progress.,  .adversely  affects  the  bottler  in  your  community. 


Facts  presented  for  your 
edification . . .  even  for 
use  in  your  columns, 
as  you  wish...  by 
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How  concrete  is  helping 


Chicago-O’Hare  International 
Airport  converted  to  modern 
needs  with  concrete 

To  accommodate  today’s  new  jet 
airliners  weighing  as  much  as  150 
tons  loaded,  Chicago  resurfaced 
inadequate  flexible  runways  at 
O’Hare  Airport  with  concrete. 
Needed  strength  was  assured, 
and  runways  made  impervious  to 
jet  heat  and  fuels.  New  runways 
at  O’Hare  are  all  concrete. 


to  advance  the  jet  age... 


The  jet  airliner  is  here.  The  “jet  age”  begins.  But  its 
advance  depends  upon  airfields  capable  of  meeting  a 
whole  new  set  of  exacting  criteria. 

For  example;  jets  require  pavement  that  will  not  de¬ 
form  under  heavy  wheel  loads  .  .  .  that  will  not  disin¬ 
tegrate  under  jet  fuel  spillage  .  .  .  that  won’t  soften 
under  exhaust  blast.  They  require  smoother,  heavier, 
faster  runways  that  will  not  rut  or  wave,  and  that  will 
provide  maximum  safety  on  takeoffs  and  landings. 

Across  the  country,  concrete  is  speeding  this  job.  It 
is  being  used  to  resurface  outmoded  runways  and  ex¬ 
tend  others  .  .  .  creating  whole  new  jet  age  fields. 


Behind  concrete’s  performance  lie  years  of  scientific 
research  and  engineering,  in  laboratory  and  field.  This 
work,  performed  by  scientists  and  engineers  of  the  Port¬ 
land  Cement  Association,  is  made  possible  by  a  group 
of  74  progressive  (and  competing)  companies  manu¬ 
facturing  Portland  cement  in  the  U.S.  and  Canada. 

As  a  result,  today’s  airport  engineers  can  build  run¬ 
ways  mathematically  accurate  for  jet  loads  of  150  tons 
or  more.  They  can,  without  guesswork,  lay  down  con¬ 
crete  runways  to  the  precision  flatness  and  smoothness 
jets  require  .  .  .  airstrips  that  will  stay  that  way  fur 
many  years  to  come— and  with  little  upkeep  expense. 


PORTLAND  CEMENT  ASSOCIATION 

Headquarters:  33  West  Grand  Ave.,  Chicago  1 0,  III.  A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 


CLASSIFIED  CUNIC 


$46  Million  in  Sales  Began  with  Small  Ad 


By  C.ampbeli  Watson 

San  Francisco 

This  is  the  story  of  how  classi¬ 
fied  advertising  has  built  a 
multi-million  dollar  business  de¬ 
scribed  as  the  nation’s  largest 
rural  real  estate  brokerage  firm. 

It  began  when  United  Farm 
Agency,  Inc.,  opened  as  a  one- 
man  business  in  1925,  and  Rob¬ 
ert  L.  Chamberlain  placed  a 
classified  in  the  Kansas  City 
(Mo.)  Star. 

United  has  become  a  17-state 
agency  with  600  local  salesmen 
in  more  than  250  offices  and 
eight  branch  offices,  reports 
Robert  M.  Chamberlain,  presi¬ 
dent  and  son  of  the  founder  of 
the  real  estate  firm. 

United’s  advertising  has  con¬ 
tinued  in  the  Star,  without  a 
single  Sunday  edition  missed, 
since  that  first  classified.  Its 
copy  today  also  appears  regu¬ 
larly  in  150  other  newspapers 
in  40  states. 

Up  22  Per  f^ent 

Sales  generated  by  United’s 
classified  linage  last  year  ex¬ 
ceeded  $46,000,000.  This  was  a 
22%  gain  over  1958. 

The  company’s  records  back 
classified’s  role  in  building 
United,  reports  Mr.  Chamber- 
lain,  who  has  his  headquarters 
in  the  Western  Division  offices 
here.  The  main  office  remains  in 
Kansas  City. 

“We  base  everything  on  sta¬ 
tistics,  and  we  know  exactly 
what  each  newspaper  or  pub¬ 
lication  produces  for  us,’’  he 
said. 

“Last  year,  our  classified  ex¬ 
penditures  ran  more  than  $264,- 
000  for  an  increase  of  40%  over 


AUSTRALIA'S! 

Expanding  Wealth 
Otters  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
in  Australia. 

To  keep  In  touch  with  msrketina, 
advertiting,  publlihbig  and  graphic 
arts  in  Australia  read 


Hmtmmm 
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Annual  Subscription  to  U.  S.  $8 
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1958,  the  year  of  our  largest 
previous  expenditure. 

“In  that  same  year  United 
sold  more  than  $46,000,000  in 
rural  real  estate  and  our  clas¬ 
sified  ads  brought  in  148,000 
prospective  new  customers,”  Mr. 
Chamberlain  said. 

Year-Aroiind  U.^er 

Contrary  to  what  some  people 
believe,  the  real  estate  business 
is  not  -seasonal.  United  says. 
Hence  most  of  its  copy  appears 
on  a  52-weeks  a  year  basis. 

More  than  90%  of  the  ads  run 
in  Sunday  newspapers  “because 
that  is  when  and  where  people 
look  for  rural  real  estate,” 
United  reports.  Scores  of  Sun¬ 
day  papers  have  carried  a 
United  Farm  ad  every  Sunday 
for  more  than  a  quarter-cen¬ 
tury. 

United  lists  its  six  top  na¬ 
tional  producers  in  total  dollar 
sales  as  the  Chicago  Tribune, 
Kansas  City  Star,  St.  Louis 
Post-Dispatch,  San  Francisco 
Examiner,  Los  Angeles  Times 
and  the  Los  Angeles  Examiner. 

The  same  six  newspapers  also 
lead  the  field  in  the  lowest  “cost- 
per-inquiry”  classification 
among  those  dailies  used  which 
produce  more  than  1,000  in¬ 
quiries  per  quarter. 

Lo\*-Cost  IjCaders 

The  rankings  in  this  classifi¬ 
cation  are:  St.  Louis  Post-Dis¬ 
patch,  San  Francisco  Examiner, 
Los  Angeles  Times,  Los  Ange¬ 
les  Examiner,  Chicago  Tribune 
and  Kansas  City  Star. 

The  three  largest  Pacific 
Coast  newspapers  have  moved 
far  up  the  ladder  recently  in  the 
inquiry-producing  department, 
Mr.  Chamberlain  said.  The 
greatest  sales  gains  for  United 
are  now  being  made  in  the  West¬ 
ern  Division  composed  of  Cali¬ 
fornia,  Oregon  and  Arizona,  he 
explained. 

Of  the  $46,000,000  in  sales 
produced  in  1959,  more  than  $9,- 
I  000,000  was  in  California  alone. 

'  This  is  the  first  time  this  state 
j  has  taken  over  the  top  rung  for¬ 
merly  held  by  Missouri  and 
Florida,  the  normal  sales  lead¬ 
ers. 

The  typical  buyer  also  has 
changed.  A  few  years  ago  the 
majority  of  sales  were  made  to 
farmers.  Today  more  than  80% 
of  the  sales  are  to  city  dwellers, 
professional  people,  business¬ 
men,  white  collar  workers  and 
;  wage  earners,  his  records  show. 


Robert  M.  Chamberlain 


In  addition  to  United’s  vir¬ 
tually  exclusive  use  of  newspa¬ 
per  classified  advertising,  the 
firm  publishes  a  free  quartely 
catalogue  of  ranch  and  farm 
listings.  This  goes  to  400,000 
families  annually.  The  current 
catalogue  always  is  offered  in 
each  United  farm  ad.  The  book¬ 
let  is  set  up  in  classified  style 
and  also  contains  pictures  of  a 
large  number  of  listings. 

One»Time  Reporter 

United  Farm  Agency’s  presi¬ 
dent  is  a  one-time  newsman  who 
has  the  special  distinction  of 
having  been  a  managing  editor 
for  a  day,  it  was  learned.  He 
went  to  work  on  the  Kansas  City 
Star  on  that  1929  day  the  stock 
market  crashed. 

During  five  years  with  the 
Star  he  went  from  reporting 
to  night  telegraph  editor  and 
then  to  assistant  financial  edi¬ 
tor.  Then  he  went  to  United  and 
remained  until  joining  the  Army 
Air  Force  for  World  War  II  ac¬ 
tivities. 

Post-war  Mr.  Chamberlain 
joined  the  Colorado  Springs 
(Colo.)  Free  Press.  In  a  man¬ 
agement  upheaval  he  was  named 
managing  editor.  He  remained 
in  that  post  24  hours. 

iti  *  * 

IN  THE  PHONE  ROOM 

At  the  recent  Mississippi 
Valley  Classified  Managers’  ses¬ 
sions  Roger  Maxfield,  CAM,  St. 
Paul  (Minn.)  Dispatch  and 
Pioneer  Press,  urged  phone  room 
women  to  think  in  terms  of  30 
pt.  type  rather  than  10  pt.  in 
inches,  instead  of  lines.  He  sug¬ 
gested  the  economic  status  of 
phone  room  employees  should 
be  improved,  through  the  in¬ 
troduction  of  more  lucrative  in¬ 
centive  plans  and  better  train¬ 
ing. 


Miss  Augusta  Missling, 
waukee  (Wis.)  Journal  assistant 
phone  room  supendsor,  said  “A 
keen  sense  of  knowing  when  to 
listen  is  vitally  important 
Watch  for  the  opportunity  to 
make  and  close  your  sale.” 

At  the  Journal,  she  said,  thq 
make  use  of  speculative  layonti 
using  a  Verifax  machine,  send¬ 
ing  copies  to  advertisers  and 
retaining  copies  for  office  fila. 
These  are  used  for  followups, 
referrals,  solicitations,  and  tele 
phone  corrections  when  needed. 

Value  of  Monitoring 

Catherine  Sharpe,  Houstn 
(Tex.)  Chronicle,  said  there  is 
increasing  need  for  good  moni¬ 
toring  equipment  in  an  effici¬ 
ently-operated  phone  room.  Mon¬ 
itoring  is  done  by  five  super¬ 
visors  almost  constantly  during 
the  business  day  at  the  Chron¬ 
icle,  she  said. 

When  asked  about  the  poe- 
sibility  of  hurt  feelings  from 
staff  members  being  monitored, 
Miss  Sharpe  told  of  responiei 
she  has  received  from  sales  girii 
who  said:  “Monitoring  mesns 
improving.”  “Monitoring  giro 
me  a  feeling  of  security.” 

Hal  McOsker,  CAM,  Ciiuk- 
nati  (Ohio)  Enquirer,  offered i 
program  that  can  be  used  by 
any  supervisor  in  working  witk 
her  sales  staff:  (1)  Keep  stiff 
excited;  (2)  expect  enouj^i- 
not  too  little — not  too  randi; 
(3)  establish  clear-cut  objw- 
tives;  (4)  coach  people  in  the 
“how”  as  well  as  the  “whif; 
(5)  constantly  and  continuilly 
inspect — promptly  correct;  (6) 
challenge  the  fighters — ^bolster 
the  timid;  (7)  use  incentives «c 
post  the  score :  (8)  recognize  the 
superiority  of  the  individuil: 
(9)  keep  yourself  boss;  (10) 
be  human. 

Alvina  Jorgensen,  Minneaptb 
(Minn.)  Star  and  Tribune,  ns  \ 
program  chairman  of  the  super¬ 
visors’  meeting.  She  was  » 
sisted  by  Neva  Johnson,  Detnt 
(Mich.)  News;  Mary  Ann  Rap 
pert.  South  Bend  (Ind.)  Tri¬ 
une;  Gertrude  Hogan,  Torozle 
(Ont.)  Star;  and  Alberti 
Phelps,  Indianapolis  (Ind.)  Stn 
and  News. 

♦  *  • 

PERSONAL  NOTES 

Lexinard  E.  Eluott  —  fr- 
classified  advertising  sah^ 
Cleveland  (Ohio)  Plain  Dcai- 
to  a  newly  created  post  of  F 
sonnel  assistant  of  the  Fo^ 
City  Publishing  Co.,  publisl' 
of  the  paper. 
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PI'BLK:  RhXATlONS 


AN-  clean,  flat  and  ready  to  l)e 
PR  worked,”  Mr.  Muschel  said, 
night  “just  like  the  copy  they  get  from 
the  AP  and  UPI.” 

n  the  A  typical  story  reaches  PR 
apers  Newswire  by  mail,  if  there  is 
i  the  time.  Otherwise  it  is  delivered 
area,  by  messenger  and,  from  out  of 
town,  by  TWX  or  telegraph. 

All  copy  is  subject  to  editing 
in  consultation  with  the  news 
source  and  is  checked  before  it 
is  filed  on  the  wire.  News 
sources  place  their  stories  in 
PR  Newswire’s  hands  to  be 
a  sharpened  up.  Clients,  espe¬ 
cially  those  who  are  out  of 
town,  seek  advice  on  the  most 
is  the  propitious  time  to  release  a 
a  brownstone  story.  The  PR  Newswire  report 
is  fairly  evenly  divided  between 
“immediate  release”  stories 
advances.” 

Started  TV  (ruide 

Mr.  Muschel,  42,  who  sports 
and  a  full  beard  dating  from  a  hos¬ 
pital  stay  two  years  ago,  was 
merchant  mariner  in  World 
Platt,  47,  War  II.  He  returned  to  New 
York  in  1946,  watched  the  ex- 


was  saying  “Thank  you  very 
much"  on  behalf  of  Herbert 
Muschel,  founder  of  the  service 
on  March  8,  1954. 

Mr.  Muschel  started  with  80 
clients.  His  first  was  Trans- 
World  Airlines,  still  a  customer. 

Now  he  has  750,  of  which 
third  are  scattered  through  20 
nates  and  in  Canada. 

Headquarters  office 
ground  floor  of 

house  on  East  38th  Street,  New 
York. 

In  its  six  years,  PR  Newswire  and 
has  handled  some  30,000  stories. 

Half  of  them  come  via  public 
relations  firms  and  ad  agencies 
the  rest  from  company 
organization  pr  directors. 

Hr.  Muschel  and  his  editorial  a 
director,  William  A.  * 
a  former  New  York  Times  re-  _ 
porter  and  publicist,  guard  the  panding  popularity  of  television 

the  idea  of  a 


quality  of  the  wire  jealously.  and  hit  *  upi 
kinds  of  pocket-size  ] 
spot  news  and  features,”  Mr.  The  idea  tur 
Muschel  said,  “but  if  there  is  of  which  he 
no ‘hard  news’  in  an  item,  or  if  editor.  Late 
we  have  reason  to  question  its  He  relations, 
authenticity,  we  turn  it  down.”  From  the  frustrations  he  en- 
About  half  of  PR  Newswire’s  countered  in  getting  his  stories 
report  is  in  the  business  and  to  editors  who  might  use  them 
financial  area.  Material  for  city  grew  the  idea  of  a  direct  service 
desks  is  next  in  volume.  The  to  news  outlets, 
wire  often  carries  obits,  sports  “Frequently  our  stories  make 
and  entertainment  news.  Fash-  the  front  pages  across  the  coun¬ 
ion  stories  crop  up  occasionally,  try,  occasionally  with  a  banner 
and  so  do  social  items.  The  re-  headline,”  he  remarked, 
port  has  even  included  birth  PR  Newswire  is  the  fore¬ 
announcements.  runner  of  similar  services  now 

operating  in  Chicago,  Los  An- 
Aleris  News  Desks  geles,  and  London,  England.  A 

By  means  of  informational  fourth  is  about  to  get  under 
memos,  PR  Newswire  alerts  Toronto,  Canada, 

news  and  photo  editors  to  story  *  ♦  ♦ 

POttibilities,  gives  them  back-  PERSON.4L  NOTES 

pound  material,  announces  Conant  Moulton,  former  city 
press  conferences,  reports  the  editor  of  the  San  Diego  (Calif.) 
joovements  of  VIP’s,  and  out-  Union — to  manager  of  aviation 
lines  arrangements  for  press  public  relations,  General  Dy- 
roverage  of  various  events.  namics  Corp.,  with  headquarters 
For  this  service,  PR  News-  in  New  York  City, 
niire  charges  a  |25  yearly  re-  •  ♦  ♦ 

tainer  fee  and  bills  at  the  rate  Charles  R.  Chappell,  for  six 
0^  ?15  a  day  per  account  for  years  city  editor  of  the  Los 
fiays  on  which  it  does  any  work  Angeles  (Calif.)  Daily  News — 
^or  a  member.  to  assistant  to  the  director  of 

“Our  copy  reaches  editors  public  relations,  Douglas  Air- 
irom  their  own  wire  rooms,  craft  Company. 
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“Flew  Delta’s  DC-8  Jet  at  nearly  600  mph 
( observed  this  is  swift  almost  as  sound  itself ) . 
Such  speed  is  of  staunch  help  in  following  a 
tried  and  true  precept: 

“Lose  no  time  . . .  it  is  the  stuff 
life  is  made  of. 

“These  Delta  Jets  are  doubly  virtuous,  for 
the  thrifty  fare  in  the  Supercoach  section 
(averaging  25%  less  than  first  class)  enables 
the  traveler  to  benefit  from  yet  another  truth: 
“A  penny  saved  is  a  penny  earned.” 


‘We  handle  all 


CHICAOO  A. 


VkAHTA 


Present  Jet  routes 


the  airline  with  the  BIG  JETS 


COMING  SOON: 

THE  CONVAIR  880  -  ARISTOCRAT  OF  THE  JETS 


m. 
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j  on  one  of  Wyoming’s  plains,  you'll 
find  the  strangest  government  housing  project 
ever  built.  Six  concrete  and  steel  buildings  are 
being  constructed  to  house  Atlas  missiles.  The 
site  is  one  of  the  operational  intercontinental 
missile  bases  to  be  operated  by  the  Strategic 
Air  Command.  This  base  is  being  constructed 
on  the  surface.  Others  will  burrow  deep  Into 
the  earth. 

Generally,  the  missiles  are  all  you  ever  hear 
or  read  about.  Actually,  they’re  only  a  small 
part  of  the  missile  program.  Most  of  the  man¬ 
power  and  material  goes  into  ground  support 
equipment.  There  are  over  1 1,000  tons  of  steel 
and  over  48,000  tons  of  concrete  aggregate, 
blocks  and  cement  in  the  six  launching  service 
buildings  at  this  site  alone. 

United  States  Steel  can  supply  virtually  all 
of  the  material  fora  missile  program — carbon 
steel,  high-strength  low-alloy  steel,  ultra-high- 
strength  alloy  steels.  Stainless  Steel,  steel  fence, 
electrical  cable,  cement  and  wire  rope. 

The  success  of  our  whole  missile  program 
depends  upon  these  materials. 


United  States  Steel 


PHOTOGRAPHY 


Feature  Pix  Service 
Saves  Doomed  Photos 


terests  readers,  high  quality  y 
also  a  must. 

A  wire  service  wants  pictum 
that  tell  a  story  about  a  fa*, 
moving  event.  Unipix  wants  pic¬ 
tures  that  “dress-up  a  newspap* 
to  make  its  pages  more  attne- 
tive,  to  amuse  and  educate  sad 
provide  relief  from  the  heavy, 
often  depressing  news  of  the 
day.” 

Package  Service 

The  service  is  sold  in  for 
sizes  and  mailed  five  days  i 
week.  The  full  Unipix,  or  what 
the  agency  calls  List  1,  consists 
of  20  pictures  per  day.  List  2, 
or  the  Banner  sendee,  pares  the 
package  down  to  15  pictures  i 
day.  The  Showcase  sendee.  List 
3,  consists  of  10  pictures  a  day 
and  List  4,  the  Pony  service, 
provides  five  pictures  daily. 

Picture  editors  who  like  to 
have  a  large  quantity  of  time 
less  photos  on  hand,  have  bees 
particularly  interested  in  the 
Unipix  operation.  The  service’s 
pictures  circulate  around  the 
world.  Hundreds  of  packages  in 
air-mailed  daily  to  newspapen 
in  the  U.S.,  Canada, 
America,  Japan,  Englsni 
France,  Turkey,  even  Afghsi- 
istan. 

One  Unipix  client  in  Hosj 
Kong  uses  all  20  photos  in¬ 
cluded  in  the  full  service,  every 
day.  The  Atlanta  (Ga.)  Jourml 
uses  from  five  to  15  daily. 

The  Editor 

Miss  Komack,  who  beesae 
editor  of  the  Unipix  sendee  fin 
years  ago,  started  her  photo¬ 
journalism  career  as  a  captiee 
writer  for  Acme  Newspictum 
shortly  after  she  g^ustei 
from  the  New  York  Universitj 
School  of  Journalism.  She  » 
now  a  member  of  the  schoei'i 
board  of  directors. 

She  has  worked  for  UPI 11 
years  and  throughout  her  c8I«b 
always  has  been  associated  witt 
the  news  picture  side  of  the 
journalism  field.  She  is  part*- 
ularly  interested  in  the  growiij 
significance  of  a  service  lib 
Unipix  in  the  photo- joumata 
field. 

“It  is  timeless,”  she  poi*k 
out.  “Today’s  picture  can  k 
used  in  today’s  paper — or  to- 
’  morrow’s — or  Sunday’s. 

[  “This  is  the  picture  that  loto> 
(Continued  on  page  60) 
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Unipix,  a  mailed  feature  serv¬ 
ice  that  gathers  photos  from  all 
over  the  world,  has  revamped 
and  streamlined  its  servdee  in 
the  past  year,  to  a  point  where 
it  is  now  set  up  to  service  news¬ 
papers  large  and  small,  daily 
and  weekly,  anywhere  in  the 
world. 

Daily  photo-journalistic  waste 
is  the  life-blood  of  Unipix,  a 
sendee  which  specializes  in  col¬ 
lecting  and  distributing  off-beat 
and  unusual  feature  photos 
which  unfortunately  get  lost  in 
the  daily  grind  of  a  wire  sendee 
or  daily  newspaper  operation. 
Through  such  a  sendee  photog- 
raphere  often  get  a  second  crack 
at  a  chance  to  publish  pictui’es 
that  might  otherwdse  be  headed 
for  the  waste  basket  of  daily 
journalism. 

A  candid  photo  of  Vice  Presi¬ 
dent  Nixon  whispering  in  the 
ear  of  a  local  mayor;  an  un¬ 
usual  feature  shot  of  a  mail¬ 
man  still  performing  his  duty 
despite  a  flood;  an  elderly  lab¬ 
orer  in  Tehran  shown  carrying 
a  staggering  load  on  his  back 
or  a  shot  of  Indonesia’s  Presi¬ 
dent  Sukarno  sitting  on  a  rolled- 
up  red  carpet  waiting  for  a  visit 
from  Premier  Khrushchev,  are 
all  example  of  first  rate  pictures 
which  oftentimes  are  lost  in  the 
shuffle  because  they  do  not  il¬ 
lustrate  primary  spot  news. 

People  &  Places 

Most  of  the  photographs  col¬ 
lected  by  Unipix  come  from  its 
parent  organization.  United 
Press  International  Pictures,  but 
the  agency  also  has  served  as 
an  outlet  for  newspaper  photog¬ 
raphers  who  have  pictures  that 
are  not  used  by  their  own 
papers. 

These  photos  may  be  a  side- 
bar  on  a  larger  story  a  photog¬ 
rapher  covered  or  perhaps  not 
in  a  news  category  at  all. 

UPI’s  Unipix  and  Roto  Serv¬ 
ice  editor,  Roslyn  Komack,  de¬ 
fines  the  division’s  area  of  in¬ 
terest  as  “people — pictures  of 
people  —  well  -  known  people 
whose  names  make  news,  little- 
known  people  behind  the  news, 
and  unknown  people  whose  jobs 
and  hobbies  make  them  interest¬ 
ing  to  other  people.  Unipix  is 
also  interested  in  amusing  ani¬ 
mals,  cute  kids,  pretty  girls,  in¬ 
teresting  places. 

“People,  places  and  things 
presented  in  eye-catching  pic- 


Perhaps  this  photo  is  not  for 
today's  page  one  but  Unipix 
clients  will  feature  it  prominently 
tomorrow.  Waiting  for  a  visit  from 
Premier  Khrushchev,  Indonesia's 
President  Sukarno  sits  on  a  rolled- 
up  red  carpet  and  holds  an  um¬ 
brella  to  ward  off  the  hot  sun. 


This  workman  isn't  losing  his  head 
in  traffic.  He's  coming  up  for  air 
out  of  a  sewer  line  excavation  to 
watch  cars  go  by.  Photo  by  John 
Johnston  of  the  Leavenworth 
(Kan.)  Times,  a  big  contributor  to 
Unipix. 


A  dramatic  picture  like  this  is 
often  lost  in  the  daily  news  grind. 
Unipix  shot  shows  elderly  man  in 
Tehran,  Iran  plodding  forward 
under  staggering  load. 


Unipix  wants  photos  of  little-known 
people  who  make  news.  Here  Palm 
Beach,  Ra.,  postman  Glenn  Hil- 
burn  delivers  the  mail  after  a 
weeklong  rain  flooded  the  city. 


Keeps  me  in  constant  touch  with  newspapers 

.  .  .  says  Frank  Hakewill,  V.P.  in  Charge  of  Media,  Roche,  Rickerd  &  Cleary,  Inc. 


Frank  H.  Hakawill,  vicepresi- 
dent  and  media  director  of 
Roche,  Rickerd  &  Cleary,  Inc., 
Chicago,  is  one  of  the  Chicago 
deans  of  media  buying,  hav¬ 
ing  had  a  well-rounded  ex¬ 
perience  in  the  agency  busi¬ 
ness.  He  began  advertising 
work  with  Lord  &  Thomas, 
where  he  was  in  charge  of  the 
service  department.  He  later 
spent  a  limited  time  as  news¬ 
paper  representative  for  West 
Coast  Hearst  Newspapers.  He 
joined  Roche  Advertising  Com¬ 
pany  shortly  after  it  was 
established.  Continuing  as  me¬ 
dia  director  for  that  agency 
and  its  successor  firm,  Roche, 
Rickerd  &  Cleary,  having 
charge  of  selection  and  evalu¬ 
ation  of  radio  and  television 
as  well  as  print  media.  During 
the  years  when  the  Roche 
agency  handled  the  Stude- 
baker  automobile  account,  Mr. 
Hokewill  controlled  and  super¬ 
vised  the  entire  Studebaker 
advertising  budget.  He  has  a 
keen  appreciation  of  the  im¬ 
portance  of  newspaper  adver¬ 
tising  as  a  basic  medium. 


Do  you  read  EDITOR  &  PUBLISHER,  Mr.  Hokewill? 

Yes  I  do  and  I  find  it  very  helpful  in  my  work  os  on 
agency  media  director.  I  always  give  the  weekly  issues 
a  general  perusal,  but  I  find  E&P  particularly  helpful  in 
presenting  new  trends  and  ideas  on  how  newspaper 
advertising  can  be  more  effective  for  the  national  adver¬ 
tiser.  E&P  keeps  me  in  constant  touch  with  the  latest 
developments  in  the  newspaper  industry. 


Does  anyone  else  in  your  department  read  E&P? 

Yes,  two  of  my  assistants  read  E&P  regularly  and  then 
the  issue  goes  into  a  permanent  file  where  the  issues  are 
often  called  for  to  furnish  information  on  some  particular 
situation  or  development. 


Do  you  read  the  newspaper  ads  in  Editor  &  Publisher? 

Yes  I  do  and  they  serve  to  help  me  indirectly  in  making 
decisions  concerning  the  scheduling  of  newspaper  ads. 
We  also  find  the  Year  Book  and  Market  Guide  especially 
helpful  to  us  particularly  on  the  part  of  our  market  re¬ 
search  director. 


How  often  do  you  think  newspapers  should  advertise  in  E&P? 

That  is  a  matter  for  the  individual  newspaper  to  decide, 
but  certainly  frequently  enough  to  make  a  definite  im¬ 
pression  on  media  buyers  who  appreciate  the  importance 
of  frequency  to  gain  their  necessary  attention. 
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“The  TOTAL  SELLING  Medium  for  Newspapers” 
Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 


Doomed  Photos 

{Continued  from  page  58) 


none  of  its  punch  with  the  pass¬ 
ing  of  time.  It  can  be  held  for 
light  news  days  when  an  editor 
scrounges  for  interesting  ma¬ 
terial;  it  can  be  saved  for  pre¬ 
weekend  editions  when  heavy 
advertising  gives  an  editor  more 
pages  to  fill;  it  can  be  saved 
for  a  lively  weekend  picture  page 
or  it  can  be  used  right  away.” 


ABOVE  &  BEYOND 


During  the  trial  of  New  York 
Pont  photographer  Arthur  Pom- 
erantz  and  night  club  owner 
Harvey  Rosen  on  cross-com¬ 
plaints  of  third  degree  assault, 
each  charged  he  was  struck  by 
the  other  in  the  Latin  Quarter 
last  May. 

The  photographer  recalled 
Rosen  slugged  him  on  two  oc¬ 
casions  and  when  he  tried  to 
rebuke  the  night  club  owner  “he 
grabbed  me  by  my  tie  and  shirt 
and  twisted  it  as  he  hit  me.” 

Mr.  Pomerantz  said  he  did 
not  strike  back  at  Rosen  be¬ 
cause  he  was  under  instructions 
by  his  newspaper  not  to  hit  back 
when  assaulted.  “My  job  is  not 
to  incite  a  riot,  it  is  to  make 
pictures,”  he  explained. 

Asked  by  Rosen’s  attorney 
what  he  was  thinking  about 
while  Rosen  was  hitting  him 
“some  15  or  20  times,”  the  pho¬ 
tographer  replied,  “My  mind 
was  functioning  on  how  this  man 
was  ruining  a  good  news  photo.” 

Mr.  Pomerantz  testified  that 
Rosen  was  trying  to  prevent 
his  taking  a  picture  of  singer 
Alan  Dale. 


LENSMEN  ATTACKED 


Government  Loan 
Brought  into  Open 


^T.  Louia 

,  The  St.  Louis  Glohe-Uemocnt 

in  league  with  Congressmaa 
,  Thomas  B.  Curtis,  a  Republican, 

%  succeeded  with  its  campaign  to 

make  non-vital  government 
^ information  to  the 

The  Globe  said  Congressman 
Curtis  had  made  the  Small 
\  Business  Administration  “get  off 

its  high  horse.”  After  the  Globe- 
Democrat  revealed  tliat  SBA 
made  a  loan  that  went  sour  to  a 
bankrupt  Clayton  clothing  firm, 
“  >4  the  federal  agency  clammed  up. 

K I  -t  claimed  the  records  showing 

-I:,  why  $16,000  was  loaned  to  the 

firm  were  its  own  private 
,  business. 

I  '  Phillip  McCallum,  SBA  ad- 
sf  ministrator,  later  changed  the 
tune  and  agreed  “it  certainly 
is  the  duty  and  responsibility  of 
the  SBA  or  any  oither  govern- 
BREATH-TAKING  near  miss  caught  by  Fred  Welch  of  the  San  Gabriel  ment  agency  to  make  a  full 

(Calif.)  Valley  Tribune  won  first  priie  in  UPl  photo  contest.  Plane  in  explanation  of  the  facts.” 

foreground  banks  away  from  biplane  carrying  daredevil  wing-walker  ^ 

Carol  Drage  at  California  air  show. 

Tabloid  Magazine 

AND  SCIMIT.ARS  TOO  Sports  Feature  Class.  His  photo,  Adlletl  Oil  Simdav 

In  Frascati,  Italy,  photogra-  i^d’ere  ”’dismaT^^t  the  de^t  Columbia,  S.C 

pher  Salvatore  Consolazione  of  a  high  schooll  basketball  teS.  ^ 


AND  SCIMITARS  TOO 


filed  suit  for  $15,000  damages 
against  the  scimitar-swinging 
royal  Yemenite  bodyguard  who 
chased  him  away  from  a  harem 
last  year. 


iders  dismay  at  the  defei^t  .  ,  ,,  ^■5' 

a  high  school  basketball  teim.  ^  locally  ^ited  tabloid-^ 

*  *  *  magazine  section  featuring  TV 

IN  DAD’S  FOOTSTEPS 

guide  bowed  Sunday,  March  6, 
Don  Desfor,  assistant  to  the  in  the  State.  Full-color  was  coo- 


A  group  of  white  men  in 
Montgomery,.  Ala.,  roughed  up 
a  photographer  and  took  film 
out  of  his  camera  near  the  scene 
of  an  expected  Negro  racial 
demonstration,  while  police 
stood  idly  by. 

Alabama  Journal  photogra¬ 
pher  Haywood  Paravicini,  Journ¬ 
al  reporter  Maylon  Micholson 
and  Magnum  photographer  Bob 
Henrique  said  their  car  was 
forced  to  the  curb  by  a  crowd 
of  about  60  cursing  white  men 
near  Atlanta  State  College. 

None  of  the  newsmen  was 
hurt  but  Mr.  Paravicini  had  a 
bruised  arm  and  neck  where  the 
leather  strap  of  his  camera  case 
dug  in.  He  said  one  of  the  at¬ 
tackers  wrapped  the  thong 
around  his  neck  and  choked  him 
as  the  crowd  tried  to  force  him 
to  hand  over  his  film. 

An  assistant  police  chief,  who 
arrived  a  short  time  later 
ordered  the  crowd  to  let  the 
photographer  go. 


last  year.  president  of  Cerritos  College  in  fined  to  the  cover,  but  one-coke- 

The  photographer  may  wdn  Norwalk,  Calif.,  who  is  the  son  and-black  was  used  clsewhat 
the  suit  but  there  is  no  assur-  of  Irving  Desfor,  photography  in  the  24-page  section, 
ance  he  will  collect.  Yemen’s  columnist  for  AP  Newsfeatures,  Advertising  was  entirely  lo- 
priest-king  Imam  Ahamed  re-  copped  an  AP  Wirephoto  credit  cal,  but  the  State’s  representi- 
turned  home  months  ago,  taking  with  a  picture  of  a  baby-sitter  tives  (Branham  Co.)  will  be 
his  bodyguard  with  him.  reunited  with  her  kidnapped  showing  the  magazine  to  ni- 

The  Italian  photographer’s  charge.  tional  prospects, 

hand  w'as  cut  in  a  scuffle  with  Young  Desfor  witnessed  the  At  one  time  the  State  pnb- 
Ali  Kahn,  one  of  Ahmed’s  body-  incident  in  which  a  pursued  lished  a  locally  edited  roto- 
guards  who  caught  him  snap-  shoplifter  forced  the  baby-sitter,  gravure  magazine.  George  Mint- 
ping  pictures  of  the  harem  the  Shirley  Poynton,  32,  and  two  er  is  editor  of  the  new  magi- 
Imam  installed  in  a  Frascati  other  women  from  their  car  and  zine. 
hotel  where  he  w'as  taking  an  sped  away  with  five-year-old  • 

arthritis  cure.  Vivian  Hampton  in  the  back  „  c  i 

*  *  *  seat.  Mr.  Desfor  joined  the  pur-  -^yer  1.0.  Salesman 

PRIZE  WINNERS  suit  and  got  a  picture  of  the  In  Marketing  Post 

T,  ,  j  X  r.  .  \  reunion  that  came  after  the  . 

Roland  Oxton,  Boston  (MassO  ^^r  hit  a  tree.  The  thief  p  .  tv  mi 

American,  won  first  and  third  .  Robert  D.  Nelson,  assist** 

prizes  in  the  Spot  News  cate-  general  sales  manager  for  the 


PRIZE  WINNERS 


Los  ANGEIfi 


American,  won  first  and  third 
prizes  in  the  Spot  News  cate- 


ill  uie  ouut  cate- 

gory  of  the  Boston  Press  Pho-  to  ^e  desk  of  Irving  Desfor,  the 


tographers  Ass^iation  Photo  exclaimed,  “That’s 

Contest.  Mr.  Oxton  wnll  be  *1  Ikiv'’’  Chandler,  marketing  ^ 

presented  the  Edwin  Ramsdell  ^  *  *  *  ager  of  the  Los  Angeles  Turn- 

Trophy  May  18.  .pUP  tpryp  Mr.  Nelson’s  first  assignmat 

The  Boston  Record-American  ‘  with  the  Oscar  Mayer  Co.  is 

and  Sunday  Advertiser  won  17  A  Wichita  (Kan.)  Eagle  staff  1951  was  as  sales  promoti* 
awards,  including  three  top  photographer,  Charles  Rollins,  manager  for  the  company’s  Chi- 
prizes.  Completing  a  sweep  of  was  driving  behind  a  car  which  cago  plant.  In  1954,  he  w* 
the  three  top  Spot  News  prizes  struck  down  a  Id-year-old  child,  transferred  to  their  Los  At 
for  the  American  was  Robert  He  used  his  car  radio  to  notify  geles  plant  as  sales  manaf* 
'Thomson,  who  placed  second.  the  city  desk  to  summon  an  am-  He  returned  to  the  home  oSb 
Robert  Howard  of  the  Ameri-  balance.  Then,  he  hopped  from  in  Wisconsin  in  1957. 
can  won  top  place  in  the  General  his  car  to  get  a  picture.  His  advertising  and  sales  o 

News  Class  and  another  first  His  negatives  showed  the  girl,  perience  also  includes  earii® 
prize  in  the  Series  Class.  Laura  M.  Paulness,  being  com-  assignments  with  Lever  Brotk- 

Richard  Bielinski  of  the  forted  by  her  mother  while  an  ers.  Consolidated  Grocers  Coil' 
Boston  Herald  topped  all  New  accident  investigator  and  two  and  Brewing  Corporation  ^ 
England  cameramen  to  win  the  passersby  looked  down  at  her.  America,  all  in  the  Midwest 


ifl 


has  been  appointed  assistant  to 
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R&T  Staff,  Service 
Expansion  Reported 

By  Ray  Erwin 
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Complete  reorganization  and 
an  expansion  of  its  staff  and 
services  were  effected  by  the 
Register  and  Tribune  Syndicate, 
Inc.,  with  headquarters  in  Des 
Moines,  Iowa. 

Unusual  aspects  presented  by 
the  developments  are  the  fact 
that  every  single  syndicate  ex¬ 
ecutive  and  staff  member  is  a 
present  or  former  working 
newspaperman  and  that  syn¬ 
dicate  offerings  are  created  by 
present  or  former  working 
newspapermen. 

MacDonald  Elected 

Kenneth  MacDonald,  editor 
of  the  Des  Moines  Register  and 
Tribune,  was  elected  president 
of  The  Register  and  Tribune 
Syndicate.  Mr.  MacDonald,  who 
b^n  work  for  the  Register  as 
a  reporter  in  1926,  was  subse- 
(juently  city  editor,  managing 
riitor,  executive  editor  and  vice- 
president  of  the  Des  Moines 
Register  and  Tribune  Company 
before  he  was  named  editor  of 
the  two  newspapers  in  1953.  He 
was  elected  president  of  the 
•tmerican  Society  of  Newspaper 
Editors  in  1955. 

Bruce  Horton  is  the  new  vice- 
president  and  general  manager 
of  the  syndicate.  He  had  been 
Eastern  manager  at  the  New 
York  office  since  1945,  after 
having  served  for  10  years  as 
promotion  editor  of  the  Pitts¬ 
burgh  (Pa.)  Press  for  10  years. 
He  will  work  from  the  Des 
Moines  headquarters  and  will 
spend  a  week  each  month  at  the 
New  York  office. 

Mr.  Horton  succeeds  Henry 
P.  Martin,  who  retired  Jan.  1. 
Mr.  Martin  started  the  syndi¬ 
cate  37  years  ago  with  one  fea¬ 
ture,  “Your  Baby  and  Mine,” 
by  Myrtle  Meyer  Eldred,  which 
is  still  going  strong,  one  of  more 
than  50  features  offered  now. 

Six  Directors 

Elected  to  a  new  board  of  di¬ 
rectors  of  the  syndicate  were 
Mr.  MacDonald,  Mr.  Horton, 
John  (3owles  Jr.,  associate  edi¬ 
tor,  Minneapolis  (Minn.)  Star 
and  Tribune;  Frank  Eyerly, 
managing  editor,  Des  Moines 
^legister  and  Tribune;  William 
P.  Steven,  executive  editor, 
Minneapolis  Star  and  Tribune; 
^Javid  Kruidenier  Jr.,  general 
manager,  Des  Moines  Register 
and  Tribune. 


Philip  G.  Reed,  the  Eastern 
manager  in  charge  of  the  New 
York  office,  formerly  was  as¬ 
sistant  general  business  man¬ 
ager  of  United  Press  Interna¬ 
tional,  assistant  general  man¬ 
ager  of  International  News 
Service,  a  Pacific  war  corres¬ 
pondent  for  INS  and  a  reporter 
for  the  Chicago  American  and 
the  Chicago  News  Bureau. 

Walter  Graham  has  been  as- 
sigpied  sales  and  production 
work  with  emphasis  on  develop¬ 
ing  new  features,  especially 
book  condensations  and  other 
special  series  of  stories.  He  was 
Sunday  editor  of  the  Register 
before  the  war  and  Sunday  edi¬ 
tor  of  the  Toledo  (Ohio)  Blade 
after  it. 

Frank  Clark,  executive  man¬ 
aging  editor  of  the  syndicate, 
was  with  the  editorial  depart¬ 
ment  of  the  Register  and  Trib¬ 
une  when  he  joined  the  syndi¬ 
cate  15  years  ago. 

Wc«t  Coast 

Earle  Wilsey,  formerly  with 
the  advertising  department  of 
the  Register  and  Tribune,  will 
be  the  syndicate’s  representa¬ 
tive  on  the  West  Coast.  He  will 
operate  from  his  home  in  Car¬ 
mel  Valley,  Calif. 

Craig  Textor,  who  had  been 
state  radio  editor  and  a  re¬ 
porter  for  the  Associated  Press 
in  Des  Moines,  is  now  assistant 
managing  editor  of  the  syndi¬ 
cate. 

Miss  Clorida  Ferguson,  a 
University  of  Iowa  graduate, 
is  headquarters  office  manager. 
Miss  Kiyo  Tsuboi,  a  native  of 
Japan,  known  as  “the  girl  with 
the  sales  voice”  over  the  tele¬ 
phone,  is  office  manager  in  New 
York.  She  is  a  graduate  of  the 
University  of  Oregon,  where 
she  majored  in  English.  She 
formerly  worked  for  the  West¬ 
chester  County  Magazine,  since 
suspended.  Miss  Tsuboi  is  suc¬ 
cessor  to  Miss  Hallie  Hutten,  a 
star  saleswoman  for  the  syndi¬ 
cate  until  her  marriag;e  eight 
years  ago  to  Bruce  Horton. 

“So  you  see  the  Hortons  are 
a  100%  newspaper  syndicate 
family,”  jovially  iwinted  out 
Mr.  Horton.  “Mrs.  Horton 
helped  me  reorganize  the  home 
office  when  we  first  got  out  to 
Des  Moines. 
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Bruce  Horton  Phil  Reed 


Newspaper  Talent 

“We  will  emphasize  newspa¬ 
per  talent  all  the  way  and  all 
the  time,”  he  promised.  “We  are 
not  tall  tower  guys  but  working 
newspaper  people  in  our  shirt¬ 
sleeves,  close  to  the  pulse  of 
newspaper  operations.” 

The  new  general  manager 
said  his  syndicate’s  experience 
has  been  that  in  special  series 
of  stories,  newspapers  lean  to 
12  installments  of  1,000  to  1,200 
words  each — enough  to  promote 
effectively  and  not  too  great  a 
space  consumer. 

In  this  connection,  he  cited 
seven  series  R&T  has  offered 
by  Howard  Whitman,  author, 
lecturer,  magazine  writer  and 
once  a  foreign  correspondent  for 
the  New  York  Daily  News.  R&T 
persuaded  him  to  pioneer  in  spe¬ 
cial  series  for  newspapers  on 
such  subjects  as  vandalism,  di¬ 
vorce,  parenthood,  alcoholism, 
family  life.  His  current  series 
is  on  “New  Frontiers  In  Liv¬ 
ing.” 

DeGaulle  Articles 


— Clark  Kinnaird,  author  of 
the  daily  “Your  America  Day 
by  Day”  history  column  distrib¬ 
uted  by  King  Features  Syndi¬ 
cate,  received  a  citation  from 
the  Children  of  the  American 
Revolution.  He  also  has  re¬ 
ceived  several  Freedoms  Foun¬ 
dation  awards. 

— The  1960  Fiorina  Lasker 
Civil  Liberties  .Award  (certifi¬ 
cate  and  $1,000)  was  given  Her¬ 
bert  L,  Block  (Herblock),  Hall 
Syndicate  editorial  cartoonist. 

— An  avid  student  of  anthro¬ 
pology  and  paleontology  is  Vin¬ 
cent  T.  Hamlin,  whose  expert 
knowledge  of  things  prehistoric 
enlightens-enlivens  readers  of 
his  “Alley  Oop”  strip  (National 
Enterprise  Association). 

— Syndicated  columnists  Earl 
Wilson,  Sheilah  Graham,  Louis 
Sobol  and  Walter  Winchell  were 
among  23  press  people  who  por¬ 
trayed  themselves  in  a  new 
Albert  Zugsmith  movie,  “Col¬ 
lege  Confidential.” 

— How  do  editors  decide  in 
buying  features?  Sunday  Edi¬ 
tor  Dan  O’Brien,  Boston  (Mass.) 
Globe,  says  he  reads  the  syn¬ 
dicates’  ads  in  E&P  and  their 
brochures  and  when  he  is  inter¬ 
ested,  he  asks  for  detailed  in¬ 
formation  and  then  makes  pur¬ 
chases  from  a  salesman  who 
calls  in  person. 

— Miss  Louise  Davis,  Cleve¬ 
land  Plain  Dealer  society  editor, 
who  writes  an  “iJtiquette”  col¬ 
umn  for  Lafave  Newspaper 
Features,  Cleveland,  is  publish¬ 
ing  a  booklet,  “Wedding  Guide.” 

— Syndicate  writers  get  loads 
of  unanswerable,  oddball  mail 
and  are  challenged  by  strange 
correspondence.  Example:  Stan 
Delaplane  (McNaught  Syndi¬ 
cate)  received  a  long  letter  from 
a  gal  who  lost  her  hotel  in  Paris 
and  one  from  a  one-gal  band 
who  seeks  bookings. 

— The  annual  Bugs  Bunny 
Easter  Coloring  Contest  for 
boys  and  girls  up  through  12 
years  old,  with  three  two-column 
sketches,  is  offered  by  NEA, 
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The  syndicate  in  April  will 

offer  a  series  of  12  articles  on  — Sam  Snead,  author  of  the 

DeGaulle,  written  especially  for  six-a-week  “Sam  Snead’s  Golf 
it  by  Alden  Hatch  in  advance  of  School”  (National  Newspaper 
publication  of  his  book,  “De-  Syndicate)  recently  fired  a  59, 
Gaulle,  the  Man  Nobody  lowest  18-hole  score  in  touma- 
{Continued  on  page  62)  ment  golf  history. 
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Knows,”  by  Hawthorn  Books 
next  Fall. 

Mr.  Horton  asserted  a  pioneer 
condensation  of  Laurence  Stall¬ 
ing^’  ‘‘First  World  War”  with 
lavish  use  of  pictures  around 
1933  was  a  smashing  success,  as 
were  Roger  Butterfield’s  “Amer¬ 
ican  Past”  and  the  late  Fulton 
Oursler’s  “Greatest  Story  Ever 
Told,”  in  40  installments  for 
Lent.  The  Detroit  (Mich.)  News 
ran  the  latter  series  three  years 
and  many  newspapers  ran  it 
twice.  Mr.  Oursler  was  per¬ 
suaded  to  write  a  weekly  col¬ 
umn,  “Modem  Parables,”  which 
ran  until  his  death  in  1962. 

Other  such  successes  included 
“Kon-Tiki,”  Dr.  Rudolf  Flesch’s 
“Why  Johnny  Can’t  Read”  and 
Capt.  Edward  L.  Beach’s  “Sub¬ 
marine!” 

Mr.  Graham  and  Mr.  Reed 
have  been  assigned  to  develop 
similar  series  in  the  future. 

Department  Featureji 

In  standard  features,  Mr. 
Horton  said  the  syndicate  will 
practice  custom-planning  for 
different  departments  of  a  news¬ 
paper  in  preference  to  all-pur¬ 
pose  columns  and  cartoons. 

For  example,  grayness  of 
television  listings  is  dispelled  by 
the  bright  panel,  “Channel 
Chuckles,”  by  Bil  Keane,  for¬ 
merly  of  the  Philadelphia  (Pa.) 
Bulletin.  The  11-pica  panel  al¬ 
ready  has  offered  3,000  funny 
situations.  A  TV  Sunday  page 
is  now  offered,  too. 

Incidentally,  Bil  Keane  is 
creator  of  a  brand  new  panel 
in  a  brand  new  format,  “The 


Family  Circle,”  drawn  within 
a  circle  to  give  it  a  sense  of  airi¬ 
ness  and  floating  in  space.  The 
.Miami  (Fla.)  Herald  and  Den- 
ver  (Colo.)  Post  began  it  on  the 
front  page  and  the  Register  be¬ 
gan  it  on  the  front  page  in  three 
colors. 

For  the  sports  section,  R&T 
offers  a  cartoon  from  the  par¬ 
ticipants’  standpoint,  “Open 
Season”  by  Clyde  Lamb.  Three 
years  ago,  it  developed  for  the 
women’s  pages  ‘“The  Better 
Half,”  by  Bob  Bames.  It  is  a 
two-column  cartoon  only  three 
inches  deep,  saving  space,  elimi¬ 
nating  details,  making  grreater 
use  of  closeups.  The  wife  is 
neither  a  sap  nor  a  siren  and 
she  wins  more  than  half  her 
skirmishes  with  her  husband,  a 
balding,  slightly  corpulent  and 
wholly  normal  man. 

Family  .4ppraacli 

In  line  with  its  familiar  fam¬ 
ily  approach,  the  syndicate  of¬ 
fers  in  “Junior  Grade”  by 
Harry  Mace  a  schoolchild  comic 
with  whimsey  and  wit  without 
malice  and  mischief.  The  kids 
are  normal — neither  imps  nor 
geniuses. 

“There  is  increasing  interest 
by  newspapers  in  family  living,” 
reported  Mr.  Horton.  “Archi¬ 
tects  are  designing  family  rooms 
for  new  homes  in  which  whole 
families  play  and  read  and  rest 
together.” 

Another  R&T  offering  is  “Off 
the  Record,”  a  gay  panel  which 
began  in  the  early  1930s.  The 
panel  is  by  Ed  Reed,  well  known 
to  editors  through  his  visits  to 
newspapers. 

A  new  women’s  page  feature 
is  “Etiquiz,”  a  short  q-and-a 
on  etiquette.  Offered  for  that 
page,  too,  is  Josephine  Low- 


Fighting  Reds -in  1776! 

In  the  Colonial  days,  the  country’s  lil)erty  and 
freedom  were  threatened  by  two  kinds  of  Reds— the 
Redcoats  and  the  Redskins!  Winning  the  fight 
0  against  the  odds  of  tyranny  and  treachery  is  the 
most  thrilling  story  in  U.S.  history— an  epic 
dramatically  relived  in  the  episodes  of 

Jed  CfMiper,  American  Scout 

by  Dick  Fletcher  and  Lloyd  Wendt... an  adventure  strip  on  the 
early  stages  of  the  American  Revolution.  Each  sequence  tells  an 
exciting  story  of  courage  and  heroism,  accurately  illustrated, 
with  text  carefully  researched.  This  feature  earns  the  praise  of 
teachers  and  clergy,  and  has  an  enthusiastic  following 
of  all  ages.  Sundays  only,  in  third  standard  and  half  tabloid  pages, 
in  full  color.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 

ChietMffa  Tribun^-JV^u?  YorkIVews 

Wmmt*  Svirm  Building,  Xfiv  York 
‘^SF"****'****^*  BrnmCm  Tribune  Tower,  t'hleago 


man’s  column,  “Why  Grow 
Old?”  dealing  with  health  and 
beauty  and  the  syndicate’s  ori¬ 
ginal  single  feature  37  years 
ago,  “Your  Baby  and  Mine”  by 
Myrtle  Meyer  Eldred,  offered 
with  free  leaflets  for  distri¬ 
bution  as  a  public  service  by 
participating  newspapers. 

“We  are  not  interested  in 
novelties  but  in  bright,  cheer¬ 
ful  features  which  promise 
longevity  after  grassroots  re¬ 
search  —  family  features  and 
those  custom-built  for  different 
departments  of  today’s  and  to¬ 
morrow’s  newspaper,”  concluded 
Mr.  Horton  with  confident  en¬ 
thusiasm. 

*  •  ♦ 

BEVERLY  HI1X.S  (.OF 

A  new  serial  beginning  May 
15  will  be  “Beverly  Hills  Is  My 
Beat”  by  Clinton  H.  Anderson, 
police  chief  of  Beverly  Hills, 
Calif.  King  Features  offers 
three  Sunday  installments  of  2,- 
500  words  each  and  12  daily  of 
1,500  words  each. 

In  his  autobiography.  Chief 
Anderson  looks  back  on  30  years 
of  up-from-the-ranks  duty  with 
heretofore  unrevealed  informa¬ 
tion  about  the  Charles  Chaplin, 
Lana  Turner,  Buggsy  Siegel, 
Mickey  Cohen  and  other  cases 
which  made  headlines  around 
the  world.  Prentice  Hall  will 
publish  the  story  in  book  form 
April  22. 

3|C  *  * 

KEEPING  IN  SHAPE 

Thirty  short  slenderizing  ar¬ 
ticles  in  two-column  format  with 
illustrations  on  “Keeping  in 
Shape”  are  offered  by  the  New 
York  Herald  Tribune  Syndicate, 
l)eginning  March  28.  The  stories 
are  taken  from  “Bonnie  Prud- 
den’s  Fitness  Book”  (Ronald). 


Perforated  Typesetter  Tape  for 
all  Leading  Features  &  ^pple- 
menta. 

TTS  Tape  rolls  for  local 
Perforators  &  Reperfor¬ 
ators  in  8*  &  14"  Rolls. 

TTS  Operator  Training 

SCHOOL 

TTS  Operator  Placement 

SERVICE 

TTS  Operator  Instructors 
for  In-PIsnt  Training 
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Alan  Levy 


^Operation  Elm' 
Offered  Papers 

Excerpts  from  the  new  book, 
“Operation  Elvis,”  by  Aim 
Levy,  military  beat  roportwfor 
the  Louisville  (Ky.)  Courier- 
Journal,  are  being  made  anil- 
able  to  newspapers  by  the  Chi¬ 
cago-Tribune-New  York  News 
Syndicate. 

The  book,  published  by  Heni) 
Holt  &  Co.  on  Feb.  29,  examines 
the  just  ended  Army  career  of 
singer  Elvis  Presley  from  i 
humorously  sociological  stand¬ 
point.  The  short  and  snappy 
book  also  raises  the  old  questkn 
of  whether  the  press  or  the  pob- 
lic  is  to  blame  for  the  standards 
of  taste  that  led  to  mass  corer- 
age  of  such  events  as  Mi 
Presley’s  induction  and  certaii 
stages  of  his  training.  But  Mr 
Levy  makes  no  judgment* 
Theme  and  text  are  uproanooi 

“By  swift  shaving  and  cue 
ful  monitoring  of  bus  schedultt 
I  manage  to  devote  two  hoos 
each  morning  to  outside  writiiij 
before  I  report  for  the  10  a* 
office  reveille,”  said  Mr.  leij. 
who  has  written  numerous  mi*- 
azine  articles  and  who  was 
picked  in  1958  by  the  Nev>  St 
public  for  its  Younger  Writer 
Award. 

The  Library  Journal  pK- 
viewed  his  book  for  librarians 
as  both  “a  fine  piece  of  iroM 
reportage”  and  an  “admirahk 
bit  of  comic  journalism.” 

The  Chicago  Tribune  SusJn 
Magazine  will  run  the  serlaliu 
tion  in  April.  The  London  Svt 
day  Dispatch  bought  seriali* 
tion  rights  in  England. 

«  ♦  « 

( See  pages  61  and  6h  for  sd* 
Syndicate  news). 
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. . .  another  example  of  editorial 
coverage  that  makes  THE  MIAMI  HERALD 
the  influential  and  exciting  newspaper  that 
it  is  . . .  for  readers  and  advertisers,  too. 
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SYNIMCATES 


Constance  Bannister  poses  baby. 


Bannister  Baby 
Ph  ilosoph  izes 

“Constance  Bannister’s  Li’l 
Philosopher”  is  title  of  a  two- 
column  halftone  baby  picture- 
baby  drawing  feature  which  the 
McClure  Newspaper  Syndicate 
will  make  available  six  days  a 
week,  beginning  May  1. 

The  new  feature,  using  the 
universal  appeal  of  an  expres¬ 
sive  baby,  will  be  offered  in  two- 
column  mat  or  8-by-lO  photo 
form. 

On  the  side  of  the  baby  photo 
is  a  drawing  of  a  baby,  the 
“Li’l  Philosopher”  with  a  say¬ 
ing  in  a  balloon.  The  baby  in  the 
photo  retorts  in  a  balloon.  Ex¬ 
ample:  A  drawn  baby  remarks: 
“There  is  none  so  blind  as  they 
who  will  not  see!”  The  photo¬ 
graphed  baby  replies:  “Kill  that 
umpire!” 

McClure  Vicepresident  John 
Osenenko  said  the  first  sale, 
to  the  New  York  Mirror,  was 
made  from  the  proofs  before 
promotional  material  was  pre¬ 
pared. 

Constance  Bannister  has 
gained  worldwide  fame  by  her 
more  than  100,000  baby  photo¬ 
graphs,  which  have  appeared 
in  books,  magazines,  calendars, 
movies,  television  programs. 
Bannister  baby  pictures  ap¬ 
peared  in  the  Chicago  Tribune 
graphic  section  for  several 
years.  In  1946,  she  started  a 
comic  strip  called  “Baby  Ban¬ 
ters”  (Transworld  Features) 
and  it  ran  in  about  50  newspa¬ 
pers  twice  a  week  for  six  years. 
She  gave  up  the  strip  because 
it  consumed  so  much  time,  she 
explained. 

Miss  Bannister,  a  Tennessee 
girl,  studied  at  the  New  York 
School  of  Applied  Designs, 
School  of  Modem  Photography 
and  the  New  York  Institute  of 
Photography.  She  has  patented 
a  device  to  improve  her  camera 
work.  In  addition  to  photogra¬ 
phic  honors,  she  has  won  prizes 
for  her  hobbies  —  tennis  and 
ballroom  dancing.  She  lives  at 
Syosset,  Long  Island,  N.  Y. 

«  *  * 

( See  pages  61  and  62  for  more 
Syndicate  news). 


London  Express 
Features  Opens 
Office  in  U.S. 

London  Express  Features, 
the  syndication  department  of 
the  Beaverbrook  Newspapers, 
has  established  a  permanent  of¬ 
fice  at  50  Rockefeller  Plaza, 
New  York  20. 

Purpose  of  the  office,  in 
charge  of  Peter  Ditton,  North 
American  manager,  is  to  obtain 
articles,  pictures  and  books  for 
serialization  in  the  papers  in 
the  Beaverbrook  Group  and  also 
for  selling  certain  special  fea¬ 
tures  for  publication  in  the  U.  S. 

The  syndicate  is  represented 
on  all  staff-written  features  by 
the  United  Feature  Syndicate 
and  on  pictures  by  Pictorial 
Parade.  On  political  cartoons, 
the  syndicate  is  represented  by 
The  Register  &  Tribune  Syn¬ 
dicate  and  by  the  Ben  Roth  Syn¬ 
dicate. 

“How'ever,  there  is  a  consider¬ 
able  amount  of  material  pub¬ 
lished  in  the  Beaverbrook  News¬ 
papers  and  originated  by  Lon¬ 
don  Express  Features  which  is 
not  covered  by  existing  arrange¬ 
ments,”  explained  Mr.  Ditton. 
“Strip  cartoons,  for  example, 
are  handled  directly  from  our 
new  office. 

Strip  Sold 

“It  is  not  an  easy  proposition 
to  sell  a  British-made  strip  car¬ 
toon  to  American  newspapers,” 
he  continued.  “But  this  has  been 
done.  We  are  offering  five  strips 
in  this  country  and  our  first 
client  is  the  Indianapolis  News, 
which  has  arranged  to  take  the 
James  Bond  strip.  Bond  has  long 
been  a  popular  feature  in  the 
Daily  Express  and  through  Lon¬ 
don  Express  Features  has  been 
syndicated  widely  in  the  Com¬ 
monwealth  and  in  Europe. 

“The  decision  of  the  Indiana¬ 
polis  News  to  publish  the  Bond 
strip  is  the  first  breakthrough 
in  the  American  market,”  Mr. 
Ditton  added.  “No  publication 
date  has  been  agreed  upon.” 

“James  Bond,”  a  sardonic, 
battered,  indestructible  secret 
agent,  is  the  creation  of  Ian 
Fleming,  recently  in  New  York 
for  the  Sunday  Times  (Lon¬ 
don).  He  runs  the  foreign  news 
service  of  an  important  news¬ 
paper  group.  Mr.  Fleming  was 
Victor  Ludorum  at  Eton  two 
years  ranning  and  went  to 
Sandhurst.  He  worked  for  Reu¬ 
ters  in  London,  Berlin  and  Mos¬ 
cow.  He  saw  the  war  through  as 
a  commander  in  Naval  Intelli¬ 
gence. 

Mr.  Fleming  has  built  for 
himself  a  friendly  little  white¬ 


Secret  Agent  James  Bond 


washed  vacation  house  in  Ja¬ 
maica,  where  such  friends  as 
Sir  Anthony  Eden  and  Noel 
Coward  have  found  peace. 

The  Fleming  novels  about  the 
exciting  adventures  of  Secret 
Agent  007  have  become  equally 
exciting  strip  serials  six  days 
a  week.  Four  long  adventures 
already  are  available  and  others 
will  follow.  The  current  novel- 
tumed-strip  is  “Diamonds  are 
Forever,”  in  which  Bond  (some¬ 
thing  of  a  British  “Dick 
Tracy”)  is  assigned  to  break  a 
diamond  smuggling  racket.  The 
investigation  takes  him  to  the 
racetrack  at  Saratoga  Springfs, 
the  gambling  haunts  of  Las 
Vegas  and  the  ghost-town  of 
Spectreville.  And  always  in  the 
background  is  Tiffany,  “the 
blonde  whose  inhibitions  posi¬ 
tively  invite  dissolving.” 

“James  Bond”  is  drawn  by 
John  McLusky  from  the  ori¬ 
ginal  stories. 

*  * 

THE  PEOPLE  SPEAK 

Samuel  Lubell,  political  re¬ 
porter  and  analyst  who  makes 
personal  cross-country  polls,  is 
author  of  four  articles  dealing 
with  the  current  attitude  in  the 
South  toward  Presidential  can¬ 
didates,  civil  rights  and  school 
integration.  The  articles  on  “The 
People  Speak”  are  available 
from  General  Features  Corpora¬ 
tion. 

*  *  * 

STANDARD  PRESS  SOIJ) 

The  Standard  Press  Associa¬ 
tion,  71-year-old  feature  syndi¬ 

cate  directed  since  1929  by 
Harry  I.  May,  Boston,  has  been 
purchased  by  E.  E.  Kates  of 
Palmyra,  Pa.  The  sale  marked 
the  second  change  in  ownership 
since  Standard  Press  was 
founded  in  1889. 

*  *  * 

John  P.  Moody,  with  AP  in 
Pittsburgh  handling  labor  and 
business  news — to  public  rela¬ 
tions  department  of  Erwin 
Wasey,  Ruthrauff  &  Ryan,  Inc., 
Pittsburgh,  as  an  account  ex¬ 
ecutive. 


New  Syndicate. 
Has  ‘King  Aroo^ 

A  new  syndicate.  Golden  G»t< 
Features  (Box  245,  KentUdd, 
Calif.),  has  been  formed  to  sdl 
the  daily  comic  strip, 
Aroo,”  created  by  Jack  Keat 

Golden  Gate  Features  ii 
owned  and  operated  by  St®, 
leigh  Arnold,  who  will  carry « 
the  work  as  a  sideline  to  hg 
job  as  Sunday  editor  of  tlit 
Son  Francisco  (Calif.)  C/irom. 
cle,  and  his  wife,  Jane  D.  An- 
old,  a  newspaperwoman. 

Syndicated  once  before,  “Kinj 
Aroo”  has  been  published  as  a 
daily  strip  in  the  San  Francisco 
Chronicle  exclusively  for  the 
last  three  years.  Last  Fall,  after 
previously  having  turned  dows 
several  other  papers  that  wanted 
the  king  and  his  court  of  raeny 
men.  Jack  Kent,  who  lives  is 
San  Antonio,  Texas,  let  a  paper 
other  than  the  Chronicle,  the 
Lancaster  (Calif.)  Antelopt 
Valley  Ledger-Gazette,  have  the 
strip. 


King  Aroo 


“King  Aroo”  is  a  kindly  mon¬ 
arch  whose  befuddled  kingdoB 
has  escaped  the  ills  of  our  time 
Myopia  has  no  missiles,  no  may¬ 
hem,  no  murders.  It  doesn’t  evet 
have  any  matrimony  to  spesk 
of,  Aroo  being  a  dyed-in-the 
ermine  bachelor,  as  is  Yupyop, 
his  prime  minister.  Wande 
Witch,  a  miserably  poor  spd 
caster  but  the  best  poor  Myopii 
can  field,  is  a  spinster,  thoofk 
perhaps  not  by  choice. 

The  new  syndicate,  which  lo¬ 
gins  syndication  of  the  striy 
the  first  of  April,  currently  » 
mailing  out  “King  Aroo’s  Map 
of  Cliches,”  showing  such  divert¬ 
ing  spots  as  “Hill  of  Beaaa 
Lonesome  Road,  Peak  of 
faction.  Pretty  Pass,  Height  of 
Absurdity,  Vale  of  Ignoranea 
Model  T  Fjord,  Calling  Blnl. 
Breaking  Point,  Brink  of  D» 
aster,  Slough  of  Despond,  Loft! 
Plain,  Forward  Marsh,  Dii* 
Straits,  Weepno  Moor.” 

• 

Lures  Fishermen 

St.  loot 

George  W.  Carson,  outdo* 
editor  of  the  Globe-DemMid, 
has  drawn  crowds  of  fishing* 
thusiasts  to  clinics. 
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WASHINGTON  FOCUS 


Bv  Pat  Munroe  and  Richard  Critrh  field 


the  exposure  door 

Federal  Communications  Com- 
jiaioner  John  C.  Doerfer’s 
fffifnation  last  week  marked 
the  sixth  time  a  major  fisrure  in 
^  Eisenhower  Administration 
lias  resigned  after  exposure  by 
the  press. 

This  time,  disclosure  by  David 
Wise  of  the  New  York  Herald 
fribune  of  Mr.  Doerfer’s  six-day 
Atlantic  cruise  on  the  yacht  of 
I  Miami  Beach  broadcasting 
(ompany  president  rekindled 
mouldering  congressional  pres- 
jare  that  goes  back  to  1958. 

Mr.  Wise  broke  the  story  just 
ifter  returning  from  Florida.  It 
touched  off  an  angry  flood  of 
aiticism  against  the  former 
FOC  Chairman  and  refreshed 
lany  congressional  memories, 
h  1958,  William  Blair  of  the 
S'ev  York  Times  revealed  the 
yicht’s  owner,  George  B.  Storer, 
president  of  12  radio  and  tele¬ 
vision  stations,  had  paid  the  ex¬ 
penses  of  Mr.  Doerfer  and  his 
fife  on  a  plane  trip  to  Florida 
tnd  that  earlier  the  FCC  chief 
hid  received  free  air  passage  to 
Oklahoma  to  dedicate  a  radio 
station. 

Editorial  Criticism 


Two  days  after  Mr.  Doerfer 
umounced  he  would  remain  in 
die  job,  all  three  Washington 
newspapers  editorially  attacked 
r.;5  position.  His  resignation 
followed. 

The  first  spectacular  resigna¬ 
tion  in  the  Eisenhower  Adminis¬ 
tration  came  on  Aug.  1,  1955, 
P**''  when  Harold  E.  Talbott  bowed 
out  as  Secretary  of  the  Air 
Force.  Charles  Bartlett  of  the 
Chattanooga  Times  had  revealed 
dut  Mr.  Talbott  used  his  Pen¬ 
tagon  office  to  promote  a  per¬ 
sonnel  management  advisory 
business  to  Air  Force  contrac¬ 
tors.  He  was  a  partner  in  the 
new  firm.  William  L.  Lawrence 
rfthe  New  York  Times  supplied 
•dded  documentation. 

Mr.  Bartlett  reports  he  pooled 
information  with  Robert  Ken¬ 
nedy,  then  counsel  for  a  Senate 
investigating  committee,  for  his 
initial  break  in  the  story. 

The  most  sensational  resigna¬ 
tion  was  on  Sept.  22,  1958,  when 
Sherman  Adams  stepped  down 
“s  Assistant  to  the  President, 
ifter  a  barrage  of  stories  and 
fnars  of  digging  by  a  handful  of 
•onrespondents,  notably,  Clark 
•ollenhoff,  Cowles  Publications; 
wbert  Spivack,  New  York  Post; 
wbert  Healy,  Boston  Globe; 
^^d  Wise,  New  York  Herald 
Cribune;  David  Kraslow,  Miami 
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Herald;  William  Blair,  New 
York  Times,  and  James  Deakin, 
St.  Louis  Post  Dispatch. 

The  possibility  that  President 
Eisenhower’s  “chief  of  staff’’  had 
accepted  a  rug  from  New  Eng¬ 
land  industrialist  Bernard  Gold- 
fine  was  first  indicated  in  a  New 
York  Post  story.  William  Blair 
reports  that  the  first  mention  of 
the  vicuna  coat  was  “one  of 
those  journalistic  ships  that  pass 
in  the  night”  and  came  out  as  a 
question  posed  to  Press  Secre¬ 
tary  James  C.  Hagerty  at  one 
of  his  daily  afternoon  briefings. 
It  didn’t  create  much  attention 
at  the  time. 

Clark  Mollenhoff  had  his 
famous  interview  with  Mrs. 
Adams,  who  told  him,  when  he 
asked  to  see  the  coat  and  rug, 
that  Mr.  Adams  had  told  her 
not  to  discuss  them  with 
reporters. 

Finally,  pressure  grew  to  the 
point  that  Mr.  Adams  made  a 
public  statement  in  his  own  de¬ 
fense.  It  contained  admissions, 
in  the  opinion  of  most  reporters 
active  on  the  story,  that  led 
more  than  anything  else  to  his 
inevitable  resignation. 

Remembering  the  Past 

Richard  A.  Mack,  a  member 
of  the  FCC  was  disclosed  by 
reporters  to  have  accepted 
money  from  one  of  the  interested 
parties  in  the  award  of  Channel 
10  in  Miami.  Mr.  Mack  is  at 
present  under  Federal  indict¬ 
ment. 

Mr.  Mollenhoff  wrote  the  story 
that  Hugh  Cross,  then  ICC 
Chairman,  had  intervened  to  his 
own  benefit. 

Mr.  Mollenhoff  had  been 
tipped  off,  he  says,  that  the  ICC 
Chairman  had  discussed  a  future 
job  for  himself  with  one  of  the 
railroads.  Meeting  him  in  a  hall 
outside  a  congressional  hearing 
room,  he  at  first  could  get  only 
a  no  comment  from  Mr.  Cross, 
finally  an  admission  that  he  had 
had  a  conversation  with  the  firm 
about  a  job  and  the  story  was 
out. 

Robert  Tripp  Ross,  Assistant 
Defense  Secretary,  resigned 
after  press  criticism  for  holding 
the  top  Defense  job  while  firms 
run  by  his  wife  and  brother-in- 
;  law  held  multi-million-dollar  uni- 
,  form  contracts  with  the  Army. 
I  Two  early  resignations,  that 
’  of  William  D.  Mitchell,  former 
:  Small  Business  Administrator, 
;  who  resigned  in  1953  and  the 
■  1956  denarture  from  the  job  of 
Farm  Home  Administrator  by 
I  Robert  B.  MacLeish  were  set  off 
i  by  newspaper  stories. 


,  made  to  re-route  the  mail,  be- 

cause  it  was  sent  first-class. 

-J  Edstrom  protested: 

“Look,  if  we  do  this  and  he 
Two  other  conflict-of-interest  sends  us  the  “News  of  the  Week” 
cases,  that  of  Edward  P.  Man-  weekly,  as  he  threatens,  we’ll 
sure.  General  Services  Adminis-  have  to  add  50  new  people  to  the 
trator,  who  admitted  political  staff  to  handle  it.” 
favoritism  entered  into  certain  Whereupon  Summerfield  sent 
government  contract  awards,  a  postal  inspector  around  to 
and  Peter  A.  Strobel,  GSA’s  check  up  on  avalanche  surround- 
former  Commissioner  of  Public  jng  Edstrom.  The  Postmaster- 
Buildings,  were  first  exposed  by  General’s  final  ruling:  just  toss 
congressional  hearings  but  the  it  all  out  when  it  arrives, 
press  played  a  major  role  in  ♦  *  * 

pushing  for  their  resignations.  BUILT-IN  SAFEGU.ARD 
Mr.  Mollenhoff  points  out  that  .  •  , 

the  success  of  obtaining  the  Suspicious  of  Conj^ressional 
resignation  of  an  official  who  investigating  committees  be- 
has  admitted  peddling  influence  cause  they  may  tend  to  abuse 
depends  often  on  the  press  re-  their  powers? 
membering  what  has  taken  place  So  are  a  lot  of  other  people, 
in  the  past  and  applying  it  to  reports  Bob  Kennedy,  fiery  coun- 
the  present.  the  defunct  Senate  Labor 

“Congressional  investigations  Rackets  Committee,  in  his  Ixwk 
don’t  ask  for  resignations,”  he  “The  Enemy  Within.”  The  built- 
says.  “First,  there  is  the  initial  ii)  safeguard  to  such  abuses  in 
break  and  then  the  followup  by  eyes:  the  public  press, 
the  press  generally  or  at  least  He  writes:  , 


enough  reporters  on  large 
papers  to  make  an  impact  on 
official  Washington. 


“If  a  witness  is  abused,  if 
an  investigation  is  unfairly  .  .  . 
conducted,  if  Senators  or  staff 


“If  there  is  no  follow-through,  members  stoop  to  unethical  prac- 
no  general  editorial  commentary  tices,  the  press  always  present 
by  the  press,  the  implicated  of-  to  expose  it.  The  press  serves 
ficial  is  liable  to  try  to  ride  it  a  sort  of  safety  valve  against 
out.  The  administration  doesn’t  the  violation  of  civil  rights. 


CUB.4N  AVALANCHE 


act’  until  real  heat  is  applied.”  is  one  of  the  reasons  I 

,  ,  ,  am  strongly  against  having  com- 

r-iTDAv  4V*I  mittee  proceedings  in  private. 

CUB.4N  AVALANCHE  Public  knowledge  is  a  major 

Memo  to  Fidel  Castro:  Save  deterrent  to  abuse  (of  power), 
yourself  all  that  time  and  ex-  “.  .  .  where  a  public  body  is 
pense  involved  in  mailings  to  dealing  with  persons’  reputa- 
5,000  members  of  the  National  tions  .  .  .  the  press  has  an  obli- 
Press  Club.  Reason:  they’re  gation  ...  to  remain  vigilant.” 
headed  directly  for  the  press  Bob  through  the  years  has 
“execution  squad” — the  Club’s  conducted  an  open  “love  affair” 
waste  basket.  with  the  press.  He  pays  tribute 

Here’s  the  situation:  You  several  memb^s  by  name, 
maneuvered  around  the  Club’s  [wading  off  with  Clark  Mollen- 
policy  of  secreting  its  current  hoff,  Cowles  Publications  who, 
membership  rolls  by  taking  the  »"ore  than  anyone  else,  was  r^ 
list  of  members  out  of  the  Club’s  f 

history  “shrdlu.”  Trouble  is,  that  ^  Committee. 

list  is  almost  two  years  old.  :  Wally  'Turner  and  Bill 

^  Lambert,  Portland  Oregonian; 

Your  technique  of  mailing  a  gcranton  Scran- 

pamphlet  denouncing  A  Con-  Guthman,  Seattle 

spiracy  of  the  Press  to  e^h  John  Seigenthaler,  iVasA- 

C  ub  mem^r  just  in  care  of  the  Tennessean,  and  columnists 

Club  Itself  did  produce  a  mild  ^Editors  Syndi- 

flap.  Even  though  many  of  the  l^^e  Fred  Othman 

members  hsted  in  ‘shrdlu  are  Features),  Fred  Per- 

dead  (and  half  reside  out  of  kins  (retired  from  Scripps-How- 
to^)  Club  President  Eds^m  Eeisel,  New 

initially  made  a  brave  effort  to  york  Mirror 
re-route  some  of  the  mail  to  Mr.’ Kenney  also  unhappily 
ne^men  who  reside  in  Wash-  Teamsters  Union 

ington.  money  “had  contaminated  a  few 

The  Club’s  overworked  office  reporters,  a  few  columnists,  a 
staff  had  just  started  struggling  few  feature  writers.” 
with  this  monumental  chore  Bob’s  affection  for  the  press 
when  in  waltzed  a  second  mail-  was  reciprocated  in  full.  The 
ing  from  Havana  entitled  “News  ©ff-record  briefings  he  held  be- 
of  the  Week  Number  1.”  foje  each  series  of  hearings  per- 

This  produced  some  fast  mitted  newsmen  to  know  the 
action  from  Edstrom.  He  phoned  background  of  each  crook  (and, 
Postmaster-General  Arthur  also  importantly,  how  to  spell 
Summerfield,  who  at  first  said  some  of  the  involved  names)  as 
that  “everj'  effort”  should  be  his  turn  came  to  testify. 
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UN  Circle 
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column,  “Behind  the  Scenes  at 
the  United  Nations,”  appears  in 
35  newspapers  in  the  U.  S., 
Canada,  Italy,  South  Africa  and 
Israel. 

Mr.  Horowitz’s  idea  grew  out 
of  his  concern  over  the  fact  that 
correspondents,  drawn  together 
from  various  parts  of  the  globe 
to  cover  the  world  forum,  did 
not  know  one  another  and  had 
little  or  no  opportunity  during 
the  work  day  to  become  ac¬ 
quainted.  In  many  cases,  re¬ 
porters  were  mutually  antago¬ 
nistic  toward  one  another  be¬ 
cause  they  came  from  regions 
of  the  world  locked  in  political, 
if  not  more  violent  forms  of 
combat. 

Thinking  in  international 
terms  comes  easily  to  Mr.  Horo¬ 
witz.  Of  Jewish  descent,  he  was 
bom  in  Sweden,  naturalized  in 
America,  married  an  Irish  girl 
and  maintains  close  professional 
connections  with  Israel.  He  de¬ 
cided  some  sort  of  informal  or¬ 
ganization  was  needed  to  dispel 
the  atmosphere  of  isolation  and 
unfriendliness  in  which  many 
correspondents  felt  they  were 
working. 

Known  widely  at  the  UN  for 
his  loquacious,  good-humored 
and  perpetually  ebullient  per¬ 
sonality,  Mr.  Horowitz  began 
sounding  out  his  colleagues  on 
the  idea  of  forming  an  after¬ 
work-hours  fellowship  of  UN 
correspondents. 

The  first  meeting  of  the  Circle 
took  place  at  Mr.  Freuchen’s 
home  in  July  1957.  Among  those 
present  were  Mary  Hornaday 
of  the  Christian  Science  Moni¬ 
tor.  Anatole  Saveliev  of  Tass, 
Gertrude  Samuels  of  the  New 
York  Times,  Richard  Yaffe  of 
the  Tel  Aviv  newspaper  Al 
Hamishmar,  Simon  Malley  (cur¬ 
rently  Secretary-General  of  the 
United  Nations  Correspondents 
Association)  and  Alexander  Ga¬ 
briel  of  Transradio  News  Serv¬ 
ice.  Mr.  Gabriel,  an  American, 
also  writes  a  special  UN  report 
sold  on  a  subscription-only  basis, 
called  the  World  Community  Re¬ 
porter. 

Need  for  Fellowship 

Those  present  agreed  there 
was  a  need  for  a  fellowship  such 
as  Mr.  Horowitz  suggested  and 
that  the  emphasis  should  be 
placed  not  on  getting  together 
as  cold-blooded  newspaper  rep¬ 
resentatives  but  as  human  be¬ 
ings  hoping  to  break  up  some 
international  ice. 

It  was  decided  the  group 
would  try  to  stress  the  common 
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interests  of  correspqndents, 
rather  than  frictions,  and  that 
an  effort  would  be  made  to  leam 
more  about  the  attitudes  of  vari¬ 
ous  UN  delegations  and  regional 
blocs. 

Since  then  the  group  has 
functioned  remarkably  well  with 
only  a  minimum  of  organization. 
The  group  meets  once  a  month 
and  the  chairmanship  of  each 
night’s  activities  is  rotated. 

There  is  no  president  or  other 
officers.  There  are  no  dues,  com¬ 
mittees  or  group  divisions.  Mary 
Hornaday  accepted  the  position 
of  secretary  and  still  fills  that 
function. 

On  one  occasion,  after  dinner 
at  the  home  of  Marion  Laudy, 
who  was  then  American  cor¬ 
respondent  for  the  Dutch  news¬ 
paper  De  Gelderlander  Pers  and 
the  KRO  Broadcasting  Co.,  the 
Circle  discussed  the  problem  of 
worldwide  radiation.  The  discus¬ 
sion  was  based  on  research  made 
by  Miss  Laudy  and  John  Hamil¬ 
ton,  a  Canadian  free-lance  cor¬ 
respondent. 

Victor  Pianow-ski,  who  at  the 
time  was  bureau  chief  of  the 
Polish  Press  Agency  at  the  UN, 
once  served  up  a  Polish-style 
dinner  at  his  home,  after  which 
the  psychiatrist.  Dr.  Samuel 
Warner,  led  the  group  in  a  dis¬ 
cussion  of  his  book,  “The  Urge 
to  Mass  Destruction.” 

Loral  Press  Conditions 

Many  Circle  members  still 
vividly  recall  two  evenings  de¬ 
voted  to  the  subject,  “The  Prob¬ 
lems  Affecting  the  Press  In 
Various  Regions  of  the  World.” 
At  these  sessions  each  corre¬ 
spondent  present  told  of  press 
conditions  in  his  country.  Many 
of  them  criticized  the  lack  of 
“freedom  of  the  press”  at  home, 
but  members  also  learned  that 
there  is  a  wide  variety  of  mean¬ 
ing  attached  to  this  phrase  in 
a  group  with  such  varied  cul¬ 
tural  and  political  backgrounds. 

The  Russians  also  criticized 
their  newspapers,  particularly 
from  the  point  of  view  of  con¬ 
tent,  and  expressed  the  hope  the 
time  would  come  when  more 
space  would  be  devoted  to  lighter 
matters. 

Circle  discussions  often  have 
been  led  by  delegates  or  heads 
of  delegations  to  the  UN.  This 
practice  has  proven  doubly  ef¬ 
fective  and  fruitful  because  the 
correspondents  have  had  their 
knowledge  of  world  affairs  in¬ 
creased  while  delegates  enjoy 
speaking  to  such  a  wide  repre¬ 
sentation  of  the  press  under  in¬ 
formal  conditions,  where  it  is 
understood  their  remarks  are 
not  for  publication. 

In  this  category  the  group  was 
addressed  on  Africa  by  Ambas¬ 
sador  King  of  Liberia,  on  the 
basic  principles  of  non-aligpi- 


ment  by  Ambassador  Sir  Gune- 
wardene  of  Ceylon,  on  the  con¬ 
cept  of  “guided  democracy”  by 
Dr.  Sostroam  Djojo  of  Indonesia 
and  on  trust  status  problems 
and  future  independence  by  the 
members  of  the  Guinea  and 
Cameroon  delegations  to  the 
General  Assembly. 

'The  purpose  behind  all  these 
meetings  and  discussions  is  not 
to  provide  a  debating  forum  for 
the  continuance  of  the  cold-war 
and  other  regional  conflicts 
within  the  group  or  to  search 
for  definitive  answers  to  world 
problems. 

The  group  aims  instead  at 
simply  providing  an  atmosphere 
of  calm  and  fellowship  where 
correspondents  can  become 
friendly,  hear  information  about 
conditions  and  opinions  in  vari¬ 
ous  parts  of  the  world  and  probe 
subjects  more  deeply  than  for¬ 
mal  delegation-press  conferences 
at  the  UN  usually  permit. 

Members’  Evaluation 

The  answers  to  the  questions 
of  whether  this  group  is  im¬ 
portant,  or  how  successful  it  is 
in  achieving  its  goals,  naturally 
lie  in  the  area  of  opinion.  Ques¬ 
tioning  of  30  UN  correspond¬ 
ents,  both  members  and  non¬ 
members  of  the  Circle,  revealed 
that  the  various  evaluations  of 
the  fellowship’s  worth  fell  into 
three  categories: 

About  10  percent  of  the  cor¬ 
respondents  felt  that  the  idea 
behind  the  group  was  of  great 
value  but  that  the  present  mem¬ 
bership  is  incapable  of  achiev¬ 
ing  the  fellowship’s  goals. 

Another  10  percent  felt  that 
the  Circle  is  not  only  promoting 
fellowship  and  better  under¬ 
standing  among  correspondents 
but  that  in  the  process  it  is  in¬ 
spiring  international  good  will, 
setting  an  example  for  delega¬ 
tions  at  the  UN  and  in  some 
cases,  through  its  discussions  of 
world  affairs  at  Circle  meetings, 
it  is  even  affecting  the  course 
of  world  events. 

A  third  group  of  opinion,  com¬ 
prising  the  overwhelming  per¬ 
centage  of  UN  news  representa¬ 
tives,  felt  that  these  opinions 
are  both  extreme  and  that  the 
truth  lies  somewhere  in  between, 
with  the  edge  in  favor  of  the 
Circle’s  positive  areas  of  achieve¬ 
ment. 

However,  the  nature  of  the 
controversy  itself  is  important 
because  it  reveals  the  kind  of 
attitudes  various  correspondents 
from  different  countries  have  to¬ 
ward  one  another. 

A  small  group  of  American 
reporters  interviewed,  for  in¬ 
stance,  said  the  Circle  was  too 
heavily  weighted  with  member¬ 
ship  from  Russia  and  the  satel¬ 
lite  countries.  This  group  indi- 

BDITOR  SC  pi 


cated  it  did  not  like  to  attiaj 
meetings  where  Western  corn- 
spondents  were  outnumbered  m 
much  as  five,  or  eight  to  out 
One  of  these  Americane  ij. 
sisted  there  is  no  point  in  at¬ 
tending  the  meetings  in  order 
to  meet  Russians  because  they 
always  travel  in  pairs  and  neter 
go  anywhere  alone.  The  implica- 
tion  was  that  Russian  cone, 
spondents  always  travelled  to¬ 
gether  as  a  means  of  checkig| 
one  another  and  therefore  it  u 
useless  to  approach  them. 

Open  to  Everyone 

These  criticisms  were  chedid 
with  another  American  who 
said :  ‘“rhe  Circle  meetings  ir 
open  to  everyone  regardless  of 
what  country  or  region  of  the 
world  they  come  from.  If  the 
Russians  outnumber  us  it  is  be¬ 
cause  American  corrospondesti 
have  given  them  the  superior 
number  by  default.” 

The  same  correspondent  ak 
yxiinted  out  that  it  doesn’t  milw 
any  difference  how  many  newi- 
men  there  are  from  any  parties- 
lar  country  or  regional  bloc  be¬ 
cause  the  Circle  is  not  a  politicil 
organization  and  there  is  no  vot¬ 
ing  for  offices  or  on  politieii 
questions. 

Another  American  commest- 
ed:  “The  main  reason  I  attend 
these  meetings  is  to  meet  cor 
respondents  from  Iron  Curtsk 
countries.  It’s  one  of  the  fe» 
opportunities  I  have  to  meet 
with  these  people  and  get  to 
know  something  about  theis.' 

Checking  further,  this  writer 
telephoned  a  Russian  corre¬ 
spondent  from  Tass  whom  be 
met  at  a  Circle  meeting,  to  try 
to  arrange  for  a  luncheon  ip 
pointment.  This  Tass  reprenen- 
tative,  by  the  way,  was  the  only 
Soviet  newsman  at  the  Febre- 
ary  Circle  meeting. 

The  Russian  readily  agreed 
to  lunch  and  it  was  decided  ft 
writer  would  pick  him  up  at  bi 
office  in  the  Associated  Pm 
building  in  Rockefeller  Platt 
At  the  Tass  office,  the  RnaaiB 
greeted  his  visitor,  showed  bk 
about  the  office,  answered  w- 
eral  questions  about  the  Tia 
agency’s  news  set  up  and  tba 
proceeded,  unattended,  to  hi* 
lunch  with  the  writer. 

Russian’s  Opinion 

Questioned  about  his  opiiw* 
of  the  Circle,  the  Russian  ai 
he  had  found  the  group  I* 
ticularly  helpful  to  him  *bl 
he  first  arrived  in  New  fw 
a  year  ago. 

His  first  American  friM 
came  from  the  Circle  and  oa 
a  period  of  time  he  becami* 
quainted  with  a  number  of 
respondents  from  all  parti  * 
the  world.  The  Russian  ih 
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pointed  out  that  besides  finding 
friends,  and  hearing  discussions 
lie  said  ranged  from  fairly  in- 
teierting  to  exciting,  he  often 
jeeeived  help  from  correspond- 
nts  of  Western  nations  in  cov¬ 
ering  stories. 

He  counted  many  reporters 
from  Western  countries  among 
his  friends  and  a  check  showed 
the  feeling  is  reciprocated.  Vari¬ 
es  Western  newsmen  ques¬ 
tioned  described  the  Russian  as 
being  likeable,  highly  intelli- 
jent  and  eager  to  become  friend¬ 
ly  with  other  UN  reporters. 

The  second  major  criticism 
levelled  against  the  Circle,  again 
ame  mostly  from  Americans 
ind  this  time  lay  squarely  in 
Ae  realm  of  personality  evalua¬ 
tion.  This  group  simply  does 
got  seem  to  like  some  of  the 
mrrespondents  who  attend  Cir- 
de  meetings.  They  mentioned 
the  names  of  various  people 
rhom  they  described  as  being 
find-bags,  conversation-hoggers 
ud  publicity-seekers. 

Tolerant  of  Human  Failings 

However,  although  Euro¬ 
peans,  Asians  and  Africans 
questioned,  agreed  that  the  Cir- 
de  does  indeed  have  such  people 
in  attendance,  they  evaluated 
these  traits  in  an  entirely  dif¬ 
ferent  way.  They  were  inclined 
to  be  more  tolerant  of  human 
failings  and  were  not  at  all 
disturbed  by  the  wide  variety 
of  personalities  to  be  found  at 
Circle  gatherings. 

They  emphasized  the  point 
they  did  not  feel  that  the  fact 
several  members  of  the  group 
have  such  characteristics  is 
tritical  enough  to  destroy  the 
Circle’s  basic  aims  towartl  fel¬ 
lowship  and  a  free  exchange  of 
deas  and  information  among 
mirespondcnts. 

On  balance,  the  vast  majority 
of  correspondents  agreed  that 
rtile  the  fellowship’s  meetings 
^  uid  methods  imperfectly  ap- 
oroach  its  goals,  it  is  still  suc- 
^  '^sfully  performing  a  vital 
wice. 

The  character  of  this  seiwice 
*os  perhaps  best  summed  up 
>n  the  occasion  of  the  Circle’s 

*  iccond  anniversary  last  year, 

*  ^hen  the  then  Philippines  Am- 

*  ^dor  to  the  UN,  Carlos 

*  llomulo,  said  of  its  members : 

I  “The  hope  of  the  world  lies 
'  men  of  your  background  and 
Jperience  devoting  their  time 
nd  energy  to  emphasizing  cer- 
iin  basic  fundamentals  in  hu- 
^  relationships  that  can  only 
^ke  for  mutuality  and  good 


Radio  Station 
Analyzes  Dailies 

Cincinnati,  Ohio 

A  Cincinnati  radio  station, 
WSAI,  has  decided  to  retaliate 
against  newspaper  criticism  of 
radio  and  television  by  a  six- 
times-a-day  analysis  of  this 
city’s  two  dailies,  the  Enquirer 
and  the  Post  and  Times  Star. 

Here  is  a  sample  of  WSAI’s 
report  that  goes  out  on  the  air: 

“I  don’t  think  there’s  a  broad¬ 
caster  in  the  United  States  who 
would  put  a  whiskey  ad  (they 
do  not  accept  them  in  the  first 
place)  adjacent  to  Captain 
Kangaroo,  the  children’s  pro¬ 
gram. 

“Yet  tonight  the  Cincinnati 
Post  and  Times-Star  7-Star 
Final  has  a  quarter-page  whisky 
ad  right  next  to  Captain  Easy, 
one  of  the  favorite  comics  of 
the  kids.” 

“We  estimate  that  over  two- 
thirds  of  tonight’s  paper  is  ...  . 
advertising,  and  I  think  that  is 
a  pretty  good  place  to  draw  the 
line.  If  any  more  than  two  out 
of  three  pages  are  ads,  then 
let’s  drop  the  word  ‘newspaper’ 
and  call  it  a  shoppers’  guide.” 


NEW  STUDIOS  for  WBEN  radio 
and  TV  stations  of  the  Buffalo 
Evaning  News  are  in  new  location 
away  from  downtown.  In  lower 
picture,  some  of  the  facilities  in 
$1,500,000  center  are  inspected 
by  Mrs.  Edward  H.  Butler,  presi¬ 
dent  of  the  News.  Others  present 
are:  From  left — George  R.  Torge 
of  WBEN-TV,  A.  H.  Kirchhofer, 
editor  of  the  News  and  president 
of  WBEN,  Inc.;  James  H.  Righter, 
News  publisher;  and  C.  Robert 
Thompson,  WBEN  general  man¬ 
ager. 


Blank  Gives  Guild 
Majority  in  Election 

Houston,  Texas 

The  American  Newspaper 
Guild  received  54  votes  against 
52  “no”  votes  in  a  representa¬ 
tion  election  in  the  editorial 
department  of  the  Houston 
Chronicle.  The  result  was  an¬ 
nounced  this  week  after  a  re¬ 
count. 

In  the  original  vote  the  Guild 
had  54  and  there  were  50  “no” 
votes  but  five  ballots  were  chal¬ 
lenged.  The  guild  withdrew  its 
challenge  to  three  votes  cast 
by  members  of  the  Chronicle’s 
Washington  bureau.  The  three 
ballots  showed  2  “no”  and  1 
blank.  The  blank  established  the 
guild  majority. 


From  Box  Scores 
To  Ticker  Tape 

Louisville,  Ky. 

Charley  Teeple  has  switch^ 
from  batting  averages  to  stock 
av’erages. 

Mr.  Teeple,  former  Indiana 
sports  editor  of  the  Louisville 
Times,  has  been  named  business 
editor  of  the  newspaper  by  Man¬ 
aging  Editor  Norman  Isaacs. 
Mr.  Teeple  succeeds  Bernard  W. 
Gratzer,  who  retired. 

The  unusual  switch  was  ex¬ 
plained  by  Mr.  Isaacs  in  a  letter 
to  brokers  and  business  firms: 

“Since  Charley  Teeple  is 
coming  from  our  Sports  Depart¬ 
ment,  you  may  wonder  how  this 
fits  into  business  and  finance. 
The  story  is  that  Charley  has 
been  attracted  to  the  whole 
broad  field  of  business  news 
coverage  for  years  and  has  been 
studying  the  subject  privately.” 

The  31-year-old  editor  has 
been  in  newspaper  work  about 
10  years,  including  five  years 
with  the  Times.  He  has  also 
worked  on  the  Passaie-Clifton 
(N.  J.)  Herald  Nevfs,  the  Elk¬ 
hart  (Ind.)  Truth,  and  the 
Indianapolis  (Ind.)  Times. 
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ity  through  predecessor  agen¬ 
cies. 

The  White  House  said  the 
net  result  was  the  President 
■“has  taken  further  action  to  in¬ 
sure  that  the  free  flow  of  in¬ 
formation  to  the  public  regard¬ 
ing  governmental  activities  will 
not  be  hampered  by  improper 
use  of  security  classifications.” 

The  National  Aeronautics  and 
Space  Administration  was  one 
agency  specifically  granted  the 
right  to  stamp  information  se¬ 
cret.  The  office  of  Civil  and  De¬ 
fense  Mobilization  received  sim¬ 
ilar  authority.  The  OCDM  is  a 
merger  of  two  previously  exist¬ 
ing  separate  agencies,  each  of 
which  had  the  right  to  classify 
information. 

The  other  six  agencies  given 
the  power  to  hang  secret  tags 
on  information  are  the  Council 
on  Foreign  Economic  Policy, 
Development  Loan  Fund,  Fed¬ 
eral  Aviation  Agency,  Federal 
Hadiation  Council,  National 
Aeronautics  and  Space  Council 
and  the  President’s  Board  of 
Consultants  on  Foreign  Intelli¬ 
gence  Activities. 

The  30  agencies  denied  power 
to  label  information  secret  in¬ 
cluded  such  groups  as  the  Ad¬ 
visory  Committee  on  the  Arts, 
the  Civil  Rights  Commission, 
and  the  Theodore  Roosevelt  Cen¬ 
tennial  Commission. 

• 

3  Reporters  Win 
Osteopathy  Prizes 

Chicago 

Three  reporters  have  been 
named  as  winners  of  the  third 
annual  journalism  awards  com¬ 
petition  sponsored  by  the  Amer¬ 
ican  Osteopathic  Association. 

Plaques  and  checks  for  $100 
each  will  go  to  Brian  Duff  of 
the  San  Diego  (Calif.)  Union, 
Betty  Kohlman  of  the  Tampa 
(Fla.)  Tribune,  and  Blair 
Justice  of  the  Fort  Worth 
(Tex.)  Star-Telegram. 


ginning  of  1960,  without  ai; 
local  daily  newspaper  compuj.  I 
tion — at  least  in  the  ecoixMc 
sense.  A  true  “inter-city  rt^ilf 
is  something  between  a  punit 
local  single-ownership  situatui 
and  the  small  regional  nen 
paper  group. 

Such  inter-city  dailies  htK 
flourished  for  years  in  tk 
densely  populated  areas  i( 
Western  Europe.  In  Lillt, 
France,  for  example,  the  hiskh 
*S  successful  Voix  du  Nord  pib. 
/  lishes  27  different  editions  ead 
EMERGENCY  DELIVERY  says  tha  sign  and  ifs  just  that  at  Jack  and  day  for  the  different  major ^ 
Paul  Iliff  use  the  family  tractor  to  cover  their  route  with  the  Peru  (Ind.)  section  Of  northtn 

Tribune  after  a  heavy  snowfall.  The  boys  had  63  customers  and  covered  France.  At  least  two  pages  h 
six  miles,  roundtrip.  each  edition  are  chang^ed  ou 

-  pletely  to  carry  news  of  spccaj 

lert  riiandler  i  ••  i  interest  in  the  edition’s  tati- 

......  r  Ilf  Cihrysler  Switches  tory.  variations  also  are  eona« 

ror  iNews  GM  j  ^  in  West  Germany. 

Los  Angeles  3  AcCOUIlt  UllitS  U.  S.  daily  newspiqw 

ipointment  of  Robert  W.  advance  in  their  strugjli 

idler  as  general  manager  of  Chrysler  Corp.  this  week  an-  against  rising  costs  and  net 
Los  Angeles  Evening  Mir-  nounced  a  reshuffling  of  ad  forms  of  inter-media  comptti- 


“m  Chrysler  Switches 
Los  Angeles  3  Account  Units 

Appointment  of  Robert  W. 

Chandler  as  general  manager  of  Chrysler  Corp.  this  week  an- 
the  Los  Angeles  Evening  Mir-  nounced  a  reshuffling  of  ad 
ror  News  was  announced  March  agencies  involving  the  Dodge,  tion,  they  may  find  that  sti 
14  by  Norman  Chandler,  presi-  DeSoto  and  Valiant  units  said  to  further  growth  in  small  regioni 
dent  of  the  Times-Mirror  Co.  involve  cumulative  billings  of  groups  and  inter-city  consdifr 

They  are  not  related.  $35,000,000.  The  shifts,  effec-  tions  lies  ahead. 

Mr.  Chandler  will  be  respon-  tive  with  the  1961  model  year,  • 

sible  to  the  publisher  for  all  ac-  involve:  McCue  Wins  .4gain 

tivities  with  the  exception  of  the  1)  Dodge  passenger  and  truck 
editorial  department.  He  has  advertising  has  been  pulled  from 
served  in  editorial,  advertising  Grant  Advertising,  Inc.,  and 
and  management  capacities  on  placed  with  BBDO.  The  change 
newspapers  in  Denver  and  San  involves  many  of  the  dealer  ad- 


McCue  Wins  .4gain 
In  Architects’  Contest 


Washinoiw 
George  McCue,  of  the  St 


placed  with  BBDO.  The  change  George  McCue,  of  the  St. 
involves  many  of  the  dealer  ad-  Louis  Post-Dispatch,  and  Gndy 
vertising  associations,  as  well  as  Clay,  writing  in  Horizon  imp- 


Francisco.  He  also  has  been  as-  vertising  associations,  as  well  as  Clay,  writing  in  Horizon  imp- 
sociated  with  the  news  wire  the  national  factory  program.  zine,  are  winners  of  the  twii 
services  and  public  relations  2)  The  DeSoto  and  Valiant  $500  first  prizes  in  the  Ameriai 
fields.  For  the  last  seven  years  advertising,  which  has  been  at  Institute  of  Architects’  Sevad 
he  has  owned  and  published  the  BBDO,  has  l)een  placed  with  Annual  Journalism  Awiiiii 
Bend  (Ore.)  Bulletin,  and  since  N.  W.  Ayer  &  Son,  Inc.  Ayer  Competition. 


he  has  owned  and  published  the  BBDO,  has  l)een  placed  with  Annual  Journalism  Awiiiii 

Bend  (Ore.)  Bulletin,  and  since  N.  W.  Ayer  &  Son,  Inc.  Ayer  Competition. 

1959  also  has  been  co-owner  of  has  handled  Chrysler’s  Ply-  Mr.  McCue  won  first  prize  j 

the  La  Grande  (Ore.)  Observer,  mouth  account  for  a  number  of  the  newspaper  class  for  the  » 


article  on  architecture  in  th 
Post-Dispatch  art  and  mst 


the  La  Grande  (Ore.)  Observer,  mouth  account  for  a  number  of  the  newspaper  class  for  the  » 
^  years.  ond  year  in  a  row  for  a  crito 

Up  To  $10,000,000  article  on  architecture  in  tk 

Trying  for  Congress  DeSoto- Valiant  billings  are  Post-Dispatch  art  and  mst 

No  HoiiYwnon  Calif  estimated  as  between  $7,000,000  section.  Mr.  Clay,  real  esta 

Howard  Seelve  manaeine  edi  $10,000,000.  Dodge  car  ad-  ^itor  of  the  Louisville  Cotrr 

now  ara  &mye,  mana^ng  edi  ™rtisinc  has  accounted  for  some  JourTiaf  was  awarded  first  pr» 

$17  000  000  in  SnT  In  Sr  in  the  magazine  c<,mpetitio.h 
DoiZj/ rnfeitne,  has  filed  nomina-  n  Diiiin^.  in  aam-  ..MatroBo  > 

tion  papers  to  run  for  the  Re-  ^lon  Grant  has  handled  some  30 
publican  nomination  for  Con-  as^ciations  which  Kegainea. 

gress  in  the  25th  District  of  ^2,000  -  „  .  . 

California  This  Histrirt  was  000  and  $3,000,000  in  extra  bill-  All  Kate  Revision 


Change  in  Libel  Law 


GRATEFUL  mother  and  daughter, 
Barbara  and  Donna  Armonas,  be¬ 
stow  kisses  on  Cleveland  Press  re¬ 
porter  Al  Ostro  who  wrote  thou¬ 
sands  of  words  and  traveled  7,000 
miles  to  effect  a  reunion  of  Lithu¬ 
anian  family. 


California.  This  district  was  $3,000,000  in  extra  bill-  4tl  Rale  Revision 

previously  represented  by  Vice  The  Columbus  (Ohio)  1‘* 

President  Richard  M.  Nixon  and  patch  (evening  and  Suni; 

Pat  Hillings  until  a  Democrat  Boosts  Acl  Rates  and  the  morning  Citizen-Jouoi 

edged  in  during  the  last  election.  Philadelphia  have  announced  adv’ertisinf 

•  Gordon  Chelf,  advertising  di-  revisions  for  general  adverti 

r’linntvxh  In  f  iKnl  f  sisi-  rector  of  the  Philadelphia  In-  effective  May  1.  No  changei 
^  quirer,  has  announced  the  fol-  being  made  in  Sunday 

Atlanta,  Ga.  lowing  increases  in  advertising  and  roto  rates,  nor  ROP 
A  provision  to  reduce  damage  rates  effective  May  1:  A  5c  a  charges.  The  new  flat  rate 
awards  in  libel  suits  has  been  line  increase  in  Daily  and  Sun-  line  will  be  55c  evening; 
signed  by  Gov.  Ernest  Vandiver,  day  retail  and  classified  rates  morning;  70c  Sunday;  78c 
Newspapers  will  be  permitted  will  bring  them  to  $1.25  a  line  ing  and  evening;  and  93c 
to  escape  punitive  damages  if  daily  and  $1.65  Sunday;  Na-  ing  and  Sunday.  Circulatk* 
they  can  show  no  malice  was  in-  tional  advertising  rates  for  both  creases  are  reported  for 
tended  in  a  story  and  if  they  daily  and  Sunday  will  be  in-  ing,  evening  and  Sunday 
print  a  retraction  within  three  creased  10c  a  line  to  $1.45  daily  since  the  last  rate  re 
days  of  a  written  demand.  and  $1.85  Sunday.  October,  1958. 


days  of  a  written  demand. 


October,  1958. 
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\ew  Owners 
Re-organizing 
Canada  Daily 


torial  page  for  the  past  11  CJiarJeroi  Mail 

Mr.  Mowers’  appointment  has  -q  i  J  K 
been  accompanied  by  these  two  X^lirCliaSCCl  Dy 
changes  on  the  Herald:  -ra  i 

James  M.  Manson,  a  former  PoFC  BrotllCrS 
candy  bar  salesman  who  was 

brought  to  the  newspaper  by  CHARLtaioi  Pa 

Hugh  Buchanan  as  executive  ^he  Oiarleroi  Mail,  60-year- 


Reeeiverghip  Asked 
For  Newspaper 

Jersey  Shore,  Pa. 

Lycoming  County  Judge 
Charles  F.  Greevy  has  set 
March  23  as  a  hearing  date  for 
the  Jersey  Shore  HercUd  to  show 
cause  why  the  business  should 


vicepresident  and  fi^neral  man-  newspaper,  went  under 


Lethbridge,  Alta,  ager  in  complete  charge  of  all  ownershin  March  14 

Expected  executive  changes.  Herald  operations,  has  been  ,  ‘  ing  on  a  petition  of  Lee  M.  and 

aeluding  the  appointment  of  designated  as  general  manager.  „  are  Harry  jacque  G.  Bowes,  of  Jersey 

Cieo  W.  Mowers  of  Calgary  as  Don  Pilling,  a  young  sports  Pore  Jr.  and  William  H.  Pore,  shore.  The  petition  stated  that 
poblisher  and  editor,  have  been  writer  who  was  appointed  man-  also  publishers  of  the  ^he  Herald  has  been  indebted  to 

Parted  for  the  Lethbridge  Her-  aging  editor  by  Hugh  Buchanan  Daily  Independent.  jhem  for  $5,819  plus  5%  inter- 

ij  L..  _ _  r  .  'Ti.^  I....,  n  _ in  iocq 


Judge  Greevy  said  he  was  act¬ 
ing  on  a  petition  of  Lee  M.  and 
Jacque  G.  Bowes,  of  Jersey 


them  for  $5,819  plus  5%  inter- 


ild  by  the  daily’s  new  owners,  three  years  ago,  has  assumed  The  Charleroi  Mail  has  a  daily  est  since  Feb.  19,  1958.  The 
F.P.  Publications  Ltd.,  of  Win-  duties  in  the  sports  department,  circulation  of  5,200  copies  and  petitioners  claim  the  Herald 
lipeg.  the  Independent,  9,400.  The  two  owes  other  creditors  $30,255. 

The  new  owners  are  re-or-  Shares  lo  Be  Redeemed  towns  are  on  opposite  sides  of  The  petition  claims  that  Ger- 


The  new  owners  are  re-or- 
pniiing  the  capital  structure 


pniiing  the  capital  structure  Following  the  death  of  Sena-  Monongahela  River  and  are  aid  H.  Coy,  of  New  Kensington, 
d  the  newspaper  which  was  tor  Buchanan,  founder  of  the  ‘‘onnected  by  a  bridge.  managing  director  of  the  Her- 

porehased  last  summer  from  the  Herald  and  his  publisher  from  ‘>«>thers  announced  aid,  has  other  business  interests 

OTSof  the  late  Senator  W.  A.  1905  until  1954,  his  two  sons  toth  newspapers  will  be  and  is  in  Jersey  Shore  only  on 

luthanan  —  Donald  Buchanan,  inherited  97%  of  the  stock  in  corporation,  w^ends. 

Mociate  director  of  Canada’s  the  newspaper  and  re-organized  Newspa^rs,  Inc  The  Herald,  formerly  a  five- 

Sxtional  Art  Gallery  at  Ottawa,  the  company.  Its  authorized  However,  separate  plants  and  day  afternoon  daily,  had  con- 

u4  Hugh  P.  Buchanan,  who  capitalization  was  increased  ^  maintained,  verted  to  a  six-day  rooming 

Btired  to  Palm  Springs,  Calif.,  substantially  to  consist  of  650,-  Advertising  and  circulation  de-  daily,  then  reconverted  as  a 


The  Pore  brothers  announced  aid,  has  other  business  interests 
that  both  newspapers  will  be  and  is  in  Jersey  Shore  only  on 


000  preferred  shares  and  65’,-  Partments  were  combined, 
non  =1,01.0=  oooK  1,017.  Harry  Pore  will  serve  as  edi- 


a  the  age  of  38.  000  preferred  shares  and  65,- 

F.  P.  Publications  was  formed  000  common  shares,  each  hav- 
ijr  the  merger  of  newspaper  ing  a  par  value  of  $1. 
iroperties  owned  mainly  by  Vic-  Over  the  next  few  years  Mr. 
lor  Sifton  of  Winnipeg,  pub-  Bell  became  the  largest  single 
lijher  of  the  Winnipeg  Free  stock-holder  in  the  company. 


• _ tor  of  both  publications  and  as 

ing  a  par  value  of  $1.  .,  .  .V.  .• 

”  president  of  the  publishing  com- 

Over  the  next  few  years  Mr.  pany.  William  will  be  vicepresi- 
Bell  became  the  largest  single  dent  and  general  manager, 
stock-holder  in  the  company,  -phe  Daily  Independent  also 


opening  the  way  for  the  acquisi-  publishes  a  Donora  edition, 
ind  .Max  Bell  of  Calgary,  oil-  tion  of  the  entire  Buchanan  in-  -phe  Charleroi  Mail  fom 
Mn,  sportsman  and  owner  of  terests.  ,  ^as  published  by  the  Mail 

newspapers  in  Calgary  and  Vic-  t-  nrenarino.  for  a  ra.or«raT,i-  lishinoF  Pyi  whoso  rtrosi/Ionl 


partments  were  combined.  semi-weekly. 

Harry  Pore  will  serve  as  edi-  • 

tor  of  both  publications  and  as  Squaw  Valley  Papers 
president  of  the  publishing  com-  •  j.  ci 

pany.  William  will  be  vicepresi-  l.ombineo  lU  dale 
dent  and  general  manager.  Nevada  City,  Calif. 

The  Daily  Independent  also  The  Nevada  County  Nugget 
publishes  a  Donora  edition.  has  been  sold  to  the  Nevada 

The  Charleroi  Mail  formerly  Citizen,  and  the  two  county  seat 
was  published  by  the  Mail  Pub-  weeklies  have  merged.  The  34- 


Mr  ‘<?ifto^n  ^ns  of  preparing  for  a  re-organi-  lishing  Co.  whose  president,  the  year-old  “Nugget”  name  will  be 

^  -Mr.  bifton  owns  60%  of  ^^tion  of  the  company’s  capital  late  Harry  E.  Price  of  Char-  retained. 


Ixji  company  and  Mr.  structure,  the  Lethbridge  Her-  leroi,  died  last  June  5  on  the 

I  e  remaining  40%.  Company  Ltd.,  has  sent  its  .")9th  anniversary  of  the  found- 

Mr.  Mowers,  widely  known  in  stockholders  notices  calling  for  ing  of  the  newspaper, 
ttrtern  Canada  as  an  editor,  the  redemption  of  all  preferred  His  nephew,  John  L.  Hal- 
keexme  publisher  and  editor  of  shares  at  par  on  March  23.  stead,  who  has  been  general 


leroi,  died  last  June  5  on  the 


Alfred  E.  Heller,  Citizen  pub¬ 
lisher,  made  the  purchase  from 
John  D.  Truscott,  Nuggfet  pub¬ 
lisher. 

R.  Dean  Thompson,  Citizen 


the  Lethbridge  Herald  this  These  shares  had  been  paying  manager  of  the  paper,  will  be  editor-manager,  continues  in 


Bonth,  assuming  positions  that 
had  been  left  vacant  by  Hugh 
Buchanan  when  his  remaining 
interests  in  the  newspapers 
were  sold. 

Ex-PubU»her  Returns 


dividends  at  the  rate  of  7%.  production  manager. 


E..p„bu.h.,  Ke,„™.  Increase  in  Hoe  Shares  Proposed; 

Immediate  Acquisition  Seen 


ws  persuaded  to  interrupt  his 
iHirement  and  return  to  the 


Stockholders  of  R.  Hoe  &  Co.,  along  this  line. 


that  capacity. 

The  publication  will  be  printed 
by  the  Citizen's  photo-offset 
equipment,  and  its  advertising 
section  will  be  incorporated  into 
the  combined  paper,  affording 
advertisers  the  largest  circula¬ 
tion  of  any  publication  in  Neva¬ 
da  County. 

Nevada  City  is  headquarters 
city  for  Tahoe  National  Forest, 


•ewspaper  as  chairman  of  its  press  manufacturers,  will  be  Joseph  L.  Auer,  chairman  of  site  of  the  Squaw  Valley  Winter 
bard  of  directors.  He  is  con-  asked  to  vote  April  12  on  a  the  board  and  president  of  the  Olympics. 

tinuing  in  this  }K)sition.  proposal  to  increase  the  com-  company,  is  among  those  up  g - 

The  new  publisher  and  editor  pany’s  authorized  common  stock  for  re-election  as  a  director.  The  H|i. 

d  the  only  daily  in  this  prairie  from  550,000  to  3,000,000  shares,  notice  to  shareholders  said  Mr.  H  •  * 

fity  with  a  population  of  32,000  The  amount  of  authorized  Auer  has  an  employment  con-  H  ts  ■ 

^  bom  and  raised  on  a  wheat  capital  stock  would  be  increased  tract  at  $60,000  a  year  until  H  ertM/tK  Jit.  , 

firm  near  Sibbald  in  east-cen-  Troia  $1,680,832  to  $4,130,832,  June  30,  1964,  subject  to  exten-  H  uciiicpipcR  CIICC  ^ 

W  Alberta.  After  being  grad-  consisting  of  452,333  shares  of  sion  year  to  year.  His  compen-  H  RtWorArtK  dRLtd, 

uted  from  the  University  of  Class  A  at  $2.50  par  value  and  sation  is  set  at  $24,000  a  year  H  PURCHASES,  LEASES  X 

*«»katchewan  at  Saskatoon,  he  3,000,000  shares  of  Common  at  after  the  end  of  his  fulltime  em-  ■  CONSULTANT  m 

his  newspaper  career  $1-  Hoe  common  was  traded  at  ployment  with  the  company.  H  Apprjua/i 

4eye  on  the  Sifton-owned  Sas-  2%  and  A  at  7%  this  week.  The  salary  of  Marshall  B.  |  H 

YOUl  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RALEIGH.  N  C. 

ISO?  McDonald  lane 

NMIOM-WIDE  Pf  ISONAL  SEIVICC. 


^oon  Star-Phoenix  in  1939.  He 
^cd  to  the  Free  Press  Weekly 
bi  Winnipeg  in  1942. 


4  and  A  at  7%  this  week.  The  salary  of  Marshall  B. 

„  -c  ••  Nunlist,  vicepresident  —  finance 

For  Diversincalion  ,  .  ,  .  , 

and  treasurer,  who  is  also  on 

Management  would  be  em-  the  slate  for  re-election  as  a 


In  1944  he  joined  Mr.  Bell’s  powered  to  sell  the  additional  director,  was  shown  to  be  $35,- 
falpory  Albertan  as  a  reporter  shares  or  use  them  in  connection  000  a  year.  Total  salaries  to 
was  speedily  promoted  with  acquisitions  for  the  pur-  officers  and  directors  were  listed 
various  positions.  He  pose  of  diversification.  Stock-  as  $294,000,  the  company  having 
the  associate  editor  in  holders  are  advised,  however,  no  fringe  payment  plans  for 
of  that  newspaper’s  edi-  that  there  are  no  present  plans  this  group. 

editor  sc  publisher  for  March  19,  1960 


Chicago  Papers 
To  Sell  Police 
Benefit  Ducats 


classified  section 


ANNOUNCEMENTS 


Biuinett  Opportunitim 


Benefit  from  our  Vast  Newspaper  Audience 


Chicago 

Chicagfo’s  newspapers  have 
agrreed  to  take  over  the  job  of 
selling  more  than  $200,000  worth 
of  tickets  for  the  Police  Benevol¬ 
ent  Association’s  benefit  show 
and  circus. 

Police  Supt.  Orlando  W, 
Wilson  said  the  newspapers 
volunteered  to  undertake  the 
task  as  a  public  service  after 
he  had  declared  he  was  opposed 
to  policemen  doin^  the  job. 

TTiis  year’s  PBA  show  is 
scheduled  for  June  18-19  in 
Soldiers’  Field.  It  is  the  major 
source  of  revenue  for  the  $2,125 
benefit  paid  to  the  family  of  a 
deceased  policeman  by  the  PBA. 

The  Tribune,  Daily  News, 
American  and  Sun-Times  an¬ 
nounced  they  are  preparing  to 
sell  tickets  by  mail  and  over 
the  counter  in  their  public  serv¬ 
ice  offices.  An  independent  audit¬ 
ing  firm  will  be  employed  to 
audit  the  sale  of  tickets  and 
account  for  proceeds  that  are 
turned  over  to  the  PBA. 


NEW  EXCITING  GENERAL  _ 
nruiKUine,  leisure  field,  ^eclu  i»' 

I  buyer  or  menrer.  Great  iioUutial 
adequately  financed  man  or  orna^ 
I  Uon.  Box  1280,  Editor  &  Public, 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Business  Opportunities  Wsnisi 


Newspaper  Brokers 


Publications  for  Sale 


MAY  BROTHERS,  Bintrhaniton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


EXPERIENCE  COUNTS.  We  negoUate 
newspaper  property  sales  in  California, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBEIRT  &  HANCOCK.  3709-B  Ar¬ 
lington  Ave.,  Riverside,  California. 


EXCELLENT  WEEKLY  in  Missouri, 
iive  growing  town,  exceptionally  well 
equipped.  846-60.000  gross,  owner 
wishes  to  rrtire,  about  down.  Box 
1008,  Editor  A  Publisher. 


NEED  I2.-83.000.00.  piirrhaas  mtUi 
Michigan  area.  Partnership,  Box  lia 
B^tor  A  Publisher. 


Bttoks-MaKazines 


2  Are  Appointed 
To  New  Ad  Posts 


A  k  LET  US  help  you  find  a  sound 
property  in  the  West.  Arthur  W. 
Stypes,  625  Market  Street,  San  FVan- 
cisco  o,  California. 


UN-OPPOSED  county  seat  twice-a- 
week  in  rapidly  growing,  substantial 
area.  Chart  Area  11.  Grossing  and 
paying  substantial  return  on  8160,000. 
846,000  down.  Box  1018,  Editor  A 
Publisher. 


HARPER  BOOKS 
FOR  WRITERS 


EFFECTIVE  FEATURE  WRITDIS 
Clarence  A.  Schoenfeld.  86.M 
accompanying  WORKBOOK,  81.71 


BUSINESS  JOURNAUSE 
Julien  Elfenbein,  86,76 


MR.  SOUTHERN  DAILY  PUB¬ 
LISHER  :  If  you  would  consider  sale 
under  favorable  conditions  we  would 
be  glad  to  nveet  with  you  without  ob-  { 
ligation.  Newspaper  Service  Co.,  Inc.,  i 
408  S.  Bonita  Dr.,  Panama  City,  ' 
IHorida. 


ESTABLISHED  FLORIDA  WEEKLY 
newspaper  and  office  supply  store  in 
small  rapidly  growing  South  Central 
Florida  community,  will  gross  about 
830,000  year.  No  printing  equipment 
included  but  printing  contract  avail¬ 
able  on  cost  plus  b^is.  812,000,  in¬ 
cludes  about  83,500  in  current  ac¬ 
count  receivables  and  office  supply  in¬ 
ventory.  Box  1146,  Eklitor  A  Publisher. 


HARPER  A  BROTHERS 
Department  32 
49  East  33  St.,  New  York  II 


Office  Space  for  Rent 


ATIENTION  PUBLISHERS: 


SALES-PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


ITS  NOT  the  down  payment  that 
'  buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
'  is  why  we  insist  on  personal  contact 
{  selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 


UNUSUAL  OPPORTUNITY,  Estab¬ 
lished  weekly  and  bi-weekly.  Continued 
growth.  Terrific  potential.  Weekly  has 
legal  status.  Job  shop.  Nortii  of  Sac¬ 
ramento,  California.  830.000  with  one- 
third  down.  Box  1139,  Elditor  A  Pub¬ 
lisher. 


40,000  Square  Feet  —  Two  Fknn 
In  Upper  Part  Of  Promineat 
Mid-Manhattan  Office  Biuidiag. 
Owner  Will  Lease  Separately, 
Air-Conditioning  Is  Available 
At  Reasonable  Rate-Day  Light 
On  4  Sides  of  Space 
High  Speed  Passenger  EHevstort. 
Subway  Entrance  In  Building. 
Poaaeeaion  Of  One  Or  Both 
Floors  Can  Be  Arranged. 


THE  DIAL  AGEaiCY 
“America’s  No.  1  Newspaper  Broker” 
15  Waverly,  Detroit,  Mich.  TO.  6-6864 


Paducah,  Ky. 

Paul  T.  Bouland,  Paducah 
Sun-Democrat  advertising  man¬ 
ager  since  1947,  has  been  named 
executive  advertising  manager 
and  James  K.  Duncan,  S-D  ad 
staff  member  for  13  years,  has 
been  appointed  retail  advertising 
manager.  Both  positions  are 
new. 

Mr.  Bouland  joined  the  old 
Paducah  News-Democrat  in 
1926,  remaining  in  the  adver¬ 
tising  department  of  the  Sun- 
Democrat,  which  resulted  from 
a  merger  of  the  News-Democrat 
and  Evening  Sun  in  1929. 

Mr.  Duncan  joined  the  S-D 
classified  department  in  1946. 


YOU  CANT  beat  midwest  newspapers 
for  stability.  Herman  Kooh,  2923  Vir¬ 
ginia  St.,  Sioux  City,  Iowa. 


BUYER  WANTES).  TWO  WE^IKLY 
n«WK|>a|)ers  publish^  in  one  shop  in 
Missouri.  Serve  towns  of  about  3,500 
and  1.000.  Former  owner  willing  to 
arrange  terms  for  qualified  buyer, 
81.000  down  on  87,000  total.  A1  West- 
land,  3595  Watauga,  Memphis,  Tennes¬ 
see. 


Box  1240,  EUitor  A  Publidier. 


NEWSPAPER  SERVICES 


Press  Engineers 


UPECO,  INC. 

Move — Erect— Anywhere 


CONFIDEamAL  INFORMA'nON 
Daily  NewM>aper  Properties 
W.  H.  Glover  Co.,  Ventura,  Calif, 


ILLNBS.S  FORCES  SALE  IDAHO  ex¬ 
cellent  weekly,  gross  over  826,000  net 
over  87,000,  price  825.000,  85.000  down 
in  cash,  balance  16  years.  Bailey-Kreh- 
biel.  Box  88,  Norton,  Kansas. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive.  Anaheim,  Calif.  Day  or  Nite. 
Phone:  KEystone  3-1361. 


Specializing  in  Newspaper  PresMi 
Duplex  and  Goss  E7atbedi 
Ilotariee — Tubulars 
Cylinders 

Lyndhurst,  N.  J,  Phone  GEneva  8^0 
20  minutes  from  New  York  Utl 


LONG  ESTABLISHEa)  New  England 
Sea  Shore  Weekly  and  Job  Shop— 
fully  equipped — 50,000  volume — priced 
850,000.  Plenty  of  business  i»tential. 
Owner-Publisher  wants  to  retire.  Box 
1217,  Elditor  A  Publisher. 


NEaVSPAPEni  ELECTORS.  INC 

Erecting-Planning-Repair 

122  Maple  St..  Islip.  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird,  Gen  I.  Hit' 


ARIZONA  NEWSPAPEai  Propertiea 
Dean  Sellers.  625  E.  Main,  Mesa,  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co. 


Newspaper  Appraisers 


There  is  no  substitute  for  experience! 
Valuations  of  newspapers,  subsidiaries, 
television,  radio  and  syndicates — for  tax 
and  other  purposes.  More  than  200  j 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  exiiert  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26,  N.  Y. 


WELL  EQUIPPED  WEEKLY  newspa¬ 
per  and  job  shop  for  sale.  Atout  810.000 
down  will  handle.  EMnancing  is  no 
problem  to  right  party.  Midwest  resort 
location.  Write  Box  1219,  Editor  A 
Publisher. 


Newspaper  Press 

MOVING— REPAIRIN^TOUCpK 

Expert  Service— WorldWifc 

SKIDMORE  AND  MASON  INC. 
65-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9776 


Publications  for  Sale 


FLORIDA  WEEKLIES,  4  in  Central 
Florida.  “Your  Florida  Broker”  A.  C. 
Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATES,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


ElAST  Nat’l.  'Trade  Journal  8  16,000* 

S.E.  2  weeklies.  Job 

A  Radio  150,000*  , 

FLA.  Snrjall  Weekly  30,000* 

FLA.  Met-Suburban  Weekly  8,000* 

N.W.  Small  Daily  126,000* 

S.E.  Met-Weekly  42,000* 

•Terms 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

{  Chicago  Please  address: 

!  New  York  1182  W.  Peachtree 

San  Francisco  Atlanta  9,  Ga. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CQART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCATlON 


EDITOR  dC  PUBLISHER  for  March  19, 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Composing  Room 

Press  Room 

Press  Room 

Press  Room 

DtrPLEX  8-PW.  .Und*rd  tubulmr  deck 
*  ‘$7  Warren  St..  New  Y«>rk  7.  AvaUable  now. 


SCOTT  PRESSES— 223/4" 

5  Identical  Octuple  Preeaea 


GOSS  3>unita,  arch  type,  double  folder.  _  .  „  .  ,  o*  .  j 

_ - -  22t4'  cut-off,  color  hump,  reyerae  ga^  Preea  conaiaU  of  4  St«»l  Cylinder. 

.  a  B  HEAVY  DUTY  Newananer  cylinder,  end  feed.  No.  1S41.  76  H.P.  Roller  Bearing  UniU  with  I  „Unlt 

saw, jnd  foreiTO  c«m^i«.  Aak  the  «v»ii«>ie  marcn.  ConTeyora,  3  Arm  Reela  and  Automatic 

*•*  WrS'  fer  DUPliEX  tubular.  16-paire.  2  to  1  Tenkions.  Trackage  and  Turntable, 

at,  better  at  ^  P"“-  ^  model.  No.  369.  40  H.P.  AC.  C-W  Steel  Floor  Decking.  Color  Fountaina. 

“•  -M ’r" '  drive,  color  fountaina.  complete  atereo-  Located :  Boston  Herald-T^veler. 

fteaea  27  and  96.  Hkin.  ILO  Wori^  Available  April.  - 


Located ;  Boston  Herald-l^veler. 


,  distributor  of  Newspaper  Form 


Pt’ritonalised  Label  t 


CLINE- WESTTNGHOUSE:  30  H.P..  75 
H.P.,  AC.  drives.  Available  now. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


Goss  4  Unit  Tube 
Scott  5  Unit  Press 
Goss  3  Unit  Press 
Hoe  32  Page  Press 

JOHN  GRIFFITHS  Co.  Inc. 

415  Lexington  Ave. 

New  York  17.  N.  Y. 

MU  2-5164 


— - -  GENERAL  BLECTTRIC:  30  H.P..  50 

fBBONAUZED  ADDRESS  LABEL.S  H.P.,  100  H.P..  AC.  drives.  Available  o  Hoe  32  Page  Magaaine  Rotary  Press, 
n  daplee.  Profit  wittout  inventory,  now.  Product  11x16%,  2  colors  one  side, 

34  discount  plus  10%  adverUsi^  al-  »  a  1  1  «>lor  reverse.  Additional  folds 

AmAnca*B  LAreest  Selection,  t  u  I  ubK-HAMMBR .  newipaper  con-  iwwa-ir. 


Mtsee.  America's  Lanrest  Selection.  i'UTLiKK-HAMMKK:  newspaper  con- 
JZfor  details.  Bolind.  Inc.,  Mont-  6-wire,  standard  duty.  V,  H.P. 

^  84,  California.  clearinir  motors.  Available  now. 


Phoioengrarinfs 


Product  11x16%.  2  colors  one  side. 

1  color  reverse.  Additional  foldn  TUBULAR  PRESS 

added  for  disreet  rise  books. 

o  Model  8  Linotype,  gas  pot,  A.C.  j  to  1  Model— Double  Folder  . 
„  '  Drive — Complete  Stereo  including 

o  ffiiKoJS-Mi  A  ,  ben  SHULMAN  ASSOCIA' 

jigsaw.  60  E.  42  St  New  York  17  OXford  7-1 

O  Hacker  plate  rectifier.  1  ■ 

O  61x76  Hamilton  steel  stone  on  metal  Stereotype 

frame  witb  398  8%xl3  galleys.  |  .  i  ■ 

O  Hoe  double  plate  tail  cutter — 21Vi'’  I  GOOD  USED  STEE2L  Stereo  Chi 
o  Hoe  Stereotyiie  saw.  i  8-9  columns  $29.75  each.  Send 


COKPLETE  MODERN  PHOTO- 
mSAVING  plant  for  sale.  Outetand- 
U.  equipment  all  in  excellent  condi- 
tl»  Includes  powderlees  etching  pro- 
m.  Can  be  seen  in  operation  in 
SMtkern  California.  Priced  for  quick 
all.  Box  1112.  Editor  &  Publisher. 


LOYAL  S.  DIXON  CO. 

"Newapaper  Press  Erectors” 
PHOTO-  11164  Saticoy  St.  Sun  Valley.  Calif. 


24  PAGE  DUPLEX 
TUBULAR  PRESS 


2  to  1  Model — Double  Folder  A.C. 
Drive — Complete  Stereo  including  Mat 
Roller.  Located:  Kentucky. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 

Stereotype 


DKC  LINE,  halftonee.  $1.60  six  square  Oelivered  new  1948-1963  Full  Color 
Bchca  Newsi>aiier  page  of  cuts.  $30.  flexibility  —  Complete  Stereo  —  A.C. 
siiimum  10  pages  per  month;  news-  Drive.  Located;  Texaa. 


siiimum  10  pages  per  month ;  news- 
naw  page  of  cuts  matted.  60c  each, 
■simum  order  .60  pages.  Gallagher's 
btnvers.  Box  115.  Hazleton.  Penn- 
srhaais. 

Pres*  Room 


■^PN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


APEX  PRINTING  MACHINERY 
OO..  INC. 

210  Elizabeth  Street 
New  York  City  12  WO  6-0070 


SCOTT  PRESS— 211/2" 


MULTI-UNIT  SCOTT  PRESSES  ,  2  to  1  Model.  C.W.-A.C.  Drive.  2  port-  PemOTaL  ^ 

Available  Immediately  '  fountains.  Cxgnplete  Stereo-  Located :  Chicago-American. 

I  fvping  equipment  except  scorcher.  Mat  - 

Inrie  bar  newspaper  presses  with  22%  j  Roller  ''.j****-  RPM  SHI  II  MAN  ASSC 

ink  ent-off.  Operate  up  to  40.000  SS*  wide  with  22%'  cutoff.  DtIN  bMULMAIN  AiiL 

sabs  per  hour.  R  arch  type  units.  2  Available  in  May.  Priced  reasonable  60  E.  42  St  New  York  17  OX 
foUws.  2  color  eviinders.  portable  color  1  $52,500. 


EXCELLENT  CONDITION  | 

16-,we  DUPLra  TUBin^R  PRESS  I  Pri^Jd"  atttactT^y montas’^f^ 


8-9  columns  $29.75  each.  Sand  your 
specifications  to  W.  N.  Kuaneman,  903 
High  St..  Grinnell,  Iowa. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 


hoUina.  Presses  recently  overhauled. 
Ganplete  stereotype  equipment.  Double- 
trstk  ratting  box.  EXCELLENT  OP- 
BATING  CONDmON. 

Sit  Francisco  .Shopping  News 
Kl  Howard  Street 
Sa  Francisco,  California 


2  20  PAGE  DUPLEX 
TUBULAR  PRESSES 


MEDFORD  MAIL  TRIBUNE— 
MEDFORD  OREGON 


16  PAGE  DUPLEX  cut^nf. 
TUBULAR  PRESS  ^ 

2  to  1  Model— A.C.  Drive— Stereo.  | 
Located:  San  Diego.  Available  March. 


Located :  Chicago-American.  Linotypes — Intertypea — Ludlows 

-  PRINTCaiAFT  REPRESENTA'nVES 

BEN  SHULMAN  ASSOCIATES  |  n.w  York^N^Y^ 

60  E.  42  St  New  York  17  OXford  7-4690  WANTED :  8-page  Duplex  or  Goss  flat 

b^.  Advise  serial  No.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 
GOSS  4  and  6  unit  presses,  roll  arms  N.  4th  St.,  Phila.  6,  Pa. 
each  end  of  press,  one  on  substructure  - - - 

Tc^driv^'"  NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 

Two  Scott  Units  with  color  cylinders.  TYPEStJpl'INO  MAOHlNBS 

can  be  used  with  any  press  with  22%'  TELETYPESETITER  EQUIPMENT 
cut-off.  Ludlows — Elrods — Mat  Rollers 


GEORGE  C.  OXFORD 

903  Boise.  Idaho 


1  to  1  Models — Twinned  and  Cross-as-  i  nf-ii  ci_il  ii  ak.i  ACcr\/^l  atcc  *2  PAGE  GOSS  with  FULL  COLOR  i  ioo  West  8tJi  Kansa 
adsted-A.C.  Drives.  Como.  Stereo.  BEN  SHULMAN  ASSOCIATES  Good  mechanical  condition— 22%'  cut- I  ^  ..  “ 

located:  Lynn  (Maes.)  Telegram.  ,  60  E.  42  St  New  York  17  OXford  7-4690  off — Also  3  Ton  Metal  Pot,  Pomp  and  j 

-  i  _  _ _ _ Pony  Autopiate.  Color  unit  enables  j  ij-SED  Rotogravure  Preei 

BEN  SHULMAN  ASSOCIATES  three  unit  hoe  pre«i  from  Phila-  K;L“*iSfh  «l.!?o*r*«?'ta'24  ™*,Sh  I  * 

lit  42  St  New  York  17  Oxford  7.4!59n  delphia  _ Bulletin.  22%',  double  folder.  fnll  rWn  it**Ti  ninninir —  ' 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESEITTNG  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

22  West  8th  Kansas  City  5.  Mo. 


.ED  Rotogravure  Preesee  (minimum 
units)  all  eleetric  completa.  Oivo 


lit  42  St  New  York  17  OXford  7-4590 


MHeV  or  up  to  24  pagee  vrith  price  and  full  information.  Box  1004 

'^t^  ^  ?**"-  running—  '  Editor  &  Publisher. 


oeipnia  nunetm.  .-zt4  ,  o^me  loia^  color.  Can  )»  seen  running- 

auto  inking.  ro^l  ar^.  driv®-. '“‘r^  available  in  1961.  Write  for  samples 
I»nel.  Same  Bulletin  units  mstal^  i  ,„d  full  infmmation. 
tnrouvrhoiit  country.  Save  thousajida  be-  ,  NEWS  DISPATCH 


fOR  SAUS — Scott  8-page  rotary  news-  throughmit  WHintry.  ^ve  thousands  be-  , 
Ww  press,  complete  with  mat  roller,  cause  price  includes  crating.  Available  , 
"■tW,  casting  box.  shaver  and  now  in  Philadelphia.  Sun,  Walnut 
jjwer,  finishing  horse  and  8  chases.  Creek.  California. 

Ijl.llO.  Tenps  to  responsible  parties. 

St.  Albans,  West  Virginia.  nA/-.*.  r^naa  a  •*  v  ».  a-j  ' 

_  64  PAGE  GOSS,  4  units  bottom  fed, 

douUe  folder  2.3-9/16'  cut-off.  Con- 
ecAOT  PLAT  BED  Duplex.  Excellent  veyor,  controls,  76  HP-AC.  C-W  drive, 
"•■tion.  Oompletely  overhauled  1958.  ink  tank,  2  ton  pot  and  pony  auto  , 
Df>*«e  Speed  Motor.  24  Oiases,  using  plate.  S^  now  in  daily  operatio'  .  i 
W  Roll.  Available  Now.  La  Habra  V.  L.  Debolt  or  R.  M.  Cole.  The  Odessa  i 
I*  Habra,  OUifomia.  American,  Odeaea,  Texas. 


Michigan  Oity,  Indiana 
Phone  'Mangle  4-7211 


8  PAGE  FLATBEDS 

2— Duplex  Models  AB — Located : 
N.  Carolina— Salt  Lake  City. 


i  2 — PORTABLE  Ink  Fountains.  8  eol- 
I  umne.  Right  and  left.  Call  or  write. 

I  Leroy  B.  Paltrowitz.  News-Times,  Dan- 
I  bury,  Connecticut.  Pioneer  3-6691. 

I  DUPLEX  -  TUBULAR  PRESS  with 
.stereo  equipment;  Want  cash  bargain ; 
also  want  tow-motor  with  roll-clamp. 
Box  1224,  Editor  ft  Publisher. 


La  H^ra.  OUifomia.  |  American,  Odes 

I  8  PAGE  DUPl 

POI  OR  I  I  I  I  1  Pf***  tonwlete. 

....  I  printing  quality 

3  UNIT  HOE  I  wratl^  A 

Paulos.  The 

j!*®'  1  color  cylinder  and  3  Pancoast  '  ^**'®*’  Of*93>n. 

Ww  Gouplee— Double  Folder— 22%'—  '  ^  -  - 

2^8obstnicture  —  with  Reels  and  CHIPPING  BL( 
"■w* — A.C.-Drive — Located ;  Florida.  I  A  0  motor  preei 


4t  St  New  York  17  OXford  7-4690  ’  Geo.  Oxford.  Box  908, 

editor  ac  PUBLISHER  for  March  19,  1960 


I  American.  Odeaea.  Tex...  SHULMAN  ASSOCIATES  1 

I  _ „  A  ,  60  E  42  St  New  York  17  Oxford  7-4690  1 

I  8  PAGE  DUPLEX  Model  A  Flatbed  |  I 

I  press  complete.  Condition  of  press  and  i  _  _ _ _ __  _  .  . 

I  printing  quality  exeellent.  Can  be  seen  i  8-PAGB  IIUPLHIX  flatb^  press,  mm-  i 

I  in  operation.  Available  July  Ist.  Bob  ,E«ellOTt  condition,  carefully  1 

'  Paulos.  The  Dalles  Chronicle.  The  I  maint^ne<L  Does  ftrst-rata  .  printing  i 
!  Dalles  Oregon  ■  J-  Yuma  Daily  Sun. 

I  _  _ _  Yuma,  Arisona. 

ibstnicture  —  with  Reels  and  CHIPPING  BLOCKS  all  size  diameter.  |  __  .  _  ,  , 

i — A.C.-Drive — Lotated ;  Florida.  A  0  motor  press  drives  all  sizes.  i  ATF  Roll  Frf  22%  x  36  Offset  Perf^-  | 

-  .  Unitubular  and  Tubular  roll  arms.  ing^  P^.  2  >“»t8.  pnnting  2  colors  , 

CUII  II  k4AKI  ACCl^f^lATCC  2loll  arms  for  ssmi-plate  units.  **■"*•  Combination  foWer — and  | 

jHULMAN  AbbOOIA  1  tS  Qiuirter-page-foldcrs.  ’4  P***’  1066.  1501  Broadway,  i 

« St  New  York  17  OXford  7-4690  Geo.  Oxford.  Box  908,  Boise.  Idaho  Nrw  York.  . .  I 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 


USE  E&P 


MAIMINERY  COLUMNS 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing'  and  related  fields. 


Administrative 


Artists  Cartoonists 


Classified  Advertising 


Display  Advertising 


TRAVELING  AUDITORS 


THIS  international  asioriation  of  pub- 
lidiers,  advertisers  and  advertising 
agencies  invites  applications  for  posi¬ 
tions  on  its  large  staff  of  traveling 
auditors.  These  positions  offer  oppor¬ 
tunity  for  good  salaries  and  security. 
Extensive  travei  is  required. 


WANTEH)  commercial  artist  to  take 
charge  of  art  and  idea  department  of 
a  newspaper.  Four  employees  in  de¬ 
partment.  Box  1248,  Editor  &  Pub¬ 
lisher. 


Circulation 


Requirements:  age  between  28  and  50; 
background  that  includes  accounting  ex¬ 
perience;  proven  ability  to  get  along 
with  associates  and  clientele ;  refer¬ 
ences  that  will  stand  thorough  investi¬ 
gation. 


FIELD  SUPERVISOR.  Comi>etent 
train,  direct  roadmen,  dealers,  agents, 
mor^ng,  evening,  Sunday  100,000. 
Growing  region  Chart  Area  S.  Start 
$MOO-MOOO  plus  travel  expenas,  bonus, 
benefits.  Give  age,  education,  esperi- 
enoe.  Box  1006,  E^tor  A  Publisher. 


CLASSIFIED  MANAGER,  growing 
Chart  Area  2,  12,500  circulation  daily, 
lliis  is  a  new  job  oi>ening.  Wonderful 
opportunity  for  experience,  aggressive 
veteran  concerned  about  educating  col¬ 
lege-age  children.  University  town. 
Write  details  of  experience,  training, 
I>ersonal  data,  references  to  Box  1218, 
Editor  &  Publisher. 


Successful  applicants  will  be  given 
thorough  training  course  before  assign¬ 
ment  to  field  work.  If  you  are  inter¬ 
ested,  write  os  with  complete  informa¬ 
tion  regarding  your  experience,  length 
of  time  in  various  positions,  age,  rea¬ 
sons  for  wishing  to  change  positions, 
etc.  Your  letter  will  be  considered  in 
confidence.  Interviews  by  f4>p>ointment 
only.  Box  1081,  Editor  A  Publiiher. 


CAXJFORNIA  a.m.  and  p.m.  combina¬ 
tion  reorganizing  and  expanding  — 
offers  eoccelient  opportunity  to  com¬ 
pletely  experienced,  ambitious  district 
manager.  Good  salary  and  employee 
benefits.  Box  1124,  Editor  A  Publisher. 


CLASSIFIED  SALESMAN  for  metro- 
IN>litan  Morning,  Evening,  Sunday 
daily  Chart  Area  1.  Want  experienced 
man.  strong  on  account  control,  copy 
and  creative  selling.  Service  existing 
accounts,  sell  and  keep  new  ones.  Many 
comimny  benefits.  Eixcellent  ftrture  for 
the  right  man.  State  education,  experi¬ 
ence,  and  salary  desired.  Box  1246, 
Editor  and  Publisher. 


SIX  DAY  EVENING  PAPER  of 
circulation,  in  Chart  Area  6  wanti 
advertising  manager  that  can  ti_ 
and  inspire  a  sales  staff  of  12 
Must  know  all  the  techniques 
vertising  promotion  and  merehandUH 
Should  also  have  knowledge  of  ^ 
sary  office  administration.  No  ^ 
bling  about  needed  tools  to  exps£ 
successful  linage  curve.  We  will  ■_ 
well  for  a  result  producing  — — - 
Write  Box  1102,  Eklitor  A  Pabttils 


Display  Advertising 


YOUNG  MAN  or  COUPLE  to  edit, 
manage  California  weekly.  Would  con¬ 
sider  profit-sharing  arrangement.  Box 
1206,  Editor  A  Publisher. 


CIRCULATION  SUPERVISOR  seven 
day  paper.  Little  Merchants  and  adult 
agents.  Growing  area  for  a  producer. 
Replies  confidential.  Write  R.  A.  Bar- 
croft.  Santa  Barbara  News  Press, 
Santa  Barbara,  California. 


Artists— -Cartoonists 


EDITORIAL  ARTIST 


Experienced  man  for  editorial 
art  department  heavy  on  black 
and  white  retouching.  Position 
available  now.  Give  details  of 
experience  in  first  letter  to 
H.  H.  Horton.  The  Miami 
Herald.  Miami,  Florida. 


CIRCULATION  MANAGER  for  ABC 
weeklies.  We  need  aggressive  self¬ 
starter  who  is  not  a  chair-borne  exec¬ 
utive.  Hard  work  will  result  in  above 
average  earnings.  Publisber  will  give 
full  cooperation.  Write  giving  age,  ex¬ 
perience  and  ssdary  requirements.  Box 
1103,  Editor  A  Publisher. 


DISPLAY  ADVERTISING  SALESMAN 
— morning,  evening  and  Sunday  news¬ 
paper  in  fast  growing  town  in  the 
Northwest.  Must  have  experience  and 
good  references.  Brigrht  future.  Attrac¬ 
tive  salary  for  man  with  experience 
and  ambition.  Town  sittiated  in  center 
one  of  the  greatest  recreational  areas 
in  the  nation.  Write  Business  Manager 
— Hie  Daily  Miseoulian,  Missoula,  Mon¬ 
tana. 


WANT  TO  MAKE  a  professioiial . 
tatioi  ?  College  town  ABC  daily 
rated  in  one  of  Northwest's  finest 
reation,  hunting,  fishing  and  reWl 
markets  wants  to  help  you  do  it 
only  limited  experience,  if 
hustler.  Good  salary  and  bonus, 
shop,  excellent  working  conditiiia 
Easy  town  to  sell.  Tell  ail  first  lella 
including  salary  requirements.  Wi 
Box  1147,  Editor  A  Publisher. 


FORMING  A  YOUNG,  spirited,  futur,. 
thinking  team  of  career  newsptp,., 
men  to  create  a  "newsimper  of  tomor 
row”  out  of  a  ‘‘news|iai)er  of  yga«. 
day.”  Challenge,  growth  iioteotial  nd 
future  possibilities  unlimited.  Need  i|. 
gressive.  imaginative  ad  manaaer  fi- 
team  immediately.  Box  1209,  Editor  4 
Publisher. 


.VDVERnSING  RETAIL  SALESMAN 


LAYOUT  AND  FINISH  artist.  Pacific 
Coast  daily.  200,000  circulation.  Com¬ 
plete  backi^und,  first  letter.  Confi¬ 
dential.  Salary  $100  to  $125  a  week. 
Many  employe  benefits.  Ideal  climate. 
Box  1216,  Editor  A  Publisher. 


WORKING  CIRCULATION  MANAG¬ 
ER  for  six  weekly  newspapers  with 
30,000  circulation.  Must  know  carrier 
delivery,  promotion,  costs,  fixcellent 
opportunity.  Salary,  bonus,  expenses. 
Pre«s  Publications,  Elmhurst.  Illinois. 


I  Opportunity  for  young  man,  good  at 
I  layout,  who  likes  selling.  Join  staff  of 
:  large  daily  newspaper.  Circulation  over 
I  90,000  in  Chart  Area  2.  Salary  $5,000 
!  to  start.  Write  background  details  in 
{  confidence.  Box  1105,  Editor  A  Pub- 
I  lisher. 


ADViaiTISING  .SALESMAN  for  SIH. 
Hudson  Valley’s  largest  weekly.  .Nr*., 
paper  experience  a  must.  Good  u^. 
opportunity.  Write,  giving  full  fe 
tails,  to  'The  Citizen  Herald,  Wildn. 
New  York. 


Circulation-Promotion 


Advertising  Rates 

CLASSIFIED 


Um  Rcrtw  EACH  CONSECU-nVE 
iMorHoa 


I  CIRCULATION 

i  PROMOTION  MANAGER 

I  Major  big  city  daily  needs  top  circu- 
I  lation  promotion  manager.  Head  up 
I  10-man  department  Newsstand,  direct 
I  mail,  exploitation,  etc.  $12,500. 

DOROTHY  WAGNER 

JOBS  UNLIMITED  Agcy. 

16  East  50th  St.  New  York  City 


EXPERIENCED  ADVERTISING 
SALESMAN  to  became  a  vital  part 
of  7  man  staff.  Salary  and  bonus  and 
many  other  advantages.  Write  Dick 
Day,  Tallahassee  Democrat,  Tallahas¬ 
see,  Florida. 


IS  THERE  A  YOUNG,  .sharp,  aom. 
sive  nd  man  with  his  eyes  on  t  sm 
paper  advertising  or  inibli^ing  cane 
with  the  know-how  and  imaginatn 
to  step  into  the  ad  managenhip  of 
small  dtuly  bent  on  creating  tOMt. 
row’s  newspaper  today  7  Box  IBI, 
Editor  A  Pid>iisher. 


EXPERIENCED  dispatch  or  display 
copy  desk  man  desired  by  West  Cotut 
daily.  State  age,  detailed  experience, 
education,  famiiy  circumstances  and 
salary  requirements.  Box  1121,  Editor 
A  Publistwr. 


Editorial 


CITY  EDITOR 


SITUA'nONS  WANTED  (Payable  with 
order)  4  tinet  9  55c  per  line  each 
insertion;  3  times  9  70c;  2  9  80c; 
1  (8  95c.  Add  2Sc  for  Box  Service. 


Classified  Advertising 


JOS  APPLICANTS  may  have  a  supply 
at  printed  employment  application  forms 
hy  sendini  self-addressed  8c  stamped 
envelope  to  EAP  Classiled  Dept. 


ALL  OTHER  CLASSIFICATIONS: 
4  times  9  SLOO  per  line  each  insertion; 
3  times  9  $1-15;  2  times  9  $1-30;  1 
time  9  $L^  per  line.  3  line  minimum. 
Add  25c  for  Box  Servica 


at.oo  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wadnasdoy,  4  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.}  Box 
holders’  identities  held  in  strict  con- 
fldence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


CLASSIFIED  ADVERTISING  SALES¬ 
MAN — permanent,  opportunity  filled 
position  open  on  prize  winning  Chart 
Area  6  sdtemoon  daily.  We  seek  a 
hustler,  experienced  in  selling,  servic¬ 
ing.  'Congenial,  professional  staff,  mod¬ 
ern  plant;  clean,  prosperous  one  paper 
community  of  50,000.  We  pay  top 
wages  with  merit  raises  to  match  alul- 
ity,  initiative.  Outstanding  fringe  bene¬ 
fits.  Prefer  family  man  who  wants  to 
stay  put  while  getting  ahead.  Write 
details  of  training,  experience,  per¬ 
sonal  data,  references  to  Box  1101, 
Editor  A  iSiblisher. 


15,000  CALIFORNIA  daily  has  imme¬ 
diate  oi>enlng  for  salesman  who  wants 
to  go  places.  Must  be  strong  on  sales 
and  layout.  We  offer  wportunity,  $100 
starting  salary  plus  incentive  bonus, 
a  sportsman's  paradise  with  a  wonder¬ 
ful  climate.  Airmail  replies  to  M.  A. 
Towle,  Record-Searchlight,  Redding, 
California. 


An  aggressive  afternoon 
daily  (11,000)  which  «n- 
phasizee  news  has  immedi¬ 
ate  opening.  Modem,  weil- 
equipped  plant  in  beautiful 
Finger  L^es  region.  Tie 
man  we  want  must  lead  a 
good  staff,  be  versatile  and 
enthusiastic.  Send  full  in¬ 
formation  to  G.  B.  Wil¬ 
liams,  Editor,  The  Geneva, 
New  York,  'nmes. 


IF  YOU  ARE  EXPERIENCED  in  sell¬ 
ing  newspaper  advertising  on  the  na¬ 
tional  level  and  know  the  details  and 
functions  of  a  National  Advertising 
Manager,  we  want  to  hear  from  you. 


CLASSIFIED 
TELEPHONE  ROOM 
SUPERVISOR 


Hie  man  wo  select  will  join  one  of 
the  better  Midwestern  newspapers  in 
the  first  fifty  market  group.  He  will 
be  aggressive,  able  to  create  and  pre¬ 
sent  sales  data  to  agencies,  manufac¬ 
turers  and  distributors.  To  this  man 
we  offer  a  future  with  unlimited  po¬ 
tential,  a  good  salary  and  finest  work¬ 
ing  conditions. 


CITY  EDITOR  to  team  with  vstua 
editor  in  achieving  new  heights  bt 
competitive,  solid  7,000  cireulatioa  Ko 
York  daily  in  sound  economic,  yv 
gressive  area.  Exceptional  fatws  s 
sured  dedicated,  all  around  craftauz 
staff  leader,  ready  to  root,  help  en* 
A-1  product.  Fine  plant,  profit  shini. 
other  benefits.  Give  full  backgraai. 
experience,  references,  starting  mIW' 
Box  1000,  Editor  A  iSiblisber. 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lfnee 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Unusual  opportunity  for  an  ex¬ 
perienced  supervisor  strong  on  com¬ 
petitive  selling  and  sales  training 
techniques.  Conqiany  benefits,  etc. 
Salary  open.  Write  Mr.  F,  M.  I^- 
mussen.  Classified  Manager,  c/o 
The  'louston  Poet,  Houston,  Texas 
or  phone  days  CApital  5-1241 — 
evenings  MAdison  3-0923. 


Don’t  be  afraid  to  send  a  complete 
:  resume  of  your  work,  education,  family 
I  status,  and  financial  requirements. 

1  Your  reply  will  be  held  in  strict  con- 
,  fidenco. 


EXPERIENCED  MAN  capable  of 
dling  news  desk  on  6,000  circa! 
daily  and  advancing  to  Managiag 
tor  as  paper  grows.  Coluaibia 
Herald,  Moees  Lake,  Waahingtoa. 


Box  1116,  Editor  A  Publisher. 


Editor  &  Publisher 


1700  Hums  Tower  N.  Y.  36,  N.  Y. 
Fheao  BRyeut  9-3052 


ASSISTANT  CLASSIFIED  MANAGER 
needed  immediately  by  leading  14,000 
circulatimi  daily.  Must  be  good  on 
layout  and  experienced  in  developing 
new  accounts.  Good  starting  salary  and 
working  conditions.  Insurance  bene¬ 
fits.  Excellent  chance  for  advancement. 
Write  fully  to  Mr.  Daubel,  News- 
Messenger,  Fremont,  Ohio. 


:  IMMEDIATE  OPENING  for  space 
I  salesman  with  sales  and  layout  experi- 
I  ence.  Opportunity  for  advancement. 
I  Growing  daily  of  90,000  circulation 
(Chart  Area  2).  Good  starting  salary. 
!  Write  ^x  1104,  Editor  A  ^Uisher. 


Opportunity  for 
A  Beginner 


OUTSTANDING  semi-weekly  in  26 
million  do  lar  Carolina  coastal  market 
has  superior  opportunity  for  an  ad 
manager  capable  of  le<^ing  and  di¬ 
recting  staff  of  two.  Replies  confi¬ 
dential.  Send  brief  resume  to  Box  1113, 
Editor  A  Publisher. 


Old,  established  county  Rd 
weekly  in  fast  growing  area  t 
Northeastern  Ohio  has  opening  m 
qualified  beginner  to  work  ■ 
news,  advertising  and  idiotoa 
Recent  J-school  graduate  !«*' 
ferred.  Write  fully  to  the 


GEAUGA  RECORD 

Chardon,  Ohio 
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HELP  WANTED 

h'ditorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 
Promotion— Public  RelationM 


^^BTER.  nuui  or  wommn,  for  ' 
laat  weekly.  General  news,  feor-  I 
^  The  JourmU,  Eureka,  Illinola.  I 


kNe 


fffgmSCED,  competent  Society  i 
who  can  take  good  iricturea.  ' 
bi^le  night  aaaignmenta.  $100 
^  C^rt  Area  10.  8,600  circuia*  ; 
five  evening!  and  Sunday.  Box 
Iditor  and  Pobliaher. 

j’^llJaOKTEK  WANTED — But  we  con- 
reporting  the  highest  art  in 
TEniinn.  K^ly,  if  you  are  not  a  , 
2lpgteh  fact-gathver  and  writer,  fast  i 
^^^pKuuro,  don’t  waste  time  apply- 
;  We  want  an  assignment  man  able 
W"***  a'>y  ^ry.  Genuine  oppor-  | 
2|bw  on  metropolitan  Midwestern  I 
'IjHairr-  for  man  with  genuine  tai-  ' 
^Better  send  clippings.  Correspond-  i 
^ ^^agjM^dential.  1134,  Editor  & 

‘'*''(BWHEK  K.  there  is  a  capable  I 

^  ^.thinking  young  man  with  small 
n  Midwest  background  interested 
iiiting  democratic  weekly  Dunkirk, 
4iina.  Write  fully.  Graphic  Printing 
i.  Portland,  Indiana. 
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SOMEWHERE  .  .  . 


.  .  .  there’s  a  young  newsman 
looking  for  a  satisfying  life 
eu«er  he  can  build  for  him- 
nlf  out  of  a  combination  of 
hit  own  and  his  employer’s  as- 
Nts.  His  assets  are — proven 
writing  ability  flowing  from  a 
kiidi  degree  of  intelligence  and 
enative  energy  and  from  well- 
roonded  newspaper  writing  ex- 
porience;  a  mature,  thoui^tful 
Bind  that  functions  bwt  in 
dtsUenging  work ;  a  talent  for 
onanizing  projects  and  seeing 
Itiat  they  get  done,  and  a 
oxftsman’s  dissatisfaction  with 
anything  less  than  the  best 
Aat’s  in  him.  We’il  match  his 
unts  with — genuine  oppertu- 
nity  in  a  fast-grrowing  company 
sneh  leads  an  important  basic 
iadostry;  congenial,  modem 
work  surroundings  in  a  me- 
dinmaiz^  family  town  two 
hoars  from  Chicago ;  goexi  sal- 
try,  job  security  and  one  of 
the  nation’s  most  liberal  em- 
phtyee  benefit  programs;  man- 
woment  that  appreciates  abili¬ 
ty  and  rewards  it;  a  chance  to 
handle  important  communica- 
tioas  responsibilities  in  our 
ornnization  of  18,060  pe<4>le. 
We’re  big,  but  individuals  don’t 
let  lost  because  we’re  decen¬ 
tralized.  with  16  regional  of- 
Am  in  the  U.  S.  and  Canada, 
niere’i  enough  travel  to  add 
interest  and  variety,  not 
eaougn  to  ke^  a  man  away 
irom  his  family.  Your  resume 
»Weh  should  include  work 
iwples  and  present  earnings. 
*81  be  answered  promptly. 
S«d  it  to  Box  1100,  Editor 
*nd  Publisher. 


Pawning  reporters— Male  and 

Jobs  available  from  Coast  to 
4  Send  resumes,  location  prefer- 

availability  date.  Contact:  Bill 
birch  PBHISONNEL.  67  E. 
IMK'??'  Chicago  2,  Illinois. 

*«  MI70. 

REPOR'TERS  (2) 


NEED  EXPERIENCED,  sober  reporter- 
photographer  for  19.000  ayem.  T.  N. 
Gaines,  Valley  Morning  Star,  Harling- 
ton,  Texas. 

THOROUGHLY  SEASONED  dedicated 
’’shirt-sleeve"  editorial  writer  capable 
of  directing  the  news  effort  of  a  Mid- 
West  radio  station.  A^licants  please 
submit  samples  of  writings  and  edi¬ 
torials  to  ^x  1140,  Elditor  &  Pub¬ 
lisher,  along  with  resume  of  back¬ 
ground  and  experience.  State  salary 
requirements. 

WANTED:  Reporter  for  general  as¬ 
signments  in  Southern  New  England 
city.  Must  have  one  year’s  experience. 
Morning  paper.  Box  1136,  ^itor  & 
Publisher. 

COMBINATION  DHSKMAN  -  reporter  ! 
wanted  immediately.  Write  or  call  i 
Elton  P.  Hall,  General  Manager,  ’ITie 
Star,  Oneonta,  New  York. 

COPYREADEiR,  experienced:  top  pay 
Midwest  afternoon  metropolitan;  pen¬ 
sion  and  other  benefits.  Box  1241,  Edi¬ 
tor  &  Publisher. 

EXPANSION 

AND 

PROMOTIONS 

Have  created  several  opportu¬ 
nities  for  full  time  general  as¬ 
signment  reporters  in  our 
near-Miami  bureaus.  ’These  lo-  , 

rations  include  Hollywood.  ! 

Fbrt  Lauderdale,  West  Palm 
Beach  and  Pompano,  Florida. 

’These  are  lively,  growing 
areas.  ’The  living  is  good  and 
the  newspapering  challenging. 

If  you  have  expedience  in 
bureau  work  or  think  you’d 
like  it  and  want  to  gain  ex¬ 
perience  for  our  metropolitan 
operation,  write  to  H.  H. 
Horton,  Personnel  Manager, 
Miami  Herald,  200  Smth 
Miami  Ave.,  Miami.  Florida. 

EXPERIENCED  REPOR’TER  AND 
REWRITE  man  familiar  with  city  hall, 
jiolice  and  court  work.  Northern  New 
York  morning  daily  in  beautiful  city. 
Rve-night  week.  Applicants  address 
Box  1201,  Editor  &  T^blisher,  stating 
i  name,  age.  address,  telephone  number, 

'  education.  exi>erience.  qualifications 
and  references. 


NEWS  EDITOR,  small  daily.  Experi¬ 
enced  on  wire,  camera,  local  coverage, 
makeup.  Top  salary.  Write,  G.  W. 
McCoy,  Wapakoneta  (Ohio)  Daily 
News. 


Rin>ORTER-EXPERIENCED  man  for 
depth  reporting  on  afternoon  daily  in 
university  city  of  35,000  in  Chart  Area 
:  9.  Must  have  flair  for  features.  Salary 
’  $105  to  $115  weekly,  good  references 
essential.  Paper  is  real  prize  winner, 
we  want  to  keep  it  that  way.  Oppor¬ 
tunity  for  advancement,  ^x  1248, 
Editor  &  Publisher. 

SPORTS  REPORTER-WRITER  for  ex¬ 
panding  suburban  newspaper  chain 
which  emphasizes  top  sports  section. 
Young,  vigorous  stsff.  Award  winning 
newspapers.  Car  necessary.  Blue  Cross- 
Blue  Shield  comprehensive  life  insur¬ 
ance,  paid  vacations.  Send  resume  and 
clips  to;  Bob  Frisk.  Sports  Editor. 
^  Paddock  Publications  Inc.,  Arlington 
;  Heights,  Illinois. 

I  SPOR’TS  WRITER  for  Chart  Area  2. 
i  40,000  circulation  daily.  Experience 
j  preferred  but  apt  beginner  considered. 

'  Submit  background,  references,  and 
limited  samples.  Box  1200,  Eiditor  & 
Publisher, 


ID 


r  for  general  assignment.  One  to 
locsl  government  beat.  Camera 
necessary.  We’re  a  live  wire, 

■ng  daily,  over  19,500  circula- 
ttowing  fast.  Please  send  resume, 
to:  Personnel  Director,  Daily 
Y  Square,  Middletown, 

fettRAPH  EIDITOR-DESSKMAN  for 
■"•circulation  six  day  p.m.  news- 
Southwestern  BlioMgan  ci^  of 
Uy-  Bxoeilent  working  conditions, 

P^.  Send  all  particulars  to 
tkrlson,  New!  Elditor,  ’The 
^  Star,  Niles,  Michigan. 

I^DITOR  ac  PUBLISHER  for  March  19,  1960 


TIRED  OF  BLIZZARDS?  20,000  daily 
in  Chart  Area  12  needs  reporter,  di- 
<  mate  mild  all  year.  Hunting  and  fish- 
>  ing  good.  Box  1212,  Editor  &  Pub- 
‘  lisiher, 

’nRBD  OF  DRAWING  DUECEIS  and 
Jokers.  We  need  a  good  news  reporter- 
editor.  or  a  pair  of  ambitious  people 
I  who  know  the  value  of  a  story,  and 
I  are  proud  of  the  paper  produced.  Cam- 
I  era  and  darkroom  experience,  along 
I  with  knowledge  of  weekly.  California. 

;  Write  all  about  yourself,  wages  ex¬ 
pected.  Box  1220,  Elditor  &  Publisher. 


TRADE  UNION  publication.  New  York  ' 
CSty,  seeks  versatile  newsman  for  re¬ 
porting.  rewrite,  makeup;  $6-6,000.  ; 
Box  1226,  Elditor  A  Publisher.  j 

WOMEIN’S  PAGE  editor  with  flair  for  j 
feature  writing.  Needed  immediately. 
Write  or  call  Elton  P.  Hall.  General 
Manager,  ’The  Star,  Oneonta,  N.  Y. 


Free  Lance 


FRE7E  LANCE3RSI  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  nnd  cap¬ 
tions.  EYee  information.  Gebbia  PrsM 
Pictures.  161  W.  48th.  N.Y.C. 


Mechanical 

MEX3HAN1CAL  MAN  —  Elxeprienced 
in  all  phases  of  newspai>er  printing  and 
job  shop  work,  to  manage  back  shop 
of  western  Nortfh  Carolina  weekly 
newspaper.  Ehccellent  opportunity  for 
qualified  man  willing  to  take  reepon- 
sibility.  Good  sala^  and  Profit  Sharing 
plan.  Write  experience,  references  and 
other  details  to  Mrs.  Lucy  B.  Barnett. 
Secretary-’Treasurer,  Mid-South  Man¬ 
agement  Company,  Inc.,  177  W.  Main 
Street.  SiNutaiiburg,  Sooth  Carolina. 

WANTED 

INTERTYPE 

MACHINISTS 

and 

MIXER 

OPERATORS 

Must  be  experienced  on  G-4 
and  F-4  mixers  with  power  lifts. 

Apply:  Personnel  Dept. 

THE  OREGONIAN 
JOURNAL 
Portland,  Oregon 

STRIKE  CONDITIONS  PREWAIL 


WANTED;  Pressman-Stereotyper  com- 
^  bination,  16  page  single  Hoe  press  with 
Paneoaat  Hoe  unit  tied  in.  Good  steady 
job,  union  $4.20  per  hour.  Reply  air¬ 
mail,  Anchorage  Daily  News,  Elea 
1660,  Anchorage,  Alaska. 

HEAD  MACHINIST— Thorough  knowl¬ 
edge  of  F4  and  G4  required.  Fotoaettcr 
experience  helpful.  Top  pay  for  top 
man.  References,  confi^ntial.  Contact: 
William  Culver,  Post  ’Tribune.  Gary, 
I  Indiana. 


Photoengraring 


PHOTOGRAPHEaiS— Black  and  white 
and  color.  Newspai>er  photoengraving 
plant  Southeastern  Pennsylvania.  Box 
1211,  Eiditor  A  Publisher. 


Photography 


YOUNG  PHOTOGRAPHEai  with  im¬ 
agination  and  technical  know-how  for 
live,  feature-emphasis  Lake  Elrie  daily, 
20,000  circulation.  Writing  ability 
might  help,  energy  and  creativity  a 
must.  Will  manage  2  man  deiMutment. 
Samples.  Register,  Sandusky,  Ohio. 


Promotion— Public  Relations 


WRlTuR — To  edit  8-page  monttily  bul¬ 
letin,  prepare  radio  scripts,  reieaoes, 
etc.  Oollege  grad,  under  33,  with 
newspaimr,  radio  or  ’TV  news  back¬ 
ground.  Opportunity  to  join  top  flight 
p<d>lic  relanooa  .dwartment  supporting 
reaeareh-promotion  program  of  well 
known  industry  council.  Send  resume. 
Box  939,  Eiditor  A  Publisher. 


PROMOTION 

And 

COMMUNITY  RELATIONS 

We  are  looking  for  a  man  or 
woman  with  newspaper  expe¬ 
rience  who  can  design  and  pix>- 
duce  promotion  material,  who 
ran  write  ads  for  classified, 
display  and  circulation,  who 
can  organize  and  direct  com¬ 
munity  events  sponsored  by  the 
newspaper  and  who  can  write 
news  stories  promoting  such 
events.  At  present,  this  person 
will  be  the  only  member  of 
this  department  and  will  be 
directly  responsible  to  manage¬ 
ment.  It  is  probable  that  the 
person  we  want  is  now  em¬ 
ployed  in  a  subordinate  capaci¬ 
ty  by  some  larger  newspaper 
and  wants  an  opportunity  to 
assume  greater  responsibility, 
with  greater  opportunity. 
Please  send  complete  resume, 
including  salary  requirements, 
to  J.  D.  I^ink,  General  Man¬ 
ager,  Elvening  Outlook,  Santa 
Monica,  CaUfornia. 


ADVERTISING 

PRESENTATIONS 

’The  Philadelphia  Bulletin’s  pro¬ 
motion  department  has  an  opening 
in  the  presentation  section  for  a 
copywriter  who  has  the  ability  and 
experiemce  to  analyze  Media  Rec¬ 
ord,  A.B.C.  Audit  Reports.  Neu- 
stadt,  marketing  information  and 
research  data  .  .  .  and  write  ad¬ 
vertising  preeentations.  Tell  com¬ 
plete  story,  including  qualifica¬ 
tions  and  salary  requirements,  in 
your  first  communication  with 
Barry  Urdang,  promotion  manag¬ 
er.  The  Philadelphia  Bulletin. 


INSTRUCTION 


Classified  Advertising 


BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespe<^e  and  Ebcaeutives 

In  Parish  Sales-Training 
Coone  in  Claasifled  Advertising 

Sales  training  provided  by  the  How¬ 
ard  Parish  Coarse  in  (Xaasified  Adver¬ 
tising  shows  Claaeified  personnel  how 
to  square  right  up  to,  analyze  and 
solve  sales  problems  they  daily  en- 
coonber.  Claasifled  salespe^a  are  ex- 
pertly  trained  (at  home— on  THEIR 
own  TIME),  developed  to  increase  their 
intUvidual  sales  production  and  copy 
writing  skiH  to  get  and  keep  more 
busineaa 

’The  famed  Paririi  Course  (only  one 
In  existence)  has  proved  since  1964 
that  it  quickly,  thoroughly,  and  suo- 
ceesfully  trains  beginners — broadens 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to  work  for 
you  now  to  slash  turnover,  heighten 
job  interest  and  satisfaction  and  de¬ 
velop  professional  pride — all  while  it 
helps  you  develop  more  Claaeified 
faster. 

Ekiroll  as  many  of  your  staff  as  you 
want  to  have  these  benefits  NOW. 
Your  only  investment  in  this  20-le8a<m 
sales-booeting  Course  is  $66  each.  Send 
in  the  names  now  or  write  for  de¬ 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCTA’TEJS,  INCORPORA’TED 

Classified  Advertising  Development 

^rvices  for  Newspapers  Since  1988 

2900  N.W.  79th  St.,  Miami  47,  Florida 
Oxford  1-SS31 


Linotype  School 


OHIO  ONOTYPB  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Inatonetion 
Free  Information 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminigtrative 


ACCOUNTANT  -  OFFICE  MANAGER, 
■olid  huainesa  office  background.  I^ateat 
aocountioK  machine  system.  YoonR, 
married.  Box  1123,  ^itor  &  Fut^ 
liaher. 


BUSINESS  -  ADVERTISING  MANAG¬ 
ER  in  early  60's.  Wide  experience  small 
and  medium  dailies.  Capable,  consci- 
entiona.  aRtrressive.  Solid  builder.  Ref¬ 
erences.  Box  1130,  Editor  A  Publisher. 


BUSINESS  MANAGER  of  Daily  in 
50,000  market  seeks  like  position  or 
General  Manairer  in  comparable  mar¬ 
ket  or  larRer,  complete  knowledfre  of 
newspaper  publishing — ail  departments. 
Excellent  record  of  profitable  operation 
— over  $60,000  net  income  1969  over 
1968.  Confid^tial.  Box  1135,  Editor  & 
Publisher. 


EDITOR  -  MANAGER 

Creative  newspaperman,  31, 
seeks  post  where  he  may  com¬ 
bine  proven  ability  as  editor 
with  recently-acquired  knowl¬ 
edge  of  general  management. 
Experience-  includes  publish¬ 
ing  small  weekly,  top  effiting 
post  on  500,000  daily.  Strong 
on  production,  familiar  with 
offset,  cold  type.  Chart  Area  2 
preferred.  Box  1146,  Eklitor  & 
Publisher. 


MAN  WITH  INTEGRITY 


seeks  management  position.  14  years' 
daily  newspaper  experience.  Now  em¬ 
ployed  as  Morning,  Evening  and  Sun¬ 
day  Circulation  Manager.  Present  cm- 
nJoyer  has  furnished  general  manage¬ 
ment  training  for  1-year.  Current  re¬ 
sponsibilities  diversified  and  not  limited 
to  circulation.  Outstanding  revenue 
and  production  record.  A-1  references 
from  all  former  employers.  Age  32, 
married  12-years — 2  children.  Must  give 
lengthy  notice  to  present  employer. 
Require  1-year  employment  contract  at 
$18,000.  All  replies  strictly  confidential. 
Write  Box  1109,  Editor  &  Publisher. 


PUBLISHER,  general  manager  3  Cali¬ 
fornia  daily  newspaper  group,  avail¬ 
able  due  to  ownership  change  either 
on  investment  or  management  basis. 
20  year  record  in  one  group  will  stand 
closest  scrutiny.  Highest  of  professional 
and  community  references  validate 
profit  making,  prize  winning  history 
of  operations.  Interview  ansrwhere 
serious  proposition  warrants.  Box  1188, 
Elditor  A  Publisher, 


EXECUTIVE  EDITOR 

with  strong  photo-journalism 
and 

mechanical  backgrounds 

— 20  Years  of  Experience — 

Has  top  experience  in  weekly  and 
small  daily  fields.  Can  troubleshoot  and 
perform  in  any  department.  South¬ 
erner,  family  man,  BS  degree.  World 
War  II  veteran,  in  middle  30s.  Is  pres¬ 
ently  employed.  Outline  full  details  in¬ 
cluding  salary  offers  first  letter.  Box 
1221,  Editor  A  Publisher. 


Artists'  Cnrtoonigtg 


EXPERIENCED  CARTOONIST 
editorial  or  sports.  Relocate. 
Box  1023,  Editor  A  Pid>lisher. 


EDITORIAL  CARTOONIST. 
Former  daily  reporter  currently  em¬ 
ployed  as  general  illustrator,  top  10 
daily  desires  editorial  and  general  car¬ 
tooning  slot  on  newspaper  serving 
100,000  population  city.  College  grad. 
Vet.  Age  29,  married.  Box  1223,  Elditor 
A  Publisher. 


Artists  ('.arttHtnists 


EDITORIAL  ARTIST-CARTOONIST 
Now  (mpfoyed  Chart  Area  6.  Prefer  i 
Southern  climate  and  politics.  Box  i 
1204,  Editor  A  Publisher. 


Circulation 


CIRCULATION  MANAGER  now  em¬ 
ployed,  desires  change.  Excellent  back¬ 
ground  and  experience  on  competitive 
and  combination  papers.  Ready  for 
final  move  to  position  which  offers 
sound  future.  34  years  of  age,  mar¬ 
ried.  Box  1128,  Elditor  A  Publisher. 


AVAILABLE  IMME3DIATELY— 
Subscription  Manager,  in  charge  of 
circulation  management  and  promotion. 
24  years  with  same  firm.  Resume  and 
letter  of  recommendation  upon  request. 
Will  relocate.  Box  1233,  Elditor  A  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR,  18  years’ 
successful  backgroiuid  with  organiza¬ 
tional  and  promotional  ability.  Prefer 
HIGHLY  COMPETTnVE  situaUon 
where  Home  Delivery  is  essential.  Will 
carefully  plan  and  promote  future  cir¬ 
culation  growth  at  cost-conscious  level. 
Age  42.  presently  emidoyed.  Available 
immediate  interview,  wx  1133.  Elditor 
A  Publisher. 


Corrospondents 


BUSINESS  PRESS— Washington 
Articles,  Columns  by  Elditor 
EIox  928,  Elditor  A  ^blither. 


ARTS  ABROAD.  American  newsman, 
tosed  in  Europe,  international  experi¬ 
ence,  will  provide  specialized  weekly 
or  biweekly  newspaper  column  on  Ehi- 
ropean  cultural  activities;  on-the-spot 
coverage  and  analysis  of  all  major  ex¬ 
hibitions,  art  exhibits,  drama  and 
music  festivals,  plus  timdy  off-beat 
features.  For  details,  write  to  Box  1215, 
Elditor  A  Publisher. 


NEED  TRADE  or  feature  articles  from 
London,  England,  during  '60-61  ?  Resu¬ 
me  in  answer  your  aarignment.  Arti¬ 
cles  or  Public  Relations  on  Fee  basis. 
Box  1286,  Elditor  A  Publisher. 


RElPORTElK  top  Boston  a.m.  seeks 
stringer,  news,  feature,  public  rela¬ 
tions  work.  Box  1247,  Elditor  A  Pub¬ 
lisher. 


Dispatch-Production 


PRODUCTION  MANAGER  lecto 
change.  Elmployed  six  years’  large 
Daily  and  Sunday.  Good  references. 
Box  918,  Elditor  A  Publisher. 


Display  Advertising 


ADVER-nSING  MANAGER.  Able,  ag¬ 
gressive,  30  years’  experience.  Seeks 
'  permanent  positon  8,000  to  20,000 
'  daily.  Best  references.  Box  1131,  Elditor 
A  Publisher. 


AM  Declining  local  managerial  offers 
for  opportunity  as  advertising  manager 
on  12.000  to  20,000  daily  in  California. 
Professional  and  personal  references 
will  tell  my  story.  Married,  Journalism 
B.A.,  graduate  study.  Box  1115,  Elditor 
A  Publisher. 


AD  EIXEICUTIVE  on  daily  in  large 
metro  market  seeks  responsibility  with 
'  stable,  well  managed  newspaper.  Offer 
i  11  years’  retail  and  national  news¬ 
paper,  representative  and  large  agency 
I  copy  experience.  Produced  16^  sales 
i  gain  in  national  last  year.  Four  years’ 

;  present  maniurement  position,  34,  fam¬ 
ily,  university  grad,  nulitary  service, 
j  Executive  income  expected.  Write  Box 
I  1249,  Elditor  A  Publisher. 


Display  Advertising 


DISPLAY  ADVEBl'nSING  MAN- 
AGEIR  (43),  family  man,  no  liquor, 
wishes  to  relocate  in  San  EVancisco 
Bay  Aren  or  Ohart  Area  9,  6  or  4  on  or 
near  Gulf  Coast.  14  years’  experience 
large  and  small  dailies  and  weeklies. 

Almost  unparalMed  sales  record. 
Started  on  Veterans  Training  Program. 
Completed  24  Month  course  in  6  months 
due  to  outstanding  sales  record.  Know 
how  to  promote  new  accounts,  increase 
linage  from  active  accounts,  make  sales¬ 
men  more  productive  and  make  them 
like  it.  Can  provide  excellent  refer¬ 
ences.  Available  after  June  4  or  sooner 
if  necessary.  Box  1237,  Elditor  A  Pub¬ 
lisher. 


IDTURE  ADVER’nSING 
EDCECUnVE 

Young  and  ambitious.  Two  years’  news- 
l>aper  advertising  soles.  If  you  can 
offer  a  responsible  advertising  position 
with  advancement,  please  write  Box 
1229,  Editor  A  Publisher. 

SOUTHERN  CALIFORNIA 
Display  sales  and  service:  10  years’ 
retail  and  2  years’  national  experience. 
Elxcellent  record  and  references.  Mar- 
1  ried.  College  and  ANPA  trained.  Box 
'  1239,  Elditor  A  Publisher. 


WORKING  DISPLAY  MANAGER. 
Number  2  man  too  long!  Ready  to  head 
staff  in  6  to  18,000  bracket.  J-Grad. 
Married,  61.^  years’  experience.  Willing 
and  able.  Desire  Chart  Areas  2.  3.  4, 
I  5,  6.  Box  1242,  Elditor  A  PuHisher. 


Editorial 


5  YEIARS’  reporter-to-slot  seeks  Cali¬ 
fornia  daily  or  weekly  opening.  Box 
919,  Elditor  A  Publisher. 

LITERARY  EDITORS  —  College  grad¬ 
uate  with  newspaper  and  library  ex¬ 
perience  seeks  position  helping  literary 
editor  of  newspaper  or  magazine.  Box 
910.  Elditor  A  I^lisher. 


FEIATURB  WRITEIR  touring  Ekirope 
April-September.  Will  free-lance,  do 
assignments,  pieces  on  tourists  from 
your  area.  Pay  only  for  stuff  you  run. 
Box  942,  Elditor  A  Ehiblisher. 

VEIRSATTLE  Writer  seeks  reporting  or 
feature  job  in  good  West  Coast  or 
Southwest  city.  S^e  experience.  Know 
Spanish.  Box  931,  Elditor  A  Publisher. 


EDITOR- WRITEIR,  32,  ten  years’  ex- 
I>erience  national  news  weekly  and 
public-affairs  monthly,  expert  knowledge 
world  politics,  seeks  challenging  nerws- 
poper  or  magazine  post.  Box  1148, 
Elditor  A  PiA>lisher. 


TOLEIRABLY  literate,  tolerably  indus¬ 
trious  newsman  wants  out  of  cushy, 
$8,000  bureau  job  and  back  to  re¬ 
sponsibility.  Married,  36,  20  years’ 

newsroom,  darkroom,  composing  room, 
teaching.  Prise  winning  ^otographer, 
know  reproduction  processes.  Spring  in¬ 
terview.  Box  909,  Elditor  A  Publisher. 


GOTTA’  HAVE  HEART 

CITY  EDITOR  50.000-plus.  Nine  years’ 
varied  news  room  background.  Young. 
J-grad.  Married.  Kids.  Handle  any 
task — report,  write,  edit.  Resourceful. 
Ambitious.  Honest.  Gutty.  Seek  paper 
same  attributes.  Confidential.  Box  1033, 
Elditor  A  Publisher, 


LIVE  WIRE  MAN  wants  spot  as 
REDORTEIR  or  FEATURE  WRITER 
on  Daily  or  Weekly.  Health  excellent, 
draft  exempt.  Available  now.  Box 
1024,  Elffitor  A  Pubii^er. 


OETERING  24  years’  experience,  all 
facets  editorial,  plus  managonent 
know  how.  Paitieidarly  strong  staff 
training.  What  do  you  need?  Box  1086, 
Elditor  and  Publisher. 


SALARY  OPEIN.  Skilled  news,  tele¬ 
graph  editor,  slot.  Retirement  pending. 
Bachelor,  no  dependents,  cooperative, 
enterprising.  Box  1005,  ^itor  A  Pub¬ 
lisher. 


Editorial 

SPORTS  WRITER  on  170,000  MUm 
paper  wishes  to  relocate  in  (SiartXZ 
10.  11  or  12.  Two  years’  expwhf 
Can  handle  any  job  in  sports  dZa 
ment.  Box  1012,  Elditor  A  I^blitSr 


** EDITORS  &  REPORTERS' 

National  clearing  house  for  eompg^a 
!>ersonnel  coast-to-ooast  at  no  ahZI 
to  emidoyer.  Phone.  Writs  or 
HEIADUNE  PERSONNEL  (AnJT* 
6  E.  46  St.,  New  York,  OXf<^  Tjpg 

COPYREADEIR,  wire-makeup  __ 
33,  veteran,  BA-Joumalism.  Ddd 
newspaper  experience  from  hit  U 
top  news  position.  Box  1143,  Elditor  tr 
Publisher. 


EDITOR,  experience,  maturity  to  go 
duce  quality  daily,  weekly  or  tn$ 
paper.  Brief  needs,  salary.  Bex  llu 
Elditor  A  Publisher. 


EDITORIAL  POSITION  wanted  by  a 
rious  worker  with  trade  ruiilirstls 
and  professional  association  edMbi 
background,  newspaper  experieoea  He 
also  handled  convention.  Public  Sih 
tions,  releases,  brochures,  priaff^ 
Good  photographer.  Seeks  relocate  fs 
solid  publi^er  or  indiutry  with  M( 
thinking.  Box  1120,  Elditor  A  Public. 


GOOD  AT  HElADS  and  layout  HuJ 
I  like  to  learn  wire  desk.  Yount  M 
competent.  Write  Box  1111,  Editor^ 
Publisher.  | 


OVEIRSEIAS — Man.  31,  singU,  sHI 
newspaper,  magazine,  photointu 
public  relations  and  investigativt  si 
perience  in  this  country  and  Genssu 
seeks  permanent  job  in  EaropsTlil 
1119,  Elditor  A  Ihiblisher.  | 


TOP  NEIWSMAN  —  AU  heats,  t  m 
soned  pro  equally  adept  at  hard  wm 
against  competition,  fast  re-witti  « 
features;  29.  family,  veteran;  ns  jd 
jumper,  now  in  permanent  list  ■ 
metropolitan  daily  but  good  reacosii 
change.  Best  references.  Ohart  Km 
8.  10,  11  or  12.  Box  1137,  Editg  I 
Publisher. 


ACHTUNG!  REGARDEZi 


Widely  traveled  J-grad  just  rehH 
from  military  seeks  copy  dedt  pd 
tion  metropolitan  or  medhimdd 
newspaper.  Two  years’  professhasl  a 
perience.  Box  1234,  ^itor  A  Pd 
lisher. 


CAPABLE  WOMAN  who  can  wiJ 
report  or  promote  wants  newgg^, 
job.  J-major;  radio/TV:  author;  ■■f 
ber  New  York  Woman’s  Prsm  (Ml 
wide  experience  youth  work. 
newspaper  experience  limited.  CbaiM 
any  area.  Write  Box  1227,  Edikl  r 
Publisher, 


OONSEIRVA’nVE  EDITOR. 
or  assistant’s  job  medium  daily,  ijl 
year  professional.  Can  train_st*(4 
editorial  phases.  Pacific  regica.  M 
1226,  Elditor  A  Publisher.  1 


DO  YOU  NEED  A  GOOD  REPO0 
(31)  who  can  also  take  pix,  m 
heads,  make  layouts,  answer  tbs  yM 
pleasantly?  I  have  6  years’  exisdW 
on  daily  and  as  college  neim  Untt 
Accurate,  responsible.  Family. 
West.  BA.  J-grad.  Box  122$.  M 
A  Publisher. 


SEEKING  EMPLOYMENT? 

For  any  Job  in  publisUng  jms  W 
bet  is  a  Situations  Wanted  td  b 
BAP.  The  cost  is  reasonsM*  "I 
your  ad  will  attract  natioMl 
tion! 
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situations  wanted 


a editor  trade  masa- 
^tire  job.  Write,  layouts,  pro- 
industry,  merchandiainK  back- 
’  17-8000.  New  York.  Box  1213, 
k  ^blisher. 


ERIENOED  newsman,  40,  with 
-f-.’  loliii  background  as  reporter, 
man  and  copy  editor,  now 
ed.  set^ka  new  asaiimment  in 
Aiw  6.  Married,  collegre  irradu- 
t«o  children.  Box  1207,  Eklitor  & 


R  NEW.SPAPER,  radio,  TV  in  I 
Wrote  farm  column  published  in 
ilstes;  weekly  column  on  markets 
^  by  81  Ohio  (tapers.  Background 
West  and  Cornbelt.  Ohio  State  Uni- 
ity  rate*  my  two  market  nows 
JUS  on  WRFD  as  tope.  35.  have 
.  Want  (tosition  with  future.  Box 
Blitor  &  Ihiblisher. 

ssT,  accurate  at  handling  copy,  writ- 
besds.  Strong  on  makeup,  editoral 
ing,  developing  talent.  Se^  manag- 
j  or  city  editor  .s|»t  small  paiter,  or 
— '.unity  on  desk  or  editoral  (Wge 
'  paper.  47,  married,  children, 
it  permanent  job.  Prefer  New  Bng- 
31.  New  York  State.  Box  1244,  Editor 

MANAGING  EDITOR 
Bfn  circulation  builder  seeks  change 
Wot  or  Southwest.  Solid  background 
bsding  dailies.  Strong  on  (yersonnel. 
litis,  E^tor  &  Publisher. 

P0RTER-NEW5>CASTER  —  com|>e- 
U  am  editor  and  feature  writer, 
teiional  air  delivery,  8  years’  radio- 
experience,  college,  bent 
Ifererice*.  car,  interested  in  radio  and 
(TV  news  work.  Box  1202,  Eiditor  & 


BS  SPOT  daily  or  weekly.  Re- 
(rter-rKhotocrapher.  SO’s,  car.  Write 
ti  1241.  Editor  h  Publisher. 

U)T  MAN — Now  city  editor  of  prixe- 
a.m.,  sick  of  administration 
p  nigiit  shift,  wants  good  p.m.  desk 
ja— ilfit,  rim,  wire,  makeup.  Best 
ptrlfnee.  references.  Box  1232,  Editor 
I  Puuii^ier. 


SPOR'TS  WRITER 
EX-CLEV’ELAND  NEWS 
I  done  everything  in  sports,  ran 
iitment,  handled  copy,  art,  make- 
wrered  Cleveland  Indians,  Oleve- 
d  Browns  all  major  events.  Age  59. 
E  I  be  useful  to  you  ? 

HERMAN  (XILDSTTEIN 
1749  Mayfield  Rd.  Apt.  204-C 
Cleveland  Heights  21,  Ohio 
Phone  BVergreon  2-4037 


SITUATIONS  WANTED 
Mechanical 

PRODUCHTON  MANAGER 

OR  FOREMAN  I 

Leadership  and  proven  ability  in  the  ' 
composing  room. 

Securing  and  maintaining  quali-  : 
lied  help,  the  delegation  of  work  | 
<md  authority,  proper  use  of 
equipment,  integration  of  new 
processes,  solving  reproduction 
etc.,  all  need  the  wisdom  of  ex¬ 
perience,  intelligence  and  common 
sense. 

Let  me  help  cut  costs,  build  for  the  < 
future. 

BOX  1028,  Editor  &  Publisher. 

PRODUCTION  CONSCIOUS  composing  : 
superintendent  or  production  manager  | 
available.  Familiar  all  new  processes,  i 
References,  the  beet.  Box  1107,  Editor  I 
&  Publisher. 

Photography 

Need  a  Photographer 

'The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv-  ; 
ice  to  its  members  and  to  prospective  ' 
employers  maintains  a  OONFTDEN- 
TTAL  list  of  News  Photographers 
available.  Still-'TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

PHOTO-JOURNALIST.  June  J.  Grad 
desires  position  with  progressive  news- 
(Mper  or  [rablieation  utilising  small 
cameras  and  picture  story  technique. 
Any  Chart  Area.  Resume.  Mason  P. 
Smith.  30  Bay  State  Road,  Boston  15, 
Maas. 

AWARD  WINNING  Chief  Photogra-  i 
(iher  caught  in  com[)any  merger  seeks 
spot  anywhere  in  U.  S.  10  Years'  iphoto 
experience— spot  news,  simrta,  features, 
fa^ion.  Age  28,  married.  Navy  vet.  | 
Box  1208,  Editor  &  Publisher. 

Promotion — Public  Relationn 

PUBUC  RELATIONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  eu  your  job  specs.  We'll 
send  you  resumes  to  match.  Contact: 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2,  Illinois. 
CE  6-5670. 


PUBUC  RELATIONS  DIRECTOR 
seeks  challenging  post  with  industry 
or  Agency.  1%  years’  experieniro  in 
present  post  and  six  years’  news  ex¬ 
perience.  Age  36.  Louis  Centorani, 
Mosher  Road,  Glenmont,  New  York. 
Telephone  Albany  HE  6-8679. 


lUnTO:  challenging  writing  job  VERSATTLE- Youthful  (86)  single  man, 
mmxr  or  manzine.  years'  exporience  college  news  di¬ 

rector.  industrial  public  relations  and 
fraiNr.:  4  years’  experience  8  edi-  editing,  seeks  new  opportunity  in  pub- 
ihl  posU  on  one  small  daily  and  one  '•«  Area 

Ss;  now  writinir  masazine  section  1106,  Editor  &  Publisher. 


now  writing  magazine  section 
J-eehool,  vet.  Box  1235,  Editor 
NUisher. 

•CNC  MAN  35,  experienced  maga- 
■i  writing,  book  publishing,  college 
desires  position  as  reporter 
J  diilv  or  weekly  newspaiier.  Box 
M.  Editor  ft  PuMisher. 

foreign  Correspondent 

_  HAVE  YOUR  OWN 

otreespondbnt  in  geneva 

*J*tsd  to  UN  European  H.Q.  28 
*—  experience.  Tndiv'dnsl  amnee- 
hiwtth  and  exclusive  service  to  each 
to-  e/o  M.  Sachs  286  E.  46  St.,  : 
»T«rk  17— YU  6-6096. 

—  - - 

_  Mechaniral 

COMPOSING  ROOM 
FOREMAN 

year  old  experienced  execu- 
change  from  present  (wsi- 
■|7wsnty-five  years  on  major  news- 
16  in  supervision.  Gom- 
|w  kaowledge  new  processes  and 
r  rrsssiit  and  past  employers  for 
Box  1016,  Editor  and  Pub- 


OAPABLE  creiUive  writer,  prize- win¬ 
ning  (ihotographer  with  business  bcu:k- 
ground  in  sales  and  public  relations,  i 
experienced  features,  news,  public  re¬ 
lations  releasee,  speeches,  re(>orta  seeks 
relocate  to  editoral  or  staff  position 
with  magazine,  trade  or  employee 
(Niblication.  Box  1238,  Editor  ft  Publi¬ 
sher. 


3-IN- 1  PACKAGE 

containing  writing-editing- 
(diotographic  experience  offerrf 
to  any  reasonable  bidder  in 
Manhattan.  B.S.  Journalism, 
photograi>hy  degree,  graduate 
•study.  Box  1250,  Editor  ft 
Publisher. 


Saleomen 

INTERESTED  in  repressntdng  manu¬ 
facturer  of  newspaper  suiiplias,  ma¬ 
chinery  or  newsprint.  16  ysan’  in»- 
ehanical  departments.  88  ysan  old. 
Nsw  York  residant.  Will  travel.  Bos 
922,  Editor  ft  Publisher. 
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SPECIAL: 

ANPA  CONVENTION 
CLASSIFIED  ADVERTISING 
INTRODUCTORY  OFFER  .  .  . 

15%  OFF  REGULAR  RATES* 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 
"Market  Place  for  the  Newspaper  Industry" 

*  All  ads  ordered  with  this  savings  coupon  for  four  insertions  will 
appear  two  weeks  before  the  convention,  in  the  Pre-Convention 
"Bulldog"  Issue  (April  23)  and  the  important  Convention  Issue 
(distributed  at  the  convention  April  28). 

SITUATIONS  WANTED  ADS  ONLY 

PER  LINE  EACH  INSERTION  4/r 


ALL  OTHER  CLASSIFICATIONS  ONLY 
PER  LINE  EACH  INSERTION 


Mail  your  order  today.  Deadline  April  6. 


SPECIAL  SAVINGS  COUPON 

Editor  &  Publisher 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  4  insertions  at  the  special 

rate  of . ^  per  line  per  insertion  in  the  April  9,  1 6, 

23  and  30  issues. 

CLASSIFICATION:  . 

COPY:  . 


O  Auign  a  box  number  and  mail  my  replies  daily! 

ACCOUNT  OF: . 

NAME  . 

ADDRESS  . 

CITY,  STATE . 

AUTHORIZED  BY  . 

(For  Situations  Wantad  Ads,  Kindly  enclosa  ramittanca  with  ordar) 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


GROUP  OWNERSHIP, 
A  PHENOIWENON 


Since  1945,  Raymond  B. 
Nixon,  Professor  of  Journalism 
at  the  University  of  Minnesota, 
has  made  periodic  checks  of 
newspaper  groups  and  other 
forms  of  media  ownership  con¬ 
centration.  For  the  last  five 
years  he  has  compiled  a  list  of 
“Groups  of  Daily  Newspapers 
Under  Common  Ownership”  for 
the  Editor  &  Publisher  Inter¬ 
national  Year  Book. 

With  the  distribution  of  the 
1960  Number  of  the  Year  Book, 
Professor  Nixon  has  taken  a 
special  look  at  the  changing 
pattern  of  U.  S.  daily  news¬ 
paper  groups  and  finds  it  is  a 
phenomenon  that  has  received 
little  attention,  considering  its 
importance.  The  following  pre¬ 
sentation  on  this  subject  is  Pro¬ 
fessor  Nixon’s: 


By  a  “daily  newspaper  group” 
is  meant  simply  “two  or  more 
daily  newspapers  in  different 
cities  under  the  same  principal 
ownership  or  control.”  The 
weekly  field,  too,  has  its  groups. 
Some  groups  also  include  other 
media,  such  as  radio,  television 
and  magazines.  But  this  discus¬ 
sion  is  concerned  with  the  data 
on  daily  newspaper  groups 
alone,  as  reported  in  Editor  & 
Publisher  International  Year 
Book. 

These  data  show  that  daily 
groups  in  the  U.  S.  have  been 
increasing  in  number  at  an  ac¬ 
celerated  rate  since  1945,  as  they 
did  in  the  15  years  following 
World  War  I.  The  average  size 
of  these  groups,  however,  has 
changed  very  little.  Actually  it 
is  slightly  smaller  today  than 
30  years  ago. 

By  combining  figures  for  the 
1945-60  period  with  the  earlier 
figures  of  Dr.  A.  M.  Lee  for 
1910-40,  it  is  possible  to  trace 
trends  in  group  ownership  for 
the  last  50  years.  (See  Table.) 


As  the  table  shows,  the  peak 


number  of  groups  prior  to  World 
War  II  was  reached  in  1932, 
when  65  groups  owned  a  total  of 
342  papers.  The  peak  in  average 
size  came  the  next  year,  when 
63  groups  averaged  5.7  papers 
each.  In  no  year  since  1910  for 
which  records  are  available  has 
the  average  size  of  daily  groups 
risen  above  5.7  or  fallen  below 
4.1. 

This  constancy  in  average 
size  led  the  writer  to  observ'e  in 
1945  that  there  appears  to  be  a 
point  in  number  of  papers  at 
which  the  economic  advantages 
of  group  or  “chain”  operation 
fail  to  compensate  for  the  psy¬ 
chological  disadvantages  of  ab¬ 
sentee  ownership.  More  recent 
developments  tend  to  confirm 
this  principle. 

The  very  usage  of  the  term 
“group,”  as  compared  with  the 
earlier  “chain,”  actually  typifies 
what  has  been  happening.  The 
tendency  in  the  U.  S.  has  been 
increasingly  away  from  large 
national  chains,  with  centralized 
editorial  control,  and  toward 
smaller  regional  groups,  with 
far  more  local  autonomy. 

Fifty-six  of  the  107  distinct 
groups  listed  in  the  1960  Year 
Book  confine  their  operations  to 
a  single  state  each,  and  most  of 
the  others  own  papers  in  only  a 
few  states  or  one  specific  geo¬ 
graphical  region.  In  1945,  the 
proportion  of  the  one-state 
groups  to  the  total  number  was 
57.9%;  in  1954  it  had  grown  to 
60%:  today  it  is  61.4%. 

Moreover,  what  was  probably 
the  most  widely  criticized  “ab¬ 
sentee”  owmership  in  U.  S.  jour¬ 
nalistic  history — ^the  Anaconda 
Company’s  ownership  of  eight 
Montana  dailies — came  to  an 
end  in  1959.  Although  another 
group  (the  Lee  Newspapers, 
with  headquarters  in  Iowa) 
bought  the  Anaconda  dailies,  the 
new  owners  were  careful  to  set 
up  a  separate  Montana  corpora¬ 
tion  to  operate  the  properties. 
(In  the  table,  however,  the  two 
Lee  groups  are  considered  as 
one.) 


THE  FOURTH  ESTATE 


GROUP  OWNERSHIP  OF  U.S.  DAILY  NEWSPAPERS 
OVER  A  50-YEAR  PERIOD 
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"I'm  the  Inquiring  Photographer:  What  do  you  think  of  the  civil  ri 
filibuster  in  the  Senate?" 


Even  the  three  groups  that 
today  are  most  nearly  national 
in  scope  (Hearst,  Scripps-How- 
ard  and  Newhouse)  have  decen¬ 
tralized  editorial  control  to  a 
far  greater  extent  than  was 
true  of  the  earlier  Hearst  chain 
during  the  heyday  of  its  founder, 
the  late  William  Randolph 
Hearst,  back  in  the  late  ’20s. 

Not  since  the  days  of  Frank 
A.  Munsey,  the  so-called 
“butcher  of  newspapers,”  has 
anyone  been  so  rash  as  to  pro¬ 
pose,  as  Munsey  did  in  the 
December  26,  1925  Editor  & 
Publisher,  “a  chain  of  500  news¬ 
papers  under  a  single  control.” 

The  one  notable  exception  to 
the  general  tendency  appears  to 
be  the  Thomson  Newspapers  of 
Canada,  the  United  Kingdom 
and  the  United  States.  With  the 
acquisition  last  year  of  the 
Kemsley  group  in  England,  and 
of  two  more  dailies  in  the  United 
States,  the  Thomson  papers  have 
attained  the  most  international 
character  of  any  newspaper 
chain  in  history.  But  even  they 


have  considerable  autonomy. 


Along  with  the  tendency  toj 
ward  small  regional  groups 
come  what  may  prove  eventiu 
to  be  even  more  significant: 
“inter-city  consolidation." 
is  an  ownership  situation  w 
a  single  daily  (not  a  gnnip! 
has  come  to  serve  two  or  men 
closely  adjacent  cities  that  io 
earlier  days,  with  less  n 
transportation,  would  have  1 
individual  newspapers. 

Back  in  1955  the  write: 
counted  some  30  “hyphena 
city”  dailies  in  the  Year  Bo 
Today  there  are  more  than  6n 
At  least  13  of  these  appear 
represent  genuine  inter-city  coc 
solidations,  as  contrasted  viti 
older  dual-city  dailies  that  have 
existed  for  years. 

These  inter-city  consolidatiot! 
are  quite  different  from  the  lod 
mergers,  morning-evening  coo 
binations  and  joint  printing  ar 
rangements  that  have  left  t 
but  61  U.  S.  cities,  at  the 
{Continued  on  page  68) 
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Number  of 

Number  of 

Average  No. 

Year 

Groups 

Group  Papers 

per  Group 

1910 . 

.  13 

62 

4.7 

1923 

.  31 

153 

4.9 

1930 

.  55 

311 

5.6 

1932 

.  65 

342 

5.3 

1933 

.  63 

361 

5.7 

1935  . 

.  59 

329 

5.6 

1940  . 

.  60 

319 

5.3 

1945  . 

.  76 

368 

4.8 

1954  . 

.  95 

485 

5.1 

I960  . 

76 

.  107 

552 

5.1 
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Mrs.  Subscriber,  1970? 
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Catch  ’em  young , . .  that’s  the  way  to  build  and  retain  loyal  readership 
for  your  newspaper.  It  will  be  only  about  10  short  years  before  this 
young  lady  marries,  establishes  a  new  family  unit . . .  and  becomes  a 
newspaper  subscriber.  So  now  is  the  time  to  start  making  the  sale. 
How?  By  covering  the  news  our  younger  generation  is  interested  in 
. . .  and  printing  it  in  type  that’s  easy  and  pleasurable  to  read.  That’s 
Corona,  of  course.  Easy  on  young  eyes  ( and  on  older  ones,  too).  Easy  on 
your  news-space  budget.  Follow  the  example  of  the  world’s  best,  and 
best-read,  newspapers. 

Dress  right . . .  with 


UNOTTP6  corona 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  New  York 


He  rides  herd  on  hopefuls 

House  Speaker  Sam  Rayburn  and  Senate  Majority 
;  Leader  Lyndon  Johnson  find  a  fellow  Lone  Star 

>  Stater  joining  them  in  the  middle  of  things  in  this 

exciting  Presidential  year  on  Capitol  Hill.  He’s 
Scripps-Howard  Staff  Writer  Marshall  McNeil, 

I  who  also  sits  tall  in  the  saddle— both  in  size  (6-2) 

f,  and  savvy. 

Riding  herd  on  Presidential  hopefuls  or  mere 

f  There’s  only  one  MCNEIL  . . .  and  he’s  strictly 

SCRIPPS-HOWARD 


freshmen  Congressmen  is  an  easy  chore  for  Top 
Hand  McNeil.  He’s  covered  Congress  since  before 
the  alphabet-mad  days  of  the  New  Deal. 

McNeil  can  put  his  brand  on  any  story  from  the 
battle  of  the  budget  to  the  bean  .soup  controversy 
—and  does— in  a  manner  that  has  won  him  respect 
from  statesmen,  and  millions  of  Scripps-Howard 
readers  all  over  America! 


I 


